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State of the nation’s economy: 
Up | 
Stee. — Output of 1,959,600 tons 
was scheduled last week, a new) 
record for the third consecutive 
week. Operations were scheduled 


at 101.6 percent of capacity, com- 
pared with 101.2 in previous week. 


Auto Crepvir — Borrowings out- 
standing for car purchases to- 
taled $4,095,000,000 at end of Aug- 
ust, a rise of $1,334,000,000 from | 
year earlier. 


Business Loans — Outstanding 
credit of 440 Federal Reserve banks 
in 94 cities reached a record $15,- 
725,000,000 on Sept. 27, $93,000,000, 
or .6 percent, above previous high 
on Dec. 22, 1948. 


Persona Income—August level 
was at a record annual rate of 
$223,400,000,000. This was $2,700,- 
000,000 higher than July’s pace. 
Most of the gain was in wages 
and salaries. 


Farm Prices—Average was lifted 
10 percent between mid-June and 
mid-September. 

. * * 


Down 
WHOLESALE Prices—Labor Depart- 
ment index for week ended Oct. 3 
measured 168.9 percent of 1926 av- 
erage, compared with 169.4 percent 
in week ended Sept. 26. 


Cotron—This year’s crop is esti- 
mated at 9,869,000 bales, compared 
with 16,128,000 bales in 1949. As a 
result, prices of cotton goods may 
rise, some sources state. 





Top Cars 


New-car registrations for eight 
states for 


months, plus three 
September: 
1950 Pos. 
1—946,737 
2—790,721 
3—356,333 
4— 295,715 
5—293,618 
6—248,079 
7—215,651 
8—197,875 
9—176,047 
10—128,226 
11—104,265 
12— 86,697 
13— 65,242 
l4— 60,694 
15— 52,624 
16— 48,903 
17— 24,113 
18— 23,147 
19— 10,748 
20— 4,819 


1949 Pos. 
657,783— 1 
498,721— 2 
247,286— 4 
206,367— 5 
331,011— 3 
174,458— 6 
112,445— 9 
124,260— 8 
164,010— 7 

92,418—11 
101,202—10 
83,034—12 
65,655—14 
54,269—15 
44,200—16 
67,820—13 
19,648—18 
25,882—17 
13,555—19 
Crosley 7,708—20 
21— 4,106 Austin 2,046—22 
22— 1,008 Ang.-Pref. 4,471—21 
Total All Makes 
4,141,102 3,101,907 

For further details see page 
38, today’s issue. 


Make 
Chev. 
Ford 
Buick 
Pontiac 
Plym. 
Olds. 
Mercury 
Stude. 
Dodge 
Nash 
Hudson 
Chrysler 
DeSoto 
Cadillac 
Kaiser 
Packard 
Willys 
Lincoln 
Frazer 





Reg. W Watched C losely; 





... Its engine is called most powerful 6 in production. 


Car Stocks Up Slightly 


Average per Dealer Rises to 9.6 Units 
From 9.2 on Sept. 1 


Hudson Displays 
New Models at 
Higher Prices 


N DISPLAY at Hudson dealer- 

ships this week are the four 
series in the new 1951 line, includ- 
ing the Hornet with its 145-horse- 
power six. 

Besides the Hornet, whose 

| prices are the same as those on 
the Commodore Custom Eight, 
Hudson has adopted Hydra-Matic 
for 1951. The transmission, how- 
ever, is optional only on the high- 
est-priced Hornet and Commo- 
dore Custom series. 

Increases 
of from $98 to $122 were announced 
two weeks ago by Hudson. 

Continued in the Hudson line are 
the Super-Six Custom and Pace- 
maker Custom series. The Super- 
Eight series has been dropped. 

* * + 
A RESTYLED grille and larger 
backlight are other improve- 
ments in the new Hudsons. 

The grille is a three-louvered job 
with the top two louvers bowed to 
meet the bottom louver. Abandon- 
ment of the middle bar in Hudson 
rear windows has added to visibil- 
ity from the rear. 

The Hornet engine produces 
145 horsepower, said to be more 
than any other six now in pro- 
duction. It has a 7.2-to-1 com- 
pression ratio. 

(Details and additional 
»: on page 14.) 


photos 


No Quick Change Seen 


By William Ullman 
Washington Correspondent 
ASHINGTON.—Keeping a day- 
to-day watch on the course of 
consumer credit—installment sales 
in particular—Federal Reserve 
Board officials are ready to turn 
the screws a little tighter the mo- 
ment the situation appears to be 
getting out of hand. 

But the present curbs on the 
time sales of automobiles, it is 
believed, are not likely to be 
altered in the immediate future. 
There was such a likelihood only 


|a week ago, it was understood, but 
within the past several days re- 
ports have been rolling in from 
motor car dealers throughout the 
country indicating that the “bite” 
in the present terms is slowing 
down sales and that a further 
tightening is not necessary at the 
moment, 
* 4 + 

CCORDING to letters arriving 

at NADA headquarters here, 
many dealer members of the asso- 
ciation are now beginning to feel 

(Continued on Page 61, Col, 2) 


in factory list prices |~ 





Here’s the 1951 Hudson Hornet 


ESPITE imposition of credit 
controls Sept. 18, stocks of new 
ears at franchised dealerships 
around the nation increased only 
slightly during the month. 
According to Automotive News’ 
regular monthly survey, the aver- 
age U. S. dealer as of Oct. 1 had 
a potential inventory of only 9.6 
units, as compared with 9.2 units 
Sept. 1. 
The latest survey found that 





Slide Expected 
To Continue 


In U.C. Market 


By Bob Gordon 
Associate Editor 
SED-CAR prices and sales are 
still diving, and reports from 
traders reflect little hope that busi- 


ness will get better before it gets | 


worse. 
There are some areas, however, 






stocks of new cars all over the 
country totaled only an estimated | 
424,119 vehicles. Of these, 266,319 
were actually in the hands of deal- 
ers and 157,800 were still in transit. 

(Those on hand, however, always 
include cars being prepared for 
delivery.) 

On Sept. 1 nationwide new-car 
stocks totaled an estimated 400,042 | 
units, of which 239,642 were on| 
hand and 161,300 were in transit. 

+ + * 
|" (HERE is little surface evidence 
of it in the statistics, but the| 
}new-car stocks situation as of Oct. 
1 was a different one from that of | 
Sept. 1. 

In most cases on Sept. 1, the| 
average dealer with a potential in- 
ventory of 9.2 cars had orders on| 
jhand for all of them. This was not | 





the situation as of Oct. 1. 
Reflecting the effects of credit 


(Continued on Page 62, Col, 3) 





which haven’t suffered any decline. | 


Wholesale prices, as measured 
in Automotive News’ index of 
used-car values, have been skid- 
ding for more than two months. 
Last week’s $6 drop in the Over- 
all average price of used cars 
brought the figure to $958. 

The latest declines in used-car 
prices have brought the overall av- 
erage back to the same level it oc- 
cupied in February of this year. 


Most dealers blame Regulation Ww 


for only a portion of the slump. 
* * ” 

CTUALLY, the season of the 

year and the imminent appear- 
ance of 1951 models are at least 
as much to blame for the decline 
as the reimposition of credit curbs, 
dealers say. 

Although Regulation W’s effect 
on the used-car market has been 

(Continued on Page 57, Col. 1) 
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| That accounting 
auto industry’s best of all time 


THIS WEEK—NET PAID ABO 
39,205 








By Bernie Thomas 
Associate Editor 
ARK it down — 1950 already 
rates as the best productive 

year in automotive history. 

Last Wednesday’s volume sent 
total car and truck output in 
U. S. plants so far this year well 
over the total of 6,249,988 vehi- 
cles built during all of 1949, 

In addition, the nation’s plants 
last week were able to increase 
their overall production pace over 
that of the week before, despite 
sporadic labor trouble and mate- 
rial shortages. 

Stepped-up schedules in General 
Motors’ plants, following comple- 
tion of some inventory work, and 
the return of Studebaker to the 
production lineup, more than offset 
substantial losses sustained at 
Kaiser-Frazer, Plymouth, Lincoln 


Defense Needs to Take 


5-25 Pct. of Steel 

WASHINGTON.—The Nation- 
al Production Authority served 
notice on steel producers Thurs- 
day that initial defense needs 
will require no more than 5 to 
25 percent of normal produc- 
tion, depending on types of steel 
required. 

Auto industry sources said at 
press time Thursday that it was 
too early to tell how this would 
affect auto production. NPA said 
initial maximum defense _re- 
quirements would call for 5 to 
15 percent of carbon steel types 
and 25 percent of alloy steel. 








and Mercury through labor and 


material troubles. 
. + * + 
U S. PLANTS last week built an 

* estimated 148,575 cars and 26,- 
266 trucks for a total of 174,841 
units, according to AUTOMOTIVE 
News’ compilation. That compared 
with a previous week’s accounting 
of 146,018 cars and 24,024 trucks— 
a total of 170,042 vehicles. 

Thus, through last week U. S. 
plants so far this year had pro- 
duced an estimated 5,290,680 cars 
and 1,057,223 trucks for a total of 
6,347,903 vehicles. 

Last year’s aggregate of 6,249,- 
988 vehicles was comprised of 5,- 
118,293 cars and 1,131,695 trucks. 
stood as _ the 


(Continued on Page 62, Col, 1) 


Dealers’ Average New-Car Stocks 


(In Dealer Hands or in Transit) 


Oct. 1, 1950 


SESE REE BE — 2.6 Cars 


Sept. 1, 1950 
BEER EEE Bi — 


Apr. 1, 1950 


9.2 Cars 


BEES ewe — 9.7 Cars 


Jan. 1, 1950 
BEERS Eee ee ew — 10 Cars 


—AUTOMOTIVE NEWS ESTIMATES 
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Simpson Elected President .. . 





U.S. Policies Worry 


Texas Convention 


By Charlie Cates 
Staff Correspondent 


FORT WORTH, Tex. 


mobile business of federal govern- 


ment policy and methods of fur- | 
thering good employer-employe re- 
lations highlighted discussions at 


the 33rd annual meeting of the 
Texas Automobile Dealers Assn. 


here last week. 
The convention closed with the 


Studebaker Ups 
Champion Prices, 


Cuts Commanders 


SOUTH BEND. — Higher prices 
for 1951 Champions and lower 
prices for the new Commanders 
were posted last week by Stude- 
baker President H. S. Vance. 

Details of the new Studebakers 
will be announced cver the coming 
weekend, and they will go on deal- 
ership display about Nov. 1. _ 

Vance attributed the Champion 
price advances to “industrywide in- 
creases in labor and material costs. 
Advertised-delivered prices of the 
Champion Deluxe and stripped- 
down Champion Custom go up 


$52.25, while the Champion Regal | 


roup rises $52.50. 
, Price cuts on the_ Commander 
series were made possible, it is un- 
derstood, by shorter wheelbases and 


lighter weights for 1951. The Com-| 


mander Regal drops $62.75 in ad- 
vertised-delivered listings, the Com- 
raander State $84.25 on the convert- 
ible and $84.75 on closed models 
and the Commander Land Cruiser 
$115.75. 

The only other car maker to re- 
duce prices on 1951 models was 
Packard, which lopped its higher- 
priced 300 and 400 sedans. Pack- 
ard’s volume 200 series was ele- 
vated in price, however, as were the 
new models of Hudson, Kaiser, 
Nash and Willys-Overland. 

For complete 1951 Studebaker 
prices, see table on page 14. 


Concern 
over the future effect on the auto- | 


selection of Houston as the next 
meeting place, and with the elec- 
tion of Second Vice-President C. 
P. Simpson, Houston Pontiac 
dealer, as president for the com- 
ing year. 

Other officers elected were W. A. 


second vice-president, 
| Kinsel, Beaumont, third vice-presi- 
dent. 

The following’ directors 
| added to the board: R. J. McMas- 
jters, Tyler; Sam White, Refugio; 


Hughes, Abilene. Reelected to the 
board were: F. D. Mitchell, Waco; 
Charles R. Hempel, Orange, and L. 
A. Howerton, Paris. 

An attack on what one speaker 
termed abuse of the tax exemp- 
tion provision for churches, 
schools, charity trusts, labor un- 
ions and cooperatives inspired 
the only non-routine resolution 
adopted by the convention. 

The plea for active opposition to 
excusing from taxation the activi- 
ties of many agencies that “have 
become competitive with businesses 
that do pay taxes” was made by 
Joseph F. Leopold, a representative 
for the National Tax Equity Assn. 

The resolution “deplored” the 
“gross inequity” of legally excusing 
from payment of income taxes, and 
frequently others as well, a “whole 
host of business agencies.” 

The resolution recited that the 
burden upon business becomes in- 
creasingly heavier in the field of 
taxation by reason of the exemp- 
tion granted to these agencies 
mentioned, which “today are en- 

| gaged in competitive business.” 


U. S. House and Senate, it asked 


|Same manner and at the same rate 
|as any other taxable business. 





Williamson, first vice-president and | ‘our present facilities are not sufficient to adequately house our future manufacturing 


general manager, for his 33rd con- operations."’ It is understood a new engine will be built here. 
secutive term; Harry Kelly, Austin, | 
and F. A.| 


Committee Mapping Plans 


were | 


Directed to each member of the | 
that Congress compel all competi- | 
|tive business to pay taxes in the! 


Leopold declared in his address | 
|that tax-exempt agencies control | 


/more than $150 billion of the coun- | 


(See TEXAS, Page 62, Col. 5) 


| Buick Plans for Future— 


| An artist's sketch of the new one-story plant to be built by Buick near its present factory|purchased by 





Buick Reveals 


| Plans to Build 


Plant at Flint 


NEW YORK.—Buick last we 
announced plans for the constri 
tion of a large one-story plant 
increase its present manufacturi: 
capacity in Flint 


ef Buick, said the new plant wou d 
be built on a 16-acre plot recent y 
Buick immediate y 


< 


| site in Flint. The new plant is needed, says Ivan L. Wiles, Buick general manager, because |north of the present facilities. 


already under con- 


Ivan L. Wiles, general manag:r 


The plant, 


| 


| PPETROIT.- Plans are under way 
to form a permanent Dodge 
Dealers’ Advisory Conference, 
which will hold regular meetings 
with factory officials, it was re- 
vealed last week. 

A dealer committee, headed by 
James A. Mason, former NADA 
|treasurer, is working out details, 
which will be presented to factory 
officials in December. 

“We have left up to our deal- 
| ers the final decision on what 
form the council will take,” Gen- 
eral Sales Manager Ed Quinn 
told Automotive News last week. 
“How the dealer representatives 
will be selected, how often the 
conference will meet, how many 
dealers will comprise the coun- 





| 15-Day Bootleg Sales 
Total 197 in N. Carolina 


RALEIGH, N. C. — Bootleg 
sales in this state between Sept. 
1-15 totaled 197, according to the 
North Carolina Automobile Deal- 
ers Assn. 

New cars sold by nonfran- 
chised dealers included eight 
Buicks, six Cadillacs, 69 Chevro- 
lets, one Chrysler, three Dodges, 
71 Fords, one Hudson, three 
Kaisers, five Mercurys, seven 
Oldsmobiles, four Plymouths, 18 
Pontiacs and one Willys. 








Trade Discounts Are Seen Jeopardized 


TOLEDO.—The 
of customary trade diScounts in 
American industries would be un- 
dermined if a recommended deci- 
sion of a trial examiner now before 
the Federal Trade Commission is 
accepted as a precedent for gov- 
ernment policy, according to Cham- 
pion Spark Plug Co. a 

As proposed, the FTC decision 
would sweep aside established 
trade discounts and prohibit all 
price differentials, except to the 
extent where they are justified 
by provable differences in cost, 
the company charged. 

The new attack on trade dis- 
counts is in proceedings under the 
Robinson-Patman act against the 
Champion Spark Plug Co., Electric 
Auto-Lite Co. and the A. C. Spark 
Plug division of General Motors. 
Separate complaints were filed 
against each of the companies. 

While the complaint is directed 
at only one of many industries sup- 
plying the automotive manufac- 
turers, the preezd2nt involved could 
apply to a varicty of cthers in the 
food, drug, clothing, radio and vir- 
tually every other industry, Cham- 
pion officials declared. 

The basis of the compla‘nt 


K-F Settlement 
To Be Appealed 


DETROIT. — Four stockholders 
have filed notice here of their in- 
tention to appeal a decision by 
Federal Judge Frank A. Picard 


whole structure | 


against the spark plug makers is 
that they sell plugs to automo- 
bile manufacturers for original 
equipment at a different price 
than plugs are sold to whole- 
salers and others in the replace- 
ment market. 

The Robinson-Patman act pro- 
hibits price discrimination “where 
the effect may be substantially to 
lessen competition—in any line of 
commerce.” It has been generally 
accepted that different prices to 
different classes of buyers—func- 
tional or customary trade discounts 


—did not violate the act if the dif- | 


ferent classes of buyers were not 
in competition. 

However, evidence to the effect 
that spark plugs sold to automo- 
bile manufacturers for installation 
in original equipment are not in 
competition with plugs sold in the 
replacement market was excluded, 
the Champion company claimed. 

Final decision is anticipated early 
next year as the FTC has set Oct. 
17 as the date for Champion to 
file answering briefs. 

General application of the prin- 
ciple proposed by the FTC exam- 
iner has already raised some far- 
reaching questions, Champion 
| spokesmen declared. For’ ex- 
ample: 

“If automobile manufacturers are 
|forced to pay as much for ‘original 
jequipment’ spark plugs as_ the 
smallest wholesaler cf replacement 
parts, will this not prove a power- | 
ful incentive for the former to 
manufacture their own plugs? The 
same factors would apply to every 


which approved a $1,300,000 settle-|other component part now pur- 


ment of suits against Kaiser-Fraz- 
er Corp. 

The appeal notice was filed by 
Otis & Co., James F. Masterson, 
Michael Stella and Eva Lefker. 
Otis & Co. used a suit filed by 
Masterson as one of its reasons 
for backing out of an agreement 
to market a K-F stock issue in 
early 1948. 


chased for use in automobiles. 

| “What would this do to the 12,000 
or more smaller companies in 78 
industries who now sell parts and 
equipment to the auto imdustry? 
Would it lead to duplication of 
current producing facilities at a 
time when critical materials are 


| prices available to every retailer, 


how can they continue in busi- 
ness? Will they tend to become 
manufacturers themselves, or will 
manufacturers simply establish 
their own facilities for dealing 
directly with retailers? 

“If manufacturers in industries 
Selling to consumers are required 
by law to quote substantially the 
identical price to both consumers 
and retailers, what would happen 
to the retailer in our national dis- 
tribution system?” 


~ | Button, 


For Dodge Dealer Council 


B. B. Brown, Houston, and Fred | 


| cil, ete., is up to Dodge dealers 
| and their committee.” 

Forty-seven representative Dodge 
dealers from all sections of the 
nation met in Detroit the week of 
Sept. 18 to formulate plans for 
forming the council. 

The first Dodge Dealers’ Advis- 
ory Conference concluded four busy 
days of selecting temporary officers 
and committees and by unanimous- 
ly passing a resolution commending 
Dodge officials for their assistance 
in arranging the conference. 


The dealers assembled in Detroit 
following many weeks of visits 
into the field by Quinn and L. L. 
Colbert, president of Dodge. 


Quinn has appointed L, J. 
Ouellette to devote full time 
working with any permanent or- 
ganization set up as a result of 
| the first dealers’ conference. Ouel- 
lette has been with Dodge sales 
| for 33 years and during the last 
several years became personally 
acquainted with many of the 4,100 
dealers in his post as director 
of distribution. 

Mason, of Ferndale, Mich., was 
selected temporary chairman and 
G. H. Thornton, Philadelphia, was 
selected temporary secretary at the 
conference. 


C. M. Bishop, New York, was 
selected chairman of a temporary 
|committee to set up a permanent 
| organization and list its objectives. 
Other members include Frank P. 
Ogallala, Neb.; Gordon 
Powell, Seattle; David G. Kelly, 
|Grand Forks, N. D., and Harold 


W. Prehn, Springfield, Ill. 


The temporary advertising and 
merchandising committee selected 
includes Joseph B. Trew, chairman, 


| Washington; Joseph M, Bloch, In- 


dianapolis; James F. Goodwin, Chi- 
cago; Charles H. Spencer, Wichita, 
and John W. Hutchins, San Jose, 
Calif. 

John L. Tysinger, Hampton, Va., 
was selected chairman of the tem- 
porary dealer-factory policy com- 





—James O. Kempthorn, Canton, O. 


| Dodge Inaugurates Dealer Conference— 


mittee. Other members include | the 
Chester J. Brost, 

Mitchell, 

Burger, San Diego, Calif.. and 


®— ee _ 


struction, will have 666,000 square 
feet of floor space and will incor- 
porate the newest architectural fea- 
tures. Two escalators are planned 
to the second-floor dining room, 
which will seat 2,300 persons. Ade- 
quate parking facilities will be pro- 
vided adjacent to the plant. 

“It has been obvious for some 
time,” Wiles said, “that our pres- 
ent facilities are not sufficient ade- 
quately to house our future manu- 
facturing operations.” 

It is understood that the new 
plant will be used to produce a new 
V-engine for future year models. 

Wiles noted that Buick expects 
to build over 500,000 cars this year. 
That is more than the company 
manufactured in the first 15 years 
of its existence, from 1903 to 1918. 

The announcement of the new 
facility was made by Wiles in a 
breakfast meeting of New York 
zone Buick dealers and their wives. 
The dealers heard talks by Albert 
H. Belfie, Buick general sales man- 
ager, and William F. Hufstader, 
distribution vice-president of Gen- 
eral Motors. 


Supreme Court 
Studies 2 Points 
In Emich Case 


CHICAGO. — The United States 
Supreme court has agreed to re- 
view two points in the case of 
companies formerly owned by Fred 
F. Emich, one-time Chevrolet dealer 
and finance company owner, against 
General Motors Corp. and General 
Motors Acceptance Corp., attorneys 
for both sides were informed last 
week. 

Thus, the only question is a law 
point, which does not reverse the 
court of appeals, it was stated. 

To be considered by the highest 
court, following a “friend of the 
court” action by Philip B. Perlman, 
solicitor general of the United 
States, are: 

1. Whether the indictment in a 
previous criminal case decided 
against GM and GMAC in the mat- 
ter of dealers using GMAC financ- 
ing, should have been admitted. 

2. Whether Federal District Judge 
Walter J. La Buy, in whose court 
Emich case originally was 


Buffalo; O. R.|tried, gave proper instructions on 
San Antonio; John H./the earlier criminal case, or went 


too far. 





Dealers who participated in the first Dodge Dealers' Advisory Conference in Detroit are pictured with the home office officials who 


Memphis; 


assisted them. It is planned to make the council a permanent organization. Left to right, first row, are: Claude S$. Holley, Tyler, Tex.; 
Chester J. Brost, Buffalo; William W. Massey, Jacksonville, Fla.; ©. E. Hutton, 


Frank P. Button, Ogallala, Neb.; Clell S. 


Forsythe, Syracuse; L. J. Ouellette, director of Dodge Dealer Advisory Conference; E. C. Quinn, general sales manager for Dodge; Clif 
M. Bishop, New York; Eddie Nelson, Huntington Park, Calif.; James F. Goodwin, Chicago, and Joe O. Fisher, Portland, Ore. 
Second row: Jim French, San Francisco; Alvan T. Fuller jr., Boston; Stanley McDonald, Roswell, N. M.; Mark R. Chenoweth, Balti- 


John W. Hutchins, San Jose, Calif.; O. R. 
Va.; James A. Mason, Ferndale, Mich., and 


Mitchell, San Antonio; 
W. Ernie Kershaw, Yakima, Wash, 


more; G. H. Thornton, Philadelphia; Edward J. Ronan, Philadelphia; Henry A. Schaller, New London, Conn.; Gordon Powell, Seattle; 
David G. Kelly, Grand Forks, 


N. D.; John L. Tysinger, Hampton, 


Third row: Jack French, San Francisco; Forest Ripley, Springfield, O.; Joseph R. Trew, Washington; James O. Kempthorn, Canton, O.; 
W. Harold Queenan, St. Paul, Minn.; John Miles, Gadsden, Ala.; Joseph M. Bloch, Indianapolis; George R. Lindblom, Milwaukee; Sidney 
Weber, St. Louis; Orville J. Glass, Beatrice, Neb.; W. K. Denison, Oklahoma City; Harold W. Prehn, Springfield, Ill.; Meyer M. Lasker, 
New York; Sol L, Gertz, Denver; Harry D. Kellett, Greensboro, N. C.; A. M. Shields, Altoona, Pa.; R. J. Ross, Ft. Smith, Ark.; Guy 





|needed? 
“If wholesalers have to buy at 


Woodward, Washington, Pa.; John H. Burger, San Diego, Calif.; George F. Flint, Ansonia, Conn.; Charles H. Spencer, Wichita, and 
G. Breaux Ballard jr., Louisville. Robert J. Young, New Orleans, was absent when the picture was taken. 
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hye is a deadline coming up. 
Automobile Dealer Week starts 
Oct. 22. The automobile trade has 
a wonderful story to tell. Getting 
the story across should not only 
thrill us, but, more important, im- 
ress the public. 

The supreme test of all institu- 
tions is the sum total of their 
contribution to the progress and 
advancement of their fellow men 
ind the nation as a whole. Auto- 
mobile dealers contribute impor- 
tantly to the nation’s economy. 
What is needed is more aware- 
ness on the part of the public of 
this fact. 

Automobile dealers are really 45,- 
000 little factories serving automo- 
bile owners. To help on this job, 
they have more than a million loyal 
and efficient employes. They have 
sold more than 115,000,000 new 
motor vehicles. They have taken in. 


conditioned and resold 175,000,000 | 


used cars and, thus, widened the 
market for new cars. 

These transactions have been in- 
dividual deals, but their efforts have 
helped to create America’s mass 
production machine. 

* +. * 


Million Employes 
| EALERS are located in every 
citv, town and hamlet in the 
countrv. Their efficient organiza- 
tions keep cars running every- 
where. Thev have invested huge 
sums in buildings and equipment. 
They carry great stocks of replace- 
ment parts at all times, so they 
ean be instantly available to owners 
whenever and wherever they might 
be needed. 
They keep 50,000,000 motor vehi- 


Speakers Listed 
For Next Year’s 


Minn. Convention 


ST. PAUL.—Henry Halladay, la- 
bor law specialist, and Otto Chris- 
tenson, executive vice-president of 
the Minnesota Employers Assn., 
will speak at the 31st annual con- 
vention of the Minnesota Automo- 
bile Dealers Assn. in the St, Paul 
hotel here Oct, 23-24. 


Halladay, of Dorsey, Colman 
Barker, Scott and Barber, has 
handled labor negotiations for many 
types of businesses throughout the 
state. Christenson recently v’sited 
Washington, where he interviewed 
several government executives to 
learn what is in store for the busi- 
nessman in the forseeable future. 


Other speakers include Paul M. 
Millians, vice-president of Commer- 
cial Credit Co.; George Lethert, 
chief of the St. Paul income tax 
division; Karl M. Richards, man- 
ager field services of the Automo- 
bile Manufacturers Assn. and 
David P. Whelchel, general man- 
ager of the Tennessee Automotive 
Assn. 


Sheldon Beanblossom, a_ state 
representative, will act as master 
of ceremonies at the Glenn Atche- 
son luncheon on the 24th. Atche- 
son, MADA general manager, is re- 
tiring at the end of the year. 
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|cles serving America day after day. 
|In so doing they supply billions of 
miles of needed transportation for 
|the family, business and profes- 
sional men and workers of the 
| country. 

They provide direct employment 


| They contribute to the advance- 
| ment of thousands of other large 
| and small businesses. They have 
| improved the standards of Ameri- 
| ean living. 

| They have helped make America 
the most mobile nation on earth. 
And this is the time when mobility 


means strength. They have made | 


a substantial contribution to the 
development of all parts of this 
country, as well as to the efficiency 
of all industry, all business and all 
professions by putting America on 
wheels. 

* * + 


|Are You Ready? 


Bo they have been so busy mak- 
ing this record that they have 
largely neglected to develop a wide- 
spread public consciousness of their 
|‘mportance. For nearly a year now 
|the National Dealer-Customer Re- 
| lations committee of NADA, headed 
by Eustace Wolfington of Phila- 
| delphia, has been planning National 
Automobile Dealer Week to aid you 
in getting this story across. 

| Under the administration of Wal- 
ter Kiplinger of the NADA staff in 
Washington, manuals have been 
prepared and sent to all members. 
Detailed plans, along with promo- 
tional kits, have been made avail- 
| able. Many automobile manufac- 
turers are planning to participate. 


But the success of Automobile 
| Dealer Week depends upon what 
| you do. There is proof of the 
g0od results of Automobile Deal- 
er Week in the experience of 
last year, so plan to bring the 
effects of this promotion to your 
own organization. Be all set to 
go when the official starting sig- 
nal flashes a week from today. 


Check and double check your 
own preparations. Do you have 
window posters ready for display? 
Have you released newspaper pub- 
licity? Do you have the special in- 
vitations ready inviting customers 
to your open house? These, and 
lother details should be checked in 
|advance. It means the difference 
between success and failure. You 
can be a part of either one. 





Don’t let this Automobile Dealer | 


Week, with the load of good public 
relations it will bring: you, slip by. 
The departure deadline is coming 
up fast. Be ready for it! 


Auto Factories Are Backing 





| 


| 
| 
| 





| 


Elected by New Jersey Dealers— 


New officers of the association are, left to right, front row: J. Ray DeRidder, first vice- 


| president, Red Bank, and Lloyd W. Hoagland, president, Somerville. Rear row: Hopwood | 
| for more than a million people. | Mullen, third vice-president, Wildwood; William L. Mallon, secretary, Newark; Walter F. | 
Conover, treasurer, Trenton; W. Chester Watson, second vice-president, Hackensack, and | 


Otto P. Henneberger, business manager, Newark. 


Factory Relations Plea Made .. . 


by the manufacturers were topics 


More than 450 members and their 
| wives attended. 

Improved factory-dealer rela- 
tions were urged by resolution of 
the convention. 


to the value of sound employer- 
employe relations, urging in a reso- 
lution that the new administration 
of the association make a special 
study of ways and means of open- 
ing new opportunities for strength- 
ening these ties. 

New officers elected are Rush 
|Stallings, Montgomery, president; 
W. M. Turner, Selma, first vice- 
president; M. B. Casler, Birming- 
|ham, second vice-president; T. J. 
|Kirven, Jackson, third vice-presi- 
|dent, and John H. Anders jr., Tus- 
caloosa, secretary-treasurer. 

The keynote was sounded at 
the opening session’s forum in 
| which R. K. McMillan, Brewton, 
| Ala., said: “We will either have 
to trade on a fair business-like 
basis or go back to the farm. 


ing this great country with modern 
transportation—it is one of the 
great services of our time. After 
food, clothing and shelter are pro- 


vided, transportation is the next 
need of today’s civilization.” 

John Thomas, Gadsden, Ala., 
stated: “These facts should there- 


fore emphasize the necessity of our 
do’ng all possible to so improve 
our facilities and services as to 
hold a higher percentage of our 
customers and work continually to 
| regain the lost ones. The customer 





National Dealer Week 


WASHINGTON. — Manufacturers 
are lending their whole-hearted 
support to insure the success of 
National Automobile Dealer Week, 
Oct. 22-28, it was reported at NADA 
headquarters here last week. 

A spokesman predicted that 
| the thousands of new-car and 
| truck dealers who participate in 
| plans for observ'ng the week 
would share the benefits of an 
“unprecedented volume” of favor- 
able publicity. 

“Recognizing the program as an 
opportunity to focus public atten- 
tion on the importance of the retail 
dealer, his cars and his services 
to the progress of his community,” 
the spokesman explained, “automo- 
bile manufacturers will feature the 
event in their national 
leases, their advertisements and on 
the’r popular radio and television 
shows.” 

For example, it was pointed out, 
Ford’s Kay Kyser and Kukla, Fran 
and Ollie TV shows and Chrys- 
ler’s Groucho Marx show, heard on 
both TV and radio, will be among 
those publicizing the dealers’ big 
week. 

In addition, it was said, manu- 





news re-| 


facturers will use other advertis- 
jing media to tell the public the 


|story. Also joining in the prograrr | 


discussed at the annual convention | 
of the Automobile Dealers Assn. of | 
Alabama, meeting here Oct. 9-10. | 


The group also gave recognition | 


“Tt is more than a game—supply- | 


| 


| will be business publications, news- | 


|papers, magazines and radio sta- 
|tions throughout the country. 

Indicative of the interest 
| aroused in this year’s program 
| among NADA members, the 
spokesman said, is the large vol- 
ume of orders for program mate- 


clip sheets and radio and televi- 
sion scripts. 

Further, said the spokesman, re- 
|ports from state and local associa- 
}.ions in many sections of the coun- 
cry indicate that NADA members 
in thousands of communities are 
planning to observe the event for 
the first time this year. 

With National Automob’le Deal- 
er Week scheduled to get under 
way next Sunday (Oct, 22), NADA 
members, not already having ob- 
tained sample program materials, 
were advised to telegraph for them 
|without delay in order to assure 
|delivery in ample time. 





rials such as posters, newspaper | 





Fairer Distribution 
Urged at Ala. Parley | 


| BILOXI, Miss.—Greater consider-| welcomes big doors; clean, inviting 
lation of customers in the retail end | surroundings; an organized flow of 
and an equitable distribution of | traffic; prompt, courteous attent‘on 
automobiles and trucks produced|and a correct diagnos's of his| 


|is necessary to h’'s safety and to 





| 


trouble. 


“He wants to tell his trouble 
without interruption, after which 
he is willing to listen to sincere, 
helpful suggestions as to the 
obvious things his car needs. 


“He certainly wants to buy what | 


the economical operation of h's car 

He resents being charged more 

‘han was anticipated and wants 
(Continued on Page 59 Col. 1) 


Miami’s Dealers 


Are Still Hopeful 
For Jan. Show | 


MIAMI. — Despite the cancella- 
tion of General Motors’ Waldorf- 
Astoria exhibit, the Miami Auto- 
mobile Dealers Assn. is hopeful 
that the international situation will 
not interfere with its second annval 
auto show planned for Dinner Key 
auditorium the last of January. 
The show is definitely “on” unless 
automob‘le production is cut back 
to such an extent that the exhibi- 
tion would be merely an empty} 
gesture. 

Miami dealers take the view that | 
their exhibition would be of na- 
tional importance, since it would 
be held at the height of the winter 
season when several hundred thous- | 
and tourists would be in the area. 

They point out that the first 
show, which was held last year, 
drew 52,000 paid admissions, dc-| 
spite the fact that the tourist sea- 
son had then ended. The Miami 
show was second in size only to 
Chicago’s, and since that time addi- 
tional floor space has been added | 
to the auditorium here. 

John F, Zeder (Chrysicr-Plym- | 





tion earlier in January, will again | 


be the director. 











wo 


Conn. Dealers 
Vote Against 
Car Rationing 


Convention Blames 
Reg. W for Upping 
Sales of ‘Junkers’ 


HARTFORD, Conn. — Until the 
“American principles of voluntary 
cooperation” have been given a fair 
trial, the Connecticut Automotive 
Assn. is on record as opposing ra- 
tioning of all types of vehicles. 

In the event that the voluntary 
program does not work out, the 
CATA recommended that leaders 
of the automotive trades be con- 
sulted in setting up a program 
that would be “wise and equit- 
able.” It was further suggested 
that “local machinery” be used 
in place of a new federal bureau. 

The CATA adopted these and 
other resolutions at its 29th annual 
convention here last week, which 
was attended by more than 5900 
members of the organization. 

The association also went on rec- 
ord as favoring passage of an 
amendment to the state constitu- 
tion prohibiting diversion of high- 
way funds. The group designated 
gasoline taxes, drivers license fees, 
registration fees and other money 


| collected by the department of mo- 


tor vehicles as “highway funds.” 
; Members also expressed the opin- 
ion that Regulation W has been 


| instrumental in contributing to the 
|booming sale of cars which were 


formerly considered “junkers.” A 
continuance of credit restrictions 
will shortly pose a greater problem 
by adding thousands of unsafe cars 
to present traffic, the CATA said. 

James R, Johnson, head of J. 
R. Johnson, Inc., Hartford, was 
elected president of the organ- 

ization, succeeding Robert E. Par- 
sons. Henry A. Schaller of Schal- 
ler Motors, New London, was 
elected first vice-president. 

The CATA also resolved that 
Connecticut increase its activity in 
checking all vehicles not carrying 
current inspection stickers. Fullest 
cooperation was offered the state 
in making the voluntary inspection 
program a vital part of the safety 
drive. 

Other resolutions approved unan- 
imously: 

1. Urged that the National Auto- 
mobile Dealers Assn. employ an 
outstanding man to manage the af- 
fairs of the NADA. This man to 
be answerable only to the national 
board of directors. The NADA pres- 
ident to be an honorary officer. 
Require at least two meetings a 
year of the national directors, and 
the board of directors be consid- 
ered the governing body of the 
NADA, 

2. Urged that the NADA em- 
ploy a capable man to head up 
industry relations. Recommended 
that the man employed should not 
be an active dealer or one with 
an investment in the retail auto- 

mobile business. 

3. Pledged to the governor and 
the director of civilian defense 
wholehearted cooperation in time 


| outh) is again chairman of the auto| of emergency and “to a man pledge 
| show committee. Ray Chamberlain, |the use of our facilities and equip- 
| who will manage NADA’s conven- | 


ment.” 
An address by Charles J. Far- 
(See CONNECTICUT, Page 59, Col. 1) 


On the House 


In view of reports the Federal Reserve Board is considering tighter 


credit terms, NADA President Fred Haller last week called any such 
action “premature” and requested the board to hold off until adequate 
reports have been received from the field. NADA 


complete details 
car sales. ... 
Dealers are 


Davis, 
program, offers 





tive News). 
Missouri association, starting its 


then sent an urgent appeal to members to supply 


on effects of Regulation W on 


attending state conventions in 


record numbers this year, NADA reports, due 
chiefly to outstanding programs and dealers’ 
fears over economic uncertainties. .. . 
chairman of Kansas 


Oo. W. 
dealers’ G-A-D 
a nifty slogan: “K. M. C. D. A. 


and NADA membership doesn’t cost, it pays.” 
... Billboard, the 56-year-old amusement week- 
ly, has abandoned its magazine makeup and 
adopted a tabloid format (similar to Automo- 


second year of location in Jeffer- 


son City quarters, reports the addition of 126 new members in nine 


months, 61 in the last month... . 


Harry Gooch of Troy has been 


named chairman of the Missouri association's 1951 convention. .. . 


—Perete WeMHOoFr, 
Editor, Automotive News 
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Dealer | 
| Forum | 


Eprror’s Norge: Believing that | 
dealers in every state have their | 
peculiar problems and outlook, 
| Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations. 


By Ed. S. Mayes 
President, Washington Dealers 

[UNDER the prefix of the topic! 

that I might enter for reading 
in Automotive News, it could be 
well said that) | 
there isn’t a deal- 
er in the state of, 
Washington that 
has a_ problem;| 
and I am putting | 
in 








parentheses | 
this statement: “T) 
mean good deal- 
ers.” 
It is my firm 
conviction that 
factories, factory 
representatives 





Ed. 8S, Mayes 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. | 2. A fair profit to 
the dealer on every used vehicle accepted in partial payment for a new 
car or truck. 4 3. Every doliar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 4 4. The 
elimination of governmental and bureaucratic controls over this industry. 
4 5. A return to the precepts of indépendence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 








Don't Lose Sight of Goal: | 
A Strong America 


EPORTS that the government is about to order reduc- 
tions in civilian output bring up a number of questions. 


R 


There is, of course, no opposition to necessary reductions 
in the interest of increasing the nation’s strength. 


It is conceded that auto production has been running at 
a high rate—that is in keeping with the “voting” of the 
people as expressed by their demand for cars. 


But automotive people do point out that, in curtailing | 
civilian production, the government should take into con- 


and dealers who are good dealers 
live in a harmonious, progressive | 
and profitable relationship. 

This great automotive sales or- 
ganization, composed of all the 
dealers, has met all the require- 
ments of any type of business, 
both in the emergency of a war 
economy and a peace economy. 
These emergencies, however, have | 
been met for the reason that the 
automobile dealers, as a whole 
are sound, progressive business- | 
men and women. 

It is my contention that the ap- 
proach to any and all problems 
must be met with sincerity and| 

honesty, and I will back the good 















-— THEY RETURNED 
FROM THE RIPE 


dealers of the state of Washing-| 4 .poxd 7 with Tae RUBBER 

ton to the fullest extent along vad ve THE e OUT SIPE 

these lines. iene’ Por? AND A SMILE ON 

* * * | eats 2et nora CAC c 

UCH has been written on dealer | e\W Bene ian “a Tee 
and factory problems, but in rae ' . 

the final analysis, regardless of how I yszeay/ 5 he 

serious or how large the problem == ~ % 





has been, these situations have been | 
met head on through the thinking 
of big men in the automobile busi- 
ness and eradicated. 

My thinking has always been 
optimistic and that is one of 
the reasons for the past 30 years 
I have been and stayed in the 
automotive business. Therefore 
it is high time that everywhere 
the good automobile dealer must 
be recognized as a stalwart and 
important part of both the busi- 
ness and community life of his 





Letterbox 


‘Less Profit Than Ever .. .’ 


| This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 





letters but you may sign your name with the assurance that it will not be 
used, if you so request. 





Address Editor, Automotive News, Detroit 26, Mich. 





;and service he gives cost him much 








| city, state and nation. 


|well at this time to stop and take)! 


However, with the good feeling 
now permeating throughout the 
dealer organizations, it might be)! 


stock, or as it were an inventory. 
All good things just don’t happen. | 
Many of the strides that have been 


jtaken in the automotive field can} 


Hidden Taxes 


Several months ago I suggested 
that the manufacturers association 
break down the price of new auto- 
mobiles and show the public the 
hidden taxes they were paying, | 
along with those they knew about. 


With the new cars coming out) 


more, and his overhead is much 
more, but his discount in most 
cases is the same and in some 


cases is even less. 

I am not in sympathy with deal- 
ers by any means; they brought 
everything that might happen to 


sideration employment facts. 
Studies indicate that arms projects will not start to come 
in strong until around July of 1951. 


It would not seem reasonable to make arbitrary cuts in 
civilian production which, for instance, would force auto) 
makers to lay off manpower before arms jobs were available. 





Nor should the importance of civilian production be | 
underestimated. National leaders have made it clear that | 
the arms program is designed to make us so strong that 


war can be avoided. 


Put another way, we are arming for peace. And certainly 
a strong civilian economy is the backbone of peace. 


In this connection, A. E. Barit, president of Hudson, re- 
cently brought up a point which should be considered. 


“On one hand,” he said, “the government has instituted 
credit controls to discourage some buying to effect a bal- 
ance between supply and demand. 


“On the other hand, some current pronouncements 
might discourage manufacturers from building as much 
as the availability of materials would permit. 


“If manufacturers succumb to such discouragement, the 
result would lessen supply, which would in turn help to 
create the very scarcities that credit controls are designed | 
to avoid.” | 

Let’s not lose sight of the main objective: A strong| 
America—both in a military and in a civilian way. 





|ganizations for their full 


jand taxes still higher, thus the|them on themselves by trying to 
ere - _ a = |higher prices for cars, I think now | outbid each other for A aie fo: 
national Cealer organizations, SUCH is the time that the factories did| ; 


as NADA. pe : : they got the public in the shopping 
= = ee attention as to) idea and taught them to go from 
MORE and more the great fac- var Se ee See 
tories of the industry have be- | 


;one to another and play each 
My idea would be thus: |against the other for the most al- 
gun to recognize these dealer or-| Ajax six (cost) 
worth, | 


lowance for their car. 
Tires (five) In most dealers’ cases they are 





* * * 


$ 980 
60 


and across the land a movement Taxes on car and tires. 460 {not willing to pay the type sales- 
is on foot to create more and more . ; |man that is capable of selling his 
dealer-factory councils. This leads Delivered price of car |product to his customer to such 
to permanency in the automobile at factory $1,500 extent that the customer will feel 


dealer field, and it is bound to con-|__ Freight, local taxes, accessories,|that he is doing him or her a favor 
tinually attract good, sound busi-| EXTRA. |to even take in their car on trade. 
nessmen to the automotive dealer| The public still thinks that the|No, most dealers want the man 
field. These forward steps also tend higher the price of the car, the|that is willing to work for the 
to perpetuate the business as a pro-| more profit or discount the dealer|least, or the man that is willing 
fession with father and son in a/has, thus the more he could or|to work for nothing, if he can 
continuity. should give them for their used|show him where he did not actu- 

At a recent meeting in Los An- car in trade. But, on the contrary,|ally make the deal, as most deal- 
geles, a past national president of the dealer actually has less net|ers have a “house man” to claim 


|NADA and a leading automobile | profit in a car today than he has/the deals. 
|dealer in the state of Washington, 


ever had, with servicing being so} In the automobile business these 
much higher; his 90-day warrantee|days, it is not what a salesman 
|Knows, but who he _ blows.—Roy 
|Brooxs, Columbia, S. C. 


* * * 


25 Years Ago... 
| Paging Jordan 


The big Story |_I enjoy the articles by Ned S. 


Jordan in Automotive News a lot. 

I have admired Jordan for a long 

The mid-twenties were a time of peace, prosperity and play. In |/time. The Jordan Motor Car Co. 

1925, wartime excise taxes on cars, tires and accessories were dropped; || uilt real good cars. I would like 

two arms limitation treaties were signed by the world’s leading |/t0 see what kind of car Jordan 

powers and Germany signed the Locarno pact. would make now and how it would 

Auto manufacturers were making unprecedented profits from rec- be styled if he were making cars 
ord sales, while everybody cheered Babe Ruth, Jack Dempsey, and 
William Jennings Bryan or Clarence Darrow, who fought the Scope’s 


now. 
I bet they wouldn’t be the bulg- 
“monkey” trial in a Tennessee courtroom. 
From the files of Automotive News. 


2) 


(See FORUM, 


Page 59, Col. 





|ing cars of today. I bet they would 
be swanky and racy looking. — 
HerBertT Parker, Oakland, Illinois. 
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FINISH 
sas ms STB aves 


GRIGINAL HAND-CARVEO CHINESE CORAL FIGURINE “GOODESS OF 


Matched Craftsmanship 


@ To create a fine product — whether it's a superlative car 
or an outstanding finish preservative — is merely a step 
forward towards a goal. But to have a product successfully 


withstand the test of time, is the attainment of that ideal. 


Like Cadillac, Cadillac Blue Coral is the unquestioned leader 


in its field. The leader, moreover, for the past 22 years. 


Experience and technical skill stand behind the lustrous finish 
of every Cadillac when it leaves the factory. That's why 


SEQ 


Be 


| 


MERCY", CouRTESY OF K. T. LIANG, NEW YORK 


Cadillac Dealers — all over America — recommend periodic 
Cadillac Blue Coral Treatments. Not only to preserve the color 
and lustre itself .. . but to maintain that "show-room-finish" 
for years to come. Cadillac Dealers are thinking of today's 
sales . . . tomorrow's reputation . . . and future good will. 
There is no substitute for a Cadillac Blue Coral Treatment — 


because there is no substitute for any leader in any field. 


CADILLAC MOTOR CAR DIVISION e GENERAL MOTORS CORPORATION ¢ DETROIT, MICHIGAN 
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Parts Makers’ Woes 


Tighter Material Pinch Reported at Parley 
To Discuss AAC’s New Program f 


! 

if 
CHICAGO.—The scarcity of ma-|was added, stocks of materials re 
terials available to parts makers|no more than a few hours ah ad 
|grows more intense with each pas-| of production lines, which are be ng 
|ing day. Steel, aluminum, zinc and|fed right from the trailers 95f 

| copper are already in critical sup-| trucks. 

|ply, according to leaders of such Little optimism is held that t:. 
a % om . ; | firms who attended a business pro-| government will place automoti: + 
1 —“ . a |motion meeting here last-week. parts high on its list of necessa,\ 
Sponsored by the Automotive | items. At any rate, it was e»- 
Advertisers Council, the parley plained, there has been no indic» - 





"2 


NADA Advisory Council of Region Two— | 


Large table (left to right) are: George D. Gardner, president, and Robert Ames, vice-president, New York association; Lloyd W. Hoag- | 
land, president, and Harry D. Doerr, past president, New Jersey association; C. Ray Palmer, executive vice-president, E. Ditenfass, first 
vice-president, and C. J. Trulson, prasident, all of Brooklyn association; LeRoy Smith, NADA field service; Elmer Blauvelt, president, 


was held for the purpose of 
adopting a program to allow 
wholesalers an opportunity to 


tion so far that the Administr: - 
tion is greatly concerned about a 
properly maintained national fle«t 
of vehicles. 


cash in on the lucrative auto- 
motive parts business via the 
manufacturer - through - jobber - 
through - retailer method of dis- 


Essex county (N. J.) association; Stuart C. Ballard, secretary, Syracuse association; Otto P. Henneberger, business manager, New 
Jersey association; William L. Ma'lon. NADA regional vice-president; Carl E. Fribley, New York state NADA director; Walter Kiplinger, 
NADA staff; William Frame, metropolitan New York NADA director; Joseph W. Farlow, general manager, and Charles Schnurmacher, 
president, New York City association; George Ostendorf, vice-president; Albert Richard, second vice-president; Ralph Young, vice-presi- 
dent, all of New York association; Walter Pape, first vice-president, New York City association. tribution. 

Smaller table (left to right): Harry M. Sloate, Connecticut NADA director; Cari R. Lane, manager, and James R. Johnson, first| The program, developed by the 
vice-president, Connecticut association; Ben Curry, membership chairman; Charles E. Henderson, executive vice-president; Pete Kaufman, | AAC, will revolve around a “Care 
industry relations chairman, all of New York association, and Robert E. Parsons, president, Connecticut association. The three women| Will Save Your Car” theme. 


(left to right) are Mrs, Stuart Ballard, Mrs. Otto P. Henneberger and Mrs. George D. Gardner 


According to Walter A. Kirkpat- 

rick, chairman of AAC’s industrv- 
wide advertising committee, the 
“Care Will Save Your Car” pro- 
gram will be expanded to give the 
nation’s service shops a better, low- 
= business building plan. 
; 5 : “Every group with an important 
Some officials said their com-/interest in the future of ier. 
panies were bidding ‘“fantastic| retailer selling has a stake in this 
prices” in foreign markets, and still | plan,” Kirkpatrick said. 

The program already has the en- 
dorsement of the Motor & Equip- 
|ment Wholesalers Assn., National 
Standard Parts Assn., Automotive 
Engine Rebuilders Assn. and other 
industry groups. 

National headquarters for the 
vrogram is 105 Jennings Bldg., New 
Castle. Ind. It is under the direc- 
tion of George W. Stout, executive 
secretary of the AAC. 


Autocar Struck, Trailmobile Workers Return. . . 


Steel Union Asks 30-Cent Raise 


year h'story when some 1,015 
UAW employes launched a wage 
and pension strike. A last-minute 
settlement attempt by a federal 
mediator came a cropper, and 
the truck plant was struck Oct. 6. 


By Mac Gordon | Plant in Cincinnati ended their 10- 

Associate Editor |day walkout after accepting a five- 

IDDING at the outset to do bet-|cent-an-hour raise and a cost-of- 

ter than Walter Reuther’s| living pay escalator. The strike had 
UAW-CIO, the CIO United Steel-|idled 1,600 employes. 

workers of Philip Murray launched Autocar Co. at Ardmore, Pa., 








; aa : the fi trike of its 58- Negotiations between  Interna- = ° 
their decisive 1950 wage drive last| suffered the first strike of its 5 tonal Harvester and striking . Davis to Receive 
week. ae : oi ... theme of AAC program 

In preliminary negotiations | aa eas at a ee last Detr it S I 

7 ‘Dr. Peale to Speak week. Scattered truck and tractor ol ales 


able to operate only on a day-to- 


with Republic, Jones & Laugh- |output was recorded as a result of 





lin and Inland, the steel union | |small back-to-work movements, but | day basis. 

demanded a 30-cent “package”— ‘At NADA Parley ithe I-H system as a whole was| Further, the consensus of the Club Award 

embracing a general hourly raise | WASHINGTON. — Dr. Norman/| nearly all paralyzed. Striking | approximately 600 manufacturers of DETROIT. — A_ special bronze 

of at least 20 cents with the re- | Vincent Peale, widely known re-|Unions included the UAW-CIO, | automotive parts, service equipment plaque will be presented to John 

mainder for fringe benefits. |\ligious leader, author and radio|Farm Equipment Workers and In- and chemical supplies in attend-|R. Davis. former Ford director of 
minder for Be ; ‘commentator, will be one of the|ternational Assn. of Machinists. jance at the meeting was that Isales, tonight 
The steel discussions are vital to| : * * & things aren't soon likely to get any | (Oct. 16) by the 


|principal speakers at the NADA 
1951 convention in Miami Beach 
Jan. 7-10. 

Other speakers, according to J. 
Saxton Lloyd, general chairman of 
the convention, will include a na- 
|tionally known industrialist and a 
prominent government official. 
“Plans for the convention are shap- 
ing up wonderfully,” Lloyd declared. 
gun and one dragged on towards|“It promises to be the greatest 


better. 


Tighter controls by the govern- 
| ment are expected right after the 
November elections. 


“It is virtually impossible to build 
; j}up stocks of materials now,” said 
workers was obvious, though. The one manufacturer. “It will be even 
largest settlement “package” ob-|more difficult after the axe falls 
tained this year by Reuther/next month.” 
amounted to an estimated 19.4; » 3 i 
the end of its second month. convention and the most elaborate | cents an hour. This was the ean | men one oe 
UAW strikers at the Trailmobile | program in the history of NADA.” ment announccd Labor day by Ford a memory now. Any firm which | 
— : - — oe es sila i might boast even a 30-day supply 
| atte’ we a tte . it i. of materials, it was said, is “ex-| Principal speaker at the meeting 
; — ee a u- |tremely lucky.” | will be Don K. Ballman, general 


Minum Co. of America, w 
granted an neentied anak takes At a good many Darts plants, it sales manager of Dow Chemical Co. 


| Of 10 percent or an average of 

14% cents hourly, 

| At present, the basic wage rate 
in the steel industry is $1.68 an 
hour, compared to $1.76 in auto- | 
motive. The auto scale includes 
the 1951 settlements. 


Detroit Sales Ex- 
ecutive Club. 
Davis is presently 
vice-president and 
a member of the 
board of Ford 
Motor Co. 

The “Distin- 
guished Sales Ex- 
ecutive Award" 
will be presented 
to Davis at a din- 
|ner preceding the group’s monthly 
meeting. 


the automotive industry because 
the mills have warned that price 
increases must follow pay boosts 
surpassing six cents an hour. Sub- 
stantial boosts in steel costs could 
force new-car prices up again. 

+ * * 


WITHIN the auto industry itself, 
one strike was settled, one be- 


T PITTSBURGH, no “break” in 
the steel wage drive was fore- 
cast until U. S. Steel and Bethle- 
hem Steel enter negotiations with | 
the CIO. 
Murray’s desire to outdo the auto 





J. R. Davis 











_-==Coming Events— 





Dealer Week Nears 





Allied Industries 
Oct. 23-27 — National Metal 
Amphitheater, Chicago. 
Nov. 13-16—American Petroleum Institute 
30th annual meeting, Los Angeles. 


Jan. 22-24, 1951—Truck-Trailer Manufactur 


Dealer Conventions 
Oct. 15-16—New Mexico Automobile 
Dealers Assn., Carlsbad, N. M. 
Oct. 15-17—Tennessee Automotive Assn. 
Mempuis. 
Oct. 16-17 — Georgia Automobile Dealers 


Exposition, 








| inltinimsdipntanitetbicteitin 









Assn., General Oglethorpe hotel, Sa ers Assn. annual convention, Edgewater -- = 
vannah. Gulf hotel, Edgewater, Miss. Ch | D l . 
Oct. 17-18 — Federation of Automobile Feb. 1-2, 1951—National Council of Pri | rvs er ea ers ° 
Dealers Assns. of Canada, Toronto, Ont vate Motor Truck Owners Inc., annual o 7 NATIONAL 
. : i ler, Washington } . 
Oct. 22-24— Florida Automobile Dealers meeting, Hotel Statler, G Ad D 
Assn.. Biltmore hotel, Palm Beach, Fla. : . - 7 et vance ata . AUTOMO: aA 
Oct. 23-24—Minnesota Automobile Deal BILE DEALER vee 
ers Assn., St. Paul hotel, St. Paul, Minn. | n 1951 Models WEEK % 22nd of 
General eater Sand 
Oct. 23-24—Ohio Auto Dealers Assn. meet ; e u 28th i 
ing, Neil House, Columbus, O. Oct. 16-20—National Safety Congress and DETROIT.—More than 200 Chrys- | * ~ 
Nov. 8-12— National Used Car Dealers National Safety Council exposition, Chi- |ler dealers and their key personnel | 4a ii 
- Ilas cago. Ar . : : a 
_— convention, Baker hotel, Dalla Gal thas datoniabile. O14 Timers aueual from cities in the Detroit region | ew” 
N ig ‘ott Autometive Trade Asa. of dinner, Waldorf-Astoria hotel, New | Were given some advance informa. | 
ov. -15—Automotiv / . Y : : * a 
Virginia, John Marshall hotel, Richmond, Ga hha & Tool Institute — = By - expect _in 1953 
Nov. 15-16—Oklahoma Automobile Deal annual meeting, Detroit Leland hotel, | odels at a luncheon meeting here 
ers Assn., !7th annual meeting, Tulsa Detroit. jlast week. 
hotel, Tulsa. Oct. 18-28—Auto Show, London, England. They received the information| 
Pe ethene nae, Sees ae Og, 29-38 — Notional Automobile Dealer | “enthusiastically,” according to D.| Massachusetts Is Ready— 
I wih ‘ r ‘ . ° yr ~athe tai 
Dec. 4-5—Idaho Automobile Dealers Apr. 1-2, 1951 — Canadian Automotive ie Mage nae aariier division pres- Harold J. Moye (left), president of the Massachusetts State Automobile Dealers Assn 
Assn.. Hotel Boise, Boise, Ida. Wholesalers and Manufacturers Assn. | 2 ent. Joseph A. O’Malley, division explains the deta'ls of National Automobile Dealer Week, Oct. 22-28, to William A 
Jan. 7-10, 1951 — National Auto Dealer convention, King Edward hotel, To sales manager, also addressed the Plunkett, executive vice-president, and Joseph Hughes, first vice-president. 
Assn. convention and exhibition, Miam ronto, Ont dealers. 
May 3l-June 2—Washington State Auto Apr. 4-15, 1951—33rd International Motor | In addition to letting dealers | 
Dealers Assn., Winthrop hotel, Tacoma Show, Turin, Italy. know what they may get in 1951 
* * * Apr. 30-May 21, 195I—U. S. Chamber of 


models, Wallace and O'Malley dis- | 








Commerce 39th annual meeting, Wash r 
Dealer Auto Shows wie 2. cussed plans for the remainder of | 
Jan. 27-Feb. 3, 1951 — Milwaukee County May 30-Sept. 9, 1951—World Transpor 1950 and company policies in gen- | 
Auto Dealers Assn., Milwaukee tation Fair, Santa Anita Park, Arcadia eral. 
Feb. 15-22, 195!— Philadelphia Parenti’ Calif eed Wallace qualified an optimistic | 
ede A n., Co ) useu outlook for 1951 with the observa- | 
Feb. 17-25, 1951— Chicago Automob Engineering tion that nobody can be sure of | 
Trade Assn., International Amphitheater Oct. 16-18 — Society of Automotive En. |What the materials situation wil! | 
Chicago. ; neers transportation meeting, Hotel be next year, or to what extent th« 
March 2-8, $00}-~Greater Konaas a - Statler, New York. government might deem it neces- | 
ae ae peers, ceee MORCIRS? Guy Nov. |-3 —~ American Society of, Body Es |sary to curtail those available for | 
Mar. 10.18, 195! —Seattle Auto Dealers fo emnam Memorial eia3., “& | general manufacturing purposes. 
Assn., Field Artillery armory, Seattle Mae: Sl Gaclaty: of “Automative . Bac. — 
Wash. gineers fuels and lubricant meeting, | Right Parley Site 
Mar. 17-25, 1951—Indianapolis Automobile Mayo hotel, Tulsa, Okla i 
Trade Assn.. Cattle Exposition Bidg. N v mae , ig mor ORLANDO, Fla. — The Florida | 
State Fair Grounds. ov. _26- Dec. 1 — American Society of | Automobile Dealers Assn. annual | 
* * * echanical Engineers, Hotel Statler, | 7 ‘ 
Mew York. |}convention is scheduled Oct. 22-24} 
Aftermarket Shows Jan. 8-12, 1951 —Society of Automotive |at the Palm Beach Biltmore hotel | . 
-8 — Automotive Service Industries Engineers annual meeting and display, |in Palm Beach, Fla., advises Wal- | . 
Dec. 48 — Auto Hotel Book-Cadillac, Detroit oti 
show, Navy Pier, Chicago, ore! BSook-Vadillac, Vetroit. {ter C. Mallory, association general s . 
Mar. 21-24, 1951—Pacific Automotive show Mar. 6-8, 1951—Society of Automotive En- | ' in| Philadelphia Gets Set— 
Civic Auditorium, Seattle, Wash. gineers passenger car, body and ma Anager. A dispatch, reported in 
Apr. 26-29, 1951 — Southwest Automotive terials meeting, Hotel Book-Cadilla AUTOMOTIVE News Oct. 9, hed the Making plans for the week. to be held Oct. 22-28, are J. Eustace Wolfington (left), 
show, Oklahoma City. Detroit. |parley site as Miami Beach’s Bilt-/ chairman of NADA's dealer-customer relations committee, and Edward J, Ronan, president 


SE ele of the Philadelphia Automobile Trade Assn, 
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eytoa Richer Life 


It is unlike any other 


This is Main Street, U. S. A. 
the world. 


Main Street anywhere else in 
ment and well-being. It bustles 
lesome activity. And as you see 
es very largely around 


It is rich in content 
with hearty and who 
and know firsthand, it revolv 
the family car. 
Along every Main Street in America, General Motors 
cars are a familiar and trusted part of the rich, full 
life Americans know. And this is so, very largely, 
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You have a pretty important place, if you’re a dealer fo 


r any GM car. 


me becomes GM cars hold the foreground in any American scene 
ey’ve become an eye-filling part of everybody's Main Street— 


a necessity of life in every community. 


To tell millions of car buyers how much GM Research, Engineering 
and Production Skill have contributed to this pi 
purpose of this latest “key” advertisement in leading magazines 


men have nevet ceased try- 


best, have never flagged in 
year than they 


because General Motors 
ing to improve on their 
their zeal to build better cars each 
built the year before. 

er practiced skill in Research, Engi- 
the key toa General Motors 
car is recognized today as the key to greater value. 
It is perhaps not too much to say that it is likewise 
the key to a rich and satisfying life. 


Because of th 
neering and Production, 


, 
2 
Ss 
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ADILLAC * BODY BY FISHER * GMC TRU 


oir every Monday evening over the ABC Network, coast fo coost 


CK & COACH 


Heor HENRY J. TAYLOR on the 


cture is the 


It’s one more step in a campaign that's making countless friends 
and customers for GM dealers everywhere. 








8. = ee eee 
At the Paris Show .. . 


Europe’s Auto Thinking 


\drive offers safer driving in bad 

| weather, there are still some bugs 

, jin it. These include hard steering, 
PARIS. Europe's auto manu-/ristor wear of more universal 

facturers, exhibiting their wares at | joints larger turning radius. 

the 37th International Salon de} The unitization of body and chas- 


By George L. Glaser 


Special to Automotive News 


l'Automobile, had few radical), feamme seems to be om the im 
changes to display. The show crease, with a corresponding de- | 
opened Oct. 5 and closed yester- crease in car weight. 

day (Oct. 15). An interesting point was that 


However, the auto men here 
and the vehicles give a clue to 
Europe’s auto thinking. 

The trend appears to be toward 
engines with wet sleeves, overhead 
valves and leaving the engine in 
the front. 

Another trend widely discussed 
was the possibility of leaving the 
engine in front, but removing the 
bulky bell housing and transmis- | 
sion in order to place these units | 
along the Lancia lines near the 
rear end. The advantage of this 
design would be a less obstructed 
front floor. 

Further developments of the 
front wheel drive will leave the 


Willys Appoints 
Michigan Outlet 


TOLEDO.—Becker Motors, which 
|operates Willys-Overland distribu- 
torships in Indiana and Illinois, has 
also been appointed a W-O dis- 
tributor for 63 counties in Michigan. 

The firm, headed by W. 
Becker, has headquarters in Indian- 
apolis and a branch in Springfield, 
Ill. Its temporary Michigan head- 
quarters will be at 17333 Livernois 





ager. Wholesale manager is Dale 
| R. Davis. 


front floor completely clear of any 
tunnel. But while the front-wheel 





f 





H. | 


on automatic transmissions. Ger- 
| many’s Zahnradfabrik Friedrichs- 
| hafen unveiled a transmission 
| which is not automatic in the 
| American sense but which can 
| be shifted without using the 
clutch pedal. 

The firm feels that U. S. type 
automatic transmissions present a 
problem for Europe’s cars because 
if they were adopted the small en- 
gines would lose their economy. 


With respect to the market 
here, it might be of interest to 





American dealers to know that 
| European dealers have quite a 
few problems. 
| A customer coming to them for| 
|}a home-country car might find a 
|long waiting list. But a few miles 
away, across the border into an- 
;other country, the customer would 
|find the car available for immedi- 
|ate delivery. 
| There it is an export item, and| 


Ave., Detroit. William D, Bruce has|it seems that there is an export | 
been named Detroit general man-|mania in Europe. 


The makers at the Paris show 


THANKS A 


Ww 


4g 


MILLIO 





At the Paris Auto Show— 





Crowds move among the exhibits in the Grand Palais, where the 37th International Saic 


de |'Automobile was held. 


large amounts for new dies to 
change their models when they 
still cannot fill their backlog of 
orders. Buyers must wait as long 
as two years for delivery and 
some firms have stopped taking 
orders, 


| great changes, rumor has it that 
they are planning to bring out cars 
|} with American styling. Some firms 
|freely admit to this, but as a re- 
| lease date they mention 1952 or 
| later. 

All U. S. makes were on display 


While France’s major producers|The Packard and Studebaker mod- 
Citroen, Renault, Simca and Peu-/els got a lot of attention. 


feel there is no need to spend (geot—did not show models with) 
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The Solution to Glare-free Driving. Priced from $10.95 to $12.50 
40% discount. 


VISILITE CORPORATION, Sa 


Ask your Jobber or write us direct. 


WEL ASP 





Frenchmen were excited over 
Studebaker’s new V-8 overhead- 
|valve engine because they heard it 
|will easily do 100 miles per hour 
and they are very speed conscious. 

But it wouldn’t be France if 
| there weren’t some more or less 
| serewball ideas expressed in au- 
| tomotive design. Perhaps those 





peculiar dreams never go into 
| mass-production, but they serve 
as thought starters for develop- 
ments which might appear some- 
| Where else at a later date and 
| with some changes. 

One such design is the Reyon- 
Inah car, a two-seater which can 
literally be squeezed into a parking 
space. When the driver wants to 
park the car he lifts up the front 
end and the wheels, which stick 
out about a foot from the body, 
move in under the car. Someone 
|}might try something like this in 
|New York city. 
| But that car wasn’t the only 
“freak” at the show. There was 
\the George Irat, with one front 
seat and two behind the driver, 
jand the Wimille, where the driver’s 
|place is in the center of the three 
seats. 

Pinin Farina, Nash’s new style 
consultant, had a stand to show 
some of his luxury creations, Oth- 
er high-price cars—Delahaye, Salm- 
son, Delage and Talbot—were on 
display. 

Italy was well represented with 
| some of the most advanced styles 
| —and prices which equal their 
| progress, 
| Lancia showed a model with the 
}clutch and transmission housed un- 
|der the trunk compartment, The 
price tag was $2,800. 

Alfa Romeo displayed a _four- 
cylinder, four-door sedan with 
sport-like appearance. The engine 
has two overhead camshafts in or- 
der to produce 80 horsepower from 
the 1.9 liter job. This model costs 
$3,400. 

Daimler-Benz showed its Merce- 
des four-cylinder jobs with some 
|interior changes. It is believed that 
D-B will come out with some dif- 
ferent types when Germany’s first 
postwar auto show opens in Frank- 
furt in April. 





| 


Oltman Plant 
Ordered Sold 
To Steel Maker 


DETROIT. Federal Judge Ar- 
thur F. Lederle ordered the sale 
last week of the Oltman Mfg. Co. 
plant at Center Line, Mich., for 
$290,000. The new owner is Irving 
C. Mahler, part owner of the Mor- 
row Steel Co. here. 

Judge Lederle ordered the sale on 
the recommendation of the court’s 
operator of the firm for the past 
year, Murray D. Van Wagoner. 

Van Wagoner said the bankrupt 
|firm, which manufactured truck 
bodies, had lost $100,000 since De- 
'cember, 1949. The firm’s assets were 
|listed as $767,000 with liabilities of 
| $820,000. 
| Included in the assets were two 
boats, one a 68-foot cabin cruiser 
and the other a surplus Navy PT 
boat. 
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INDEPENDENT SERVICEMEN:! 





ae 





Ww 


with genuine 





Chevrolet Parts 


One sure way to please your customers and 
keep your business growing is to use the 
very best parts in all repair work. We say: 
Use genuine Chevrolet parts. They’re first- 
run quality parts and strictly dependable— 
backed by years of research and engineer- 
ing skill. Use them and see how your name 
gets around as the place to go for a grade-A 
service job. Genuine Chevrolet parts are 


that good! 


Get Them 
From Your Local 
CHEVROLET DEALER 





Your local Chevrolet dealer has a 
large, well-balanced stock of parts— 
and a thorough knowledge of service 
problems. Both ways, he can help you 
in your business and he’s ready, will- 
ing and able to do it. Stop by and 


talk things over. 





For your best deal... deal with your 


CHEVROLET DEALER 





Your Partner 7 Service 





A top official said the cut- 
back orders would be applied) | 


AUTOMOTIVE WASHINGTON 
Differing Views 
On U.S. Controls 
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By William Ullman 


Washington Correspondent 
EPORTS HERE have it that the National Production | vjews on Controls 
Authority is now considering a companion step to allo- | PHERE is & Wide difference of 
cations—limitation orders. These would require certain in- | 
dustries to turn out not more than a certain number, or a control program should go. In some 


certain percent of previous production. 


> 


to those industries produc-| g 


ing civilian items which use large | j 
amounts of scarce materials, prin- | 
cipally metals. | 
He said they would affect auto- | 
refrigerators, household | 
appliances and similar items, mak- 
ers of which compete with military 
procurement of critical materials. 
Specifically, he mentioned steel,| * 
copper and brass as | . 
items likely to be rationed. Thus, 


mobiles, 


aluminum, 


he added, makers of automobiles | 





and 





refrigerators would have to 
scramble for what 
might be left af- 
ter requirements 
of the military 
and more essen- 
tial civilian indus- | 
tries are satisfied. | 
The same offi- | 
cial said that 
civilian output 
was likely to be} 
pegged at around 
the relatively high | 


William Ullman 1949 level. 
Meanwhile, NPA Director Wil- | 


liam H, Harrison said he “would 
not be surprised” if several crit- 
ical metals would have to be al- 
located by direct government 
order within 60 to 90 days.” 

So far in its young life, NPA 
has issued only two orders. One 
generally limited stocks of certain 
materials that businessmen may 
keep on hand. The other established 
the device of a simple priority. 

* * * 


opinion here over how far a 


quarters it is believed that con- 
trols over just some items should 
be enough. 

The law provides, however, that 
where price ceilings are established 
the President must stabilize wages 
of those producing the controlled 
products. Controlling some wages 
and not others would leave a con- 
trolled industry open to losing its 
workers to uncontrolled industry. 

Dissatisfaction with the law is 
said to be one reason for the 
difficulty in finding top men to 
take control posts. Also cited 
is the difficulty of enforcing price 
controls under conditions lacking 


‘||to handle price controls and 
defense ran into tough going 
tial steps were accompanied b) 
roar and original appointees fi 
withdrew. Prospects for the 
this time remember that, and 
tyrdom is not courted. 
One person close to the 

described the government’s pr 
ament this way: “A man s 


enough to handle such a jo s 
too smart to take it.” 
+ . + 


Ching on Strikes 

y= organized public opin.on 
represents “the only way (o 

settle strikes affecting the nation. | 

welfare,” according to Cyrus Ching, 

director of the Federal Mediation 

and Conciliation Service. 


Ching said he opposed compii- 
sion and, obviously referring to the 
coal miners, whose walkouts led | 
___|John L. Lewis several times threat 

}ened industrial paralysis, added: 
the urgency of war which would “The use of force only builds 
bring public cooperation, up resistance. And you can’t put 

The search for able men to fill! 499,000 persons in jail.” 
vacancies is being made by NSRB| Ching, incidentally, is at the mo- 
Chairman Stuart Symington and/ment the hot choice of President 
| Donald S. Dawson, administrative |Tryuman for the job of chairman 
assistant to President Truman. of the Wage Stabilization Board. 

Experiences of World War I In a recent Washington address, 
still are fresh in the minds of Ching denounced the concept of 
many. Then the first appointees compulsory arbitration as “an en- 
. 7 OE ll ~ |eroachment upon our freedoms” 
and an idea “repugnant to the 
American people.” 

He warned against “too much 





The horn on this 1905 car actu- 
ally said “honk, honk.” 


| government” and asserted “’we can 
destroy ourselves from within as 
well as be destroyed from with- 
| out.” 


Taking note of the critical in- 


VT RM RL IMT Lp DRA eset a 


WRITE, wire or phone 
Lion Oil Company 
today for Lion's com- 
plete, backed-by- 
advertising plan. It 
can bring you extra 
profits...in a hurry. 


Nokorode sprays on thinner and 


because it 1s made in concentrated form. 
Actually, Nokorode forms a much tougher, 
more adhesive coating than other products 


ITS GUARANTEED! 


dries faster it’s not at all necessary.) 


Why is Nokorode superior? Lion’s patented 
process makes Nokorode more adhesive, 
more cohesive, more dense, and a better 


which are applied two or three times thicker : 
...80, with Nokorode, you save up to 4% sound insulator. 


your material cost per job! You 


... because you use /ess material, yet get 


profit more Made from the finest selected asphalts 
by Lion Oil Company, one of the 


the job done faster, better and at lower cost. world’s leading 


(Nokorode can be applied as 


recommended for competitive products, but 


thick as is asphalts. Nokorode is naturally black 
—no useless coloring matter added. 





SATURDAY EVENING 


POST 


TIME 


Full page advertise- 
ments like these in The 
Saturday Evening 
Post and Time pre- 
sell Nokorode to your 
customers...help you 
sell more Nokorode... 
make extra profits 


| to the world in their industrial 
| relations. 

| “We must think of what we owe 
the government, not what the gov- 
jernment owes us,” he _ declared. 

“What happens in the industrial 
centers here has an impact not 
only upon the U. S. but on the 
|whole world.” 

Ching said something must be 
done to combat the growing loss 
of confidence in government by the 
people. He explained he was re- 
ferring to no political party, but 
to government in general. 

Asked about reports that he 
would head a new wage stabiliza- 
tion board when and if one is set 
up, Ching first quipped that “if you 
stopped rumors you would destroy 
one of the greatest industries in 
Washington.” He then added: 

“It’s still in a conversational 
stage and I’d be happy for it to 
stay that way for a long time.” 

* * + 


T-H Yardstick 

AST week the nation’s employ- 

ers and labor unions had a 
yardstick indicating coverage of the 
Taft-Hartley act for the first time 
since federal labor-management re- 
lations rules were changed more 
than three years ago. 

In a series of unanimous deci- 
sions, the five-member National 
Labor Relations Board defined as 
precisely as possible the jurisdic- 
tion of the labor law—showing 
the type of cases it would and 
would not take. By and large, 
the board said, it would limit 
itself to handling cases which 
have “a pronounced impact on 
the flow of interstate commerce.” 
The board issued a policy state- 

ment which had been accepted by 
the new NLRB general counsel, 
George J. Bott. It was designed to 
bring to an end the controversy 
within the board which led to the 
ousting of Robert N. Denham as 
general counsel. 

Denham and the board were never 
in agreement as to how far the 
government should go in regulating 
all labor relations. 

Members of the board long have 
held that they could better admin- 
ister provisions of the Taft-Hartley 
act if they limited jurisdiction to 
those disputes which substantially 
affect interstate commerce. Den- 
ham held the employe relations of 
nearly all employers should _ be 
regulated. 

The board said that in the 
future it will assume jurisdiction 
®ver cases that come within the 
following measurements: 

1. “Instrumentalities and chan- 
nels” of interstate and foreign 
commerce, such as radio stations. 

2. All public utilities and transit 
| Systems, 

3. Enterprises producing or hand- 
ling goods or services for out-of- 

(Continued on Page 51, Col, 1) 
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. - faster! 


manufacturers of 





NOW! FAR OUTSELLING 
ALL OTHER GUARDS! 


-| IT PAYS TO SELL ERIE FENDER-TO-FENDER KARGARDS! 


lds 
put 
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ess, 

of “This year we've equipped over 1,000 new Nash cars with Erie 
en- 
ms” Fender-To-Fender Kargards . . . because | believe this guard gives 
the . ‘ . ‘ 
my customers the best protection possible against damage to grille 


a and trunk,” 
can 
as says Bud Hauser, President of Chicago's famous Hauser-Nash Sales. 


ith- 
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me FEATURED ON TV:— 
KW WNBQ 10:30 every Saturday night on Hauser’s Grand Marquee. 
a WGN-TV 9:30 every Wednesday night on Hauser’s Family Circle. 



















as 
ic- 
ng 
- x ADVERTISED IN THE SATURDAY EVENING POST 
iit 
oh 16,000,000 people monthly (your customers) see each ad. 
on 
sa STRONGEST GUARD MADE—withstands a heavier 3 
sel, impact than any other guard because of its formed Cc . OPES ee ee e 
i metal design and the method by which it is braced - omplete line NOW AVAILABLE for Both front 
to the frame. 50 BUICK (Special, s 7 
the 1950 CHEVROLET. al, Super, Roadmaster) 1950 MERCURY 
: : : ; : 50 CHRYSL 1951 NASH (s 
ver Profit by stocking and selling the guard that's easiest to sell be- 1950 basses 1950 NASH Beccae seneense 
the te : : | a rt rea na an, Am assador) 
ing cause it’s the car owners’ choice. Place your order now for the Ne a ae OLDE MA MBLER (withous fender arms) 
’ ° (76, 88) 

ave guard that’s FAR Outselling all other guards. i, ae (Pacemaker) at aoe (98) 

. N ri 
ley 1950 HUDSON oo Super, Hornet) 1950 nvaaine es 200) 

to 1950 HUDSON neg Super) 1950 PONTIAC 
- The new Erie factory —now the largest, most modern exclusive 1951 Kalsen acemaker) 1950 STUDEBAKER 

of grille guard manufacturing plant in the world—is working day 1951 HENRY J 1950 STUDEBAKER poneen 

be and night to give you good deliveries. Order from your jobber Tw cial iio: 
he TODAY or write for further information. © Guards in one — Grille Guard and Fender G 3 d oe 
on 5 r Guards! 
- Also available without fender arms 
mate ERIE MANUFACTURING Daccccou 
_ 2 PRESSED STEEL CAR COMPANY, INC. 
asit 

nd- 
-of - General Sales Office: J & H SALES COMPANY 


75 E. WACKER DRIVE - CHICAGO 1, ILLINOIS 
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Epiror’s Note: Here is another 
in a series of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto 
industry for the car he built 


(1916-1931) and the words he 


wrote about it. 


nos NIGH onto 415 years, come 
Michaelmas, some pretty bright 
people have been trying to explain 
what a guy named Shakespeare 
was tryng to suggest when he 
asked the question: “WHAT’S IN 


A NAME?” 
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of observation, as an oracle of 
advertising, the writer has de- 
cided to give an answer to that 
question, which might go thun- 
dering down the ages like a team 
of horses over a wooden bridge. 
The answer to the question 
“WHAT’S IN A NAME?” , is 
..+- “EVERYTHING.” 

Sound too simple, too short an 
answer from an advertising man? 
Well, that’s what I mean... 
“EVERYTHING.” Take the name 
Tiffany, for example. Just that one 
word. Does anyone ever question 
the sterling quality of those gems, 
rings, brooches and baubles sold 
under that name? 

There’s Heinz 57. You wouldn’t 
need to quote the wheelbase, the 


|ton displacement of those models 
of all pickles. 


+ * ¥ 


| You Remember These 


i HAT about ‘Ivory,’ Grandpa?” 

For all I know there may be 
other soaps which float into the 
mind like a “Swan,” but the old 
“99 and - so - and - so-percent-pure” 
clings to the consciousness of my 
generation. True, they advertise, 
wisely and continuously, because 
each new generation must be taught 





Now, after more than 50 years 









| 





|differential gear ratio and the pis- | 





Dealer Treats Emp!oyes— 
Chevrolet Dealer Hans Beyerl, of Pitcairn, Pa., recently took his entire staff to Pittsburgh 
to see the Pirates play a double-header. Afterwards he gave them a banquet. 


'what their fathers and mothers | 


might forget to tell them. 

Their parents couldn’t tell them 
if they tried because, to deserve 
a good name is to have success- 
fully recorded an endless series of 
sincere impressions of service to 
users Over many years. The name 
comes to reflect the life history of 
an honest product, 


Of course, reputations grow at [a crew of young people going from 


greater speed with radio and tele- 


| vision, Even the little tike in her 


bedtime bath may caution her 
mother not to forget “Lifebuoy” 
if she wants to be popular, “Very 
well, ‘Sweetheart,’ says mother. 
“I can’t afford to be less than 
‘half safe.’” 

How well I remember when Mr. 
Dobbs, that advertising genius, had 


for air-drying or baking with... 
MARTIN-SENOUR 
SYNTHOL ENAMELS 


ow 


you gee 


Wi 







IN SYNTHOLS factory-matched 


RM 
MANE 


factory-packaged PAYS OFF IN RESULTS 


\ hether you air-dry your Synthol Enamel jobs or feature 


Baked Enamel Finishes in your shop, you'll want the advan- 


tages of special Martin-Senour formulation. 


With Martin-Senour Factory-Packaged Synthol Enamels you 
can depend on getting uniform performance. You'll get the right 
flow, the right “build” to give the deep gloss and durability that 


makes satisfied customers. 


The clear, clean colors are formulated for 
perfect “over all” refinishing—but of equal 
importance, they are ideal for “panel-repair- 
ing” of original baked-enamel finishes. 

For baking: simply use 25% M-S Syn-Bake 
Converting Reducer No. 8038. It’s simple, 
easy and sure! 


At Your N. A. P. A. Jobber’s Now 


MARTIN-SENOUR| 


2520 South Quarry Street, Chicage 8, Illinois 


Pacey FuLaging ..n 


t a 
0 = P U 

YO use. easy 7 
the enly Pesitive Control from Factory te Finisher 


8001 FAST DRY 
or where dust 
quick drying. 


SS 





MARTIN-SENOUR 
SYNTHOL REDUCERS 


—For cold weather, 


8002 FLEET REDUCER (slow)—Pre- 
ferred for truck and commercial 
work. Or in hot, humid weather. 


NEW! NEW! NEW! 


8004 SYMMETRO-FLOW REDUCER 
—Maximum flow with greater free- 
dom from “runs” 
newest solvent developments in a 
precision-balanced reducer that fro- 
duces phenomenal flow and minimizes 
orange peel — without retarding dust- 
free or tack-free drying time. 








conditions require 



















or “sags”. Includes 





















drugstore to drugstore in | w 
York asking casually for C a 
Cola. If the druggist said he di 't 
have it he might add: “We h 
some nice soda water.” Whereu 
the young pseudo customer wo d 
walk out with polite disdain. 
* . * 


How Many? 

7. many names could 
think of that you could i- 

grave on the rising moon and 

sure everyone would know ‘'«¢ 


meaning? Would you incluce 
Squibb or Parke Davis . . . Liptor s 
... Victor ... Now goon... you 


think of some more. 

Good Lord... have I overlooked 
cigarets? Those great names cha!- 
lenge the brilliance of the orb of 
day, seesawing in volume, always 
counted in the billions, like th« 
stars, rivaling each others claims 
while the fact remains that with 
them we merely “relax” and “cap 
ture poise again” ... and what is 
more becoming than poise? 

Sometimes I’ve wondered what 
Lord Chesterfield, fresh from 
Parliament, would say to some 
| pal like Raleigh if he met him 
with that peer, Herbert Tareyton, 
on Pall Mall, and learned that 
his son had exchanged Old Gold 
for a Camel. 

Heavens . . that might mean 
|the fall of the government... or 
i(to prove that I’m familiar with 
the history of Baltimore) .. . that 
Charles Carroll of G@arrollton had 
switched to Calvert. Sort of Happy- 
Go-Lucky .. . that Carroll boy. 


* * * 





Character 
[AESRESTING how products 
which were first imbued with 
the character of the men who first 
made them, and have retained that 
innate quality over the years, seem 
to inevitably rise above competi- 
tion and virtually stand alone. In 
every product that has gained dis- 
tinction in the automobile industry 
this writer can discern the char- 
acter of some man. 

How fortunate was La Mothe 
Cadillac that his good name was 
entrusted to Henry M. Leland. 

The good name acquired by a 
fine product can never be attrib- 
uted to what is commonly called 
“advertising” alone, because hon- 
est advertising only broadcasts 
the impressions that are in the 
users’ minds. That is all that ad- 
vertising is supposed to do, Its 
job is to communicate to 150,000,- 
000 Americans what others have 
learned. 

It simply interprets the spirit, 
gives sincere expression to the rea- 
sons why the product is accepted, 
and reveals the satisfaction men 
have in building something that is 
worthwhile. The profits come in- 
cidentally, as always happens when 
men try with the best that’s in 
them to do a fine job. They treas- 
ure their good name. 

Well, there’s the real answer to 
Bill Shakespeare’s question .. . 
“What’s in a name?” 


Goodyear to Make 


Airfoam on Coast 


LOS ANGELES.—Installation of 
equipment to produce Airfoam 
cushioning material here as well as 
at Akron was made known last 
week by Goodyear Tire & Rubber 
Co. 

Announcement of the expansion 
program, estimated at more than 
$1,000,000, was made by D. W. San- 
ford, vice-president of Goodyear’s 
local subsidiary company, Good- 
year Tire & Rubber Co. of Cali- 
fornia. Installation work has been 
under way for several months and 
production is expected to be started 
shortly after the first of the year, 
|Sanford said, unless governmental 
restrictions on the use of liquid 
latex then make it prohibitive. 


Standard-Thomson Plant 


Damaged by Fire 

DAYTON, O. — An estimated 
$100,000 in damages was caused 
when fire hit Standard-Thomson’s 
main plant here. 

The fire shut down four other 
of the automotive and aircraft- 
parts firm’s factories in this city. 





AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry . . . an esti- 
mated more than 100,000 readers weekly! 
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Next week brings 
America’s automobile dealers 


: the well-deserved honor of 


special recognition 










NATIONAL 
AUTOMOBILE DEALER 
WEEK October 22nd 


thru 28th 







Sound automobile dealerships 


contribute notably to our American way of life 


Studebaker joins with the 
rest of the nation in saluting all the upstanding men 
who are making the business of selling 


and servicing automobiles so outstanding 


STUDEBAKER 


PIONEER AND PACESETTER IN MOTORING PROGRESS 
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“Geen of Advertised Delivered 
Prices of Current Cars 


Compiled by Automotive News 


mparison of advertised delivered prices of various makes of cars is based on prices in effec 
1950. They include factory retail prices at the factory and provisions for dealer deliver) 





and handling charges and for federal taxes. They do NOT include transportation, state sales taxes 
license or title fees, accessories, or various items of factory installed or optional equipment.) 
. 4-Door 2-Door Sedan Club Business Conv. Sta. Wag. Spo 
Sedan Sedan Coupe Coupe Coupe Coupe & Utility Cor 
CHEVROLET 
og Oo! | err $1,450 Saeee le see $1,408 ee «ete ewes j 
EPIUMNG EPOIUMO co scccccrevcedens 1,529 Reon .ss¢en eee ween $1,847 $1,994 $1,7 
Fieetline Special ..........0ece0s. ee lk eas we | eee eve cake slew ‘ 
Fleetline Deluxe aren eathewa sate wd L520 laces fe eee Oe er ee ee 
FORD 
assay ei ne Vee ieee. eee 1,472 ee vere owner Re) oc Seeee «  Obewe 
oo RRR ere 1,545 meee sheen | “enenes ae Cees |} ee 
Going Over L-M Plans— Custom Deluxe Six ............... 1,558 a daar ne "Gases | sei 2,028 bot 
Lincoln-Mercury district sales managers from the central region met in Detroit to for- | Custom Deluxe EES sbi vereseese 1,637 ee ween nee “keeee 1,948 2,107 1,71 i 
mulate plans for the coming year. Seated left to right: P. D. Warren, Cincinnati; N. E. 
Crews, central regional manager; E. F. Coll, Pittsburgh, and O. L. Noble, Cieveiend. | PLYMOUTH | RR edi bee, Meat —_ 1.386 1.855 
Standing: Harry Maides, Buffalo; Bill Gorman, assistant Cincinnati manager; George Coats, i a 1,566 Li re 1,534 - ei ie ; a se 
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By Jack Weed Freightways, Inc., Portland, Ore., PONTIAC 

NEW YORK.—Winding up its|W@s elected president of the asso-| Chieftain Six .................... 1,745 1694... 1,694 | are 2,264 
week-long convention at the Wal-|Ciations for the coming year, and| Chieftain Six Deluxe ............. 1,840 Be xsias Bee alewws 2,122 2,343 *2,000 
dorf-Astoria hotel, the American| Walter Mullady, Decatur Cartage Chieftain Fight .................. 1,818 Me egeec 1,763 1,640... 2,332 
Trucking Assns. went on record as | ©®., Chicago, was elected first vice-| Chieftain Eight Dele .......... 1,908 ew meen elke 2,190 2,411 *2 069 
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National Highway Users Confer-|_ Fred B. Hufnagel, Sun Oil Co..|  Streamliner Six Deluxe .......... eee” oes ee 6 Sons! OC RS. Oe | CAR OO 
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quate highway building program to| Vice-president; Percy Arnold, Cole Streamliner Eight Deluxe ........ UO. kees a ae ee oe ee ee 
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ing this country can be sound |,,med treasurer, and Chester C. Ambassador Super .............. 2,162 Sake Pe taess. | reuse wveeol aWlens 
that does not take into consid- Moore, Chicago, ‘secretary. Ambassador Custom ............... 2,321 2,296 dwen me. “Aebee + eee’ eae, aaaes 
eration the crying need for rem- Henry E. English, retiring presi-| pODGE etna ait 
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Directors also went on _ record BUICK 
with a resolution condemning the|Linde Processes Shown Special Series 40 ................. *1,909 Boas 1,856 baits Ben? Siti acta” Cae 
action of the Customs division of| 4¢ National Metal Show Special Deluxe Series 40 ......... *1,952 mei SO Siieee: seeps, See ee. sane 
the Department of National Reve-| (Gyi7CAGO. — Demonstration of | Super Series 50 .................. cans 2,041 wake vend 2,476 2,844 2,139 
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Pp y will be featured in Linde Air Prod- | : 
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It’s only the beginning... 
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And still the demand goes 
uP—UP—UP— oldsmobite 
dealers report ! 


It’s the talk of the trade! Now, more than 500,000 “Rocket” 
Oldsmobiles are in owners’ hands—more than half a million 
drivers are enjoying the satisfying smoothness and flashing power 
of 135-h.p. high-compression action! It’s the kind of success 
story that makes “Rocket” Oldsmobile dealers’ showrooms seethe 
with sales activity. Everybody wants to ride the “Rocket”— 

the power plant that’s setting new standards of performance, 
flashing action and economy! Everybody wants to drive 
Oldsmobile’s exclusive Hydra-Matic—the drive that adds new 
smoothness and handling ease to famous “Rocket” power! 

It’s a real selling combination that can’t be beat— 

and America’s ““Rocket”’ Oldsmobile dealers are 


demonstrating that fact as never before in history! 


MOBILE 


A GENERAL MOTORS VALUE 
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°51 Models Also Feature Hydra-Matic Drive . . . 


Hudson Unveils 145-H.P. Hornet | 


UDSON dealers have placed on 
display for 1951 four lines of 


H 


cars, led by an entirely new series | 


—in the Hudson Hornet, powered 
by the new 145-horsepower H-145 
engine, hailed as the most potent 
six-cylinder automobile engine in 
production. 

In addition to the Hudson Hor- 
net series there are the Commo- 
dore Custom, the Super-Six Cus- 
tom and the Pacemaker Custom 
series. Factory list prices range 
from $98 to $122 higher than 
those on 1950 Hudsons. 

New this year is the addition of 
four-speed Hydra-Matic drive as 
optional equipment on the Hudson 
Hornet and Commodore Custom se- 
ries. The Super Custom and Pace- 
maker Custom series will continue 
Hudson Super-Matic drive as op- 
tional equipment. 

* * * 

“"MHE new H-145 engine provides 

almost unbelievable perform- 
ance whether from a standing start 
or at highway speeds and provides 
this performance on regular gaso- 
line, premium fuels not being re- 
quired,” according to A. E. Barit, 
Hudson president. 

“This new _  high-compression, 
high-output engine produces a flow 
of power so perfectly balanced that 
even at high speeds it has un- 
matched smoothness. The simplic- 
ity of design of these in-line, L- 
head H-145 engines means low up- 
keep cost and economy of operation. 

The front end of the new Hud- 
son is enhanced by new three- 
louvered grille. The top two lou- 
vers are bowed to meet the bot- 
tom louver and diagonal twin 
struts form a triangle with the 
illuminated Hudson emblem in 
the center of the top louver, 

Parking lights are set in wide 
chrome frames at the ends of the 
lowest grille louver extending the 
width of the grille. A new com- 
bination front bumper guard and 
license plate holder adds to the 
massive front end effect and gives 
added protection to the grille. 

” * * 

ENDERS blend into the body 

lines and are continuous from 
headlamps to tail lights. An em- 
bossed panel forms a speedline, be- 
ginning at the front wheels, and 
runs to the lower edge of the rear 
fender. 

Adding to the car’s appearance is 
a stainless steel speedline which 
runs below the top of the panel 
and serves as a protective rail, 
preventing marring of the body 
panels. The front of this strip car- 
ries the model identification. 

A second heavy rubrail, or 
molding, at the top of the rocker 
Panel and just below the doors 
provides further protection on 
Hornet and Commodore Custom 
cars. 

Harmonizing with the body lines 
are heavy bumpers and bumper 
guards, affording maximum protec- 
tion. Four built-in jack pads are 
located on the body-and-frame 
members directly inside the bump- 
ers. When jacked up for a tire 
change, the car cannot slip off the 
jack as the jack head fits securely 
into the jack pads. 

Freeze - resistant outside door 
handles are button operated and 
have heavy, permanently fastened 


j|hand grips. All doors are hinged 


at the front. 

* 
QT YLING of the rear deck has 
“’ been refined. There are a full- 
vision rear window and a combina- 
tion self-locking rear deck handle 
and ornament which includes a 
plastic Hudson nameplate. Hornet 
series cars have a streamlined Hor- 
net insignia on the right side of 
the rear deck lid. 

The license plate mounting is 
located between the center bumper 
guards and is.lighted by concealed 
and protected lights in the guards. 

The 1951 Hudsons have wider 


+ * 








From the Back Side— 


The styling of the rear deck on the new 
Hudsons complements an unbroken full-vision 
663.4-square-inch rear window. The rear deck 


lines are unbroken down to the streamlined 
combination self-locking rear deck handle 
and ornament which includes a plastic Hud- 
son name plate. Pictured is the Hornet which 
has a streamlined Hornet insignia on right 
side of rear deck lid. This insignia is re- 





into recessed door panels, 
passengers an additional two inches 
|of elbowroom, 

Passenger comfort is increased 
jthrough use of foam-rubber seat 
cushions. 

According to Hudson, noise fa- 
tigue is lessened as a result of the 
advanced fairing of the outside 
panels, which allow air to move 
smoothly and quietly around the 
|car at any speed. 

Panel drumming and road noises 
{are reduced by spraying the entire 
underbody, floor and trunk com- 
partment with a tough compound 





* * 


HE curved contour instrument 

panel has all instruments 
grouped on a raised chrome panel 
directly in front of and readily 
visible through the steering wheel. 
Controls, too, are grouped conven- 
iently on this panel in front of the 


a. | driver. 


The balance of the instrument 
panel is non-glare finish Dura-Fab 
and leather-grain-finish metal 
brown or blue to harmonize with 
the interior trim. The shape of the 
panel allows full kneeroom for 
front-seat passengers. 

Large, easier-to-read  instru- 
ment dials are free of glare for 
night driving. Use of an ex- 
truded light-conducting plastic, 
which is forced through the dial 
faces, brings light only to the 
figures on the dials and instru- 
ment needles, 

Radio controls are set in the cen- 
ter of the instrument panel. 





peated on the front fender skirts. 


glass areas. The curved wind- 
shield has a projected width of 
59 inches for safer vision. The 
glass is mounted at an angle de- 
signed to eliminate reflections. 

Area of the backlight is 863.4 
square inches. 

Better outward and upward vi- 
sion is sought by setting the side 
window of the car at an angle 
which also reduces light reflections, 
especially at night. 

+ + 


* 

UDSON’S 1951 models introduce 

for the first time Skyliner- 
styled interiors to match the ex- 
terior design. Front and rear seats 
are wider than the car is high. 
Through Monobilt “step-down” de- 
sign the 1951 Hudsons offer seat- 
ing room measurements of 64 inch- 
es in front and rear. The front 
compartment has 38% inches of 
headroom. 

Nylon Bedford cord upholstery 
cloth is used on seat cushions and 
backs on Hornet and Commodore 
Custom models. 

This new material is specially 
designed for Hudson in a “three- 
dimensional” pattern. It is avail- 
able in two colors—tan-brown with 
gold stripes or blue-gray with blue 
stripes. 

Remainder of the interior trim 
is of dark brown or blue Dura- 
Fab, a stain-proof vinyl plastic 
guaranteed not to scuff, crack or | 
peel, 

A two-person armrest 16 inches 
wide folds down out of the rear 
seat back cushions in sedans and 
six-passenger coupes. Compact 
armrests and door pull combina- 
tions, individual ash trays and 











|window and door controls are set 





Watch Hudson's TV Show— 


Gathered in ABC's Chicago offices to view the opening of their sponsored program, the 
“Billy Rose Show,'' which premiered recently on ABC-TV, is this group of Hudson, ad 


agency and ABC officials. 


Left to right sitting are: 


N. K. Van Derzee, Hudson sales 


vice-president; A. E. Barit, president of Hudson, and Willard S. French, president of Brooke, 
Smith, French & Dorrance, ad agency. Standing left to right are: George R. Browder, direc- 
for of advertising and merchandising for Hudson, and John H. Norton jr., vice-president 


in charge of ABC's Central division. 


radio grille is located on top of the 
panel, providing better sound dis- 
tribution to back-seat as well as 
front-seat passengers. A large pull- 
out ash receiver is set in the in- 
strument panel. 

Continued are Hudson’s exclusive 
Teleflash signals, invisible except 
when they automatically flash a 
warning if the generator is not 
charging or if oil pressure drops 
below the safety limit. 

Red or blue steering wheels are 
available to harmonize with inter- 
ior trim. They feature a massive 
center medallion of crystal plastic 
in gold three-dimensional design. 

* * * 


T= Hornet H-145 engine is pres- 
sure lubricated and uses a float- 





Super-Powered— 

Hudson this season introduces the H-I45 six 
for the Hornet. At 145 horsepower, it is said 
to be the most powerful six-cylinder engine 
built today. The H-I45 engine has a bore of 
3 13/16 inches and a stroke of 4!/, inches 


with a displacement of 308 cubic inches. 


Compression ratio is 7.2 to |}. 


ing oil intake which permits re- 
circulation of only the cleanest oil. 
It has a bore of 313/16 inches and 
a stroke of 4% inches with a dis- 
placement of 308 cubic inches. 

Compression ratio is 7.2 to 1 with 
the Hudson high-compression Mir- 
acle Dome aluminum head which 
is standard equipment. 

H-145 valve life is prolonged by 
a water distribution system which 
directs cooled water around the 
valve seats, 


and the full length of the cylinder | 


bores. Tappets are pressure lubri- 


cated and of mushroom-type design. | 


Angular cam surfaces give posi- 
tive rotation, permitting quieter 
operation and increasing tappet 
life. The pressure-lubricated cam- 
shaft is driven by a silent chain. 

The forged-in-position crankshaft 
has steel-shell, pressure-lubricated, 
precision-type main bearings. Pis- 
tons are of aluminum alloy with 
full skirts. All four piston rings 
are pinned in position to prevent 
chatter, rotation and_ irregular 
wear. The top ring is chromed for 
tighter power seal and the bottom 
ring is new type of oil ring which 


coating, baked on in manufacture. | 
* 


in | 





combustion chambers | 


AUTOMOTIVE NEWS, OCTOBER 16, 1950 


giving | 


The|. 





|without overheating. The cellular- 


|per Eight engine, which 





e 1951 Hudson 


“Inside th 








New Dashboard Keyed to Safety— 
Driving safety dictated the styling of the curved contour instrument panel on the new 
Hudson. The dashboard has all instruments grouped on a raised chrome pane directly in 
front of and readily visible through the steering wheel. Controls are grouped on this pane| 
in front of the driver. The balance of the instrument panel is non-glare-finish Dura-Fab and 
leather-grain-finish metal in brown or blue to harmonize with the interior trim. 





Hudson's 195! models introduce for the first time Skyliner-styled interiors to match the 
exterior design. Front and rear seats are wider than the car is high. Nylon Bedford cord 
upholstery cloth is used on seat cushions and backs on Hornet and Commodore Custom 
models. A “'two-person’’ arm rest 16 inches wide folds down out of the rear seat back 
cushions in sedans and six-passenger coupes. 


placement of 254 cubic inches and 
a compression ratio of 7.2 to 1 with 
high-compression aluminum head. 

Hudson’s Super-Six engine, which, 
until the introduction of the H-145 
engines, were the most powerful 
sixes in production, are now rated 
at 123 horsepower. These engines 
have a bore of 3 9/16 inches and 
a stroke of 4% inches with a dis- 
placement of 262 inches. 

Hudson’s economy leader is the 
Pacemaker engine, which, with 
high-compression head, has a com- 
pression ratio of 7.2 to 1 and devel- 
ops 112 horsepower. 

a * 
AM. four engines use Hudson's 
special chrome alloy cylinder 
blocks, 
the 


touted as the hardest in 
industry. Use of the hard 
blocks is claimed to eliminate the 
need for frequent valve grinding 
and assure long motor life by re- 
ducing valve and tappet wear. 
The principal advantage of the 
chrome alloy block is its high re- 
sistance to bore wear. As a result, 
company engineers state, oil con- 
sumption of Hudson engines re- 
mains at a satisfactory level for 
much longer than is the case with 
cylinder blocks of softer materials. 
The engines will operate without 
the necessity for regrinding and 
installation of new pistons and 
|rings for a much greater mileage 
|than is generally the case, it is 
explained. 


is said to provide maximum lubri- 
cation control. 

The H-145 cooling system is of 
the closed pressure type which per- 
mits higher operating temperatures 


tubular radiator has extra cooling 
fins and increased air flow. 
* * * 


EATURE of the H-145 engine 

is a dual downdraft carburetor 
—two carburetors in a single float 
bowl. Three cylinders are fed by 
each carburetor. 

A thermostatically controlled car- 
buretor heater gives top vaporiza- 
tion of fuel by utilizing exhaust 
gases to heat fuel passing into the 
intake manifold. 

The H-145 engine has a fully 
waterproofed ignition system of 
the high-compression, high-volt- 
age type with neoprene-covered 
high-tension spark plug cables. 
Spark plug seals are provided to 
eliminate starting failure due to 
high humidity condensation. A 
suppressor built into the distrib- 
utor cap is said to provide more 
efficient operation in lower rang- 
es and prevents radio and televi- 
sion interference. 

Next to the H-145 Hornet in 
Hudson power is the improved Su- 
is rated | 
It has a dis- 


. 


at 128 horsepower. 


+ 


UDSON’S steering-gear ratio is 
j 20.4 to 1. This, combined with 

an 18-inch steering wheel, is de- 
signed to result in a greater over- 
all ratio for easier steering. The 
shorter-wheelbased Pacemaker has 
a steering gear ratio of 18.2 to 1. 

The Hornet, Commodore Custom 
and Super-Six Custom cars have 
an overall length of 208 inches and 
a wheelbase of 124 inches. The 
Pacemaker has an overall length 
of 201% inches and a wheelbase of 
119 inches. 

The Hornet and Commodore Cus- 
tom have an overall width of 
77 21/32 inches, while the Super 
Custom and Pacemaker Custom 
have a width of 77 1/16 inches. 

All series are available in 13 solid 
colors and four-two-tone combina- 
tions. 


* * 





More Elbow Room— 

Compact arm rests and door pull combi- 
nations, individual ash trays and window and 
door controls of modern design are set into 
recessed door panels, giving 195! Hudson 
passengers an additional two inches of elbow 
room, 
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FORD MOTOR COMPANYS 


New Automatic Drive 
Makes its Bow in 


the new 1951 MERCURY 


“Smoother, simpler, more efficient!” 
pier, 


—that’s how engineers hail this 
amazing new automatic drive 
that’s coming soon in the new 


1951 MERCURY. 


AYBE you’ve read about it. Surely you’ve heard 
about it. It’s the amazing new automatic trans- 
mission developed by Ford Motor Company. 


Now you're going to see it, thrill to it, for the first time 
in any car, in the new 1951 Mercury. 


Called Merc-O-Matic 


Merc-O-Matie is the name. And of this you can be 
sure: there'll be nothing like it on the road! The thrilling 
new 1951 Mercury will be making a debut in our 
showrooms in a very few days. And once you see it, 
we think you’ll agree: 

For “‘the drive of your life,’’ it’s the new 1951 Mercury 
with Merc-O-Matie Drive! 

What is Merc-O-Matic Drive? It’s a completely new, 
completely automatic drive developed under the 
direction of Ford Motor Company and Borg-Warner 
transmission engineers, and made to order for 
Mercury’s great, V-type, 8-cylinder engine. It’s 
s-m-o-0-t-h-e-r, simpler, more efficient! 


Makes every driver an expert 


Naturally, there’s no clutch or gearshift. But there 
the resemblance to other drives ends. For this new 
Merc-O-Matiec Drive is different. Even the easier-to- 
read indicator panel is different. The drive selector is 
so arranged that a person accustomed to a standard 
shift will feel perfectly at home. And if you’re familiar 
with other drives, you’ll notice immediately the big 


COMING SOON—AT YOUR MERCURY DEALER—1951 MERCURY WITH MERCO-MATIC DRIVE 


difference in the way this new 1951 Mercury 
with Merc-O-Matic performs. 


There’s no ‘‘mushiness.”” With Merc-O-Matic 
Drive you get instant, certain response. You 
start in one smooth sweep of power. No tug- 
ging as gears change. There’s a “down-shift” 
for extra hill-climbing and passing power; just 
press the accelerator smartly to the floor. And 
Merc-O-Matic is cool operating — no uncom- 
fortable heat in the passenger compartment. 


There’s no “runaway” downhill. You are in 
control all the time with the engine’s compres- 
sion at work to save your brakes. 


There’s no stalling in traffic. Park on a hill if 
you like. You’re safe. Merc-O-Matic Drive 
locks when in Parking position. 


Yes, Merc-O-Matic is going to make you for- 
get all you ever knew about automatic trans- 
missions. This is it—the easy, sure, safe, 
s-m-o-o-t-h ‘“‘drive of your life.”” And—it’s ex- 
tremely thrifty. 





Dozens of New Features in 1951 Mercury 


But Merc-O-Matic is only part of the great 
new Mercury for 1951. There’s a new look 
from end to end .. . beautiful new styling... 
rich, new fabrics and colors to make Mercury 
for 1951 one of the smartest cars on the road. 


New safety, too—the new rear window alone 
gives you more than 1,000 square inches of 
safe viewing area. Greater comfort in a new, 
improved ventilating system which brings you 
just the amount of fresh air you want, when 
you want it, and where you want it. 

It’s the plus car of the year—plus on beauty, 
plus on comfort, plus on safety, plus on econ- 
omy —plus on everything but price! 


All that and the great new Merc-O-Matic 
Drive, too. Yes, you’ll want to see these new 
Mercurys. So watch Mercury showrooms for 
the new 1951 Mercury with Merc-O-Matic 
for “the drive of your life’’—for “the buy 
of your life.” 


“Tt has always been the first aim of Mercury and its dealers 
to bring you each year a better car, better in every way 
that engineering, research, and experience can achieve. 
“For 1951 we are proud to present the great new Ford 
Motor Company automatic transmission—Merc-O-Matic 
Drive—developed by what we regard as the greatest team 
of engineers in the country today. We think this auto- 
matic drive is as efficient and as reliable as the automobile 
industry knows how to build today. 


“‘We sincerely believe that the new 1951 Mercury, with 
its Mere-O-Matic Drive, its new style and comfort, will 
be the greatest of all Mercurys.”’ 


Th a ee 


Vice-President and General Manager 
Lincoln-Mercury Division 


FORD MOTOR COMPANY 
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Goldstein Leads Ford Salesmen— 


Top Ford retail salesman for August in the U. S. was Hyman Goldstein (left, 
shown receiving congratulations from W. K. Edmunds, 


Goldstein, salesman for Fred Evens, St. Lo 
the midwest region but led all other Ford 


Lethbridge, Alta. 


Selling a used truck in western 
Canada’s prosperous irrigated farm- | 
ing districts has become about as| 
easy as winning the grand prize in 
a sweepstake, dealers report. 

It’s not altogether impossible, 
but even with the sharply in- 
creased demand for cars and 
trucks as a result of the panic 
buying due to the Korean war, 
dealers see little hope of moving 
the record number of used trucks 
which have been accumulating 
on their lots. 


The situation can be readily ex- | 
plained by the simple statement | 
that practically all farmers in the | 


irrigated districts have replaced | 
their trucks with new units within | 
the last two or three years and| 
have also taken advantage of their | 
unprecedented prosperity to add an 


extra truck or two to their opera- | 


tions. 

And, continuing to receive abnor- | 
mally high prices for their sugar | 
beets, cannery vegetables and other | 
specialized crops, they are not in- 
terested in ) buying any used trucks | 








uis Ford dealer, 
salesman's club members nationally. 


|or in keeping their own trucks 
;once the cost of operating them 
|shows signs of rising. 

Canada’s income tax regulations 
enable farmers to write off their 
trucks as operating expense against 


|their revenue, so farmers have not | 


|been hesitating in buying new 
trucks even though it has meant 


| : . . 
| receiving a sharply depressed price 


|for their older units. 
| The result is that there still is 
| a waiting buyer for every new 
| truck, but so many used trucks 
have accumulated on dealers’ lots 
and the demand for them has 
become so weak that selling 
prices have taken a sharp beating. 
Even a truck only one year old | 
jand in perfect operating condition | 
|brings no more than two-thirds of | 
its original cost when a buyer can 
|be found. 


Concerned over the 
|new-truck dealers accept tradeins 
on sales with great reluctance and 
generally go to great trouble in 
persuading buyers of new trucks 
‘to dispose of their old units else- 
where. ~(George A. Yackulic.) 


New! “3 


TOUCH—-GO 


WINTER STARTINO 


A WINTERIZATION “NATURAL” 


PROVED SALES RECORD 
Over 100,000 Calrod engine heaters sold in Canada last 


year against a produc 
passenger cars. Now 


tion figure of only 195,471 new 
available in the United States for 


the first time and what a market! Every anti-freeze custom- 
er is a prospect and the margin is good. 


FITS ALL CARS 


It is quickly and easil 
hose of any make car. 


y installed in the lower radiator 
Plugs into any 115-volt outlet to 


prewarm engines for mid-summer starts in midwinter. 


Lessens starting drair 


1 on the battery, reduces engine 


wear and speeds warm-up of the car heater, too. 


above), | 
midwest regional sales manager. 
not only took first honors in| 


situation, | 


Auto Market Page 


By Nat Wood 
Staff Correspondent 

Hennepin county (Minneapolis) 
dealers hung up a new-car sales 
record for the month of September 
by selling 3,568 units. The total for 
the first nine months of the year 
reached 31,327 units, an alltime 
record. 

At the same time, the Federal 
Reserve Bank reported that the 
| record volume of loans to finance 
| car purchases had provided the 
major impetus for the huge 
growth of consumer installment 
credit in the upper Midwest. 

With Regulation W back in ef- 
fect, however, dealers and finance 
| companies alike look for automobile 
|ecredit paper to drop considerably, 
particularly on used cars. 

Although September new - car 
sales were the highest in history 
for that month, the total of 3,568 
|was not up to the August figure 
of 4,087. In September of last year, 
2,575 new cars were titled. 

The nine-month total of 31,327 
new-car sales has already topped 
the 27,245 new cars sold in all of 
1949. The same is true of new- 
truck saies with 2,885 sold in the 
first nine months of this year, 
2,340 in all of 





| compared with 


| last year. 

New-car sales by makes in Sep- 
tember were: Buick, 272; Cadillac, 
60; Chevrolet, 647; Chrysler, 109; 
| Crosley, 3; DeSoto, 89; Dodge, 284; 
| Ford, 690; Frazer, 1; 
| Hudson, 28; Kaiser, 123; Lincoln, 8; 
| Mercury. 163; Nash, 24; Oldsmobile, 


|128; Packard, 33; Plymouth, 529; 
Pontiac, 223; Studebaker, 146, and 
Willys, 6. 

Montreal 


Talk in Montreal circles is con- 
|cerned not only with the excess of 
in 


possibility of some reduction 





the Canadian dollar and its possible 


al, 
“~~ 





HEATER 


§ — EO = 


**Heated-garage protection”’ 


Henry J, 2;/ 


|demand over supply, but with the | 


prices based upon the freeing of | 


ENGINE aang. 


e e ° 





adjustment to a higher level in 
comparison with the U. S. dollar 
than has been the case for the 
past year or so, when it has been 
officially discounted 10 percent. 


Opinions in trade circles differ 
as to what reduction may be ex- 
pected, if any, in new-car prices, 
but most dealers agree that in 
Canadian cars it cannot be much, 
owing to the small American con- 
tent of manufacture. 

With British cars the case is 
different. Some Canadian repre- 
sentatives of British makes take! 
the view that not much reduction 
should be looked for, but this is 
possibly because they neither need 


nor want it. 
Sales of British cars are so brisk 
that local dealers do not care 


whether a cut comes or not. “We 
can sell all the cars we can get,” 
they claim.—(Roy Carmichael.) 


+ * 


Detroit 


Demand for new cars in Wayne 
county (Detroit) continued at near- 
record levels in September. The 
Detroit Auto Dealers Assn. reports 


* 


that 19,196 units were titled during | 


the month. 

This was the third highest 
monthly total of the year, trailing 
the August record of 21,071 and 
the June total of 19,913, but 
slightly ahead of the 19,192 sold 
in July. 

New-truck sales during the month 
established a record, however, with 
1,853 delivered. This topped the 
previous high of 1,815 set in July 
of this year. 

Used-car sales by new-car dealers 
fell off during the month. Only 
12,872 used cars were sold in Sep- 
tember by new-car dealers, the low- 
est monthly total since April. Used- | 
truck sales hit 831, a new high for | 
the year, surpassing the 821 sold 
in March. 

New-car sales by makes in Sep- 


Make 
|, WINTER Stag 
ns me 


Prove, 





for automobile engines for 


a few cents a day! Customers will snap it up. Better 
order your stock of this fast-selling profit builder from 


your jobber today. 

For Free Descriptive sheet, 
720-34, Apparatus Department, 
Schenectady 5, N. Y. 


GENERAL 


GEA-5370, write to Sect. 
General Electric Company, 


*Reg. Trademark of General Electric Company 


ELECTRIC 


720-34 


~ 161; 





Minneapolis Stays High 


tember were: Austin, 3; Buix 
1,108; Cadillac, 446; Chevrol, 
4,661; Chrysler, 441; Crosley, 
DeSoto, 302; Dodge, 711; For 
4,817; Frazer, 3; Henry J, 5; Hu: 
son, 223; Kaiser, 658; Lincoln, 6 
Mercury, 711; Nash, 165; Oldsm: 
bile, 887; Packard, 122; Plymout! 
2,234; Pontiac, 1,255; Studebake: 
331; Willys, 27, and miscellane 
ous, 4, 
New-truck sales by makes we: 
Autocar, 2; Chevrolet, 569; Diamon:| 
'T, 2; Diveo, 37; Dodge, 184; Fe:i- 
|eral, 6; Ford, 860; GMC, 66; Inte 
national, 67; Mack, 16; Reo, 
Studebaker, 19; White, 8; Willys, 


and miscellaneous, 4.— (Bob Gor 
don.) 
* * + 
Emporia, Kans. 


A report from the treasurer of 
Lyon county (Emporia), Kans., in 
dicates that approximately one otf 
every nine cars sold in the county 
this year was a new model, and 
that nearly all of them were sold 
by Emporia dealers. 

Registration reports as of Sept. 
21 listed sales of 947 new cars 
in 1950. Total license plate sales 
during the same period stood at 
8,362. 

With over two months still to go 
lin 1950, indications are that car 
registrations in Lyon county will 
ireach the 9,000 mark, with more 
ithan 1,000 of them new models. 
Car tag sales are 300 units ahead 
of a year ago, the treasurer's office 
reported. 

In the truck department, 1,932 
ltrucks now carry Lyon county li- 
'cense plates, which is a gain of 
100 over a year ago. One hundred 
thirty of the trucks are new models. 
| New-car registrations indicate 
ithat Ford leads in Lyon county 
| with 173 so far this year. Chevrolet 
is next with 132 units sold. Buick 
ranks third with 99 cars. Others 
'rank as follows: Nash, 87; Stude- 
baker, 75; Pontiac, 66; Plymouth, 
Mercury, 58; Kaiser, 38; Olds- 
|mobile, 35; Packard, 30; Hudson, 
|21: Frazer, 21; Dodge, 19; Chrysler, 
16; Cadillac, 9; Willys, 4; DeSoto, 
}2, and Lincoln, 1. 

New-truck registrations in Lyon 

county totaled 129 up to Sept. 12. 


Sales by make: Chevrolet, 45; 
Ford, 40; GMC, 17; Studebaker, 
11; International, 10; Dodge, 4; 


Pontiac, 1, and Divco, 1. 

Used-car sales during the same 
period totaled 1,615 units.— (George 
M. Hunholz.) 


* * * 


Syracuse 


An indication of the effect of the 
Korean war on the auto field was 
made by Robert W. Sollinger, pur- 
chasing agent for Onondaga county 
(Syracuse). 

He said he had advertised for 
bids for a four-door sedan to be 
used by Raymond B. Traver, coun- 
ty highway superintendent, but 
when it came time to open the bids, 
there weren't any to open. 

* * * 


Akron 

After dipping in the middle of 
September, new-car sales came 
back strong in Summit county 
(Akron) during the week ended 
Sept. 30 when 568 units were de- 
livered. In the preceding week, the 
total was 467. 

Used-car sales continued’ to 
|slump, however. In the week ended 
Sept. 30, only 441 used cars were 
sold, against 597 in the preecding 


week and 507 in the same 1949 
week. 

Pittsburgh 
| Although business activity’ in 
|Pittsburgh declined during’ the 


week ended Sept. 30, new-car regis- 
|trations “increased appreciably,” 
lthe University of Pittsburgh re- 
| ports. 

The university's index of business 
activity dropped to 196.2 during the 
|} week, compared with 202.4 in the 
preceding week and 119.1 in the 
same 1949 week. 


* 


New York 
Auto registrations in the New 
York area totaled 6,910 units during 
the week ended Sept. 30, an in- 


* * 


crease of 14.5 percent over the 6,036 
units registered in the same week 
a@ year ago. 
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Competition is keenest in metropolitan mar- 
kets where business is available in greatest 
volume. In the big Chicago market, you put 
more power behind your sales drive when 
you use full pages in Chicago Tribune news- 
print color. 

Newsprint color gets attention faster and 
holds it longer. Full pages provide ample 
room for effective display of your entire line 
or for dramatic staging of a single model. 

To promote buying action at the local 
level in Chicago there is nothing so effective 
as Chicago Tribune newsprint color pages. 


Chicago Tribune Representatives: 


They make the strongest bid for volume re- 
sponse from the audience which accounts for 
the bulk of the new car registrations in 
Chicago and suburbs. 

In addition, newsprint color pages give 
new impact to your promotion in hundreds 
of midwest cities and towns where dealers 
long have recognized the Chicago Tribune 
as a major selling force. 

Your Chicago Tribune representative will 
be glad to supply complete details on how 
newsprint color can help you build the 


strong consumer franchise you want in the 





o Tribune 


multi-billion dollar greater Chicago market. 
Why not ask him to call? Do it now while 
it is fresh in your mind! 


Percentage of expenditures placed 
in each Chicago newspaper by 
automotive advertisers. 

lst 6 months, 1950 


45.5% 
CHICAGO 
TRIBUNE 





A. W. Dreier, 1333 Tribune Tower, Chicago 11 
E. P. Struhsacker, 220 E. 42nd St., New York City 17 


W. E. Bates, Penobscot Bldg., Detroit 26 


Fitzpatrick & Chamberlin, 155 Montgomery St., San Francisco 4 
also, 1127 Wilshire Blvd., Los Angeles 17 


MEMBER: FIRST 3 MARKETS GROUP AND 
METROPOLITAN SUNDAY NEWSPAPERS, INC. 
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FOR MAXIMUM SELLING POWER IN THE BIG Rieti Mabel 





° * 
New Savings in Color Plates You can use your present magazine or direct mail color engravings for Chicago Tribune 


newsprint color. Enlargements from magazine and direct mail originals cut plate cost and production time as much as 50%. Ask to see specimens. 
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| being in jeopardy with the Sher- | 
|man antitrust law. 
So it’s lip service to the small 


A u Tt oO Mm Oo T i V e guys, and orders to the “biggies.” TOWSON 





e 
R a m b | | n S where a limited number of highly | 
g specialized bodies are required by | 
some branch of the military and |! 
these bodies are not bought by! 
by Jack Weed Ordnance. In these cases, and they | 
will be fairly numerous, the chemi- | | 
A gw of those paradoxical things that seem to be forever|cal warfare branch, medical, or 
happening under our present Administration is coming | what-have-you will be allowed to 


to light in the letting of Army Ordnance procurement orders. | Puy the bodies direct from a body 


While the government is screaming to high heaven that they * * +# Dealer Aims at Reral Trade 





oe protecting the small businessman, all current Ordnance No Diesel Angling especially for the rural trade in agricultural Maryland, Towson Ford Sa'es, 
ESPITE so-called “tip-sheet” re- | Inc., Towson, Md., staged the above exhibit at the recent Timonium fair in Towson. 








orders for trucks that carry 
bodies and equipment are 
being let complete to the suc- 
cessful prime-contractor bidder. 

Thus the manufacturers of bodies 
and truck equipment, who would 
like to quote on their particular 
product, will have to do business 
with the truck company which is 
successful in getting the chassis 
orders. 

When asked if the body builders 
could get together and bid on body 





tracts to mother and watch over, ports, Chevrolet does not plan | dealership reported that farmers showed as 


jr., deputy chief |to its truck line. 

- greg = While there naturally has been fact that a 302-cubic-inch gas en- 
etroit, told the| some discussion around the ad- | ,; . . : 

body men they| visability of adding a diesel when | work a ane > je . = 

could do so if they| the proper time came, such a a ee a 

wished, and want-| step had not been objectively dis- ~— , 

ed to take their] cussed nor even put into the | Obstacles 

chances with! preliminary thinking stage, says |T# Agricultural department ona | 

Uncle Sam’s legal| an authoritative source, to say John L. Lewis hav ined 

watchdogs who} nothing of having scheduled a | : e joine 

1 or had already evi-| 204-cubic-inch diesel for the line, |@nds to create what may turn out 

requirements as an association, to ' denced their lik- Nor has Chevrolet any plans for | tO be the insurmountable hurdle | 

get around Ordnance objection to Jack Weed ing to pounce on|a truck larger than its present so- | for continued high truck produc- | 

having a multiplicity of small con-| firms who show any indication of!called two-ton model, despite the’ tion. Present indications : are that 


GLOBE HOISTS 


FIRST WITH MOVABLE LOWER BEARINGS 


Two-fisted support, even for off-center loads, with this Globe-pioneered 








movable lower bearing principle. Exclusive load-compensuting feature 
provides more bearing surface, greater distance between bearings. 
Assures smooth plunger travel, with less air pressure. A feature of ALL 
Globe Auto Hoists. 


FIRST WITH V-TYPE ROLLER JACKS 


Faster, easier car positioning with these Globe Patented Roller Jacks. 





Large bearing rollers. The V-Type gives positive support to the axle. 
Exclusive Globe feature on 2-post Auto Hoists allows automatic com- 


pensation if one post of lift raises slightly higher than the other. 


FIRST. ADVANCED DESIGN FEATURES... 


FOR FASTER, BETTER SERVICE 





GLOBE 2-POST HOIST Provides more exclusive advantages than 
any other Hoist on the market. instant spotting, easy jack adjustment, 
low-cost installation. These are just a few reasons why “from Coast to 
Coast, it’s Globe 2-Post.” 


NEW GLOBE FRAME-KONTACT* HOIST... Lifts car by the 
frame, not the axle. Eliminates wheelbase problems. Gives complete 
access to underside parts from unobstructed aisle beneath car. Service 
and repair are easier, faster. 


Send for new catalog, o: ask your Globe jobber. 


*Trademark — All Frame Contact applications; single post, 2-post, multiple post. U.S. and 
Foreign Pats. Pending. 


GLOBE HOIST CO., Philadelphia 18, Pa., Des Moines 6, lowa 








WORLD'S MOST COMPLETE LINE OF AUTOMOTIVE, BUS g TRUCK HOISTS 


There is one deviation from this TOWSON. MD Towson 313: 
program, however, and that is CARS © TRUCKS - SERVICE 









FORD SALES. INC. § 


ne 
much interest in the custom deluxe passenver 


Charles F. Hiller | to introduce a diesel-engined model | car as in the utility farm trucks which flanked the tent. . 


| rayon cord will become the real 
Achilles’ heel for trucks. 

Government agricultural agents 

in their endeavor to get more 
diversification in the crops grown 

by southern farmers, have had a 
hand in helping create a cotton 
| shortage, while Lewis’ strike in 

the potash industry has hit rayon. 

And tire men say that the short- 

age of rayon and long staple cot- 

ton is far more serious to large 
tire output than the cutback in 
the use of crude rubber. 

The 1,200,000 military procure- 
ment order for tires, which has 
just been let, will walk into the 
already shortened rayon supply to 
the tune of about 6 percent of 
availability, it is understood, thus 
cutting back truck output and 
civilian replacement chances. While 
American-made rubber can be used 
|to a far greater extent in Ordnance 
tires, their construction demands 
rayon cord, especially in the two 
sizes that eat up the bulk of the 
current order—152,000 of the 9.00 
|x 16 and 629,000 of the 750 x 16. 


Inland Steel Fires Up 


65 New Coke Ovens 
CHICAGO.—Inland Steel Co. has 


put into operation its new battery 
ot 65 coke ovens at its Indiana 
Harbor, Ind., plant. With the 
charging of coal into the ovens the 
steel company lifted by 200 tons 
| daily its capacity to produce coke 
which is essential in the making of 
|steel. Increased production of by- 
products including tar, toluel, ben- 
zol and naphtha used in drugs, 
| flavoring, dyes and explosives will 
jalso result, 

| The new coke oven battery, 
| which will bake 980 tons of coke 
|daily from more than 1,500 tons 
of coal, will replace one built in 
| 1914 that is being taken out of pro- 
|duction for future rebuilding. The 
| plant will have in operation a total 
of 414 ovens after the withdrawal 
| of the old battery. 











Your advertising dollar 
in the Courier-Express 
buys greater impact on 
| the families with more 
money to spend. That is 
why it is the potent sell- 
ing power tothe 1,400,000 
people in Buffalo and the 
great 8-county Western 
New York market. 


It Gets Results 
BECAUSE 
It Gets Read Thoroughly 


BUFFALO 


‘(rate cae 


Aer » ae ae 
EXPRESS 
> ra ~ 
REPRESENTATIVES 
OSBORN SCOLARO MEIKER & SCOTT 
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Rudy Fick, president of 
Rudy Fick, Inc. 
Kansas City, Mo. Ford dealer. 


SERVICE | 
a 


nll 
Sa 


oa 
(erent INC. | DOWNTOWN FORD DEALER 


AUTHORIZED CAR AND TRUCK SALES 


ED 
GENUINE FORD PARTS AND ACCESSORIES GP COMPLETE FORD CAR AND TRUCK SERVICE 


1920 McGEE ST. KANSAS CITY 8. MO. 
GRAND 8525 


Underwood Corporation 
1110 Grand Avenue 
Kansas City, Missouri 


Attention: Mr. W. C. May 


Gentlemen: 

our complete satisfaction 

le Dealers Accounting Machine 
dealership at 1920 McGee 


We are writing to express 
with the Sundstrand Class D Automobi 
and System which we installed in our 
Street on February lst of this year. 


n of work duplication, we have 
1 reduction in the cost of 
At the same time, we have 
cy, since management operating 
date and complete at all times. 


Through the eliminatio 
been able to effect a substantia 
operating our Accounting Department. 
made a considerable gain in efficien 
reports and other records are up-to- 


We have found the Sundstrand machine to be exceedingly 
simple and fast in operation, and the control and proof methods: 
it employs permit the accurate handling of the work at high 


speed. 


On the basis of our experience over the past several 
months, we estimate that our investment in this equipment will 


be fully recovered in operating economies with one year’s 
time, and we can recommend it to other dealers who are interested 


in having current accounting records in less time at reduced cost. 


You may feel free to use our name and this letter in 
your promotional work as you see fit. 


Very truly yours, 
RUDY FICK, INC. 


fag Fo 


President 


House of Sincere Service 
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“SUNDSTRAND exceedingly 
simple and fast... 
Our investment... fully 
recovered ... within one 
year’s time.” 


... and so another dealer finds 
UNDERWOOD SUNDSTRAND provides: 


1 Daily Operating or Managem 
m . gement C : 
MINUTES ... not hours. controls in 


Completed Financial Statem 
ents the FIRST 
the month... in hours... not days. . 


LOWES : ; 
3. cele T operating cost for today s competitive 


A a and Proved method . . . developed by 
a dealer . . . to solve dealers’ problems. : 


“SIMPLIFY and SAVE with SUNDSTRAND” 
Underwood Corporation 


Accounting Machines . . . Adding Machines 
Typewriters . . . - 
Carbon Paper . . . Ribbons 


One Park Avenue New York 16, N. Y 
Underwood Limited, Toronto 1, Canada 
Sales and Service Everywhere 


co ae. illustrated folder showing forms 
and giving full details, fill in and mail 
the coupon today! 





UNDERWOOD CORPORATION, One Park Ave., New York 16, N. Y 


Send me your ill st e¢ fol er, ori 8-13 6 desc ibir ao he nde wood 
istralt 1 1 ! I rm «Vs, r ig t l I 
Sundstra id Automoh le De le s Acco iting \ c ine ‘vsten | 
I 1 a I d until lg la h 1 1 


Name of Company 


Name and Title 


Street 
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Fisher Guild Sets 
$65,000 Aside 
For 1951 Contest 


DETROIT, Mich.-The 1951 mod- 
el-car competition of the Fisher 
Body Craftsman’s Guild will offer | 
$65,000 in cash awards and univer- 
sity scholarships to the nation’s | 
best ’teen-age model automobile de- | 
signers and builders, it is announced | 
by W. S. McLean, secretary of the | 
guild. 

Enrollments already are being | 
taken for the competition by Guild 
field representatives who person- 
ally are visiting many of the public | 
and parochial schools throughout | 
the country, McLean said. 

To date, the guild has awarded 
99 university scholarships worth 
$340,500. Cash and other awards 
made the total $448,435. Altogether 
9,546 boys have received state and 
regional awards in recognition of 
their skill in designing and build- 
ing model automobiles. 

Any boy in the U. S. between 





the ages of 12 and 20 is eligible 
to enter the competition and may | 


lM 






Henry J for Henry J.— 
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| a Reade . 





Henry J. Kaiser (right), St. Paul, won $100 toward the purchase of his Henry J sedan for | 
being the first with the same name as the auto manufacturer to place his order with 
Loop Motors, St. Paul. Handing the award to Mrs. Kaiser is Joe Koppy of Loop Motors. 


obtain an enrollment card by writ-|each boy enrolling in the Guild, 
ing to the Fisher Body Craftsman’s |McLean said. It was prepared by 
Guild, General Motors Bldg., De-| professional designers from the 
troit 2. GM styling section, Fisher Body 

A booklet on model-car design| division engineers and the tech- 
and construction will be sent to| nical staff of the Guild. 
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Trailer Makers Fear 
Effect of Priorities 


WASHINGTON. The truck- 
trailer industry is fearful that the 
allocation of materials by the gov- 
ernment may ultimately make pro- 
duction of vehicles for civilian use 


“extremely difficult if not impos- 
sible.” 
Directors of the Truck-Trail- 


| er Manufacturers Assn. last week 


urged William H. Harrison, na- 
tional production administrator, 


| and James K. Knudson, domestic 


transportation director, to keep a 
continuing supply of material 
flowing for the manufacture of 
freight trailers. 

Both officials, it is said, assured 
the manufacturers that they would 
receive careful consideration, but 
they declined to make any definite 
commitments in anticipation of an 
order setting up priorities for steel, 








| “P” Series Brakes- 
“The Accepted Standard” 
for Trailers! 


A TRUE HEAVY-DUTY BRAKE ORIGINALLY DESIGNED FOR TRAILERS 


@ 16\4"-diameter brak 
passage of cooling air o 
drums when used with 
diameter wheels. 


@ Open-type brake spider 


mum dissipation of heat. 
@ Dust shields are available for @ Cam head (constant lift) forged 
brake spiders—when closure 
against bad road conditions is 


preferred. 


®@ Timken-Detroit brake drums are 


made of special high-ca 
and accurately finished 


mum braking and mileage life. 


@ Brake liners—called 
liners” —have greatest 


where greatest wear occurs. 


When completely w 


brake liners have uniform thick- 


ness. No brake liner 
wasted. 


@ Straddle-mounted brake shoes 


PLANTS AT: DETROIT AND JACKSON, MICH. @ OSHKOSH, WIS. 


@ Anchor pins are 


are of truss-design for maximum 
foreign matter. 


e allows 
rigidity of the shoe and for a 


ver brake 


20”-base- steadier mounting on anchor 
pins. 
for maxi- @ Cam shaft mounted in antifric- ance to wear. 


tion bearings at both ends. 

‘ 5 ; fically for trailes 
integral with large-diameter cam 
shaft for resistance to deflection 
or torsion. 

@ Roller-type cam followers— 


rbon iron hardened and rustproofed. 


for maxi- 


Tim 


“Econo- 
thickness 


Write Today 
for Lavishly 
Illustrated 
8-Page Booklet! 


a 


A PRODUCT OF THE TIMKEN-DETROIT AXLE COMPANY 
DETROIT 32, MICHIGAN 
Es. 


orn out, 


material 









sealed against 


@ Cam head coin-pressed for accu- 
racy, smooth surface and resist- 


@ The first brake designed speci- 


use—has long 


been “The Accepted Standard.” 


i# 
LES 


@ UTICA, N.Y. @ ASHTABULA AND KENTON, OHIO © NEW CASTLE, PA. 


aluminum, copper and other c: 
ical materials. 


TTMA President L. C. Allm 
had this to say: 


“It would be unthinkable tl 
any materials program would wit 
hold from the transport highw: 
field the things it must have 
produce the vehicles essential 
our national economy. 


“It was proved in World War 
II that motor freight transporta- 
tion is essential. Such _trans- 
portation is even more essential 
now, as more and more indus- 
tries turn to trailers and trucks 
because of the speed, flexibility 
and savings which they effect. 


“Our purpose in conferring with 
Mr. Harrison and Mr. Knudson 
was to impress upon them the fact 
that it was a mistake in World 
War II to bar production of trail- 
ers and trucks for civilian use on 
the theory that the materials saved 
would bring victory sooner. Trail- 
ers and trucks, indeed, during that 
period moved mountains of freight 
that could not have been handled 
in any other way.” 


Allman admitted that there is no 
|evidence so far to indicate any cur- 
|tailment of vehicle output through 
government order. However, he 
| added: 
| “There is a strong possibility that 
‘curtailment of new vehicles may 
|develop anyway—not through or- 
|ders prohibiting manufacture, but 
|rather through allocations of ma- 
lterials in such a manner as to 
|make production of vehicles for 
civilian use extremely difficult if 
/not impossible.” 

Allman said the outlook is al- 
| ready dark, pointing out that 
steel mills refuse to give assur- 
ances of fourth-quarter supplies 
| to trailer builders. He said the 
same was true for aluminum and 
other materials. 
| “Already delivery time is stretched 
thin in the trailer industry,” said 
|Allman, “because deliveries of ve- 
|hicles are predicated upon present- 
ily short supplies of materials.” 
He said that trailer manufactur- 
jers were still making some deliv- 
eries of vehicles built from mate- 
|rial on hand, but that there was 
no assurance that materials can be 
obtained to keep up the flow to 
|highway transporters who are re- 
/quiring more and more units. 
“We impressed on the govern- 
j}ment officials that the trailer is 
an indispensable tool of motor 
|transport,” Allman said. “It is our 
|hope that our emphasis on the need 
| for mater‘als will not go unheeded.” 


SKF Consents 
To Adopt New 
‘Export Mark 


WASHINGTON. — SKF Indus- 
tries, Inc., will adopt and promote 
a new trademark for its export 
market activities in accordance 
with an antitrust consent judgment 
entered into last week by the com- 
pany and the government. 

The company had been charged 
with using its “SKF” trademark to 
restrain international trade. 

William L. Batt, SKF president, 
said that the most important con- 
sequence of the consent judgment 
was that his firm will be allowed 
to continue to manufacture and sell 
ball and roller bearings to U.S. cus- 
tomers under its traditional trade- 
mark. 

“At the same time,” Batt com- 
mented, “the cooperative termina- 
tion of this civil suit clarifies the 
nature of the company’s competi- 
tive export operations under the 
|complicated provision of the anti- 
|trust laws.” 

Under the judgment, SKF is fur- 
ther required by the government 
i manufacture and carry in stock 





such quantities of bearings marked 
with a new mark as are needed 
“for reasonably anticipated export 
| demands, and to sell such bearings 
| to persons desiring them.” 


AUTOMOTIVE NEWS WANT ADS have 
| been proven the quickest, least expensive 
|method of reaching the men who want 
| what you have or have what you want! 
| See the back pages of this issue. 
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“More new BUICK bu 


read LIFE than 
any other magazine! 








Pos 


PO Re aR Sst reece mee ; 


By far, LIFE leads all other magazines 
in coverage of new Buick buyers! 


In the fall of 1949, Statistical Analysts surveyed the magazine reading 
habits of 10,000 most recent new Buick buyers selected on a geographical 
basis by R. L. Polk. Over 3000 answered the question ‘‘What magazine or 
magazines do you read regularly?”’ Here are the figures proving LIFE is 
first with Buick buyers... just as LIFE is first with all new car buyers! | 


PER CENT | 
MAGAZINE pe ADING 
LIFE 52.0 


Saturday Evening Post 33.0% 
Time 24.0% 
Collier's 17.0% 


Look 15.0% 


First in magazine circulation 
First in advertising 
First in audience 





9 Rockefeller Plaza, New York 20, N.Y. 


FIRST WITH NEW CAR BUYERS! 











A 


_ AUTOMOTIVE NEWS, OCTOBER 16, 1950 





t Administrators’ Parley .. . 





Tax Rebates for Fines 
On Overloads Blasted 


PORTLAND, Ore.—The U. S. In- 
ternal Revenue department has 
been criticized by the American 
Assn. of Motor Vehicle Adminis- 
trators for its ruling which per- 
mits income tax deduction of fines 
assessed commercial truckers for 
overweight and overlength opera- 
tions. 

A resolution that the depart- 
ment “withdraw or cancel” the 
ruling was passed by the asso- 
ciation at the closing session of 
its four-day annual convention 
here. 

Such a ruling, the resolution con- 
tends, “encourages the law viola- 
tor and penalizes the operator who 
obeys the law.” Also, it was said, 
it interferes with reciprocal agree- 
ments between states on motor ve- 
hicle operation. 


Basil R. Creighton, assistant 





Ford 


,executive secretary of the associa- 


tion, said the administrators con- 
sider the nation’s $50 billion high- 
way system is jeopardized by truck 
overloading, and that administra- 
tors are working constantly for 
strict observance of laws in this 
connection. 

The increasing threat of fed- 
eral intervention in motor ve- 
hicle administration was cited in 
a reciprocity committee report 
as an incentive for states to 
achieve a higher degree of uni- 


| form reciprocity as soon as pos- 


sible. 

“This committee calls to the at- 
tention of all states the need for 
broad and uniform reciprocity,” 
said the report, “and the danger 
may result from a delay in achiev- 





ing such reciprocity. We urge every 
state to amend its laws or re- 


quirements when necessary to pro- | 
vide full and complete reciprocity.” | 


This procedure has been recom- 
mended in other years, the report 
pointed out, with the comment that 
“too little has actually been done 
by the states.” 

Creighton said Congress now has 
under consideration four bills that 
would bring varying degrees of 


backed by lobbies of noncertified 
route carriers, whose business is 
made up largely of household 
goods moving, he said. 

The association’s committee on 
enforcement recommended that 
the group work for increased use 
of radar or other’ electronic 
means of measuring the speed of 
cars, and for admissibility of | 
that type of evidence in court. 
The registration and certificate 

of title committee continued to| 
plug for a “uniform identification 
number” for cars in its report to 
the group. 

“The commonly used motor num- 
ber has become inadequate because 
sO many new motors are installed,” 


federal regulation of motor vehicle | 
administration. These measures are | 


| 


cently. John Gaking, Sandusky, O., 


ufacturing considerations mak 


this a difficult problem.” 
Promising greater strides to- 
ward safer and more efficient 
transportation, H. Elmer Marsh, 
commissioner of motor vehicles 
in Vermont, was elected presi- 








it said. “We would like a number'| 
on the frame of the car, but man- 





dent of the association, succeed- 


Dealers in new York pick 

The New York Times 

by more than 2-1 as the 
“best” advertising medium 





ALSO PICK 
THE NEW YORK 
AS “BEST” 





medium for new car adver- 


DEALERS OF OTHER CARS 


ADVERTISING MEDIUM 


More than 700 new car 
dealers in New York City 
| and its suburbs participated 
in this survey. By more than 
2-to-| they pick The New 
York Times over any other 
newspaper as the “best” 


tising in this market. 


We continue our report on the independent survey made this 
year by John Felix Associates, Inc., among new car dealers in the 


world’s biggest automotive market. 


The question asked in this survey was: “Which three New 


York newspapers do you consider the best for new car 


advertising?” 


In reply, Ford dealers made The New York Times their first 


choice by more than 2-to-1 over any other newspaper. 


TIMES 


They picked The New York Times as “‘best,”’ of course, because 





than in any other New York newspaper. 


their experience proves it best for speeding up sales and profits. So 
widely, in fact, is this experience shared in the automotive industry, 
that you see more automotive advertising in The New York Times 


It adds up to a convincing case for extra advertising in The New 
York Times as an economical means to extra sales and extra profits 
—a case you ought to investigate without delay. Get the facts from 
our Detroit office in the General Motors Building, TRinity 3-3800. 


Che New York Cimes 


‘ALL THE NEWS THAT’‘S FIT TO PRINT 


YORK > WEST 43rd STREET - BOSTON O FEDERAL STREET - 
DETROIT GENERAL MOTORS BUILDING - LOS ANGELES 
OUTH FLOWER STREET - SAN FRANCISCO AWYER-FERG 


AGO 2 NIORTH MICHIG 
AGO 3 NORTH N GAN 


AVENUE 


AWYER-FERGL 


SON-WALKER CO 


ON-WALKE 


e 





Ford's Central Dealer Council— 

Ten dealers of the Ford Central Region Dealer Council met at Birmingham, Mich., re 
and Clifford Hart, Indianapolis, were elected to the 
national dealer council, which will meet in Dearborn next month, Clockwise are: Gaking, 
Les Donnell, Youngstown; Ralph Mason, Kokomo; Hart; Dave Holmes, Battle Creek; Floyd 
Rice, Detroit; J. C. Doyle, regional sales manager; Fred Yando, assistant regional manager: 
Cleon Gaidry, Lexington, Ky.; S. L. Bassett, Louisville; Ben Borchers jr., Dayton, and Gates 
| Kidd, Johnson City, Tenn. 


ing Earl T. Newbry, Oregon 
retary of state. 


Others elected were Earl W. 
ritt, director of the Illinois 
automobile department, first vice- 
president; Don McClaugherty, com- 
missioner of motor vehicles of West 
Virginia, second vice-president, and 
Charles H. Gunn, head of the Colo- 
rado state motor vehicle division, 
secretary-treasurer. 


Selected to executive committee 
|positions were B. L. Marcus, Wis- 
consin commissioner of motor ve- 
hicles; C. L, Lane, superintendent 
of the Arizona motor vehicle divi- 
|sion, and N. O. Jones, North Da- 
|kota commissioner of highways. 


“Needless waste of human life on 
our streets and highways is crim- 
inal, the loss of manpower and 
material resulting from highway 
jaccidents must be brought to a 
|minimum,” Marsh told the group 
jas he accepted his position. 


| Comparative dollar values now 
being spent on highway upkeep 
and construction are lagging far 
behind those spent just prior to 
the war, despite the fact highway 
usage is considerably greater, 
| Karl M. Richards, manager of 
| field services for the Automobile 
| Manufacturers Assn., told the 
group. 

Richards admitted trucking does 
| cause a great traffic problem. How- 
ever, the answer is not in forcing 
trucks off the highway but in study- 
jing the problem and determining 
|how the greater share of the pub- 
|lic is most benefitted, then adjust- 
jing trucking laws accordingly, he 
| said. 

Proposals to deal with accident 
repeaters and persistent traffic vio- 
|lators were accepted. An associa- 
|tion workshop began research on 
the problem of controlling repeat- 
ers in 1948. It’s proposals were 
|compiled in book form by James 
|S. Baker, director of research at 
the Northwestern university traffic 
institute, and presented to the as- 
| sociation. 

“A very small percentage of 
| the drivers cause most traffic ac- 
| cidents,” Baker said. “An effec- 
| tive method must be used to 
either control or restrain these 
repeaters.” 

After the repeater has been iden- 
|tified he should be sent a police 
letter explaining the danger he is 
causing, the proposal urged. Should 
| he be involved in another accident, 
he will be called in for an inter- 
| view. If the driver continues to be 
|a@ repeater, steps will be taken to- 
ward suspension or revocation of 
| license. 
| The group voted to hold its 1951 
| convention in Boston. 


Dollar Dither 


British Dealers in Canada 


Upset by Prices 


HAMILTON, Ont. — Dealers of 
English automobiles are figurative- 
ly up a tree. They do not know 
ithe selling price of a new car in 
|Hamilton. At least one dealer is 
|Selling cars with a_ stabilization 
price guarantee. 

If today’s buyer finds the price 
down when a stabilized price is 
set, he will get a refund. 

At the moment, dealers point out, 
the price might be one figure in 
the morning and another in the 
afternoon. 

A spokesman for one firm thought 
eventual prices might be $30 or 
$35 lower than at present. 

But no one could really say. 
None had_ received information 
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Lawsuits Affecting Dealers . . . 
| Court Decisions 


By Leo T. Parker |the $979.95 paid on the note as fol- 

Attorney at Law |lows: Financed loan, $760; insur- 

ate HIGHER courts agree that/ ance premium, $46.88; usurious in- 
! an automobile dealer may de-|terest, $173.07; total, $979.95. 

mand one price for cash and a| The higher court approved the 

greater price upon credit. But if|verdict and said: 

the difference between the cash “True, if the finance charge of 

and credit price merely is termed | $173.07 added in the note could be 

“finance charge” the one who/said to be compensation, an addi- 

finances the sale is guilty of usury.|tion to the price charged for the 

For illustration, in G. F. C. | automobile sold to Williams on ex- 
Corp. v. Williams, 231 S. W. (2d) | tended credit basis over the current 
565, the testimony showed facts | ae price, and such was known to 
as follows: One Williams pur- | Williams, such charge would be a 
chased a used car from Luck | legitimate commerical transaction. 
Motor Co. for $1,250. | “In such a situation no finance 

Williams paid $150 cash and a| loan of money would be involved; 
tradein allowance for an old car| the purchaser buys for a credit 
at agreed value of $340, leaving a| price known to him to be higher 
balance of $760 to be financed. Dur-| than the cash price, and signs a 
ing the negotiation and before the| note for the unpaid balance. 
transaction was closed, Luck of| “We are of the opinion that the 
Luck Motor Co. phoned the G. F.|evidence sustains the findings of 
Cc. Corp. This corporation agreed|the jury and the judgment of the 
to finance the unpaid balance. 
Then Luck closed the sale by|— 
having Williams execute a_ note, 
using the rate chart furnished by | 
G. F. C. Corp., for $979.95 payable 
to C. L. Luck Motor Co. or order 
in 15 installments of $65.33, which 
amount included the $760 that the 
finance corporation had agreed to 
finance, $46.88 premium for a $75- 
deductible collision fire and theft 
insurance on the car and $173.07 
“finance charges.” 

The rate chart used did not 
show specifically how the excess 
of $173.07, above the amount 
financed, was to be applied, or 
for what purpose it was added 
into the note, 

In subsequent litigation the low- 
er court entered a judgment in 
favor of Williams against G. F. C. 
Corp. for double the amount of the 
$173.07 interest received and col- 
lected by appellant, breaking down 


$500 Overload Fine 


Upheld in Kentucky | 

FRANKFORT, Ky. — Attorney- 
General A. F. Funk has ruled that | 
county judges may assess fines as | 
high as $500 on overloaded trucks. | 
He said the $500 limit was placed 
upon such fines in order that the} 
court inferior to the circuit court 
might have jurisdiction. 

Funk added that once the amount 
of excess weight has been estab- | 
lished, the assessment of the pen- 
alty is mandatory. The provision 
of the statute which reads that the 
“excess load shall be unloaded at 
the sole risk of the owner” has not 


been changed, Funk said. 
* * 





City-Owned Parking Lots 


Approved in Illinois 

CHICAGO. Illinois cities may 
now build and operate or lease 
parking lots as a result of a ruling 
by the state supreme court uphold- 
ing an Illinois law passed in 1947 
and amended last year. 

The action was hailed here as 
a boon, because it now makes pos- 
sible the building of multi-level 
parking areas below and near the 
downtown section where garage 
facilities are pathetically inade- 
quate. 

Plans have already been made 
for seven such garage sites esti- | 
mated to cost $15,500,000. Lack of | 
such facilities has produced a trend 
toward decentralization of shopping | 
areas now spreading fast to various | 
community areas. | 

a + + 


Outstate Buyer Fights 


North Dakota Use Tax 

BISMARCK, N. D.—A suit has | 
been filed in district court here | 
challenging the legality of North | 
Dakota's collecting a use tax on an| 
1utomobile bought in another state | 
Where a 2 percent sales tax was 
collected. 

The test case was brought against 
State Motor Vehicle Registrar A. N. 
Lavik by Ernest G. Oesterle of 
Aberdeen, S. D., asking the refund | 
of $36 he paid in use tax on an| 
automobile. The plaintiff said he| 
bought the car second-hand in IIli- | 
nois and that a 2 percent sales tax | 
had been paid on the car by the| 
original owner there. His attorney | 
contended before Judge George 
Thom jr. that collection of the use 
tax was illegal under a North Da-| 





| 


design. 






ota statute which exempts articles | = 
purchased in another state having 
sales taxes amounting to 2 percent | 
cr more, 


| 






lower court, and that the finance 


and sell more cars! 


It’s easy to convince every new car buyer and owner how indispensable “Select-O- 
Seat” is for lasting satisfaction. A simple demonstration shows how it can be 
adjusted whenever desired. 

Just remove the cushion, turn it over and, without disturbing the upholstery, flip 
a few extra adjusting coil springs into the open spaces of ‘‘Select-O-Seat's” special 


The result is greater firmness for those who have special comfort requirements, 
or who need increased eye level for safer driving vision. Only “Select-O-Seat”, 
(factory-installed in over 3,000,000 new cars of eight leading makes), can be so 
adjusted by the dealer to assure greater comfort for life! 


| 
* 


| 
| 
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Buffalo Dealers Visit Olds Plant— 

Five Oldsmobile dealers from the Buffalo area visited the Oldsmobile plant at Lansing 
recently and were guests of factory executives. Pictured are E. E. Tunmore (left), Tunmore 
Oldsmobile Co.; H. H. Streng, Streng Oldsmobile, Inc.; C. A. Blake, assistant general sales 
manager: H. S. Nielsen, Nielsen Oldsmobile, Inc.; S. W. Miner, S. W. Miner Motor Corp.; 
G. R. Jones, Olds general sales manager, and M. P. Ballard, M. P. Ballard Motor Corp., 
Lackawanna, N. Y 


charge of $173.07, added to the de- 'finance charge and insurance pre- 


25 


the cash price because the car 
is being purchased on credit in- 
stead of cash, there is no viola- 
tion of the usury laws. Or if the 
dealer makes one price for cash 
and a higher price for credit, the 


| usury laws are not v:olated. 


But if a finance charge is added 
to the cash price, without agree- 
ment or knowledge of the purchaser 
and interest is charged on both 
the cash price and the finance 
charges, the usury laws are vio- 
lated. 


+ * + 


Construction Firm Wins 
Verdict Against Garage 
DOVER, N. H.—(UTPS)—A jury 
in Strafford county superior court 
has returned a verdict of $3,182.68 
in favor of Standard Construction 
|Co. against Hyman and Marcus 
|Pindrus, owners of Gage’s Hill 
|Motor Mart here. 
| The construction firm had sought 
$8,300 for alleged nonpayment under 
terms of a contract for the con- 





ferred loan and paid, was usury.” |mium for which credit was ex- 
For comparison, see Associates tended” to be interest. 

Inv. Co. v. Thomas, 210 S. W. (2d) Hence if the buyer knows that 

| 413, 415. This court construed “total | the finance charge is added to 


struction of a new garage. Stand- 
ard also won out in a cross-action 
|brought by the automobile dealers, 
'who charged breach of contract. 


‘CHOOSE YOUR OWN COMFORT” 


(A demonstration 
does it!) 


Uo Dealr: sell Select-0-Seat * 


Take advantage of this latest major develop- 
ment in seat cushion spring construction. 


Unless the entire spring cush- 
ion is a “Select-O-Seat" de- 
sign, the extra pocketed coils 
cannot be added to prevent 
this discomfort, shown above. 





New car dealer service men 
can flip as many extra springs 
as desired into base of cush- 


Pore e Seer errr 


O-Seat” 
minutes 


“Select-0-Seat 


CH008E YOUR OWN COMFORT” 
L. A. YOUNG SPRING & WIRE CORPORATION 


Whenever desired, 


ri 





it most exacting need 


for "personalized" comfort. 


oe eee EEE © Ores reer 


“Select- 
can be adjusted in 
for greater than aver- 





age buoyancy, and to raise 
eye level for safer vision. 





GENERAL OFFICES: DETROIT 11, MICH. © IN CANADA: L. A. YOUNG INDUSTRIES, LTD., WINDSOR, ONT. 
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This is the NEW GreZin/ | 





You’ve heard of that punch 
called “the old one-two”’?... 
Well, this is 
the NEW “one-two” 
—ithe mighty double wallop 


new Metro delivers 


Big, smart, experienced heavyweight advertisers are 
using Sunday magazines more than ever before in 
all advertising history. 


Their dense coverage where people and money 
are concentrated... their intense impact... their 
proved sales-producing might have made them 
champions in the minds of these advertisers. 


They possess a mighty wallop—but the might- 
iest of them all, Metro, delivers a double wallop. 


First—Metro gives you the world’s largest maga- 
zine audience, and it’s concentrated where two- 
thirds of all retail sales in the United States are 
made. This audience is bigger by millions than the 
next two giants. For the score reads: 






CHICAGO Tribune 
CINCINNATI Enquirer 
CLEVELAND Plain-Dealer 
DES MOINES Register 


ATLANTA Journal-Constitution 
BALTIMORE Sun 

BOSTON Globe and/or Herald 
BUFFALO Courier-Express 


Individually edited by these leading Sunday Newspapers: 


DETROIT News and/or Free Press 
INDIANAPOLIS Star 
LOS ANGELES Times 
MILWAUKEE Journal 


THE WORLD’S LARGEST 
MAGAZINE CIRCULATION! 


THE HIGHEST 
READERSHIP OF ADS! 





METRO ae ee over 14,000,000 
AMERICAN WEEKLY .. o..-10,000,000 
THIS WEEK ............. over 10,000,000 


Figures based on latest A.8.C. 





Second ... highest readership. Look at the record. 
Make your own comparison of all 1949 campaigns 
which ran in Metro and other leading publica- 
tions. See for yourself how Metro delivered up 
to three times the readership! See, too, that this 


higher average readership per dollar was among 
both men and women! 


Circulation like Metro’s...ad readership like 
Metro’s—that’s the mew ‘“‘one-two”’ smart adver- 





tisers are looking into right now. You, too? 


MINNEAPOLIS Tribune 

NEW ORLEANS Times-Picayune & States 
NEW YORK News 

PHILADELPHIA Inquirer 


Sales Offices for Metro Magazines and Metro Comics ... NEW YORK + CHICAGO - | DE 
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SOLID CITIZEN, St. Louis. 


a Here’s one reason why your ads ¢ Sure, he and his family are 
. . . y interested in the world at 
in Metro get such sensational attention large, but much more in- 


terested in that small part 


and readership: a =. =—s.- oof the world right around 


them. Much more inter- 
ested in the St. Louis Mu- 


UNMATCHED oc a oe 
: Hollywood Bowl...in the 


Cardinals than the N. Y. 


p = Yankees. St. Louisans get 
LOCAL INTEREST { ~ what they want to read 
| @ about in their independ- 
ently edited issue of Metro. 
Editors of big national publications are always beset by one 
big problem. They have to interest people of the most varying 
interests with the same material — and it cannot always be 
done. Does Detroit care much about Bunker Hill Day in Bos- 
ton? Does a citizen in Omaha care more about New Orleans’ 
Mardi Gras or his own Ak-Sar-Ben fiesta? How interested is 
an Indiana farmer in small-boat racing on Minnesota’s fabu- 
lous lakes? 


Metro’s editors have no such problem! Because Metro is inde- 
pendently edited by every one of its 27 member papers. Your 
ads are side by side with pictures and stories of consuming 


- local interest to readers. No wonder your ads get up to three 
ee , times the readership! 

ae) 

war 
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MARDI GRAS in New 
Orleans. The rest of the 
country may be mildly in- 
terested in this colorful 
pageant, but in New Or- 
leans it gets top billing. We 
doubt that the good citizens 
of New Orleans can get too 
fascinated by stories of Los 
Angeles smog, Boston reci- 
pes, or Chicago night life. 
So, in Metro in New Or- 
leans, the focal features are 
local features. And how 
they enhance the reader- 
ship of your ads right next 
to them! 






STRICTLY NEW YORK, this couple. Man- 
hattan Island. Interested in the newest 
plays, Broadway happenings, oddities of 
their odd city, and what do you think of 
the new U.N. Building on the East River? 
Sure, their interests—their primary inter- 
ests—are /ocal! And their copy of Metro 
is edited for their interests. Which is as it 
should be—if you want the biggest pay- 
off in readership for your ads! 





PITTSBURGH Press SEATTLE Times 

PROVIDENCE Journal SPRINGFIELD Republican 

ST. LOUIS Globe-Democrat SYRACUSE Post-Standard 
and/or Post Dispatch WASHINGTON Star 


ST. PAUL Pioneer Press 


METROPOLITAN SUNDAY NEWSPAPERS, INC. 


DETROIT - SAN FRANCISCO - LOS ANGELES 
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Highways & Safety... 








AUTOMOTIVE NEWS, OCTOBER 16, 1950 By Deeg a " 


™ ja price of $69.75 for the comp i 


GM Produces Films 


COMPREHENSIVE and cor- | 
related series of motion pic-| 
tures and slide films on driver edu- 
cation for use in high schools has | 
been produced by General Motors, 
with the counsel 


of the National | 
Education Assn. | 


vides specific coverage of a single 
topic. 

General areas of instruction 
covered include driver qualifica- 


| tions, functioning and care of the 


automobile, basic driving tech- 
niques, rules of the road and 


| advanced driving skills. 


The films were designed to meet 


=| be ees to General 








: a “hind” first | .pecifications developed last year} 
. én a7 in Ann | PY the national conference on high | 
_aphaaly yi “hi h | School driver education and thus} 
needs of ‘an lare specially suited to the instruc-| 
senocis for aueio- |tion of high school students. A spe- 





on driver education. Educational|,qministrators and special'sts on 
authorities who have previewed the | gudio-visual instruction, 
films say that they will facilitate|counsel on the project. Technical 
the presentation of effective in-|guidance also was furnished by | 
struction in this important subject. | automotive and traffic control | 


The series includes three motion | “thors offer a supplement to | 
and 12 slide films, It covers all! other driver 


important points involved in oper-| adding 


instruction methods, | 
clarity and_ interest by | 


an instruction § unit 


get on the track 


"BIG 
PROFITS! 


stock and sell the 


Don’t lose any time stocking the hottest item in the seat cover 
market! There'll be no spotty sales with Suskana leopard saran seat 
covers ... they'll bring customers old and young flocking to your 
store. 


This leopard won't change its spots, either, . . . those rich colors are 
built-in for permanent beauty. When you add this knock-out leopard 
pattern to all the other qualities that have made Suskana saran seat 
covers the motorists’ favorite . . . smooth riding comfort, rugged 
wear, easy up-keep .. . your answer is sales. You'll be on the right 
track to big seat cover profits with Suskana leopard saran. 


2 gy 


RIGHT 
IN STYLE! 


*SUSKANA fabrics for Auto Seat Covers, Upholstery, Men’s 
Wear, Women’s Wear, Neckties, Prints on Vinyl Plastics. 


Susquehanna Mills ine. 


404 Fourth Ave., New York 16, N. Y. 
West Coast Representative: 3669 Whittier Blvd., Los Angeles 23 


|} means. 








visual materials | cia) committee of teachers, school| To Aid Teaching of Drivers— 


provided cation, produced by General Motors. 


possible to provide by any other 35 mm., black and white, silent | 


* * 


Ti byghctaeeray pictures are 
black and white, sound films, 


ating an automobile. Each film is|bringing into the classroom visual|with running times ranging from 
which pro- | situations which are difficult or im-|11 to 17 minutes. Slide films are 








FEATURE SEAT COVERS dered every 


of 


iseries. This represents only 
‘cost of prints, as General Mot 
has underwritten all product 
costs. Orders should be submit 
Motors Photograp! 


~ 


we : oa | |General Motors building, Detroit 
3 tp gee ie Those wishing to preview t! 


films should communicate wi! 
their state education departme: 

General Motors has donated 
| set of the films to this depar 

ment in each state. 

Driving phases covered by t 
series are “Your Permit to Driv: 
\“Driving Economically,” “Driv 
Fitness and Attitude,” “Switch: 
|Instruments and Contrcls,” “Pr 
ventive Maintenance,” “Road Eme: 
|gencies,” “Starting the Car,” “Con 
|trolling the Car,” “Driving Straigh 3 


|Ahead,” “Turning,” “Speed Con 
itrol,” “Intersection Controls 
|“Parking,” “In Case of Accident 
jand “Practice Makes Perfect 
Drivers.” 

Shown is a sample picture from the slide and motion picture film series on driver edu- The first, second and last ar 


motion picture film, while the re 
mainder are slide films. 
* + 


films, averaging about 60 cacrip. | Driver Training 


¥ each. A booklet containing descrip- 
16 mm.,, tions of the films and suggestions 
on presentation methods is pro: | Urged to Make 
vided for instructors’ guidance. ° 
Better Motorists 


The films may be purchased at 

Hope of building a nation of bet- 
‘ter drivers lies in the proper train- 
ing of youths, George H. Benjamin, 
secretary-manager of the Arkansas 
Automobile Dealers Assn., told Ar- 
kansas’ second annual state safety 
conference in Little Rock. 

Benjamin pointed out that Ar- 
kansas dealers last year furnished 
75 dual-control cars, representing 
an investment of $150,000, for use 
in high school driver-training pro- 
grams. 

Steps for setting up a driver- 
training program, sponsored in the 
state by the Arkansas Automobile 
Club, were outlined by Benjamin as 
| follows: 

1. Certification by the state de- 
|partment of education of a quali- 
fied teacher. 

2. Request to his local dealer by 
the certified teacher for a dual- 
control car. 

3. Permission obtained by dealer e 
from his regional or district man- 
ager for release of an automobile 
from the factory. 

4. School officials and dealer sign 
an agreement in which the school 
agrees to take reasonable care of 
the automobile and to return the 
car to the dealer at the end of the 
semester or after it has been driven 
2,000 miles. 





Safety Congress 
Opens Today 


More than 600 speakers will ad- 
dress 200 convention sessions of 
the 38th National Safety Congress, 
which opens today (Oct. 16) at the 
Stevens hotel, Chicago. The parley 
will close Friday. 

Many of the addresses, the Na- 
tional Safety Council stated, will 
deal with the urgency of safety in 
a war economy. 

Participating in the program and 
offering antidotes to all types of 
accidents that cost 91,000 lives, 
9,500,000 injuries and $7,500,000,000 
last year, will be representatives of 
bus'ness, labor and the government. 


Walker Problem 
Stirs Detroit 


Detroit’s greatest traffic accident 
problem —— pedestrian fatalities and 
injuries—is being worked on with 
|a new enforcement and educational 
| program. 

In the first nine months of 1950, 
136 persons in Detroit died in vehi- 
cle accidents and 99 of them were 
pedestrians. Another 2,931 pedestri- 
ans were injured. 

police department has or- 
uniformed officer to 
|take a refresher course in provi- 
sions of the pedestrian protection 
ordinance. 


* * * 
6 Improper Passing Toll 
| Improper passing on the high- 
| ways was the chief cause of 10 
|deaths over a recent week-end in 
| Kentucky, state police report. 
| * * * 


| 
| Which Way Did He Go? | 
| A Buffalo motorist has received 
|}a suspended $5 fine for having his ® 


| windshield covered with “10 pieces 
|of jewelry and dolls.” He was 
| charged with obstructing his vision. 





NATIONALLY REPRESENTED BY 


AUTOMOTIVE NEWS, OCTOBER 16, 1950 


i your aim is to move more merchandise 
into more New York homes, advertise in 
the one evening newspaper that reaches 
more New York families . .. outdistancing 
competition by an overwhelming margin. 
In the Journal-American your sales 
message is guided into the homes and buy- 
ing plans of more than 700,000 New York 
families every evening ... guided by 
choice alone. 
No one is ever “sold” a newspaper in 
New York. There is no city-wide home 
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HEARST ADVERTISING SERVICE 





GUIDED BY PREFERENCE INTO 
700,000 NEW YORK HOMES 


The Journal-American offers advertisers a direct 
approach for more sales to more New York families 


delivery under metropolitan newspaper 
management. The reading choice of these 
700,000 families is voluntary ... guided 
solely by their preference for the brand 
of reading entertainment the Journal- 
American provides. 

This brand-preference for one news- 
paper, clearly demonstrated at New York 
newsstands, will direct the brand prefer- 
ence of thousands of New York families 
to your products through the advertising 
columns of the Journal-American. 


NEW YORK 
= = 9 > e ra: 
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A HEARST NEWSPAPER 
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South Main Chevrolet Co., Hous- | Smith has taken part within the 


ton, has announced plans to con-/past year. In January he bought 
struct a new service building at|the West Hartford firm of which he 
Travis St. and McGovern Ave. The |'s now president. 


building will be modern in design * * & 
and one-story in height, company | i . 
officials say. - ° — | Auglaize County (O.) Assn. 


¢ * ¢ | Elects Kuenning President 


Another Sunshine Deal | The Auglaize County (O.) Auto-| 
‘ es mobile Dealers Assn, has clectcd | 
Sunshine Motors, Inc., distribut-| far) Kuenning, of Minster, presi- | 
ors in Miami for Florida and ; : 
counties in Georgia for Willys-| Other officers are Tom Collins, 
Overland, has taken over a dealer-| Wapakoneta, vice-president; Clark 
ship in Miami farmerly held by| sehwadered, St. Marys, secretary, | 
Leo Edwards, chairman of the|/,nq Bernard Parker, St. Marys, 
Florida state racing commission. | treasurer. 
J. H. Roof jr., managing director | : 2 @ 
of Sunshine Motors, is in charge} 
of the new establishment at 333) 
W. Flagler St. 


Chenowcth Opens Cincinnati K-F Deal— 
Wills to Thompson 


appointment being announced by Fred E. Young (center), 
* * * 2 ge gg eo a Brownsville, | the dealer contract from Crarence H. Long, K-F district manager. 
. Pat | Tenn. e dealership has _ been) es iia 
Young Sells to Smith known as Wills Garage, having 
ities ta Teeth, bs, as Hen lt ee 


ford, Conn., has been bought by | s+ © @ 

R. E. Smith of the Montgomery) . | manager of the Pontiac Charlotte} parts and accessories manager; 

Automobile Co. of West Hartford. | Pontiac Honors Woods zone. Other officers in the firm are|Charlie Cole, body shop foreman; 

The present purchase represents; Frank Woods, Inc., Charlotte, N.| W. M. McLaurine jr., sales man-|R. N. York sr., used-car sales man- 
| ager, and William R. Boyd jr., exec- 


dealer award. It was presented to|manager; J. Donald Johnson, serv- 


second major transaction in which | C., has been given Pontiac’s better! ager; Jennye C. Benton, office credit 








LONG torque convertors 


For your automatic transmission. High performance— 
with torque multiplication of better than 2 to 1. 
Low manufacturing cost—fabricated almost entirely 
from stampings. 





i 4 


LONG MANUFACTURING DIVISION 


BORG-WARNER CORPORATION 
DETROIT 12, and WINDSOR, ONTARIO 








Central Kaiser-Frazer Sales Corp. recently became Cincinnati's newest K-F dealer, the d h h h 4 
Cincinnati regional manager | eath when they stepped into an 


J. H. Thompson has taken over | for Kaiser-Frazer. Harry B. Chenoweth (right), president of the firm, is shown receiving 
_| when 


Frank Woods by E. M. Krotine,|ice manager; William S, Gill jr.,| 


utive assistant to the departn 
heads. 


* * * 
Owens Selling Packards 
J. H. Owens has taken ov: 
Packard dealership in Port Art} 
Tex., having purchased the inte 
of N. J. Campbell in the deal. Ca 
bell has since become associ: 
with Chessher Packard Co. in 
| Antonio as vice-president. 
| * * > 


Floor Caves Into Sewer: 


| Morton Loses $25,000 


A cloudburst caused an estimat 


$25,000 damage to R. H. Morton. 


Chevrolet dealership at Ambridg 

Pa., when a storm sewer beneat 
the building gave way, resulting i 

the collapse of the floor of the body 
shop. 


Three employes narrowly escape: 


other room moments before the co! 
lapse. A new car was destroyed 
it plummeted into the 20- 
foot hole, and $1,000 worth of tools 
was lost when they tumbled int« 
the crater and were swept away. 

| * * a 


Boyer-Gilfillan to Move 
Boyer-Gilfillan Motor Co. (Ford) 





- plans to conduct operations from 


a new location in Minneapolis. Now 
located at 12th St. and Harmon 
Pl., the firm has taken a long-term 
|lease on property at 12th and Hen- 
nepin Ave. A new structure that 
| will give the firm 75,000 square feet 
| of floor space is contemplated. 
! * * + 


DeSoto Names City Auto 
City Auto Sales, Inc., 224 S. 
Main St., Mishawaka, Ind., has 
| been named a DeSoto-Plymouth 
dealership. Ray A. Kronewitter 
is president, Edward E. Shultz, 
secretary-treasurer and sales 
manager. 
oe + + 


Thomas Is Building 
W. G. Thomas is building an ad- 
dition to his Chevrolet dealership 
at Carrolltown, Pa., to be used as 
a parts and showroom. 
* * * 


Shumaker in Service 
Mike Shumaker, son of W. B. 
Shumaker (Chevrolet), Ford City, 
Pa., has gone from the National 
Guard back into Army duty as a 
captain in intelligence. He is a 
veteran of World War II. 


* * * 


Spindler’s Milestone 
H. W. Spindler «has celebrated 
the 19th anniversary of the found- 
ing of his Chevrolet dealership at 
Clarion, Pa. 


Observes Mobilization 

Maj. J. P. Miller, Chevrolet deal- 
er at Waynesburg, Pa., spent a 
recent two-week period on tem- 
porary duty at the Pentagon in 
Washington for observation and 
orientation in mobilization proce- 
dure. 


& * * 
Eccles to Barger 
Paul V. Barger is the new Chev- 
rolet dealer at Rimersburg, Pa., 
succeeding R. M. Eccles, who has 


retired. 
~ * ” 


Jarrett Buys Lot 


Jarrett Motors, Albany, has pur- 
chased a 200-by-1,100-foot plot at 
941 Central Ave. for a used-car lot. 
Purchase price was $35,000. Earl 
Jarrett, vice-president, said it will 
replace the lot at 111 Ontario St., 
which the firm recently sold. 

* * a 


Schwing Names Parmer 


Jerry Parmer has been named 
sales manager of Schwing Motor 
Co. (Hudson), 3322 Keswick Rd., 
Baltimore. The company plans to 
expand its used-car lot at 34th 
and Elm Sts., announces John Hep- 
ding, who is in charge of the lot. 

a * a 


Oklahoma City Council 


Praises Ford Dealers 


Oklahoma City Ford dealers 
have received official commenda- 
tion from the city council for 
supplying cars for a _ driver- 
training program. 

The program had been dropped 
by the city school board this 
year in an economy drive. Also 
praised by the council was the 
Oklahoma City Insurance Assn. 


(Continued on Page 31, Col, 1) 
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(Continued from Page 30) 


Tom Smith Kaiser-Frazer Co., 
2216 McGee, Kansas City, has 
leased a 100-foot front site across 
the street from the dealership for 
a used-car lot. The site, which con- 
sists in part of a high bluff, will be 
terraced so that used cars can be 
displayed at two levels. 

+ *. * 


Suburban Chevrolet Builds 


Suburban Chevrolet, Hopkins, 
Minn., is erecting a building of 
more than 25,000 square feet to 
house display rooms, a_ service 
garage, a parts department and an 
inside used-car display room. The 
structure will be marked by a clock 
tower 40 feet high. 


* + * 


Wise Joins Nichols 
Cecil Wise, automotive service 
specialist, has joined Nichols 
Bros., Inc., St. Petersburg, Fia., 
as service manager. The new 
manager, who came here from 


Richmond, Ind., seven years ago, | 


has been associated previously 
with two other Florida dealers in 
the same line of work, 

* * *~ 


Stewart Ford Co. 
Stewart Ford Co., Inc., Haynes- 
ville, La., has filed articles of in- 
corporation with the secretary of 
state. Capital stock was listed at 
$75,000. 


* * # 


Griffin Branches Out 


Griffin Motor Co., Robbindale, 
Minn., Willys distributor for 
Minnesota and Wisconsin, has 
opened a new salesroom at 40th 
and Central Aves., Columbia 
Heights, Minn. Charles R. Griffin 
has been named manager of the 
branch by his father, Charles M. 


” * * 


Wamberg Ford Chartered 


Wamberg Ford Sales, Wellington, 
O., has been incorporated with $15,- 
000 capital by Arthur C. Wamberg, 
Lucy Wamberg and Charles W. 
Horr jr. 

~ » » 


Krell to Burrell 


Russell Burrell has bought the 
firm of Krell Buick, Inc., Fargo, 
N. D., which will be known now 
as the Russ Buick Co. Henry 
Krell now owns the Howard Au- 
tomobile Co. of Pasadena, Calif. 

* * * 


Hooper Incorporates 


Hooper Pontiac, Inc., Concordia, 
Kans., has been incorporated at| 
$30,000. Incorporators are Dale and | 
Margaret Sharp and Thomas L. 
Hooper. 


a * ~ 


Smith Replaces Young 
stonald E. Smith, president of | 
Montgomery Automobile Co. (Chrys- | 
ler- Plymouth), West Hartford, 
Conn., is the new owner of L. J. 
Young, Inc., 168 Burnside Ave. in 
East Hartford. 


Conrad Studebaker Opens 


Conrad Motor Co. (Studebaker), 
207 N. National, Fort Scott, Kans., 
held its official opening Sept. 22 
and 23. The entire interior of the 
building has been reconditioned 
and redecorated. On opening day 
the ladies were presented flowers. 
Children received balloons and 
bubble gum. 

oe a * 
Mace Sells to Bailes 


Mace Motor Co. (Nash), Dodge 
City, Kans., which has been oper- 
ated for the past four years by 
Roy Mace, has been sold to G. W. 
Bailes, used-car dealer in Dodge 
City for 10 years, and his father, 
E. Bailes. 

Marysville Pontiac 


Marysville Pontiac Co. _ Inc., 
Marysville, Kans., has been incor- 
porated with capitalization of $20,- 
000. Listed as incorporators are H. 
H, Sender, R. L. Helvering, W. B. | 
and Louise W. Duke and C. W.! 


Mehornay. 
~ ” » 


Intertown Moves 
Intertown Motors, Inc. (DeSoto- 
Plymouth), Hartford, Conn., has | 


moved to a new location at 100) 
High St. The building has been| 


|completely redecorated. New equip- 
ment has been installed, and the 
|parts department has been en- 


\larged. Joseph M. Brancherry is | 


| president of the company. 
+ + of 


Schott Ups Rawers 


Appointment of Raymond B. 
Rawers as general manager of 
Walter E. Schott Co. (Willys), Cin- 


cinnati, has been announced. Raw- | 


ers was used-car manager prior to 
his promotion. 
* * * 


South Main to Build 


A new sales and service building | 


for South Main Chevrolet Co. will 
be erected at Travis St. and Mc- 
|Gowen Ave. in Houston, Tex. Con- 
{struction will get under way after 
|January 1, company officials an- 


/ nounced. 
| ” * + 


First in South Bend 
Scherman - Schaus- Freeman Co. 


|its annual record of being the first 
|South Bend firm to turn in a 100 
|percent report of employe partici- 
|pation in the Community Chest 


its quota. 

British Report 
Higher Car Costs Seen 
By Canadian Dealer 


jing 


|Britain to Canada will soon show 
a considerable increase, predicts 
Ernest McDermott, Vancouver (B. 
|C.) dealer, who has just returned 
|from a trip to England and France. 
McDermott takes this view be- 
|cause of conversations he had with 
|British auto manufacturers. He 
jalso said he looks for a reduction | 
iin auto output in England soon 
|because of defense work. 

It is rumored in England, he} 





Red Feather drive and of surpass- 


| Final cost of a car shipped from | 





Dittmer Dealer for 30 Years— 
Thirty years as a Studebaker dealer in Elkader, la., 
presented to L. D. Dittmer (center) by Regional Manager Harry B. O'Neil (right). Theodore 


are commemorated in the plaque 





|said, that there is to be a 15 per-| 
cent cut in steel available for auto} 
making. 

+ x * 


Winston Marks 13 Years 


As Pittsburgh Dealer 


P. D. Winston, Pittsburgh Chev- 
rolet dealer, marks his 13th dealer- | 


Catt, district manager, watches. Dittmer's long business career recently was the subject of 
a congratulatory editorial in Elkader's newspaper. 


came to Pittsburgh in 1937 after|ager William Gould has spent 35 
more than 12 years’ in automobile| years in the automobile business 
dealership management in Rich-|and service manager “Dutch” Held 
mond and Roanoke, Va. }came to the company following 25 

The 125-member staff at Winston | years’ experience in the field. Thir- 
Chevrolet, Inc., is made up of vet-|ty-year veteran parts manager Wil- 


eran automotive men. Truck man- | 


(Studebaker), South Bend, has kept |ship ann‘versary this month. He 





It may be a hot story, but prospects are 
“hotter” in the big Monroe Shock Ab- 
sorber replacement market. What with 
millions of cars needing new shocks, now 
is the time to cash in on this high-profit 
replacement market—otherwise you are 
passing up a possible sale to four out of 
every five cars. 


Think of it! Twenty-four million auto- 
mobiles need new shock absorbers... 
tie in with Monroe—the standard equip- 
ment shock absorber—and get your share 
of this tremendous market. Monroe shocks 
are backed by hard-hitting national ad- 
vertising and convincing merchandising 
helps with colorful displays that mean 
easier sales, quicker profits. Call your 
jobber today or write direct for details of 
the Monroe Sales Program. 
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SET UP THIS STAND AND 





GET SET FOR PROFITS! 


Only $3315 puts you in business 
selling Monroe Shock Absorbers 


HANDY NEW HAND RACK holds 10 Monroe 
Shock Absorbers and 3 Monroe grommet sets. 
Weighing only 30 pounds when full, the rack is easy 
to move, forms a neat compact storage unit. 

This new Monroe Shock Absorber Hand Rack 
gives dealers a colorful display for counters, 
show windows, driveways or islands. 

Dealers pay only $33.15 for this handy Hand 
Rack, plus a stock of Monroe Shock Absorbers 
to fit 85 % of all cars on the road. 


te ee 


(Continued on Page 34, Col. 1) 









Monroe Shock Ab- 
sorbers are stand- 
ard equipment on 
more makes of 
new cars than any 
other brand, 


eB 


Monroe, Mich. — World's Largest Maker of Ride Control Products 
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NEW YORK.—Finding that im-| 
portant gaps exist in company rec-| 
ords which leave negotiators in| 
collective bargaining vulnerable to| 
“surprise attacks,” a study by the 
Controllership Foundation, Inc., re- 
search unit of the Controllers In- 
stitute, has concluded that the sit- 
uation can be corrected only by 
year-round cooperation between the 
company’s controller and its indus- 
trial relations staff. 

The study, which was conducted 
for the foundation by the New 
York state school of industrial 
and labor relations at Cornell 
university, found that the gaps 
include breakdowns in sickness 
figures, turnover by various 
groups, costs of absenteeism and 
work stoppages and distribution 
of present employes by age and 
other classifications. 

It was further revealed that most 
of the companies studied found 
their records inadequate to supply 
information needed in pension bar- 
gaining and they conceded that 
they would be in a similar position 
if required to bargain on a guar- 
anteed annual wage. 


Need for consistency of inter- 
pretation also was brought out by 
the study. As an example, it was 
noted that when management com- 
municates with stockholders, pros- 
pective investors and customers, it 
naturally desires to place opera- 
tions in an optimistic light. In sev- 
eral cases, such optimistic state- 
ments were brought to the bargain- 
ing table by union representatives 


C. of C. Directors 
Asked to Act on 


Transportation 


WASHINGTON.— Directors of the 
U. S. Chamber of Commerce were 
asked last week by the organiza- 
tion’s transportation committee to 
“take emergency action on recom- 
mendations for transportation con- 
servation, allocations of essential 
materials and distribution of man- 
power” to assure the industry’s 
continued operation. 

Evans Nash, president of Yellow 
Transit Co., Oklahoma City, who is 
chairman of the committee, said 
that since industry is confronted 
with increasing government con- 
trols because of the current inter- 
national situation, shippers and 
carriers should take voluntary ac- 
tion toward maximum use of all 
transport facilities. 

“The freight-car shortage is par- 
ticularly serious at this time,” he 
said. “Therefore, every effort should 
be made by users to load and un- 
load cars promptly in clean con- 
dition.” 

The committee, which met here 
last week, also considered future 
policy on a single regulatory agen- 
cy, the belief being expressed that 
all functions of regulatory agencies 
should report direct to Congress 
and not be under any jurisdiction 
of the executive branch of the gov- 
ernment. 

The group also agreed that states 
should work toward reasonable uni- | 
formity of standards for truck 
sizes and weights, with the regu- 
lation remaining state, not federal, | 
responsibility. 

Current transportation problems | 
were discussed before a luncheon 
session by ICC Commissioner James 
Knudsen, Utah Republican, who is 
the new defense transportation ad- 
ministrator. 








Ford Awards Lighters 


For Safety Record 

DEARBORN.—AIl workers in the 
bloom and billet mill at the Ford 
Motor Co.’s Rouge steel operations 
here have been presented with cig- 
aret lighters for their “outstand- 
ing safety record,” the company has 
announced. 

The mill was the first of the 
company’s steel operations to pass 
the 1,000,000 man-hours mark with- 
out a lost-time accident. Its streak 
started a year ago. Two other steel 
activities have passed the 500,000 
man-hours mark, the company said. | 


Books and Labor 


Survey Finds That Accounting Gaps Often 
Leave Company Negotiators Vulnerable 







in a way that created embarrass- 
ment for the company negotiator. 
In other instances companies | 
which had formerly stressed “in- | 
ability to pay” found themselves | 
embarrassed in subsequent years | 
by their increase in net revenues. | 
As a result, the study report 
Says, many controllers now have 
the responsibility for seeing that 
the figures used in bargaining | 
are as immune as possible from 
misinterpretation. 


separate points on which detailed 
information was desirable, was su- 
pervised by an advisory committee | 
of Controllers Institute members| 
headed by C. R. Fay, controller of 
Pittsburgh Plate Glass Co. 

The findings were based on an 


analysis of the methods used by|Qpened in Chicago Area 
41 companys comprising a wide | 


cross-section of industry. These| CHICAGO.—International Huarv- 
firms have more than 1,000,000 em-|eSter has opened its eighth truck 


ployes, represented by 75 interna-|Sales and service branch in the 
tional labor unions. 


and David Cotler, manager of the promotion. 


Eighth I-H Truck Branch 





Dingeman Aids Oxnard Promotion— 


. . 4 . | <A Ford dealer for 30 years in Oxnard, Calif., A. J. Dingeman sold at list price this car 
The study, which established 190 for a mercantile contest sponsored by the chamber of commerce. More than 120 merchants 


took part. Left to right: Tom Kane, chamber of commerce secretary-manager; T. M. Baylis, 
owner of the Santa Cruz market; Dingeman; Mrs. Jenny McPherson, winner of the auto, 


| Chicago area. The latest addition, | 





Good Samaritan 


Dealer Dunn’s Cars Aid 
Buffalo Handicapped 


BUFFALO.—Many Buffalo har 
|capped persons who formerly wu 
|confined indoors now are able 
|travel about the city’s stre 
|thanks to the generosity and 

}genuity of Paul A. Dunn jr., pre 
|dent of Paul A. Dunn’s Sons Ai 
'Service, 2207 Elmwood Ave. 


| Dunn does an extensive n 
|profit business equipping autom 
|biles with controls for handicapp: 
drivers and designing electrical! 
operated wheel chairs and sma!! 
gasoline-driven conveyances for di 
abled persons. 

Dunn became a dealer in garde: 
tractors, motor scooters and oth« 
small vehicles to obtain parts for 
jhis unusual conveyances. H: 


located at 8ist St. and S. Chicago | pointed out that the Buffalo polic: 


Ave., contains 20,000 square feet of |department is strict in testing 
space. |handicapped drivers, but yet is 
Facilities include a showroom, | Most cooperative. 


“It’s a real joy to work with these 
handicapped people who accom- 
plish so much with so little physical 
equipment,” Dunn commented. 


service department, executive offi- 
ces, parts department and _ tool- 
room. H. C. Keck has been named 
branch manager. 





The soldier in the jeep, waiting for the refugee 
train tc pass, heard a loud splash in the rice paddy 
down the track, and got out to investigate... 

The woman in the ditch was dead. A bundle of 
rags on the roadbed turned out to be a two year old 


girl with a gashed neck, bleeding profusely... 


And that’s how Corporal Frank Chisari, OSS radio 
technician at a Kunming OSS base in early June ’45, 
found himself saddled with a baby nobody wanted! 


@ He tore back to the base but the Army medics 
couldn’t treat natives—regulations...though they did 
furnish sulfa salve for the child’s wound. To get medical 
attention for the baby, he tried the village mission 
schools. One was for grown girls—no help. The other 
promised to do something... 

Next day Chisari found the waif in a room reserved 
for the dying. He again salvaged the baby, sought a 
Chinese hospital and talked tough until a native doctor 
made an examination... Aside from the neck wound, the 


youngster seemed uninjured. 


@ Since no mission would take her, Chisari turned a 
scrapped C-47 cabin into a nursery, made diapers out of 
damaged parachutes, scrounged food. He called the baby 
Ann, after his wife Antoinette. When he was flying, a 
Chinese sentry cared for Ann. A radio headset kept her 
amused, and K-9 dogs stood guard at night. 

Ann thrived on this G.I. routine for several weeks, 
until an impending inspection by General 

“Wild Bill’’ Donovan, OSS chief, made 


imperative some other arrangement. An officer 









in the outfit persuaded the German Lutheran 
Kun Wei Orphanage to take her. 


Corporal Frank Chisari at the wheel 
of his jeep, in Kunming, 1945 


— Meet Ann Chisari... 


The GI’s raised $350 for Ann, but most of it was 
stolen by a native clerk at headquarters. Another 
collection netted $75, and a Navy pilot “procured” five 
gallons of cod liver oil! 

On August 6 came Hiroshima, and the War’s end. 
Chisari was ordered home, but asked Kun Wei to care 


for Ann until he could send for her. 


@ Discharged November 4 at Fort Meade, Chisari 


returned to his wife and two children in New York. He 





Kun Wei Orphanage at Kunming, where Ann 
lived before coming to this country 


got a job as a radio technician at Brooklyn Navy Yard— 
good pay, but illness in the family, h. c. |., one thing and 
another, ate up his savings. 

In 1948, he took on a teaching assignment at night, 
and by April ’49 had set aside $600—enough to pay for 
little Ann’s passage on a freighter. With the Communist 
armies overrunning China, Frank felt he had to act fast. 

US Immigration said not a chance...the Chinese 





quota was filled, the waiting list years long. He tried the 
Chinese consulate, various foreign missions, without 


encouragement. In a world of cold war, revolution, misery 














Teen-Agers in Showroom— 


of Williamsville, 


Pontiac Dealer Cas Culligan, 
his showroom for dancing and refreshments. 


Connecticut Plant Readied 


For Exide Battery Output 
PHILADELPHIA.—Plans to be- 
gin immediate renovation and 
equipment of a plant in Fairfield, 
Conn., for manufacture of Exide 
automotive batteries for distribu- 
tion in the New England area, 


New Yorker! 


and want, millions of DPs, what was one Chinese baby 


more or less?... Chisari was licked. 


In common with a few million other New Yorkers, 
Frank Chisari has read The News for years. At the end 
of his rope, he had a hope and a hunch. 


On May 2, 1949, he phoned The News. 


@ Neil Toomey, newsroom switchboard chief at The 
News for twenty years, has listened to messiahs, movie 
stars, maniacs, politicians, press agents, and screwballs of 
all species... but Chisari’s story was a new one. He 
notified the city desk, and Joe Martin, reporter, listened 
to Chisari and believed him. Bob Shand, managing editor, 
assigned Martin and Neal Patterson to investigate. 

In the next two weeks, Martin and Patterson located, 
phoned, interviewed enough of Chisari’s old associates 
in OSS at Kunming to confirm his story. 


@ On May 23, Chisari, Martin and Patterson went to 


Washington and met, by appointment, Immigration 
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DALLAS.—Proposed federal con- 
‘trol of the “end-use” of fuels 
|threatens the public’s freedom to 
|buy the kind of fuels it wants in 
an open and competitive market, 
|Frank M. Porter, president of the 
American Petroleum Institute, told 
the Texas Mid-Continent Oil and 
Gas Assn, here last week. 


He criticized the resolution in- 
troduced in Congress by Sen, Fran- 
cis J. Myers, Pennsylvania, to es- 
tablish a national fuels policy to 
control “use of all fuels and energy 
resources, except atomic energy.” 


N. Y., invited the town's teen-agers to) 
Porter warned against concen- 
tration of such power in_ the 
| hands of one man or a small 
have been announced by Electric! group of men “however well-in- 


Storage Battery Co. tentioned.” 
Manufacturing operations prob-| The API president declared: 
“Whoever controls the energy} 


ably will get under way early in 
1951, a company official said. Exide 
acquired the plant, which has ap- 
proximately 139,000 square feet of 
available space, from the 
Aluminum Co. 


resources would control our pro- 
ductive capacity. It means auto- 
mobiles, refrigerators, stoves in 
time of peace. It means tanks, guns, 
U. S. ships, planes, steel and shells in 


time of war. Would a prudent na- 


would issue the necessary passport. 


Commissioner Watson B. Miller, the State Department’s 


Robert Alexander, and representatives of the Attorney 
General...to consider the Affair of Ann. 

The first problem was to get the child out of China. 
The News consulted Madame Chiang Kai-shek, then in 
New York. She cabled the Generalissimo, and on May 26 
advised The News that the Nationalist Government 

1. on oe 





Messrs. Wallace and Martin before departure for Taipei. 
Frank Chisari (center) gives them a doll for Ann. 


Ann could have it if brought to the US by June 30! 


chronological account of Chisari’s adventures for four 


The News switchboard load leaped, and mail 
in bringing relatives and friends from abroad. Some 


we got plenty orphans in this country to take care of? 


himself, wife, two children, mother, and brother. 


@ On June 11, Martin and News cameraman Bill 


Ps 


cables that ceme from Martin each day. 


A recent picture of Ann, brought to this country and adopted 


by ex-GI Frank Chisari, who had saved her life in China. 
eS 


@ On June 5, the project suddenly went into high gear 


default left an unused number in the ’49 Chinese quota. 


of 49, and made a hitherto unknown Chinese child the 


red tape, the Chinese civil war, and air flight schedules. 


wanted to know why the fuss over a Chinese kid when 


Wallace took off for China. Neal Patterson remained in 


New York to act as their liaison, and to process the long 


l 7 : 
|API’s Porter Sees Threat to Freedom... . 
A 


Fuel-Control Plan Assailed 


tion entrust a thing so valuable to 
untried practices and _ theoretical 
experimentation?” 

Porter traced from 1939 the his- 


tory of various efforts to use fed-| 


eral laws to tell consumers what 
fuels they would use. 

“The United Mine 
some units of the coal industry 
appear to believe that the ills of 
their industry can be cured by reg- 
ulation of the free play of legiti- 
mate competitive forces and the 
end-use control of energy resources 
that will shift a greater portion of 
our fuel requirements from oil and 


AA Inereases Schedule 


For Detroit Airfreight 


DETROIT. — American Airlines 
has increased its airfreight service 


schedules in and out of Detroit 
because of war production de- 
mands, the firm announced last 


week, 





..as Commissioner Miller learned that a just-discovered 


On June 8, The News broke the girl’s story, carried a 
days...It helped New Yorkers ignore the first heat wave 


most discussed celebrity in New York. Millions of people 


became concerned with Ann’s chances vs. distance, time, 
mounted. Some people wanted to help, some wanted help 
In New York, Chisari wondered where Ann would fit 


in his four and a half room First Ave. apartment, holding 


Martin and Wallace arrived in Hong Kong and left two 


[continued on-next page| 


Workers and| 
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natural gas to coal,” Porter charged. 
In today’s competitive fuel 
market, oil and gas have been 
chosen by the consumer to sup- 
ply 56 percent of the nation’s 
energy requirements, Porter said. 
Coal’s share is 38 percent, com- 
pared with 71 percent in 1925. 


Total energy consumption has in- 
creased 67 percent since 1924, and 
petroleum has supplied 85 percent 
of the increase, he said. 

Today’s dominant competitive po- 
|sition of oil and gas is a result of 
| the petroleum industry’s ability to 
|produce “new and more efficient 
|products in advance of demand,” 
the speaker said. 

Vigorous competition within the 
industry has caused a downward 
trend in the price of oil and gas 
products in comparison with other 


commedities, Porter said. For ex- 
| ample: gasoline prices, including 
jtaxes, had increased 41 percent 


|from 1940 to 1948, compared to a 
91 percent increase for clothing 
| and 105 percent increase in food 
| prices. 

Assuring the public a supply 
of fuel, Porter pointed out that 
the petroleum industry has de- 
veloped more than 390,000 retail 
outlets, invested more than 25 
billion dollars in a network of 
industrial facilities, including re- 
fineries, pipelines and tankers, all 
supported by proven reserves 
which have grown from 18.5 bil- 
lion barrels in 1939 to over 28% 
billion barrels by the first of the 
year. Natural gas reserves, he 
said, have grown more than 150 
percent in the same period, total- 
ing about 180.4 trillion cubic feet. 


“The oil and gas industries pre- 
|Sent a perfect example of the truth 
jthat freedom to produce, so far as 
| possible without waste, our full re- 
|quirements of all natural resources 
is the best way to insure the great- 
|eSt quantity of the highest quality 
at the lowest prices,” Porter said. 


FTC Puts Clamp 
‘On Valve Claims 


WASHINGTON.— Under terms of 
an initial decision filed by Trial 
Examiner J. A. Purcell of the Fed- 
eral Trade Commission, Leo F. 
Steadle, of Kingston, Pa., would be 
forbidden to represent that the 
Kingpin air valve sold by him 
effects quicker starting or adds 
power to gasoline engines under 
any conditions. 

The device has been sold for use 
as a replacement for the standard 
or conventional type of idling pin 
in the carburetors of gasoline mo- 
tors. Other representations which 
would be prohibited by the order 
jare to the effect that the device is 
|a gasoline-saving invention; that its 
| use effects economy in oil consump- 
tion ; that it effects smoother run- 
ning and greater gasoline mileage 
| with less carbon formation in the 
jengine; that dynamometer tests 
prove that at all motor speeds the 
|Kingpin device increases horse- 
power and motor efficiency and ef- 
fects a finer ratio of gasoline and 
air, thus causing sharper explosions 
and more power; that gas analyzer 
tests prove that the increased fuel- 
air ration afforded by the device 
steps up motor efficiency through 
reducing waste occasioned by im- 
perfectly mixed gasoline, and that 
vacuum gauge tests prove that the 
device increases vacuum pressure, 
eliminates rocking and rolling and 
provides a more smoothly idling 
motor. All these claims were found 
to be false, according to the FTC. 





| Goodyear L. A. Plant, 30, 
Builds 50 Millionth Tire 
LOS ANGELES.--Gov. Earl War- 
ren and Mayor Fletcher Bowron 
watched the 50,000,000th California- 


made Goodyear tire roll off the 
production lines during the 30th 
anniversary of Goodyear's Cali- 


fornia plant here last week. 

During the week-long celebration, 
E. J. Thomas, Goodyear president, 
spoke at a dinner given by some 
1,000 businessmen in honor of the 
tire and rubber company. 


AUTOMOTIVE NEWS WANT ADS have 


been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 


| See the back pages of this issue 
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Dealer 





(Continued from Page 31) 


liam Smith has been with the com- 
pany since it was established. 


fice manager, and ©, E, Boston, 
sales manager, also joined the firm | 
in 1937. Boris Kramich is office | 
manager; Harry Waits, used-car | 
manager; George Hoffman, ware- | 
house manager, and Toby Winston, | 
son of the owner, is general man- 
ager. 
* + * 


Dale Buys Building 
Dale Chevrolet, at New Kensing- 
ton, Pa., has purchased a building. | 
It will be remodeled and adapted | 
for body shop work and storage 


purposes. 
* + 


* 
Medow Pushes NADA 
Harold Medow, president of Mod- 
ern Motors, Inc., 233 N. William 
St., South Bend, was area chairman 
for NADA’s membership drive. 


+ * + 
K-F in Sturgis, Mich. 
A Kaiser-Frazer dealership has 
been formed in Sturgis, Mich., by 


ithe vehicle collided with an auto- 
Eleanor Schadler, assistant of- | mobile. 





Emerson Remenap and Arthur | 
Kolassa. 
* * * 


Chrysler Officials Attend 
Opening in Montreal 


The new showroom of Universal 
Auto, Ltd., 33 Crown St., Montreal, 
was Officially opened in the pres- 
ence of Chrysler Corp. of Canada 
officials, 

Among Officials present were 
John C. McGuire, Chrysler of Can- 
ada’s general sales manager, and | 
P. J. Melvin, regional sales man- 
ager. Officers of the dealership are 
Koland Guillemotte, president; Rob- 
ert Pouliot, vice-president; A. Geor- 
ges Michel Giroux, secretary, and 
J. A. Brochu, treasurer. 

* ob + 


Forehand Opens Deal 


W. F. Forehand has opened a 
Chrysler-Plymouth dealership at 407 
W. Forsythe St., Americus, Ga. 

* * eo 


Plummer Names Niehaus 

A. J. Niehaus has been named 
general sales manager of Plummer 
Pontiac, Inc., 620 St. Louis Ave., 
East St. Louis, Ill., according to 
L. W. Plummer, president of the 
concern. 


* * * 
McComb Opens 


McComb Ford Garage, McComb, 
O., a branch of Collingwood Motor 
Sales, Findlay, O., has held a for- 
mal opening in its remodeled build- | 
ing. 

of * * 


K-F Names Hoffman 


Hoffman Sales and Service, Sen- 
eca,' Kansas, operated by Ralph 
Hoffman, has been named a Kai- 
ser-Frazer dealer there. New name 
for the firm will be Hoffman K-F 
Sales & Service. It is located at 
213 Main St. 

+ 


* * 


Dodge Deal Moves 


Erhardt - Rickabaugh Motor Co. 
(Dodge-Plymouth), Ellsworth, 
Kans., has moved from its old lo- 
cation on E. Main to the corner of 
First and Kansas Ave. The com- 
pany is equipped to do mechanical 
and body work, and has a 24-hour 


wrecker service. 
” = * 


Philadelphia Willys 
Tri-State Willys, Philadelphia, has 
been incorporated to deal in auto- 
mobiles, trucks and other motor 


vehicles, 
* - * 


Moazes’ Salesroom 
A one-story display building, 5818 
N. Broad St., Philadelphia, has been 
acquired by Adolph Mozes for use 
as a salesroom of new and used 
automobiles. 
om + * 


1947 Christmas Accident 


Plagues Rochester Dealer 


Archer Motor Co.’s delivery of | 
turkeys and other Christmas gifts 
to friends of the company Dec. 23, 
1947, proved expensive Sept. 28 in 
Supreme Court. A jury unanimous- | 
ly handed verdicts up to Justice} 
Lewis A. Gilbert totaling $6,000 
against the Archer firm, 350 Mon- 
roe Ave., Rochester, N. Y., and an} 
employe, John E. Howard, who was | 
driving an Archer-owned station | 
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Doings 





WAS Hinic gt i 


wagon to deliver the gifts when | ' 


James E. O'Neill, who was driv- 
ing the second car, won a $5,000 
award for injuries, including a| 
fractured shoulder. A $1,000 award | ae Boa Satie 
for property damage went to the | ; : ' mes F 
owners of the second car, Lewis| 
Barlow sr., and Lewis Barlow jr.,| = 
who formerly were in business as | 










ridge Garage, Milwaukee; Brown 
Auto Service, Beloit; Dann Moto 
|Sales, Milwaukee; Nelson’s Aut 
Service, Saukville; Highland M 
|chine & Repair Shop, Highlan 
|Schmitty’s Edgewood Garage, P 
waukee; City Auto Service, Raci: 
and Forest Home Auto Sales, M 
waukee, 

+ * o 

Agard Buys Building 
Nelson Agard Motor Sales, ( 

lumbus, O., has purchased t 
dealership building at 1147 W. Fif: 
Ave., which was formerly operat: 
by Walter E. Schott. 


Barlow Auto Sales, for which| a 
O’Neill worked as a mechanic. See B lview I dd j 
- 2 Graves Opens in Luray, Va.— Sa ake a 
Six New Members Join Upwards of 1,000 persons attended the grand opening of Graves Motor Co.'s new home. ee tee te ato oe > 
Chi Auto A Sati The firm handles Chevrolet and Buick. Refreshments were served throughout the day and Sibbet. C Me hone ci i. the te 
snicago wee SSOCEREON a buffet supper in the evening. Ladies were presented with corsages. In connection with), 0% ~* “"* opecki an Sries 
Frank H., Yarnall, president Of | the celebration, a barn dance was staged for the benefit of Page Memorial hospital. There Cavano. - - & 


the Chicago Automobile Trade | were two orchestras and 15 door prizes donated by Dealer C. B. Graves. 


Assn., has announced the addi- ~ 


K-F in Autocar Site 


— SS ee ee ers, and, in the allied division, | by the Wisconsin motor vehicle de-| Autocar Sales and Service Co 
go; Kuhlman & ‘Nagel, Inc. | Lop Auto Service, Chicago. partment. They are: Kenosha Ford 1186 State St., Springfield, Mass. 
’ = ’ “ ve Co., Kenosha; Henry Dinges & iS Closing its local factory branch. 


(Dodge-Plymouth), Des Plaines; 


A spokesman at the firm, which 


Merit Chevrolet, Inc., Chicago; 11 Dealership Licenses Sons, Inc. (Willys-Overland), Som- )) “dite sales and ethan aie toe 
Ponder Motor Sales (Kaiser-Fra- Issued in Wisconsin ers, and Bickel Buick Co., Milwau- heavy truck manufacturer, said the 
zer), Cicero; Harry Smith Olds- Three new-car and eight used-car kee. Springfield office would be moved 
mobile, Harvey, all new-car deal- | dealership licenses have been issued New used-car dealers are: Ald- (Continued on Page 42, Col. 1) 










days later for Formosa, where they were 
. to await the arrival of Ann from Kunming. 
f On June 14, Martin and Wallace reached 
'- Taipei, had trouble getting Ann’s doll, a gift 
from the Chisari kids, through customs. The 
matter was settled by the arrival of their official escort, 
Col. K. A. Wee of the Nationalist Army, Columbia 
graduate, and a former Bronxite. 

At Taipei the News men lived in a former Jap geisha 
house, now the officers’ Morale Endeavor Association 
Hostel and HQ for Gen. Huang. During a lobster dinner, 
The News men impressed Gen. Huang with need for 
speed, and he cabled the Governor of Yunnan Province. 

From June 15 through the 18th, The News men 
killed time in Taipei, sightseeing, sleeping, shopping for 
cigarettes at $40,000 Chinese dollars, a bottle of Scotch 


at $3,000,000... tried to think up new expediting angles. 


Little Ann soon becomes acquainted 
with her new brother and sister 


[continued from preceding page| 


. / Arrival of MATS transport at La Guardia 
- , Field on June 29, while a crowd of 5,000 looks 
on. Frank Chisari (center) carries Ann to waiting car 





—~> 












@ In New York on June 17, Chisari got a Knickerbocker 
Village apartment, because of the News story. 


@ On June 19, Ann was released from Kun Wei after the 
State Dep’t had cabled orphanage officials guaranteeing 
her care in this country. 





Family group, with Messrs. Martin, Wallace, and Lieut. 
Ethel Madden, flight nurse, who took care of Ann on plane 





enimeni 


To get Ann to Taipei. Chiang Kai-shek assigned 
a plane to take her to Canton, where the Chinese 
National airline was to complete the flight to Formosa. 


But the days passed without action. 
In Taipei, Martin and Wallace were worn out with 


waiting, were ill from native food. A Marine M/S gave 
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(¢n the Financial Front. . 
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Dividend Pace Bests 
Payments in 1949 


By George Deery 


Associate Editor 


_: dividend payments already 

7 percent ahead of last year 
for the first eight months of 1950, 
share owners can look cheerfully 
to the remainder of the year and 
especially December. 

The final month of the year al- 
ways stands out because disburse- 
ment volume then gets a shot in 
the arm from two sources. 

In addition to the payments to 
stockholders due on the regular 
quarterly basis, December is the 
leading month for extra pay- 
ments. December’s payments are 
usually equal to about 20 percent 
of the annual total, or 2% times 
the average monthly rate. 

Bernard T. Frevert, editor of 
Standard & Poor's “Outlook,” states 
that indications are that an un- 


them some slight relief—two cans of Campbell soup 
which they made the native chef heat in the tins. 


@ After eleven days, Ann arrived in Taipei from 
Canton, on June 24, on a 4 place Cessna assigned by 
General Clare Chenault’s Flying Tigers Airlines... was 
met by Martin, who gave her the Chisari kids’ doll. 

Ann wore a blue polka dot dress, coat made of an old 
Army blanket, and carried a green canvas bag with a 
toothbrush, toothpaste, a few soda crackers and 
pieces of candy. Her scars had almost disappeared. 

Mme. J. C. Huang, wife of the General, helped 
entertain Ann, while Martin and Wallace got clearance for 
Ann. The party left Taipei on June 26, at 1:35 PST ina 
MATS plane ordered by Defense Secretary Johnson, and 
assigned by Gen. Laurence S. Kuter, MATS commander. 


@ On June 29, the plane landed in New York at La 
Guardia, to cheers of a crowd of 5,000. On First Avenue 
near the Chisari apartment the street was thronged. 

The police threw a cordon around the block over the first 
weekend to protect the family from the crowds. 


@ After reporting to the News office, Joe Martin 
compromised on a vow taken in Taipei to kiss American 
soil... by kissing an “El” pillar at 42nd and 3rd near 
The News Bldg., before another cheering crowd. 


usually large number of year-end 
extras will be declared, exceeding 
last year’s total. Corporations are 
in a position to treat stockholders 


more liberally, as profits are run- | 


ning substantially ahead of those 
a year ago, and for the full year 





Auto Stocks 


Oct.9 Oct. 2 

REED sencicsves 82% 78 
RE iid-scd50 2s 3% 2% 
General Motors .. 55% 49% 
ER cea caetaes 17% 16% 
Kaiser-Frazer .... 8 8% 
Nash-Kelvinator .. 20% 20% 
Packard .......... 4% 4% 
Studebaker ....... 35% 3314 
J ae 10 10 
Willys-Overland .. 8% 81, 
Average for — 
10 Stocks ....... 23.56 22.28 





@ Little Ann fitted quickly into her new life... was 


baptized, learned English, started school in September, 
had turkey at Thanksgiving and was remembered by 
Santa Claus. She has grown steadily, gained weight, 


seems destined to grow up a typical American... This 


advertisement was delayed almost a year until we were 


sure that Ann was here to stay. 


@ Last November, the Silurians, a society of veteran 
newspaper men, honored Joe Martin, Neal Patterson and 
Bill Wallace “for the best editorial achievement of the 
and presented the trio with $100 War Bonds, 


” 
year ... 


which were later turned over to little Ann. 
Messrs. Martin and Wallace traveled 23,600 miles, 


filed 16,000 words by cable at 9c a word. The story cost 





Joe Martin kisses 


*‘EI” pillar on 42nd St. 


The News about $15,000, and as a story, was well worth 





7 


me 
. 

£ 

te 


nameless men and women 
officials and clerks, soldiers, Army nurses, dispatchers, 
welfare workers, doctors, mechanics...and interest 


| will probably show a gain of 20 
| Percent or more. 
} - + + 
te ERE it not for the fact that 
the nation is now in a semi- 
| war economy, the probabilities are 
that corporations would distribute 
50 percent or more of their profits. 
But prospects are that the payout | 
|this year may be only around 40) 
'percent, as compared with 46 per-| 
cent in 1949. 
“There are two major reasons | 
for this restraint with regard to 
dividend policies. The first is the 
sudden change in capital require- 
ments. With prices again moving 
upward, there is a greater need | 
for working capital in the form 
of inventories and _ receivables. 
| Moreover, the rearmament pro- 
| gram doubtless will lead to 
heavier outlays for plant and 
equipment. 

“The second factor is that corpo- 
rations do not know exactly where 
|they stand on income taxes. They 
still face the possibility of an ex- 
cess profits tax retroactive to part! 
of 1950, but a definite decision on | 
this matter may not be reached 











Crowds on First Ave. near the Chisari apartment, 


as Ann is brought home by police escort 





it. The odyssey of Ann was one more News tie with the 
affections and sympathies of millions of New Yorkers! 


@ Did you ever realize that the Largest Circulation in 
America could influence the top brass in Washington, cut 
red tape in the State Dep’t and Air Force...get the 
cooperation of the Chiang Kai-sheks, harassed by the 
Communist encroachment...enlist the aid of hundreds of 





plane pilots, government 





Nash-Kelvinator Record Since 1937 


Year Ended Net Sales Earned —Price Range— 
Sept. 30 (Millions) Per Share Dividends High Low 
eset 80.5 0.85 0.75 245% — 5 
_ rears 54.1 41.78 0.37% 12% — 6% 
SEE ncptigiuuituvivenriiaiins 725 40.37 Nil 9%— 5% 
ED caving sacks detrei 134 0.35 Nil 1%— 3% 
BEE Sitivivcivistccineaaig 122.0 1.07 0.25 5% — 2% 
1942 .... ... 82.0 0.89 0.50 7 — 3% 
184.9 0.96 0.50 15% — 6% 
1944 ... vee RIAA 0.71 0.50 17% — 11% 
1945 .... .... 183.0 0.58 0.50 25% — 15% 
BREET sh.cpnersaccvisewvpuarnved 121.5 0.59 0.50 25% — 138 
1947 . 250.2 4.16 0.87% 19% — 14 
1948 302.8 4.63 1.40 21% — 14% 
6.04 1.40 17% — 10% 
4.94 1.95 22 — 16 





'Period Dec. 1, 1936, to Sept. 30, 1937 (Nash Division) 
Period Jan. 4, 1937, to Sept. 30, 1937 (Kelvinator Division) 


“‘d’’ Deficit 

2Period Oct. 1, 1949, to June 30, 1950. 
3Seven months ended July 31, 1950. 

Price ranges are stated on a calendar year 


basis. 





until the early part of next year. 
Meanwhile, they have to make pro- 
vision for this contingency. 
+. * * 

— present tax laws, divi- 

dend receipts are more valu- 
able to investors in the lower and 
medium income groups than to 
those in the high surtax brackets. 
The latter would prefer to see 
profits plowed back into the busi- 





the people of two continents in helping a war waif? 


With the Largest Circulation in America, in the 


world’s best market—you can’t miss! 


The News carries your message to seven out of ten 


...Sells your product to cops and capitalists, debs and 


dowagers, matrons in gingham and mink, executives and 


other medium on earth. Any national advertiser not in 
The News is selling short his own sales opportunity! 


city families, half the families in the New York suburbs, 


covers a cross section of all classes and income groups 


elevator operators, department store buyers and local 


dealers, customers and cash registers of every kind. 


@ The News opens doors and purses, makes friends and 
fortunes—because it moves more minds to buy than any 


THE NEWS, New York's Picture Newspaper 
220 East 42nd St., New York... Tribune Tower, Chicago 
155 Montgomery St., San Francisco 


jsearch Du 
| starting back in 1933 and covering 


ness, where they could be taken 
down eventually in the form of 
capital gains, subject to a tax of 
not more than 25 percent. 

“Dividend income, nevertheless, 

is an important consideration to 
the great body of investors, and 
accordingly is an important fac- 
tor in determining the appeal of 
stocks. 

“The flood of year-end extras 
should be a strong supporting fac- 
tor in the market, tending to offset 
any unsettlement resulting from 


tax selling.” 
* * * 


Continental Net 
Shows Increase 


Continental Motors and consoli- 
dated subsidiaries had net earnings 
for the quarter ended July 31 of 
$1,139,316, equal to 35 cents per 
share of common stock, President 
C. J. Reese reported last week. 
This compared with $912,658 or 27 
cents per share in the preceding 
quarter and $381,591 or 12 cents 
per share in the like period last 
year. 

Sales in the July quarter this 
year were $27,449,455 compared 
with $24,666,612 in the preceding 
quarter and $15,043,389 in the like 
period a year ago. 

Consolidated net earnings for the 
nine months ended July 31 totaled 
$2,513,667 or 76 cents per share, 
against $1,701,005 or 52 cents per 
share a year ago. Sales for the nine 
months were $68,085,070 compared 
with $58,693,391 in the correspond- 


ing period last year. 


Few Cars Need 
Glycol Antifreeze, 
Du Pont Finds 


WILMINGTON. — News which 
may save money for millions of 
American automobile owners this 
winter has come out of Du Pont 
Co. research laboratories. It is: 

For four out of five cars now on 
the road, more than adequate cold- 
weather protection can be provided 
with standard-priced antifreeze, as 
opposed to the premium-priced 
(glycol) type. The company pro- 
duces both types and the standard- 
priced antifreeze sells for about 
one-third the price of the premium. 

Premium-priced antifreeze is re- 
quired only under the following 
conditions: 

1. In those autos in which high- 
opening thermostats have been in- 
stalled to get more heat out of 
heaters. 

2. Cars driven in those sections 
of the country where it gets colder 
than 30 degrees below Zero. 

3. Automobiles operated at high 
altitudes. 

These facts were established by 
the most exhaustive antifreeze re- 
Pont ever conducted, 


antifreezes of all types. 

The tests showed that in cars 
equipped with thermostats opening 
in the range of 140 to 160 degrees 
F., as are the vast majority of autos 
on the road today, standard-priced 


jantifreeze weuld provide full cold- 
weather protection without warm- 


weather boiling, except under very 
severe operating conditions or in 
areas of the country, such as in 
Montana and the Dakotas, where 
extremes of temperature from 120 
degrees above zero to 45 degrees 
below may be encountered during 
the antifreeze season. 
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Now Flannery Mfg. Co. 


BRIDGEVILLE, Pa.--The name 
of Flannery Bolt Co. has_ been 
changed to Flannery Mfg. Co., the 
joard of directors has announced. 


* * 


Cummins Buys Wappat 


CHICAGO.—Paul Jones, president 
of American Security (A, S. C. 


Gouldman-Taber Pontiac, Inc., 161 N. E. Ivy St., has sold 12 Pontiacs to the law en-|Corp.), Marion, Ind., and also pres- 


forcement body. Dealership officials in the photo are Harry W. Miley (second from left), 
(sixth from left), 


sales manager; Earl M. Taber 
(second from right), president. 


ident of Cummins Portable Tools 
Division, Chicago, announces the 
purchase of the assets of Fred W. 


vice-president, and Earl C. Gouldman 


ANOTHER PLEXIGLAS appuication 


The "FULL VIEW" Rear Window is one 
of many automotive products includ- 


ing wind deflectors, 


windshield 


visors, radiator ornaments, escutch- 


eons, dials and instrument 


panels, now being fabricated 


or molded of Rohm & Haas 


PLEXIGLAS. 


DEALERS... EVERY CONVERTIBLE CAR 
NEEDS THIS ROBBINS “FULL VIEW” REAR WINDOW 


Because it gives the driver full rear vision . . . 


Adds beauty and safety to convertible cars . . . 


Is quickly, easily installed without cutting or changing the top... 


“FULL VIEW” IS EASY TO SELL BECAUSE... 


Piexicias ‘FULL VIEW” lets the driver see all that’s behind him, Approxi- 
mately 15” longer and 12” wider than standard windows, “FULL VIEW” 


increases rear vision more than 5 times. . 
backing-up. Because it’s made of PLEXIGLAS 
—“FULL VIEW” gives extra beauty to the car, And 


shatter-resistant 


. eliminates the blind spot in 
crystal-clear, weather-proof, 


because it’s much lighter in weight than glass, it’s easy on the top. 


“FULL VIEW" IS EASY TO INSTALL 


“FULL VIEW” can be installed by anyone in a few minutes—without 
cutting or changing the car top. Simply unzip rear flap and drop behind 
seat—insert “FULL VIEW”—fit molded rubber flange over beltrail, 
and fasten. That’s all. 


SOLD THROUGH AUTHORIZED AUTOMOBILE DEALERS 


“FULL VIEW” is sold through authorized automobile dealers and dis- 
tributors. For information contact the manufacturer: 


JIM ROBBINS COMPANY, 1555 EAST EIGHT MILE ROAD 


ROHM & HAAS 
COM PAN Y 


HAZEL PARK, MICHIGAN 


For full information concerning PLEXIGLAS in automo- 
tive applications, call or write our Detroit representa- 
. E. Biggers and R. C. Oglesby, 728 Fisher 
Building, Detroit 2, Mich. 


PLexicias is a trade-mark, Reg. U.S. Pat. Off. and in 
principal foreign countries. 


CHEMICALS FOR INDUSTRY 


tives, W 


WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in pring ipal foreign countries 





News in Brief 


PLEXIGLAS — OnE OF THE 
GREAT NEW MATERIALS OF OUR TIME 


Celanese Corp. The opening of 1 
markets was responsible for a 
cision to expand operations in t 
area, Harold Blancke, presid 
said, 

o + * 


Canada Supply Head 


OTTAWA. — Stanley Vincent 
len, who has been in Canadian g 
ernment service 17 years, has b: 
given the responsibility of sto 
piling strategic materials for Car 
da’s defense, including steel ar 
Celanese Expanding | other items used by the automoti 

industry. 

ROCK HILL, S. C.—New facili- * * 
ties for the production of acetate 
staple fiber are being erected at 
its plant here, it is announced by 


Wappat, Inc., of Mayville, N. Y., 
for 25 years manufacturers of port- 
able electric hand-saws for the in- 
dustrial and heavy construction 
fields. The newly acquired proper- 
ty will be operated by Cummins as 
the Fred W. Wappat divisicn. 


aa + * 


Alabama Gas Take 


MONTGOMERY, Ala. Sta‘ 
Revenue Commissioner Roy |! 
Blair reports that gasoline tax co 
jlections for the fiscal year ends 
| Sept. 30 totaled $33,003,251, as com 
pared with $29,709,259 collected dur 
ing the preceding fiscal year. 

+ + * 


Tire Care Data 


edition of its service bulletin relat- 


of curing tubes, air bags and steam 
| bags. 


+ + + 

Philadelphia Cites Budd 
| PHILADELPHIA.—Budd Co. has 
|been awarded a citation by Ralph 
| Kelly, president of the local cham- 
|ber of commerce, in recognition of 
| the company’s contribution to the 
|} industrial development of the com- 
munity by completing its new $1,- 
/500,000 Red Lion foundry recently. 
|Warren H. Farr, Budd's manufac- 
|turing vice-president, received the 
j}award on behalf of the company. 
* * * 

Eutectic Aids Defense 

NEW YORK.—Eutectic Welding 
Alloys Corp. is offering enrollment 
lin its welding institute to members 
| of government agencies and of the 
| armed services. President Rene D. 
| Wasserman savs this will “enable 
|}more personnel engaged in defense 
production and maintenance to get 
a first-hand knowledge of metal- 
joining techniques and applications, 
with special emphasis on their em- 


| ployment on war material.” 
* + + 


Florida Gas Receipts 


TALLAHASSEE, Fla.—Gasoline 
tax collections in Florida for 
September totaled $4,310,645, as 
compared with $3,731,602 in Sep- 
tember, 1949, reports State Comp- 
troller C. M. Gay. 


+ + 


Fire Hits Reeves 
MAYSVILLE, Ky.—The automo- 
|bile repair shop owned here by 
|William J. Reeves has been de- 
|stroyed by fire causing a loss of 
| $10,000. Lightning struck an acety- 
| lene tank, causing it to explode. 


+ ’ 


7 * 
Gas Tax Take Up in Ky. 

| FRANKFORT, Ky. —S'‘x-month 
gasoline tax payments in Kentucky 
totaled $18,806,132, of which $3,176,- 
|220 was paid in June. Last year's 
|half-year collection was $17,140,803. 
|The gasoline levy in this state is 
|seven cents. 


Roth Motors Robbed 


ERIE, Pa.—Safe robbers broke 
into Roth Motors Co. and stole 
between $500 and $600 in cur- 

| rency and $7,000 in checks, Ar- 

thur Knobloch, treasurer of the 
| firm, notified Erie banks to stop 
payment on the checks. 





‘Insurance Rates 


On Cars, Trucks 


| © ce ~_ 
‘Cut in 5 States 

NEW YORK.—Lower rates for 
passenger car and commercial ve- 
hicle insurance will go into effect 
in five states during October-—-Ari- 
zona, Oregon, Utah, Washington 
and California, according to the Na- 
itional Automobile Underwriters 
Assn. 
| New rates will go into effect on 
jthe basis of the association’s most 
| recent loss experience and will 
|range from 5-20 percent. 
| Its loss experience has been im- 
|proving steadily, the association 
|said, but added there were still 
exceptions to the trend. 

The revised rates were effective 
Oct. 1 in all the aforementioned 
states except Arizona, where they 
will take effect Oct. 16. 


Telephone: Trinity 3-3200. 








NEW YORK.—The Rubber Man- 
| ufacturers Assn., 444 Madison Ave., 
New York 22, has published a new 


ing to the correct care and usage 
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George W. Kenning, formerly su- 
p-rviscr of management training 
for General Motors, has been ap- 
pointed editor-in-chief of a bulletin 
r business and industrial super- 
vision, published by Kelly-Read & 
Co., Rochester, N. Y. 


* * * 


Danziger Named to Head 


his Automotive Sales 

Harold L. Danziger has_ been 
named sales manager of national 
accounts for the Whiz Automotive 
division of R. M. Hollingshead 
Corp. 

The firm produces maintenance 
chenicals for automotive, house- 
hold, industrial and aviation uses. 
Danziger was previously assistant 
scales manager of the division. 

* * * 
Mack Appoints Stewart 
To Head Purchasing 

S. S. Stewart has been named 
purchasing  vice- 
president for) 
Mack Mfg. Corp., 
announces E. D. 
Bransome, chair- 
man and _ presi- 
dent. 

Stewart was 
formerly purchas- 
ing agent for the 
manufacturing di- 
vision of Air Re- 
duction Sales Co. 





S. S. Stewart 
He had been assoc‘ated with that 
company since 1934. 

* * * 


White Motors Appoints 


Roesch to National Staff 

Karl A. Roesch has been appoint- 
ed assistant wholesale manager of 
White Motor Co.’s national sales 
staff. 

He was Cleveland branch man- 
ager until his appointment to the 
national sales post and previously 
had been sales manager of the 
Cleveland branch and branch man- 
ager in Columbus, O. Roesch start- 
ed with White in 1928 as a truck 
salesman. 

* + ok 


Lempko Appoints Kinkor 


General Sales Manager 
Stanley Kinkor, a Lempco sales 
veteran of 17 years, has_ been 
named vice-presi- 
dent and general 
sales manager of 


Lempco Automo- 
tive, Inc. 
Kinkor started 


with Lempco in 
1933 as a service 
manager. Later 
he advanced to 
western regional 
sales manager and 
then eastern sales 
manager, 





Stanley Kinkor 


t + * 


Philco Ups Lindstrom 


Clarence E, Lindstrom has been 
named western sales manager for 
Philco Corp. with headquarters in| 
San Francisco, announces John M. 
Otter, general sales manager. 

* ” mn 


Swenson Joins Purolator 


As Regional Manager 

R. C. Swenson jr., has been ap- 
pointed regional manager of Puro- 
lator Products, Inc., with head- 
quarters at the 
firm’s offices, 122 
S. Michigan 
Ave., Chicago.| 
Announcement of 
the appointment 
was made by 
Howard Hopkins, 
manager, Jobber 
division. 

Swenson re- 
signed from the 
government serv- 
ice, where he was 





R. C, Swenson jr. 
materials engineer in the industrial 
manager’s office of the 9th Naval 
district, in order to join Purolator. 


He had been in the Navy since 


1928, 


* * * 


Chrysler Names Brown 
Cost Analysis Manager | 


Francis H. Brown has_ been 
named manager of the cost analy- 
sis section of Chrysler Corp.’s 





Auto Personnel 
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of that plant, President Royce G.| 
Martin has announced. 

Hayes succeeds H, E, Hasemeyer, | 
recently promoted to assistant pro- | 
duction manager of Auto-Lite. 

an-| Hayes has been associated with | 
vice- |Auto-Lite for 28 years. He began 
work as a tool and die maker. 

* * * 





comptroller’'s department, 
nounces Gecrge W. Troost, 
president and comptroller. 

Brown just joined Chrysler from 
Ernst and Ernst, Detroit, where he 
handled industrial auditing-and tax 
matters. 


C.L.T. Appoints Harper 


To Detroit Post 


Universal C.I.T. Credit Corp. has 
named Mark Harper assistant vice- 
president in charge of its Metro- 
politan Detroit division. Harper 
succeeds George €. Culp, appointed 


Binks Opens New Quarters 


In Milwaukee; Dueno Heads 

Binks Mfg. Co. has opened a 
new office at 2041 W. State St., Mil- 
waukee. The office is managed by 
H. J. Dueno, who directs sales in 
Wisconsin, Minnesota, Michigan’s 
upper peninsula, North and South 
Dakota and parts of Iowa and 
Illinois. 

The office is approximately three 
times as large as the former quar- 
ters. It includes a d‘splay room. 

‘ . * : SP 
Mark Harper G. C, Culp 





Auto Lite Names Hayes 
Head of Toledo Plant 


administrative assistant to Elmer 
| A. Rolley, C.1.T. vice-president. 
Irwin B. Hayes, since 1942 assis- In his new post, Harper will sup- 
tant manager of Electric Auto-| ervise the operations of C.I.T.’s 
Lite Co.’s Stickney Ave. plant in| branch offices in Dearborn, High- 


Toledo, has been named manager} land Park, Redford, Detroit’s east | 


Where shoppers stop...ANO BUYING BEGINS 


- automobile showroom with an eye-catching, inviting face is the show- 
Dealers who have modernized their showrooms 


room with customers in it! 


with Pittsburgh Glass and Pittco Store Front Metal have proved this . . . 


increased sales. They proved that buyers will go out of their 
modern, attractive establishments. 


A most effective “shopper stopper” is the Pittsburgh open-vision store front. It 
offers the maximum of display space—the first requisite of good showroom design 
. even after closing time. 


—lets passers-by “shop” the entire showroom interior . . 


Don’t let passers-by pass you by. Use the magnetism of a modern Pittsburgh 
Store Front to attract buyers to your showroom. And when you remodel, don’t 
skimp. For the greatest returns in increased business, modernize completely— 
inside and out. Easy payment terms can be arranged if you desire them. 

In the meantime, why not send for our free modernization booklet, “Modern 
Ways for Modern Days?” The coupon below is for your convenience. 


At L-M Regional Meeting— 





Ed Sullivan (right foreground), columnist, TV showman and master of ceremonies of Lin- 


coln-Mercury's "'Toast of the Town,"' 


smiles for the cameraman in company with L-M, Ford 


and advertising officials in New York. Left to right around the luncheon table are Joseph 


E. Bayne, L-M general sales manager: 
advertising agency; 
ager; C. J. Seyffer, 


regional sales manager: 


Ford northeast 
S. W. Ostrander, 


William Lewis, 
Robert F. G. Copeland, 
regional 


vice-president, Kenyon & Eckhardt 
L-M advertising and sales promotion man- 
Lewis, L-M_ eastern 
Benson Ford, L-M 


sales manager; J. G. 
L-M operations manager; 


general manager; Dwight Mills, president of Kenyon & Eckhart, and A. H. Crowley, L-M 


assistant general sales manager. 


side and downtown Detroit. Harper 
joined C.1.T. in 1944 as a sales 
representative and has held posi- 
tions of increasing importance since 
that time. 


with 
way to trade with 


Dealer Attends Worker Picnic 


| Employes of McClure Motor Co., 
Troy, N. Y., held a picnic dinner 
|recently with dealer Alfred McClure 
and his wife attending. 














miration . . . draws him inside. 


Store fronts 







PITTSBURGH PiA TS 


THE LOOK THAT SELLS. The Pittsburgh open-vision front 
of this showroom in Ardmore, Pa., turns the entire show- 
room interior into one brilliant display case that cap- 
tures the attention of the passer-by .. . 





wins his ad- 
The unusual design 








GLASS 





PD) 






COMPANY 


panels, set in sturdy Pittco Store Front metal, rising two- 
stories at the entranceway, and slanting floor-to-ceiling 
panels for the showroom proper. Two Herculite Doors 
complete the open-vision design. Architect: J. Bedford 
Wooley, Philadelphia, Pa. 


features extensive areas of Polished Plate Glass—large 

° oe ee oe et ee eee | 
6 nt Ors | Pittsburgh Plate Glass Company 
an er] | 2222-0 Grant Building, Pittsburgh 19, Pa. | 
| Without obligation on my part, please send me a rrRee copy of your book on store modernization Modern | 
> 2 Ways for Modern Days.” 
\ ittsbu FON ff su | 
| Address | 
| s | 
| City State | 
Le ci aes nie divans tals nae Onan alent eneeienehinet ene eenenenenenendpeien shel wemaniapeieaal 
PAINTS + GLASS + CHEMICALS + BRUSHES + PLASTICS 

















ST. PAUL.—Employers are har- 
boring a dangerous attitude when 
they stop hiring apprentices who 
may possibly be drafted, according 
to W. F. Patterson, director of the 
U. S. Labor department’s bureau 
of apprenticeship. 


Speaking at the Minnesota state- 
wide apprenticeship conference 
here, Patterson said such an atti- 
tude could ruin the national ap- 
prenticeship program and eventu- 





Truck Body Men 


Ponder Future 


In Defense Era 


WASHINGTON.—Problems likely 
to result from the nation’s defense 
effort highlighted discussions at the 
third annual convention of the Na- 
tional Truck Body Manufacturers 
and Distributors Assn. here. 


The group elected the foliowing 
officers for 1951: E. E. Miller, 
president; G. W. Way, vice-presi- 
dent, and Fearson S. Meeks, secre- 
tary-treasurer. 


Speakers featured at the parley 
were James K. Knudson, boss of 
transportation under the defense 
act; Jack Weed, truck editor of 
Automotive News; Edwin C. Bar- 
ringer, executive vice-president of 
the Scrap Iron and Steel Institute; 
Charles Hiller jr., Ordnance depart- 
ment, and Jennings Randolph, as- 
sistant to the president of Capital 
Airlines. 


Plugs Apprentice Training 


Employers Who Stop Hiring Novices Are Held 
Shortsighted by Labor Office 
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ally cause a breakdown of the craft 
skills to a point it might become 
disastrous to our defense effort and 
our civilian economy. 

“Now, of all times, is not a 
time to curtail the hiring and 
training of apprentices,” he said. 
“Now is the time to expand pres- 
ent programs and to establish 
additional programs of appren- 
ticeship wherever facilities are 
| available for training.” 
| Patterson said although there are 
| 17,192 registered apprentices in crit- 
ical occupations, defense produc- 
tion might be hampered unless 
more effort is exerted on industrial 
training. 

“There are somewhere in the 
neighborhood of 7,500,000 skilled 
workers in industry at the present 
time,” he said, “but our high per- 
centage of employment and pres- 








shrinking number of craftsmen | 
available for rapid expansion of | 
those industries supplying our de- | 
fense needs.” 

Industry was urged by Patter- 
son to examine its training pro- | 
grams and step up activity in | 
those crafts and localities where 
a shortage of skilled workers | 
exists or is imminent. 


Patterson said there is need for) 
“strengthening and expanding all | 
apprenticeship programs, in every | 
establishment, and in every trade | 
—whether essential to the prosecu- 
tion of our armed conflict in Korea, | 
for our national defense, or for | 
our civilian economy.” | 


| Praising the efforts of all state) 


and territorial apprenticeship agen- 
cies for their efforts in behalf of | 


tance of these skills. 


in strength; it never remains still. | 
Our future depends upon our in- 
dustrial progress, or lack of it. Our 
industrial progress depends upon | 
the skilled hands and minds of | 
our workers—both technical and 





ent civilian production has left a 


CHICAGO.—A report on expan- 
sion of operations by firms on its 
roster was issued last week by Na- 
tional Truck Leasing System, Inc. 

Martha Dunlap, executive sec- 
retary, said that as a result, the 
NTLS is “able to offer truck leas- 
ing service at more locations than 


ever before.” She cited the follow- | 
ing developments: 


Ryder Truck Rental System has 
opened a new branch at Charlotte, 
N. C., and purchased a franchised 
rental firm at that point, augment- 
ing four branches in Florida and | 
bringing the number of vehicles 





For Better 
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Driving in Georgia— 


To promote better driving among teen-agers in the state, International Harveste: dealers 


operated to more than 700. Dixie 
Drive - It- Yourself System, with 
headquarters in Birmingham, Ala., 
has added a sixth state to its 


the nation’s craft skills, Patterson | in Georgia made this LM-120 International truck with Metro body available to the state 
went on to emphasize the impor-| police patrol. The truck is being used in a ‘'teen-age roadeo.'' From all schools offering 
| driver training a winning driver will be picked. C. S. DeWeese, I-H Atlanta district man 
“A nation increases or declines | @9¢°. presented the truck to Lt. Col. Burke of the Georgia state patrol. 


its present network of. six 
branches in Colorado, Kansas, 
Oklahoma, Texas and Arizona. 


New members of NTLS are 


group of branches with establish- | Strausbaugh Motor Co. Youngs- 


ment of an operation in Jackson, 


Truck-Leasing Organization ae 
Reports Members’ Growth | 


Columbia Lessors, Inc., of Dal- 
las and Houston, has branched 
out to Fort Worth. 


Truck Leasing Corp., of San An- 


tonio, has opened a branch at Cor- | 


pus Christi, Tex. 


town, O.; Auto Rental, Inc., Baton 
Rouge, La., and Washington Truck- 
|stell Sales, Inc., Seattle. 


Brown of Buffalo Expands 
A $100,000 expansion program for 


|Brown Motor Sales, Inc. (Nash), 
| Buffalo, was announced by Max- 


Truck Rental Co., of Baltimore, | well Brown, president. The outlay 
has set up two new subsidiary com- |includes the purchase of the auto- 
panies: Virginia Truck Rental Co.,|mobile building at 3384 Delaware 


at Alexandria, Va., and York Truck | Ave., 


Rental Co., at York, Pa. 


Baker Truck Rental, Inc., of 
Denver, has opened a new opera- 


Tonawanda, from Harry 
|Hoepfinger and expenditures to be 
| made for additional equipment that 


|will be installed in the newly- 


tion at Salina, Kans., to augment | acquired | structure, Brown said. 
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New Commereial Car Registrations, Three States for September, 1950-1949 
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The following advertised-delivered prices 4-dr. sed., $1,566; club cpe., $1,534.25 
Saetenion ‘Tas 2 a > e . Special Deluxe P20—4-dr. sed., $1,644; 
taxes and factory handling charges, and ( e T p C S Oo Ne A To ob | Ss club cpe., $1,617.50; conv., $1,997; stat 
dealer delivery and handling charges. urr n ri e n W u m 5 e wag., $2,387. 

They do NOT include transportation PONTIAC—Chieftain Six—4-dr. sed., $1,- 
Raseee, = or local sales taxes or CHRYSLER — Royal — 4-dr. sed., $2,-| Deluxe Elght — 4-dr. sed.. $1.545: 2-dr.|—4-dr, sed., $3,239.50; club cpe., $3,187;|745 (deluxe, $1,840); 2-dr. sed., $1,694 
optional equipment. 153.75; 8-pass. 4-dr. sed., $2,875; club cpe., | sed., $1,497.50; bus. cpe., $1,419. Custom |conv., $3,949.50; Capri, $3,405. (Hydra- (deluxe, $1,789); club cpe., $1,694 (deluxe, 

AUSTIN—A40—4-dr. sed. (Devon), $1,- | $2,133.75; stat. wag., $3,183.75. Windsor | Deluxe Six—4-dr. sed., $1,558; 2-dr. sed., | Matic optional on all models at $174.25.) $1,789); conv, deluxe, $2,122; Catalina de- 
539; stat. wag. (Countryman), $1,649. | —-4-dr._sed., $2,348.50; 8-pass. 4-dr. sed., | $1,511; club cpe., $1,511; stat. wag., $2,-/ mMERCURY—4-dr. sed., $2,032; Model 72| luxe, $2,000 (super deluxe, $2,058); stat 
A90—Atlantic conv., manual top, $2,460 $3,069.75; club cpe., $2,327.50; conv., $2,- | 027.50. Custom Deluxe Eight—4-dr. sed., |club cpe $1,979 50: Model 72-A° club ¢ , ; P : = . ; 
(hydraulic top, $2,634); sports sed., $2,865, | 761; Newport, $2,656.50; Traveler,’ §2,- | $1,637; 2-dr. sed., $1,589.50; club cpe.,|§1 1875, conv. $2,411.50. Mont 2 tag, | WaS.:, $2,204 (deluxe, $2,343); bus. cpe.. 
(Delivered in New York.) 579.75; lim., $3,196. Saratoga—4-dr. sed., | $1,595; conv., $1,948; Crestliner, $1,710.50; | Stat va $2,560.50. onterey, $2,146; | $1571, Chieftain Eight—4-dr. sed., $1,813 

BUICK—Special Series 40—4-dr. tour- $2,667.25; club cpe., $2,641. New Yorker | stat. wag., $2,106.50. NASH e alee : _ | (deluxe, $1,908); 2-dr. sed., $1,763 (de- 
back sed., $1,941 (deluxe, $1,083); 4-dr. | cof; wt, Ms club che., $2,756.75; | FORD OF BRITAIN—4-dr. sed. | (Pre- |, NAS ce a Soe oe con ree, | luxe, $1,858); club epe., $1,763 (deluxe, 
jetback sed., $1,909 (deluxe, $1,952); sed. | ¢ Denney —Hamect Bt ene a =, ag Peer ueettes ao ee (Anglia), $1,004. ood. 31815; 2-dr. sed., $1,790; > ome. | $1,858); conv, deluxe, $2,190; Catalina de- 
cpe., $1,856 (deluxe, $1,899); bus. cpe.,| $2759.50, Imperial’ 4-dr. sed.. $3,080| | FRAZER. 4-dr’ sea. $2,359: Vagabona, | $1,812; bus. cpe., $1,710. Statesman Cus- | !uxe, $2,069 (super deluxe, $2,127); stat. 
$1,803. Super Series 50—4-dr. tourback | (Geiuxe. $3.20 oD ; ao eae PA sees “Gr, sed., $2,359; Vagabond, | or iar sed.’ $1074; 2-4 d . | wa $2,332 (deluxe, $2,411); bus. cpe 
sed.. $2,139: 4-dr. Riviera sed., $2,212; | (ccUxe, $3,201). Crown Imperial — 4-dr. | $2,399. | Manhattan—conv., $3,075; —Vir- | f@ r. sed., $1,974; r. sed., $1, g., $2, , $2, ; ; ie 
a ae thease esan EaAte; ee sed., $5,278.75; lim., $5,383.75. (Presto- | ginian, $3,075. (Hydra-Matic optional on | 949; club cpe., $1,971. Ambassador Super | $1,640. Streamliner Six—4-dr. sed., $1,724 
$2,139; stat. wag., $2,844. Roadmaster matic optional on Royal at $120.90, stand-| Frazer models, standard on Manhattan |—#-dr. sed., $2,162; 2-dr. sed., $2,137; | (deluxe, $1,819); sed. cpe., $1,673 (deluxe, 
jd a . _ mas... SS a $2 O33; 4 ar {ard on other series. ) | models. ) club cpe., $2,158. Ambassador Custom— $1,768). Streamliner Eight — 4-dr. sed., 
Riviera os "$2 764: sed "ope. $2 528: CROSLEY—2-dr. sed., $882; conv., $882;| HENRY J—Four—2-dr. sed., $1,299. Six | 4-dr. sed., $2,321; 2-dr. sed., $2,296; club | $1,792 (deluxe, $1,887); sed. cpe., $1,742 
aoe $2 981: eth ten $2 633" (halewe, stat. wag., $915.50; roadster (Hotshot), | Deluxe—2-dr. sed., $1,429. |cpe., $2,317. ( Hydra-Matic optional on | (deluxe, $1,837). (Hydra-Matic optional on 
$2,854); ce was. $3,433, (D ow | Seat son mae — 2-dr. sed., $951; conv.,| HILLMAN MINX — 4-dr. sed., $1,495; | Smeomeneee and Statesman models at all models at $158.50.) 

Tiaiess on thendemster, entienal an Spe. | $053.50; stat, WAag., $984; roadster (Super conv, $1,745; stat. wag., $1,797. (Deliv- $158.50. | RENAULT — 4-dr. sed., $1,035. (Deliv- 
cial and Super models at $169.20.) | § DeSOTO—Deluxe—4-dr. sed.. $2,008.75; ered in New York.) Sens _— Series 88 — 4-dr. sed., | ered in New York.) 

CADILLAO—Series 61—4-dr. sed., $2,-|8-pass. 4-dr.sed., $2,698.75; club. epe., | .HUDSON—Pacemaker Custom—4-dr. sed., | fh taxe “$1 998) sed. Cpe. $1,901 (deluxe, | STUDEBAKER— Champion Custom —4-dr. 
866; club cpe., $2,761. Series 62—4-dr. sed., | $1,998.75; Carry-Ali., $2,213. Custom—4-dr. | $2088.50; 2-dr. sed., $2,046.50; club epe., | S789): Sib ene “Siete (deluxe, $1950); | Sed» $1519.25; 2-dr. sed., $1,487.50; ciub 
$3,234; club ‘cpe., $3,150; conv., $3,654; |sed., $2,196.25: 8-pass. 4-dr. sed., §2,- | $2,088.50; bus. cpe., $1,912.50. Super Six | $0-002)3, O00 che. Sl 80s toot uke 2 | Ce» $1,513.75; bus, cpe., $1,419, Cham- 
Coupe DeVille, $3,523. Series 60 Special— | 885.25; club cpe., $2,178.25; conv., §2,-|4-dr. sed., $2,227.50; 2-dr. sed., $2,180; | 587)" Sat wag. ew ‘62 (deluxe, $2.- | pion Deluxe—4-dr. sed., $1,597.25; 2-dr. 
4-dr. sed., $3,797. Series 75—4-dr, 7-pass. | 600.50: Sportsman, $2,511.25: stat. wag., |CluD cpe., $2,227.50. Commodore Six—4-dr. | 901); _~ Pea $3, $2 AN $2, 5). | sed., $1,565.50; club cpe., $1,591.75; bus. 
sed, $4,770; 4-dr. 7-pass. Imperial sed., | $3,115.25 (all-steel, $2,739.25): Suburban. sed., $2,415.50; club cpe., $2,391.25. Hor- | 353). ra - . sed., d ’ ast a *~ | epe., $1,497. Champion Regal Deluxe — 
$4,959. (Hydra-Matic standard on Series | $3,201.25. (Tip-Toe Hydraulic Shift stand- | Ret, SIx—4-dr. sed., $2,501.50; club cpe.. | $9°341)" sea. cpe. $2,235 S. (deluxe, /4-dr. sed., $1,676; 2-dr. sed., $1,644.50; 
62 and 60 Special, optional on Series 61|ard on Custom, optional on Deluxe at | $2477.25. Commodore Eight — 4-dr. sed., = : e112; Hol i $2,383" Tdcluxe. | C1UD epe., $1,670.75; conv.,_ $1,081.25; bus. 
and 75 at $174.25.) $120.90.) . $2,501.50; club cpe., $2,477.25. $3641 $ Hyara-Ma iday, 2 _ (deluxe, |epe., $1,576. Commander Deluxe — 4-dr. 

CHEVROLET — Styleline Special—4-dr. | DODGE—Wayfarer—2-dr. sed., $1,755; |, KAISER—Special —4-dr. sed., $2,109; | $2,641). | (Hiydra-Matie optional on all mod- | seq., $1,902.50; 2-dr. sed., $1,871; club 
sed., $1,450; 2-dr. sed., $1,403; club cpe., | roadster, $1,744.50; bus. cpe.. $1,628.75. | 2-4F. sedan, $2,059; club cpe., $2,039; 4-dr. | °l8 at $158.50). | CPe.,, $1,897.25. Commander Regal Deluxe 
$1,408; bus. cpe., $1,329. Styleline Deluxe | Meadowbrook—4-dr. sed., $1,865.75. Coro- | Utility, $2,209; 2-dr. utility, $2,159; bus.| PACKARD—-200—4-dr. sed., $2,355; 2-dr. | —4-dr. sed., $2,023.75; 2-dr. sed., $1,992; 
—4-dr. sed., $1,529: 2-dr. sed., $1,482; |met—4-dr. sed., $1,944.75; 8-pass, 4-dr, |CP@., $1,899. Deluxe—4-dr. sed., $2,219; | sed., $2,305; bus. cpe., $2,195. 200 Deluxe | club cpe., $2,018.25; conv., $2,328.50. Land 
club cpe., $1,498; conv., $1,847; Bel-Air, | sed., $2,634.25; club cpe., $1,931; conv,, | 2-4. sed., $2,169; club cpe., $2,189; 4-dr. | —4-dr. sed., $2,495; 2-dr. sed., $2,445. 300 | Cruiser—4-dr. sed., $2,186.75. (Automatic 
$1,741; stat. ‘wag., $1,964, Fleetline Spe- | $2,346; Diplomat, $2,240.75; ‘stat. wag., | Utility, $2,319; 2-dr. utility, $2,269; bus.|—4-dr. sed., $2,795. Patrician 400—4-dr. | optional on all models at $201.25.) 
clal—4-dr. sed., $1,450; sed. cpe., $1,403. | $2,882.50. (Gyro-Matic optional on Coronet | °P@., $2,059. (Hydra-Matic optional on all | sed., $3,385. | WILLYS-OVERLAND—Four — Jeepster, 
Fleetline -dr. sed., $1,529; sed. | models at $94.60.) models at $158.61.) PLYMOUTH — Deluxe P19 — 2-dr. sed., | $1,493; stat. wag., $1,703 (four-wheel- 
cpe., $1,482. (Powerglide optional on De- FORD—Deluxe Six—-4-dr. sed., $1,471.50; LN — 4-dr. sed., $2,575.50; club | $1,507; Suburban, $1,855 (Special, $1,- | drive, $2,108). Six—Jeepster, $1,598; stat. 


luxe models at $158.50.) 





2-dr. sed., $1,424; bus. cpe., 





| LENCO! 
$1,332.50. | cpe., $2,528.50; Lido, $2,721. 





Cosmopolitan 


960.75); bus. cpe., $1,385.75. Deluxe P20— | wag., $1,783. 
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Average Annual 


AMES, Ia. — An estimate that 
Iowa will have $25,000,000 available 
for primary road construction in 
1951, an increase of $7,000,000 over 
the amount being spent for pri- 
mary road construction in the state | 
this year, has been announced by | 
Fred R. White, chief engineer of | 
the Iowa highway commission. 

White pointed out that the $18,- 
000,000 being spent for primary 
roads this year is well above the 
average of $11,501,291 for primary 
road construction in each of the 
last five prewar years, while the 
$25,000,000 for 1951 is more than 
double that amount. 

“Present unit prices for highway | 
construction work,” he said, “are | 
about double prewar prices, al-| 
though there is considerable varia- | 
tion in the percentage increase for | 
different classes and items. 

“If we assume that construction 
prices have doubled, the fact is| 
that increases in available primary 
road funds have offset the postwar | 
inflation of costs. 

“On the basis of present price 
levels, a greater physical volume of 
primary road construction can be 
financed in 1951 than was built in 
the average of the five prewar 
years.” 

White observed that the $25,- 
000,000 to be spent for primary 
road construction next year will 
go for new construction; there 
will be no bond money in it to be 
paid back in later years. 

“In the five prewar years,” he 








Plymouth League 
For Salesmen | 


Is Reactivated 


DETROIT.—The Plymouth Sales- | 
men’s League, an_ organization | 
which functioned on a nationwide | 
seale for nine years before World| 
War II, has resumed activities, it | 
is announced by R. C. Somerville, | 
Plymouth general sales manager. | 

The league, which provides recog- | 
nition for outstanding salesmen in 
dealerships throughout the coun- 
try, also acts as a clearing house 
for successful sales ideas. Salesmen 
are invited to turn author, and 
are paid for articles on _ selling 
which are accepted by the monthly 
magazine, The Plymouth Salesman. 
First issue of the magazine is 
scheduled for publication in Octo- 
ber. 

To provide sales incentive, the 
league has set up five different 
classifications for which salesmen 
may qualify by selling a specific 
number of new Plymouths. To en- 
ter a higher classification, the sales- 
man must meet new and higher 
sales standards. 

There are emblem lapel pins and 
business cards for members in 
each of the five classifications. At 
the top is the Select Circle, a clas- 
sification reserved for those who 
demonstrate exceptional salesman- 
ship. 

Members of the Select Circle will 
compete with other salesmen with- 
in their own regions for an all- 
expense cruise, scheduled for the 
latter part of March, The league 
is divided into 12 regions, and a 
quota of 15 salesmen from each re- 
gion may qualify for the cruise. 

The lapel pin which Select Circle 
members wear is adorned with a} 
diamond, and another diamond is 
added for each year a member 
qualified for the Select Circle. 

Membership in the league is open 
only to salesmen employed by deal- 
erships. Dealers, partners, sales 
managers, Service managers and 
other officers and department heads 
in dealerships are not eligible. 





Hellwig Products Names 


Four Jobber Outlets 


GLENDALE, Calif. Hellwig 
Products Co., Inc., manufacturer 
here of overload springs and spring 
stabilizers, has announced the ap- 
pointment of the following dis- 
tributors: 

McKay’s, Inc., 1325 E. Douglas, 
Wichita, Kans.; The Sidles Co., 502 
S. 19th St., Omaha; Ross-Frazer 
Iron Co., 210 S. Fourth St., St. Jo- 
seph, Mo., covering northwest Mis- 
souri, and Four States Auto Supply, 
501 Virginia, Joplin, Mo., covering 
southivest Missouri. 





lowa Ups Road Outlay 


State Earmarks $25 Million for 1951, Doubling 





Prewar Program 


recalled, “nearly a fifth of primary | 
road construction was paid for with | 
bond funds. The $10,979,449 of bond | 


money used for primary road con-| . 
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| 


struction from 1936 to 1941 had to! 
be paid back at a later date. 


“No bonds now are being issued. | , 


The last $269,000 of principal of | 
$118,186,000 in primary road bonds | 





voted by 98 counties between 1919| Chevrolet Truck Club in Philly— 


and 1938 will be paid by the primary | 
road fund Nov. 1. The $4,493.75 in- | 
terest payment on the same date 
will erase the whole debt. | 


“The primary road fund, after 








|payment of the last bonds and in-| 


terest and all other charges, will) 
have an estimated balance of $3,-| 
507,831 on Jan. 1, 1951. 

“It will take in about $25,000,- 
000 in state road use tax funds 
and more than $6,000,000 in fed- 
eral aid next year. After paying 
for maintenance and other costs, 
there will be between $25,000,000 | 
and $26,000,000 for construction.” | 
Iowa’s highway commission is | 










































Chevrolet truck club, sponsored by the 


hevrolet dealers of metropoitan Philadelphia, 


requires at least five retail truck sales a month or its equivalent in used truck sales to 


qualify for membership. These are all charter 


members except G. K. Seidel, Chevrolet city 


manager, Left to right: Charies W. Schiele, Seidel, T. W. White, Walter G. Stringer jr., 


converting all available primary 
construction funds into new high- 
ways to the limit, White said. 

“From all information now avail- 
able,” he declared, “it appears that 
expenditures from the primary 
fund during calendar 1950 will 
amount to 96.75 percent of the total 
income of the primary fund during 
the year. 

“If the war does not stop us, it 











YOUR BEST CHOICE BECAUSE— 
Delco — and only Delco — makes the 


right type of shock absorber 
car! Single - acting, double 


customers need, you have 


Delco. And Delco alone makes a com- 
plete line of shock absorbers. 


YOUR BEST CHOICE BECAUSE— 

Delco — and only Delco — can assure 
you of this huge, presold market for re- 
placement and repair! Over 65,000,000 


NEW! HEAVY-DUTY SHOCK ABSORBERS 


for heavy-duty passenger car service 


These heavy-duty shocks are just the thing for your 
customers’ cars that get extra hard use. You can re- 
place the shock absorbers of most late-model cars and 
many older models with this new extra-sturdy unit, 
easily and quickly—no drilling, no special brackets re- 
quired. Obtainable now for 14 passenger car makes. 


Joseph Barg, D. C. Linderman, J. H. Barber and J. W. Burrows. 


knee-action or direct acting — no 
matter what type shock absorber your 


appears reasonable to anticipate 
that about $5,000,000 worth of pri- 
mary road construction contracts 
will be let this year after the Aug. 
1 letting. 

“In 1949, no primary road con- 
struction contracts were let until 
late in April, and, with small ex- 
ceptions, lettings stopped before the 
end of July. This year, lettings 
started in January.” 


for every 
- acting, 


the road today! 
it with 
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Industry Asked 
To Pool Brains 
To Meet Crisis 


NEW YORK.—Everyone in the 
country “with a responsibility of 
putting human skills and aims into 
action” was called upon last week 
to pool their efforts under partial 
mobilization. 

The plea came from Lawrence A. 
Appley, president of the American 
Management Assn., because, he 
said, “the Korean war has pre- 
sented management with an un- 
precedented operating problem and 
management cannot rely on govern- 
ment for full instructions as under 
total mobilization.” 

Whether the nation faces the 
challenge of allout war or not, he 
said, the challenge to managerial 
competence will be enormous. 

“Two paramount problems,” he 
stated, “are the application of im- 


proved technology and increased 
cultivation and use of human 
skills.” 


Physical resources and manpower 
will no longer prove enough by 
themselves, according to Appley. 
Free trading of management exper- 
ience is vital, he said. 
































is your 
best choice because — 


m ONLY DELCO offers a 
COMPLETE LINE OF 
SHOCK ABSORBERS 


Delco shock absorbers are in use 
today! But that’s only part of the 
story. Every car owner is a potential 
customer because Delco builds shock 
absorbers to fit every make of car on 





YOUR BEST CHOICE BECAUSE— 


Delco — and only Delco — offers the 


important advantages of one line, one 


quality! The Delco line alone brings 
you this sales opportunity. The Delco 
line is better for your customers... 
a better line for you to sell! 





DELCO SHOCK ABSORBERS— 
A UNITED MOTORS LINE 
Available Everywhere Through 


UNITED MOTORS DISTRIBUTORS 
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Peak Passed, Purchasing Agents Say .. . 


Number of New Orders Declines 


NEW YORK. Reaching of a| would probably continue to ia- 
turning point in the rate of in-| crease if manpower and ma- 
crease of new orders which has| terials could be secured without 
prevailed during recent months is| payment of premium prices. 
indicated by the monthly report of| Prevailing opinion among pur- 
the business survey committee of|chasing agents continues to be 
the National Assn. of Purchasing| that “all-out” government controls 
Agents, as made public here. lare unnecessary at this time, ac- 

The peak of that business up- | cording to the survey report. 
trend that started in June was | Although it is too soon to ap- 
reached in August, according to | praise the effect of National Pro- 
the committee, which revealed | duction Administration Order No. 
that fewer order increases for |1, limiting inventories of a num- 
September were reported by 21 | aa 
percent of the companies includ- |Minnesota’ Mining Plans 
ed in the survey. . a se 

Tea percent of the companies | Ware house in Cleve land 
surveyed reported declines in in- ST. PAUL.—-Minnesota Mining & 
coming orders during September. |Mfg. Co. has announced plans to 

The production uptrend also has | | construct a $250,000 branch ware- 
turned off slightly, it was reported | house and office building in Cleve- 
by 7 percent of the companies cov- land. It will be located on Elm- 
ered by the study. wood Ave, near W. 117th St. 

Noting, however, that the The one-story, steel and mason- 
change in trend leaves industry |ry structure will contain 30,000 
with heavy backlogs of orders | square feet of floor space, with out- 
and production schedules filled |side dimensions 150 by 200 feet, 
well into 1951, the survey report | according to C. P. Pesek, the firm’s 
further declared that production engineering vice-president. 


again appeals so much as a fine automobile u 


" No.other covering confers such distinction . co ". affords sae 


American Leather Manufacturing Company, Newark, WN. J. * The Ashtabula Hide & Leather Company, Ashtabula, Ohio » Blanchard Bro. & Lane, Newark, N.J. * Delaware Tanning, Inc., New York, N.Y. 
Eagle-Ottawa Leather Company, Grand Haven, Michigan + The Lackawanna Leather Company, Hackettstown, N. J. * Radel Leather Manufacturing Company, Newark, WN. J. 


Nation-wide survey shows Genuine Leather Upholstery is 5 to 1 choice for open cars 


ber of scarce commodities, most of 
those surveyed reported they have 
recently been unable to maintain 
practicable working inventories of 
restricted items. 

The survey committee found that 
war orders have not yet had much 
of an impact on industry. Only 30 
percent reported military business 
and most of these have not been 
compelled to upset their civilian 
production. Prices continue their 
upward spiral, as advances follow 
closely on wage increases 

Inventories are trending down, 
but turnover rates are higher. Em- 
ployment is leveling off. Buying 
policy among the purchasing agents 
is conservative and based on out- 
put needs. 

The inflationary movement in 
commodity prices continued dur- 
ing September, the committee re- 
ported. Outside market sales of 
copper, zinc, some chemicals and 
steel wire were reported at high 
premium prices, Expensive con- 





OCTOBER 16, 


The Show Must Go On— 


Children's theater, 


Douglas D. Moore, 
_ who delivered the truck, 


carry equipment. 


added to the 
spiraling of costs. 

Belief was 
elimination of panic 
lead to a break 
would crash some 
mium price 


buying may 
in demand which 





sponsored by the Junior League of Portland, Ore., used to char 

admissions to cover cost of truck rental and electrician, but the league has made the 
program free to elementary pupils now that it has its own Chevrolet '/2-ton panel truck + 
general manager of A. B. Smith Chevrolet Co., Po 

is shown handing props to two Junior Leaguers. 


limitations on the acceptance of 
orders by many producers of basic 
raw materials are having their ef- 
fect on purchases; so, free-wheel- 
ing sales of finished products will 
have to subside, the purchasing 


y| agents said. 


About the same number of price 
increases occurred in September as 
in August and much higher in per- 
centage, according to the survey. 

Items up in September included 
alcohol, alkalies, aluminum, benzol, 
brass, building materials, cadmium, 
castings, chemicals, coal-tar prod- 
ucts, containers, copper, cornstarch, 
dyestuffs, electrical equipment, food, 
glycerin, lead, leather, lumber, mer- 
cury, machinery, oils, paper, plati- 
num, rubber, soap, soda, ash, sul- 
phur, steel products, textiles and 
zine. 

No price declines were listed in 
the survey report. 


Pittsburgh Plant 


Of Fisher Body 
‘Hums at Capacity 


PITTSBURGH. Fisher Body’s 
new plant here is now in full pro- 
duction. Seventh of the division's 
factories, the unit will supply body 
stampings to 21 domestic auto as- 
sembly plants. 

The plant occupies a 68-acre site 
and consists of one large building 
having a roof area of 14.6 acres. It 
contains 800,000 square feet of floor 
space. 

At present, 1.571 workers are 
employed. 

A battery of 169 presses stamps 
out the actual parts with each one 
performing a distinct operation so 
that a piece of steel starting as a 
flat sheet at one end emerges from 
the other a completed stamping. 
Ranging in capacity from 600,000 
to 2,200,000 pounds are 79 major 
presses. Ninety smaller presses 
range in capacity from 64,000 to 
260,000 pounds. 

In the metal shop, adjoining the 
press room, are 85 production ma- 
chines used for welding various 
parts into assemblies and_ sub- 
assemblies. 

Ninety machines are installed in 
the toolroom. These include drill 
presses, lathes, boring mills, milling 
machines and large-sized planers. 
In addition, there are approxi- 
mately 350 portable tools such as 
grinders, sanders and electric drills. 


New 1950 _ 


AUTO-TURNTABLE 
Lowu-Priced 
Portable B 


Move it 2 JUST 
anywhere PLUGIN! 
. . - Used Car Lot or Showroom, 
or on your ROOF, for a 
BIG Used Car Sale SIGN 


Write for Details and 
New Low Price 


BRUNNER’S, INC. 
358 E. Center St., Manchester, Conn. 
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Merchandising 


Memos to Dealers 





By Bob Finlay 





NAMES difficult to pronounce 
+‘ may be an asset instead of a 
liability, if handled properly. Take 
the case of Bill Doenges, who 
opened a new Ford dealership in 
Tulsa two years ago. 

His advertising counsel, White 
Advertising, suggested that since 
the name, phonetically, sounded 
like Indian language—“Dun’-jus”— 
and since Oklahoma is Indian ter- 





What's in a Name? 
... Introducing a tough one. 


ritory, why not use an Indian 
lingo theme? 

Through the use of billboards, the 
difficult name of Doenges soon 
tripped easily off the tongues of 
the Tulsa folks. 


* * * | 


Slogan 
NIEAT slogan on the service truck 
of J. Kelsey McClure (Buick) 
in Detroit: 
“Good Service Doesn’t Cost—It 
Pays.” 


* * + 


Right Slant 


AN EXPLANATION of the pro-| 


visions of Regulation W as they 
affect the automobile business was 
presented to the public of Elmira, 
“* Y¥., through a newspaper ad 
ponsored by the Elmira Automo- 
bile Merchants Assn. 

The ad was headed by the cap- 
tion: 
tinued: 

“It seemed like we could never 
buy the new car we wanted with 
Regulation W in force, but my 
local new-car dealer showed how 
easy it really is to buy a new 
car. He told me these important 
facts: 


“1. The regulation is designed to} 
discourage practices not generally | 


used in this area. 

“2. Up to 21 months is allowed 
for financing after a downpayment. 

“3. Not less than one-third down- 
payment is required. In most cases 
your present car will 
cost. 

“Come to any one of the dealers 
listed below and learn for yourself 
that you can still have that new 


(or used) car.” 
* * + 


Human Interest 


N IDWAY FORD SALES in Lan- 


sing, Mich., which is headed by 


Robert D. Leppo, is using an insti- | 


tutional type of advertising. 
Latest was under the heading, 


“Don’t Hurt a Child,” and pointed | 
out that while no one wants to do | 
that, still 69 children were injured | 


by motorists last year in the city. 

It is a good, thoughtful mes- 
sage, which no doubt will bring 
Midway to the attention of Lan- 
sing citizens in a _ favorable 
manner. 

In commenting on it, 
R. McMenamin says: 


“We realize that someone else is | 


going to adopt this style and it will 
eventually lose its value to us. 
When that time comes, we'll per- 
force find another style. That’s 


what makes this advertising busi- | 


ness interesting.” 
x * * 


Curiosity 


N KOKOMO, Ind., everybody was | 


curious to know what “Apples on 


Erie in Larger Plant 
CHICAGO.—Erie Mfg. division, 
Pressed Steel Car Co., Inc., has 
moved to a new, larger factory 
and warehouse at 235 E. 33rd St. 
The new plant covers 85,000 square 
feet. 


“Was I Worried!” Copy con- | 


cover this 


Midway’s 


the Court House Lawn?” had to do 
with Ford cars and used cars, when 
they saw that caption on an adver- 
tisement by Mason Motors, Inc. 
(Ford). The copy explained: 

“Yes, sir, we carried on a little 
private survey the other morning 
and discovered that less than 10 
percent of the local population 
knew that there were apple trees 
growing on our court house lawn! 


“Well, it just goes to prove that 
many times there are things right 
under our eyes that we don’t re- 
alize are there—for example, these 
quality, A-1 used cars that Ross 
Bourne and his boys are always 
tellin’ you about. You'll have to go 
to THE THREE CORNERS and 


‘They’re the best buys in town!’ 
(P.S. Those apples aren’t good to 
eat!)” 

Then several 
were listed. 

* * + 

Ingredients 
N BAY MINETTE, Ala., 
Still Motor Co. advertised: 
“For really good automobile serv- 
|ice, you must have .. . 1. Experi- 
enced Manpower. 2. Modern Equip- 
ment. 3. Adequate Parts Stock. 
4. Intelligent Supervision. 5. A 
| Sense of Customer Responsibility. 

“If any one of the five is lack- 
ing, then your car will not get 
the automotive service that it 
needs and deserves. 

“All FIVE of the basic elements 


J. E. 





see for yourself! Then you'll say, | automobile. 


are found in our repair department 
—which means that your car al- 
ways gets the best attention when 


in our hands.” 
* + * 


Angle 
_. Murray S. McLean left 
the sales department of Dan 
Coppin, Inc., Jefferson City, Mo., to 
open up a stave mill in Boonville, 
he used a newspaper display ad to 
tell the news of the change and 
recommended Dan Coppin to all 
persons interested in buying an 





| 








1. Executive Binder for DEALER. 


2. Tax Control Binder for 
ACCOUNTANT. 


1. 100 Tax Saving Suggestions. 

2. The 1950 REVENUE ACT. 

3. When the Tax Examiner Comes 
to See You. 

Dealer Incentive and Profit- 
Sharing Plans. 

5. How Much Surplus Can | Keep? 
6. Debunking TAX EVASION. 


> 







THE 
| 

| 

80. TAX 


81 





Stokes Tax Controls 








3. DEALER TAX BULLETINS—24 Issues. 


77. DAUGHTER'S CASUALTY LOSS. 
18, ENTERTAINING SERVICE MEN. 
19. NON-BUSINESS BAD DEBTS. 

* wIDOW’S PENSION. 
Copyright 1950 oe 


SUBSCRIBE TODAY TO THE FOLLOWING: 


4. Monthly Tax Calendar—12 Issues. 
5. ALL SPECIAL BULLETINS— 





12 Months. 


6. Complete Instructions for U. S. 


Tax Returns. 


IN ADDITION YOU WILL RECEIVE THE FOLLOWING IMPORTANT BULLETINS: 
7. Dealer ESTATE and GIFT Taxes. 
8. How Much Salary and Bonus 


Can a Dealer Take? 


9. Must a Dealer Pay Dividends? 
Should You Dissolve? If So, When? 


Proprietorship or Partnership vs. 
Corporation for Dealers. 









BATTLE OF TH 


TRAP In Collection of Debts. 





ax Research institute 
L ADDRESS 


M01 Connecticut Ave., N.W., Waeshingtos, D.C. 





used-car specials | 
















Johnson Builds in Owatonna— 

New building of Johnson Motor Co. (Studebaker), Owatonna, Minn., incorporates the 
latest equipment for sales and service. At W. Union and N. Cedar streets, the 80-foot 
by 80-foot brick and tile building ranks as one of the finest in the area. Service area 
covers 4,800 square feet. 


for all Canada last year were 1,991,- 
478. There are almost as many 
cars and trucks registered in the 
city of Toronto as in the entire 
province of Quebec, by latest fig- 
ures. 


Registrations Top 


Million in Ontario 


TORONTO.—Ontario car _ regis- 
trations at the end of August to- 
taled 1,036,409, more than half the 
number of cars, trucks and buses 
registered in all Canada. Of the 
Ontario total 830,012 are cars. 

Total automobile registrations 


Kiwanis Names Nuzum 
Clancy G. Nuzum, automobile 
dealer of Newton, N. C., is the 
new president of his local Kiwanis 
club. 


” STOKES TAX CONTROLS 
” are FIRST AGAIN — completely 
explaining our surplus problem 


HOW MUCH SURPLUS 
CAN 1 KEEP? 


Jaw DULLETON mA SUPPLEME 
ro areca suLLers 40°C. 





HURRY— SENO TOOAY 


MY CHECK FOR $75.00 IS ENCLOSED 


Enter My Order for a Year's Subscription 
to the 


STOKES TAX CONTROLS 








To STOKES TAX CONTROLS 
1101 Connecticut Avenue, N.W. 
Washington 6, D. C. 


SEND EVERYTHING TO: 


Name of Company 
Street Address. 
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to Hartford, where the firm has 
another branch. Scheduled to oc- 
cupy the building is Clyde Gill, a 
Kaiser-Frazer dealer now located 
at 155 Chestnut St. 


. * + 
Late Owner’s Son-in-Law 


Heads Long Beach Buick 

Charles W. Campbell has been 
appointed Buick dealer at Long 
Beach, Calif. He is the son-in- 
law of the late Harold W. Tuttle, 
who conducted the operation for 
many years under the name of 
Long Beach Buick Co. The firm 
name is unchanged and the or- 
ganization of some 90 employes 
remains intact under Campbell’s 
ownership. David E, Wilkinson, 
who has been connected with the 
dealership for 15 years, continues 
as assistant general manager and 
sales manager. 

+ + + 


Lone Star Nash, Inc. 
Lone Star Nash, Inc., Houston, 
has been granted a Texas charter 
of incorporation. Incorporators are 
Elizabeth T. and Harvill F. Dean 
and John K. Mason. Capital stock 
was listed at $50,000. 
+ * b 
Long-Lewis Moves Lot 
Long - Lewis, Birmingham, Ala., 
has moved its used-car lot to 28th 
St. and Super-Highway, Bessemer, 
Ala. 


Portland Ford Truck Men 


Elect Hagestad President 

The Ford truck sales council for 
the Portland (Ore.) area has elected 
Art Hagestad, of Portland, presi- 
dent. Others named were Verne 
Thomas, Vancouver, vice-president, 
and Ed Chappell, Portland, secre- 
tary-treasurer. 

At the same meeting, L. O. Hal- 
verson, Ford's Seattle district truck 


10 Rubber Firms 
To Operate U. S. 
Synthetic Plant 


NEW YORK.—Ten rubber com- 


* 





panies outside the tire division of | 


the industry have set up a corpora- 
tion to reactivate and operate the 
government-owned $7,000,000 syn- 
thetic rubber plant in Louisville 
under contract with the Recon- 
struction Finance Corp., it was an- 
nounced last week. 

It is the first time that the gov- 
ernment has gone outside the tire 
industry for management in the 
synthetic program. However, tire 
and rubber companies, who have 
been operating synthetic plants, are 
lending technical assistance to the 
new group. 

The new corporation is known as 
Kentucky Synthetic Rubber Corp. 
Thomas Robins jr., president of 
Hewitt-Robins, Inc. New York, 
was elected president. 

Kentucky Synthetic is composed 
of companies producing industrial 
rubber products, such as conveyor 
belts, industrial hose, battery boxes, 
rubber-covered wire and_ cable, 
foam rubber cushioning, sponge 
rubber for insulation and molded 
rubber machinery and automotive 
components. 

Participating companies and di- 
rectors of the new corporation are: 
American Hard Rubber Co., New 
York, Frank D. Hendrickson; Bos- 
ton Woven Hose & Rubber Co., 
Cambridge, Mass., J. H. Bierer; 
Brown Rubber Co., Inc., Lafayette, 
Ind., Edward A. Callanan; Dryden 
Rubber division, Sheller Mfg. Co., 
Portland, Ind., Oliver Vinnedge; 
Goodall Rubber Co., Trenton, N. 
J., Frederick B. Williamson jr.; 
Hewitt-Robins, Inc., New York, 
Thomas Robins jr.; Raybestos- 
Manhattan, Inc., Passaic, N. J., 
John H. Matthews; Simplex Wire 
& Cable Co., Cambridge, Mass., 
Everett Morss; Sponge Rubber 
Products Co., Shelton, Conn., Fred- 
erick M. Daley; Thiokol Corp., 
Trenton, N. J., J. W. Crosby. 

The plant, with a rated annual 
eapacity of 30,000 tons of rubber 
of the butadiene-styrene type, is 
scheduled to begin operations Jan. 
1, but Robins said that “everything 
possible is being done to get going 
before that time.” 


Dealer Doings 


(Continued from Page 34) 








and fleet manager, presented gold | 


pins for sales achievements to Dal-| 


las Wilson, Frank Roberts, C. H. | 
Williamson, Elwood McWheeters, 
C. H. Ready, Harlan Starr, Andy | 
Schneider, Bob Acton and Dayle} 
Newville. | 
* & * | 

Chrysler Cites Cavanaugh 
Leo A. Cavanaugh, Inc., Manches- | 
ter, N. H., has been awarded the| 





Lewis Bowe and George A. Leavitt, | 
regional and district managers, re- 


the presentation to Leo A. Cava-| 


naugh, president of the dealership. | tors was scheduled to be held in | 


* * * | 


Paquette Bankrupt 
A bankruptcy petition of Ralph 


P. Paquette, formerly doing busi- | Elm Chevrolet Furnishes 
ness in Nashua, N. H., as Ralph’s| Car for Safety Program 


Motor Sales, has been filed in U.S. | 
district court at Concord, according 
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| engage in the wholesale and reta 
j}automobile, truck, trailer and ¢ 
rage business. Paul L, Lorick 


| president. 

| Packard-Philadelphia Site 

Sold for $340,000 Cash t 
Completion of negotiations f: I 


the sale of the five-story Pac. i 
| ard-Philadelphia building, sout! 
east corner of Broad and Thom; 
son Sts., for Alvan T, Fuller j; ] 
trustee, and Robert B. Park: 
co-partners, trading as Packar: 





| Philadelphia, to the Wilkie-Bui: 5 
Corp. for $340,000 cash, has bee E 
announced, I 
Chrysler medal of merit service.| Frank Rice Gives Car to School— The property has a Broad * : 
: frontage of 127 feet and extends f 
This El Dorado (Kans.) Chevrolet dealer has presented a dual-control car to El Dorado 160 feet in depth to Watts S 
. junior high school for use in driver training. Left to right are Donald Jones, instructor: | ; a — 08 a — 
spectively, for Chrysler Corp., made | Rice, and Wilbur Farney, sales manager. ere 7 — i 
: 3 “Ke tie 4 2 a ee eee ___ | * * 
Tex. Na > : : 
, » ie, he we OE & sh Outlet C hartered : y 
the Hillsborough county courthouse | equipped with siren, lighting Chevrolet Deal Ups Capital 
in Manchester. | equipment and a public address The Texas secretary of state's e 
. =. * | system, and will be replaced with | ‘fice Tt a a charter of in 7 
ae new 6 ‘ery 8,000 miles. corporation has been issued to Th: , 
sa ee s miles Lone Star Nash Co., Houston. Cap- li 
7 jital stock is $50,000 and principals 
Elm Chevrolet, Inc., Elmira, Lexington Motors jare: Harvill F. and Elizabeth T. 
N. Y., will lend the Chemung Lexington Motors, Inc., West Co-|Dean and John K, Mason. 
County Safety Council a new au- |lumbia, S. C., has been organized! It was announced that the Cra- Ss 


to Joseph J. Betley, referee in bank- 
ruptcy. The first meeting of credi- 





tomobile for use in a traffic safe- 


with capital stock of $100,000 to 


(Continued on Page 43, Col. 1) 
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++ GO beit bel for Ludunedd 


Over 11,000 PAID SUBSCRIBERS in six months 
Assures a New Degree of Intensive Readership 
for Your Advertising 


FLEET Owner is a better buy for any advertiser with a product to sell 
to the big prosperous truck fleet market. ! 

It’s a better buy because fleet men want it so much they are glad and 
willing to pay for it. That means interested readership! 

It’s a better buy because, month after month, it provides the best) 
balanced, most comprehensive editorial content of any truck publica- 
tion. That means sustained readership! 

It’s a better buy because it reaches the important buying influences 
in the fleet field — is sold only to the men who have a voice in buy: 
ing, recommending or influencing purchases. That means quality 
readership! 

It’s a better buy because its paid subscription list is self-purging — 
automatically records job changes, deaths, companies going out of 
business, etc. That means live readership! | 

FLEET OWNER’s immediate and sustained success in attracting PAID} 
subscriptions from influential readers is a history making achievement’ 
in the truck publication field. It brings new power to your advertising 
in the important truck fleet market. 






26,000 COPIES 


™ 

While converting from free to paid, FLEET OWNER will deliveran aver- 3: 
age of over 26,000 copies during the last six months of 50. As paid ~ 
subscriptions are added, fre rculation v > dropped. Meanw ““ 
free copies will be addressed to important individuals in fleets not yet - 
™ 

covered by paid circulation x 
™ 

> 
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Dealer 


Doings 





(Continued from Page 42) | 


bein Chevrolet Co. of Cameron has;the traffic safety section of the Mauk and Wile Opening 
been authorized to increase its cap-; Assn. of Commerce safety council,| Dealerships in Toledo 


stock to $75,000. 


+ * * 


Sheffer Marks 31 Years 


With Chevrolet in Knox, Pa. 

Leland T. Sheffer marks his 31st 
year as a Chevrolet dealer in Knox, 
Pa., 
Edenburg Motor Co. 
Oldsmobile) shortly after his return 
from World War I. 

Ralph Mcllhattan, office man- 
ager, has been with the firm since 
its founding. Ralph Youkers, sales 
manager, 
years ago, and service manager 
Glenn Hartzell is a nine-year vet- 
eran. Other employes include Paul 
Huff, Paul Cotherman, Paul Lewis, 


ite 


Arnold Hoover and Bernice Whit- | 


ling. 
to * + 


Schaus on Safety Group 


G. L. Schaus, of the Scherman- 
Schaus-Freeman Co. (Studebaker), 
South Bend, has been named to 





this month. He opened the| 
(Chevrolet- | 


joined the company 17) 


representing the new-car dealers of | 
St. Joseph county. 


+ + * 


Nall Buys Out Gebhardt | 


Bob Nall, partner in Gebhardt ily a used-car dealer, and a Toledo} 


& Nall Motor Co. (Chevrolet- 
Oldsmobile), Manchester, Ia., has 
purchased Gebhardt’s interest in 
the firm. Gebhardt bought High- 
| way Motor Co., DeWitt, Ia., from 
| C. H. Anderson, who is temporar- | 
ily retiring. | 


* # * | 
Clem’s K-F Formed | 
Incorporation of Clem’s K-F| 


Sales, Inc., 3285 Ewald Circle, De- | 
|troit, has been made by Moe and} 
Esther Bershad and Sadie Green- | 
baum. 
* * * | 

Berl Berry Expands 

Berl Berry, who has Ford deal- | 
lerships in 15 cities, is expanding | 
his Kansas City location, accord- | 


| 
| 





additional 300 feet on Independence 


33,000 square feet of floor 


space, 
a * * 


Two new dealerships have been 
opened in Toledo. 

Mauk Kaiser-Frazer Motors has 
been formed by Bob Mauk, former- 
branch of Wile Hudson Co., Co- 
lumbus, is the other. 

* * * 


Brady Aids Schools 
Brady Motors, Des Moines, has 


| presented two Plymouths, equipped | 


with dual-controls, to schools for 
driver training. 
* + * 


Ostendorf Heads Team 


George Ostendorf, Buffalo 
Packard dealer, has accepted an 
appointment as captain of the 
Auto Dealers team in the Buffalo 
and Erie county Community 
Chest campaign. 

* * * 


Harry Larsen Files 


Harry Larsen, Inc., Three Rivers, 
ing to G. C. Bergstrom, vice-pres-|Mich., has filed incorporation pa-|the auxiliary service building cov- 


| ident. The outlet has acquired an) 


|Ave., giving the firm a total of| 
| about 


| 
| 
| 


Looney & Read Build— 


48 





A glass-enclosed salesroom with terazza floor is one of the features of the new building 


aii Harry and Esther M. Larsen 
and Leonard Weiner are incorpor- 
| ators. 
| * * + 

Strayhorn - Lacey 

| The new $300,000 plant of the 
| Strayhorn-Lacey Buick Co., Dallas, 
|was opened with a free drawing 
|for a television set. The U-shaped 
|structure with a canopy across the 
| front connecting the main unit with 
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erected by Looney & Read, Inc. (Studebaker), 
are 67 by 165 feet. Offices are finished in natural wood. 


Parma, O. Exterior dimensions of the building 


ers an area of 26,000 square feet. 
This is also 17,000 square feet of 
parking area. The company is 
owned by L. B. Strayhorn and 
Harry H. Lacey jr., who have spent 
their entire business careers under 
the Buick insigne. 
es * * 


Hillsdale Motor Chartered 
Hillsdale Motor Sales, Hillsdale, 
Mich., has been incorporated by 
oO. G. McFarland, George B, John- 
son, and K. Dimmers, 
oe a * 
Grosse Pointe Packard 
Grosse Pointe Packard, Inc., 
15205 E. Jefferson, Detroit, has 
been incorporated by L. B. Davis. 
+ * * 


Garber Cadillac Formed 


Garber Cadillac Co., Saginaw, 
Mich., has been incorporated by 
Garber Buick Co. of Saginaw. 

+ 7 * 


Hayes Ups Taylor 


L. O. Taylor has been named 
general sales manager of Earl 
Hayes Chevrolet Co., Dallas. He 


was promoted from truck depart- 
ment manager. 
* * * 


Glass Elected Mayor 


Fred C. Glass of Glass Motor 
| Co., Live Oak, Fla., has been 
| elected mayor of Live Oak. 

ob +* + 


Stebbins Heads Kiwanis 


| E. A. Stebbins, Central Florida 
|Motors Co., Orlando, has _ been 
|elected president of the Orlando 
|Kiwanis club, and will take office 
|Jan. 1, 1951. 

| * * * 


Kuhn Rejoins DeFoe 


Al Kuhn has rejoined DeFoe 
Motor Co., Inc., Baltimore, as used 
|car manager. 


= a 
‘Gas Price War 
Facing Probe 


In Connecticut 


HARTFORD, Conn. — The gaso- 
line price war continues to rage 
in Connecticut and Massachusetts 
and charges have been made that 
some major oil companies are il- 
legally subsidizing their dealers. 

Connecticut Gov. Bowles has an- 
|nounced that an investigation will 
be made. 

“Everybody is in favor of lower 
prices,” Bowles said. “If we find 
that this gasoline price cutting is 
the result of fair competition I cer- 
tainly believe we should not in- 
terfere with it. However, price cut- 
ting is sometimes used by large 
corporations to get control of a 
market, strip the small business- 
men of their independence and fre- 
quently drive them out of business 
altogether. Usually prices are then 
put back at higher levels than they 
were before. 

“This kind of price cutting is 
certainly not in the public interest. 
We all stand to lose by it. The Con- 
necticut Retail Gasoline Dealers 
Assn. has asked for this investiga- 
tion. I think, in all fairness to these 
small businessmen and their em- 
ployes, we should try to find out 
what the facts are. When we have 
the whole picture we can decide 
what, if anything, should be done.” 

An official source in Boston said 
| that while Massachusetts does have 
|a law designed to prevent gas wars, 
|the law calls for an extensive sur- 
| vey of costs. 

“It’s like going up stairs, you 
have to do it a step at a time,” he 
said, and added that material is 
being collected for the establish- 
|ment of the costs in various areas. 
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Used-Car Auction Prices 


Market Trend 

The only thing inconsistent about the used-car market continues 
to be the size of the drop each week, Otherwise, the market is 
“true”—it’s sure to be down. There was more of the same last week 
as the overall average price of used cars dropped $6 to $958. 

The current median of $958 is the lowest the average has fallen 
since last February when the figure was $956. Declines were not 
general last week. The price of ’48s and ’49s rose, while the other 
postwars dropped, 

The largest loss was the $46 drop in the price of ’50s, which now 
average $1,857. The price of '46s fell only $2 to an average of $763, 
while ’47s were off $17 to $887. Prewars varied, as usual, with ’42s 
down $14 and ’41s up $7. 

Sales reports from auctions indicate that sellers are attempting 
to unload but buyers are more cautious than ever. At nine auctions 
last week, 770, or 49 percent, of the 1,587 offerings were sold. In 
the previous week at the same auctions, 747, or 55 percent, of the 
1,360 offerings were sold. 

Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 


ALBANY, \ a DeSOTO—'48 Deluxe 


Custom sedan, $780. 





sedan, $1,085 "46 


































(Tim Anspach’s Dealers Auto Auction. | nonpgE—'50 ; 
Sale every Monday. Prices are for sale] sedan, a au 46 
of Oct. 2.) FORD—'50 Crestliner, $2,065*. $2,105*; 

(Conditions governing prices are very CD (8) sedan, $1,815*. ‘49 Standard 


(8) sedan, $1,175. ‘48 (8) conv., 
(6) sedan, $765. 


$875; 
"46 (8) sedan, $615. 


confusing. Many dealers are loaded with 
cars bought at ‘‘out of line’’ prices and 


are eager to sell, Few want to buy. | FRAZER ‘47 Manhattan sedan, $615*, 
Prices hesitated and continued mixed, $620*. 

although most models were under last | HUDSON ‘50 Pacemaker (6) sedan, 
week’s level. Sold 95 units out of 167 $1,515*. ‘48 Commodore (8) sedan, §$1,- 
offerings.) 010. ‘41 Commodore (6) sedan, $140. 


KAISER—'51 $1,645. ‘47 


BUICK—'50 Special 4-dr., $1,735*; De- $600 20 sedan, sedan, 
luxe 4-dr., $1,850. '49 Super 2-dr., mrt $6 ry 
$1,670*; conv., $1,735*%; sedanet, $1,650; — 49 Cosmopolitan sedan, §$1,- 
station wagon, $1,850; RM 4-dr., $1,650°*. M cvemner . 
aa 8 ae, a o-dr,. | MERCURY 50 sedan, $1,900, $1,920*, 
48 Super 4-dr., $710 39 Special r. $1,975. '49 sedan, $1,315: conv., $1,220 


$220; 4-dr., $200. 


’ ’ '48 sedan, $1,040. ‘40 conv., $110. 
‘ADILLAC—'50 (62) 4-dr., $4,200. '49 ) ba ; 
ona) 4-dr., $2,630: conv., $2.950*. ‘48 | OLDSMOBILE 50 (98) Deluxe sedan, 

(62) 4-dr.. §2.200*; (61) 2-dr., $2,200, | $2-480%; (88) sedan, $2,110%, $2,220*, 


$2,250*, $1,740*; (76) sedan, $1,835*. '49 
(88) sedan, $1,575*. "48 (6) sedan, 
$970". 

PLYMOUTH—'50 Deluxe sedan, $1,375. '49 
SD sedan, $1,280. ‘48 SD sedan, $895. 
‘47 SD sedan, $685, $705, $795. ‘46 SD 
sedan, $705. ‘42 sedan, $195. 

PONTIAC—’50 Chieftain (6) sedan, §2,- 
120*; SL (6) sedan, $1,685. ‘49 SL (8) 
sedan, $1,505*. ‘47 (8) conv., $800. '46 


"41 (61) sedanet, $390. 
CHEVROLET—’50 Bel-Air, $1,970, $1,750; 
FL Deluxe 2-dr.. $1,750, $1,610, $1,605; 
SL Deluxe 4-dr., $1,650, 3 at $1,750, 
$1,590; conv., $2,020*; club coupe, $1,- 
680; 2-dr., $1,610; %-ton pickup, $1,100. 
49 FL Deluxe 4-dr., $1,350, $1,325; SL 
Special 2-dr., $1,150, $1.110. ‘48 FM 
club coupe, $990; 2-dr., $975; SM 4-dr., 


890; 2-dr., $910, $970; club coupe, i 
3050, $1,000; FL ca, $950. °'47 SM 4. $350, "es00 $700, $705. ‘42 (8) sedan, 
y 0. '46 4-dr., $1,160; SM club : . . 
aie save. ee STUDEBAKER — ‘50 Commander sedan, 
CHRYSLER—'47 NY 4-dr., $1,060; Wind- a ee sedan, $1,545*. °'38 
,150. '46 Windsor sedan, 9110. 
eS WILLYS “48 Jeep, $685, $710. “47 Jeep, 


DeSOTO—’50 Custom 4-dr., $1,180. ‘47 


Custom 4-dr., $860. 








PLYMOUTH—’'50 Deluxe 2-dr., $1,615. °49| 







































































Deluxe suburban, $1,375; yes e700; | e 
SD 4-dr., $900. ‘48 Deluxe 4-dr., | 
Bc! jas “toca, so." | ~~ Average Used-Car Prices 
conv., $475. | 
PONTIAC—’50 Chieftain (8) club coupe, | be 
$1,875; (6) 2-dr., $1,550. o— cours, (Compiled by Automotive News) 
$1,700. ‘48 (8) 4-dr., $1, an 4 , 
2-dr., $950. '46 Torpedo 4-dr., $775, steset ica: wae =. 
$680. : : 
STUDEBAKER—'50 Champion conv., §1,- $958 $990 $1,063 1950.................. $1,857 $1,938 $2,06 
675. ah 
WILLYS—’50 Jeep station wagon, $1,600, 1949.......4....... Lait 1,443 one 
$1,300, $1,650; Jeepster, $1,300. ‘49 sta- PR ciotesiceces 1,074 1,094 1,2 
tion wagon, $1,150. '48 Jeep, $800. '47 1947. 887 912 9s 
Jeep station wagon, $650. 1946... 7168 197 845 
AT aivewsuxcterils 352 382 35% 
Rag cr agriony » : a seca i ecnivtiietvensevine 357 362 3% 
A. . ollock Auto Dealers Wholesale —— i _ oO ll 
Auction. Sale every Wednesday. Prices vera — 
are for sale of Oct. 4.) (ss ae Sept. nee. Average $ 958 $ 990 = $1,0¢ 


(Lower prices on °49s and ‘50s; other 


=e oe (The above figures are averages of used-car auction prices, all 





BUICK—'49 Super 4-dr., $1,900*. ‘48 Su- Z > ° ss 
per conv., $1,450. ‘41 Special conv., | makes and models, carried regularly in Automotive News./ 
$320. °'40 Super 4-dr., $325, $280; Spe- | ail 
cial 2-dr., $320. : o| 3705 41 
CADILLAC—'50 (62) 4-dr., $4,200*. °49) SD (8) sedan, ; <6) 4-ton var 
(62) 4-dr., $2,950*, $2,925*; club coupe, | MANHEIM, PA. $500. ‘41 club coupe, $425; conv., $5 
$2,700. 48 (61) club coupe, $2,350;/ (Manheim Auto Sales & Auction, Inc. sedan, $375. ‘40 sedan, $225, $240, $3) 


4-dr., $2,225*; (62) conv., $2,500. ,, ces are for sale of 
CHEVROLET—’50 SL Deluxe conv., 2 at | Sept 20.) re 
$1,950; club coupe, $2,000°; 2-dr., $1,800, (Sold 69 units out of 209 offerings.) 
$1,710; 4-dr., $1,975; half-ton pickup, | gyyoK—'49 Super sedan, $1,675*; RM) 
$1,450. "49 SL Deluxe club coupe, $1,-| 4dr, $1,490. ‘47 Special sedan, $1,025. 
535; conv., $1,555. °'47 4-dr., $1,010. CADILLAC—'48 conv., $2,075; (62) sedan, 


KAISER—'47 sedan, $660. 
LINCOLN—’41 sedan, $105, $175. 
MERCURY—'49 sedan, $1,510, $1,420 
sedan, $900. ‘46 sedan, $865. 
NASH—'46 Super (600) sedan, $675 1 
Ambassador sedan, $200, $155. 


CHRYSLER—'41 Royal 4-dr., $165; NY| “1 g40¢ OLDSMOBILE—'47 (66) club coupe, $1,010) 
ae So Gm coupe, SEs. . sg, | CHEVROLET—'50 Bel-Air, $2,100; FL De-| "41 (98) sedan, $200*, ‘40 sedan, $325 
DeSOTO—'50 Custom conv., $2,475°. "41/ “juxe 2-dr., $1,700; SL Deluxe 4-dr.| | 39 sedan, $150, $115. 
-dr., ; a 7 "4 . “de an 
4 > ‘ | 1,600; SL Special 2-dr., $1,460. 9 | PACKARD—'46 Super (8) sedan, $550. ‘42 
DODGE—'48 4-dr., $1,060. "47 4-dr., $1.-| ST Doruxe conv., $1,325; 4-dr., $1,305; | conv., $135. 
a 46 2dr, $910, $900. "42 club) si’ special club coupe, $1,170. ‘48 FM | PLYMOUTH—'49 Deluxe sedan, $1,125. "1s 
‘a a ‘ 4-dr., $1,010. SD sedan, $1,140; station wagon, $1.050 
FORD—'50 CD (8) conv., $1,960. 49 | CHRYSLER—'49 Windsor 4-dr., $1,625. '47| ‘42 sedan, $400.’ ‘41 SD sedan, $115 
Custom (8) conv., $1,495;. 4-dr., $1,280, Windsor conv., $710. ‘'46 NY 4-dr., $780. $395, $425. 
$1,255. | 41 (8) 4-dr., $230; club coupe, DeSOTO—’'49 Custom 4-dr., $1,560. | PONTIAC—'46 Torpedo (6) sedanet, $940) 
$280. '39 2-dr., $220. DODGE—'50 Coronet club coupe, $1,980. ‘41 (6) sedan, $375, $210, $400; club 


HUDSON—'46 2-dr., $555. ‘41 club coupe, $1,995; conv., $1,- coupe, $545. '40 (6) business coupe, $330 


FORD—'50 Crestliner, 





$205. *40 club coupe, $160. | 750: CD (6) club coupe, $1,580. ‘49 sta- | STUDEBAKER — ‘50 Champion sedan 
KAISER—'51 4-dr., $2,195. , ; | tion wagon, $1,270; Custom (8) 2-dr., $1,480. 
Mey ft fdr, $900. "46 2-dr.,| $1,250; conv., $1,025; Custom (6) 2-dr., | MISCELLANEOUS ‘48 Prefect sedan 
NASH—'47 (600) 4-dr., $665. a Se ae — 
OLDSMOBILE—'49 (98) conv., $2,075, | KAISER—47 4-dr., . 1.400 
PACKARD—'40 4-dr., $165. LINCOLN—’'48 Cosmopolitan 4-dr., $1, ; DETROIT 
PLYMOUTH—'49 SD 4-dr., $1,300. ‘46|MERCURY — '50 conv., $1,925; 2-dr., ; 
SD 2-dr., $750; 4-dr., $730 $875. 41 $1,670. °'49 4-dr., $1,490; 2-dr., $1,380. (Apteco Auto Auction. Sale every Wednes 
2-dr $300 , Pe aii iad OLDSMOBILE—’50 (88) 4-door, $2,290*;| day. Prices are for sale of Oct. 4.) 
PONTIAC—'50 SL (8) Deluxe 4-dr., $2,-| 2-dt-, $2,040. "49 (88) conv., $1,800%; (Market was very bad. Had plenty 
225. '47 4-dr., $940. ‘41 club coupe,| 2-dr., $1,590; (76) 2-dr., $1,500°. '47) og cars but few bidders. Looks like the 
$470; 4-dr $440 "39 coupe $155. 5 (98) 4-dr., $870". bottom has been reached. Sold 28 units 
STUDEBAKER—'40 2-dr., $115 PACKARD—"50 4-dr., $1,075. | out of 105 offerings.) 
C o * o. | PLYMOUTH—’50 Deluxe club coupe, $1,- "ar ’ ; 
620. '49 SD 2-dr., $1,300. "48 SD 4-dr., | BUICK—'48 Super 4-dr., $1,160. 
MONTGOMERY, N. Y. $1,135. 47 SD Z-dr, $915. “41 4-dr., | CHEVROLET—"149 FL Deluxe 2-dr., $1,345 
7 500. "48 I -dr., ,000. °*4 SM _ 2-dr. 
(Mid-Hudson Auto Auction. Sale every | pONTiaC—'50 (6) sedan, $1,680¢; club| $790. 40 SD’ 4-dr., $275. 
Friday. Prices are for sale of Oct. 6.) |P * 
(Market ‘way off. Buyers are very coupe, $1,300. ‘48 (8) conv., $1,150*. | CHRYSLER—'49 Windsor 4-dr., $1,710. ‘48 
cautious. Retail is at a standstill, Sold '46 (6) sedan, $900; (8) 4-dr., $810. NY 4-dr., $1,205. 
25 units out of 46 offerings.) STUDEBAKER—'50 Champion RD 4-dr., | pesorTo—'48 4-dr., $1,300. '47 4-dr., $875 
BUICK—'49 RM conv., $2,010*. eee, Ee eee, Oo. DODGE—'48 Custom 4-dr., $1,100. 
CHEVROLET —'s0 SL Deluxe 2-dr., $1,460; | $1-565; 2-dr., $1,530. FORD—'50 Deluxe (6) _clue qcoure, ae 
4-dr., $1,570. ‘48 FM 4-dr., $810, $790. : - ustom (8) -dr., 1,150; 
'47 SD conv., $760. RALEIGH, N. C. Custom (6) 2-dr., $1,035. ‘47 2-dr 
DODGE—'46 Custom 2-dr., $750. $795. '46 club coupe, $680, $555, $522 


(Mann's Auto Auction Sales. Sale every | HUDSON—'46 club coupe, $560. 














r—’ stom 4-dr., $1,050. ‘47 5 FORD—'49 Custom (8) 2-dr., $1,170, $1,- 
yoo , Pigg $000, $930: ae Ex. MASON CITY, TA. 100, $990. ‘47 SD club coupe, $660. '46 | Monday. Prices i oo > KAISER—'48 4-dr.. $750. 

press, $285. 41 club coupe, $260. _(Lapiner’s Used Car Auction. Sale every Deluxe 2-dr., $590. CHEVROLET—'50 “4 Jeluxe $1,775 $1. MERCURY—’'50 4-dr., $1,810. ‘48 4-dr., 
FORD—'50 Crestliner, $1,875. °'49 2-dr., | Wednesday. Prices are for sale of Oct. 4.) | HUDSON—'48 Commodore (8) 4-dr., $980. 975; SL Deluxe - — $1 “an? b= $940. 

$1,135; station wagon, $1.275. ‘47 SD (Sold 141 units out of 228 offerings.) | LINCOLN—'49 4-dr., $1,450*. 640. ‘49 SL_De _ "ete: lea aam NASH—'47 (600) 4-dr., $760. 

(8) 4-dr., $570. '46 SD (8) 4-dr., $700. BUICK—’50 Special 4-dr., $2,060*. "49 | MERCURY—’'49 2-dr., $1,110 '46 4-dr.,| coupe, $1,455; oe ay i 31 200 "47 PLYMOUTH—'48 SD 4-dr., $920. ‘46 club 
HUDSON— 50 (8) 4-dr., $1,750. °49 (8) | Super 2-dr., $1,565*, $1,555*; 4-dr., $1,-| $670. plekup, $1,375.48 Fi. tode., 91.200 500; | on Coupe, 9080. ‘40 2-dr., $175. 

4-dr., $1,360. '46 (6) 4-dr., $510. '47] 455%. '47 RM 2-dr., $895. ‘41 4-dr., $410, | NASH—'49 (600) 4-dr., $960 | 2 coe es On. SLO” "| PONTIAC '48 2-dr., $1,165, $1,150. ‘47 

(6) 4-dr.. $510. CADILLAC—'50 (61) 4-dr., $3,630*. OLDSMOBILE—'49 conv., $1.440*. '46 2-| club coupe, wane eT "$560 4-dr., $870, $860. ‘46 4-dr., $630, 
LINCOLN—’49 Lincoln Cosmopolitan 4-dr., |]CHEVROLET—'50 SL Deluxe 2-dr., $1,- dr., $735°. DODGE—'46 halt-ton a pe, $1,550 

$1,750. 845*, $1,605; FL Deluxe 4-dr., $1,745. | PACKARD—'4S station wagon, $1,110. DeSOTO—'49 Custom club coupe, 550. EBENSBURG. PA 
MERCURY—’50 4-dr., $1,820. ‘49 2-dr., ‘49 SL Deluxe 2-dr., $1,320, $1,285, 2| PLYMOUTH—'47 SD 4-dr., $735. 46 4-dr., $890. 9 $1,700, $1,900: “INS 9 " 

$1,350. at $1,270; 4-dr., $1,355. '48 FM 4-dr., | PONTIAC—'47 conv., $710, $790; Torpedo | FORD—’50 os (o. oo” 49 @ustom (8) (Ebensburg Auto Auction Co. Sale every 
OLDSMOBILE — '50 (88) 4-dr., $2,265*, | $1,000, $955, $1,065. ‘47 FM 2-dr., $25,|_ 2-dr., $760. half-ton Pickup. $1.30r 400, 47 SD (8) | Thursday. Prices are for sale of Oct. 5.) 

"49 (88) 4-dr., $1,700*; (98) 4-dr.. $1,-| $860. 46 SM 4-dr., $675. STUDEBAKER 50 Champion 4-dr.,/ 2°dr., $1,200; tar’ $1,000. ‘46 half-ton (Prices slightly higher. Sold 74 units 

775*. °'48 (68) station wagon, $1,300; |CHRYSLER—'48 NY 2-dr., $960. $1,325. ; os ns: a” 3800 . out of 134 offerings.) 

(66) sedanet. $1,050*. DODGE—'50 Meadowbrook 4-dr., $2,065, | WILLYS—'46 Jeep $220. ae ca aa Ss 100 BUICK—'49 Super 2-dr., $1,675*. ‘46 Su- 
PACKARD—'49 4-dr., $1,185*, $1,375. ven ae on ade. .. $1,808 te 4-ar..’ 850 7 = soeeees. $970; dass 4-dr., $830. ‘41 
PLYMOUTH—’50 SD conv., $1,800: 4-dr., —'’ eluxe (8) 2-dr., -505*, 1,- NV > aaTEe a ___.° oo ‘ 48 - Super club coupe, $455. 

SL Gan, "40 ED 4-dr. 81,100, 81.990. "48 495; Deluxe (6) 2-ar., $i.g55, $1.270.| a nam = TR BU—'40 S-dr., 51,000. “46 4-dr., CADILLAC '50 (62) 4-dr., $3.620, 

s -dr., $1,080. ‘47 SD club coupe, ustom conv., $1,16$*; 4-dr., (Danville uto uction. ale every : = ba ‘HEV c ‘49 Deluxe 4-dr., $1,380, 

ones. ™., © gig $1,225, $1,240, $1,150; (6) 2-dr., $1,055*, | Wednesday. Prices are for sales of Sept. eee ce ob o. ot re $1,930 $1,375; SL Deluxe club coupe, $1,355 
PONTIAC—'50 SL (8) 4-dr., $1.860; (8) | $1,065*, $985. ‘47 SD 2-dr., $850. ‘46 | 27-Oct. 4.) ‘47 SD 2-dr.. $975 s» ween Verwe* | ($1,920; FL Special 3-dr., $1,300. 48 

conv., $2,235. °49 SL (8) sedanet, $1,- | Deluxe 2-dr., $805, $770. BUICK—'50 Special 2-dr., $1,600, $1,700*. | TPR AKER "ee Chemee 6dr FM 4-dr., $1,095, $1,050; half-ton pickup, 

620. $1.320*. '47 (8) 4-dr., $760. FRAZER—'47 Deluxe 4-dr., $600, $640. ‘46 Super 4-dr., $1,050. ‘41 Special club $1,250 ” $825. ‘47 FL aerosedan, $1,040, $910; 
STUDEBAKER—’50 Studebaker Chamnrion | KAISER—'49 4-dr., $925. ‘ coupe, $530. ere conv., $715. ‘46 FM 2-dr., $880, 2 at 

4-dr.. $1,475*. °49 half-ton vickup, $710, | MERCURY—'50 2-dr., $1,700. ‘49 2-dr., | CADILLAC—'49 (61) 4-dr., $2,630. $850; half-ton pickup, $510. ‘41 FL 

'47 Champion club coupe, $820*. $1,435, $1,460; 4-dr., $1,460°, $1,420, OR ta as ee FL Deluxe 4-dr.._ $1.- CONCORD, MASS. f-dr., $565, $410; SD 2-dr., $480. "40 

s—’ Jeepster, 2 at $870; Jeep, 410. ; 2-dr., ° 3a eluxe club coupe, _— -dr., 5, $420, $385, $275. °'39 2-dr., 
weet $800. , »: | OLDSMOBILE—'48 (78) 2-dr., $1,140, '47| $1,735. '49 Si, Deluxe 4-dr. (taxi), $925; | |, (Concord Auto Auction, Inc.| Sales every | ogg. 
(66) 4-dr., $900. ‘46 (76) 4-dr., $695,| club coupe, $1,210; 2-dr., $1,200; FL —— as; CHRYSLER—'47 NY 4-dr., $930. 
AKRON PACKARD—'49 2-dr., $1,205. Deluxe 2-dr., $1,300, $1,370, $1,385, ‘48 | ° (Sela 131 units out of 295 offerings.) | DeSOTO—'49 Custom 4-dr., $1,650. 
PLYMOUTH—'50 SD 4-dr., $1,690, $1,750; | SM 2-dr.. $990; FL aerosedan. $1,210,| py ick +50 RM Riviera sedan, $2,350*, | DODGE—'49 Wayfarer roadster, $1,000. '48 

(H. C. Turney Auto Auction. Sale everv| 2-dr.. $1,555. '49 Deluxe 2-dr., $1,175.| $1,170; FM 2-dr., $1,145. 47 FL aero-| Ugo ooo. “149 Super conv., $1,785; Super| 4-4F-. $1,130. "47 4-dr., $700. "40 De- 
Thursday. Prices are for sale of Oct, 5.)| ‘47 Deluxe 2-dr., $735. "46 Deluxe 4-dr.,| Sedan, $925. $995. ‘46 FM club coupe,| fo4.n ‘si 300, $1,285; conv., $1,335, '47| ,,iUxe 4-dr., $255. "39 4-dr., $275. 

(Sold 41 units out of 93 offerings.» $635. S675. S) SD 3-dr., $815. Special sedan, $875.| '41 Super sedan, |*ORD — ‘49 Custom (8) 2-dr., $1,090 
BUICK—'47 Super conv.. $1.000: RM 4-dr., | PONTIAC—'50 (8) 4-dr., $1,985*; 2-dr,, | CHRYSLER—’50 Windsor 4-dr., $2,065. $400. '40 Special sedan, $400; RM conv.,| $1,085. 748 SD (8) 2-dr., $945: station 

$825. °40 Special 4-dr.. $290. 2 at $2,025*. ‘49 (8) 2-dr., $1,455. '48 | DeSOTO—'39 4-dr., $165. $175. '39 Century sedan, $115. ‘38 Spe- wagon, $750. ‘47 (8) conv., $815. ‘46 
CADILLAC—’'46 (62) 4-dr.. $1,270*. (8) 4-dr., $1,050, $1,230. DODGE— 49 Meadowbrook 4-dr., $1,385. iat sedan $250 ’ F SD (8) 2-dr., $845, $700. °40 4-dr., $180 
CHEVROLET—’"49 conv.. $1.350: FL De- | STUDEBAKER—'50 Champion 4-dr., $1,- 39 4-dr., $350; business coupe, $300. CADILLAC ."50 (60) Special sedan, $4,-| PACKARD—'50 Deluxe 4-dr., $1,730*. ‘49 

luxe 2-dr.. $1,275. °47 FM 2-dr. $935 355, $1,380. '47 Commander 2-dr., $775*. | FORD—'50 CD (8) Crestliner, $1,920; club | CANoMuuae — ey (ao. SPEC ngs 47 (63) | 4740-, .$1,205*. "46 Super Clipper § 

46 FM 4-dr., $785, 8845. °41 SD club coupe, $1,675, $1,890; 2-dr., $1,675; De-| 20a, ‘$i soo, $1.450°,  '46° (61) se- | ppt 4t-. $750*; Clipper (6) 4-dr., $750*. 

coupe, $330, $380: 2-dr., $315, $430; VALDOSTA. GA luxe (8) 2-dr., $1,480, $1,600. "49 Cus-| Set ut $1,305*. — | PLYMOUTH—’50 SD club coupe, $1,700 

4-dr., $300. "40 club coupe, $250; 2-dr.. ie ee Bee) TL cane kde’ Ose, tank. | CHEVROLET—'S0 Bel-Air, $2.300°. °40| gt'gny Onv., 91.315; chub coupe, $1,375. 
, : : ’ ie (Tom Hewitt Auto Auction. Sale eve : eGF.. Poco lage Oath n+ . C e $1.35 51,285; > Sh ee 7 + ere 
a 48 Windsor 4-dr $1,350*, | Friday. Prices are for sale of Sept. 29.) ard (8) club coupe, $1,250. 47 SD (8) FL Deluxe ee, aa: ag "42 SD club coupe, $270. 

‘39 Imperial 4-dr., $125. rs s : (Sold 145 units out of 314 offerings.) 2-dr., $970, $625, $700. '46 SD (8) 4-dr.,| Special sedan, $ ge BR. oese. PONTIAC—'50 (6) club coupe, $1,685. '48 
DODGE ite tinier ‘alate coupe. $1,440, | BUICK—'50 Super conv., $2,200; Special $650; Deluxe (8) 2-dr., $800; business $1,075; sedan, $1, 50; * sedan, ee (6) sedanet, $1,250*. "47, «(8) = 4-dr.. 

89 4-dr.. $200 ’ ' : 4-dr., $2,150*, $1,900, $2.375*. | "49 Su- coupe, $700. ‘41 Deluxe (8) 2-dr., $425. ‘47 FM conv., $850; eee — 350: | $1,030. °46 (6) 4-dr., $900. ‘41 (8) 
FORD —"50' Crestline. $2.000; Deluxe (6)| per 4-dr., $1,625; Special sedanet, $i,-|KAISER—'51 Special 4-dr., $1,480. 49) “46 FI aerosedan, $875; PM sedan, Sete: | 4-dr.. | $370. 

2-dr.. $1,425; CD (8) club coupe, $1,560. | 565. ‘48’ RM conv., $1,100. 47 ‘Super | yf.dr., $1,170. ; Bo eed ee tam GOD0; ondan, $370, | SEUDEBAKER—'49 Land Cruiser 4-dr 

ee aeeee ses” eas, $1,205: Standard conv., $950. '46 RM 2-dr.. $820. ‘42 MERCURY— 49. 2-dr., $1,400*%, 1,315. ‘47 $700. ‘4 = » i Fe ah — yoda $1,195. ‘48 Champion conv., $950°. 

(8) 2-dr.. $1,165. ‘47 SD 2-dr., $765. | Super 4-dr., $260. 4-dr., $665. ‘40 4-dr., $310. FL aerosedan, $540. sedan, $525, 

'46 SD 2-dr.. 2 at $750; club coupe. | CADILLAC—'50 (62) 4-dr., $3,950°. OLDGMOBELE (49 (58) conv... 1.510, 46) Seer. eee ceeoe, ga73. 40" Mastce 455) LEBANON, N 

$710. ‘41 2-dr.. $350. "| CHEVROLET—'s0 FL Deluxe 4-dr., $1,-| (8). #-d5... $640. “40 (6) 2-dr., $225;) Sal’: coh conde, SET club coupe, $325: | E oN. J. 
FRAZER ‘47 Manhattan 4-dr., $730*: 783°, $1,630. $1,650; 2-dr., $1,920. $1,- pone $265. , 4-d 1.325 pt tty $370. °39 half-ton ae $95: (Lebanon Auto Auction. Sale every 
4-dr.. $620. 790%, $1,725: SL Deluxe 2-dr., $1,710, |P4YMOUTH — ‘49 Deluxe 4°dr.; $1,320, / Se) sedan, $360, $375; club coupe’ $375, | Wednesday. Prices are for sale of Oct. 4.) 
KAISER—’51 Deluxe 4-dr., $1,865. ‘48 $1,675; Bel-Air, $1,925; half-ton pickup, $1,260; SD 4-dr., $1.4 0. Ee, 4-dr., 38 sedan. $100 _ Par (Bidding more spirited, prices steady 
sae. S700. $1,350. '49 halt-ton pickup, $930; %-ton| {°Gx!) $380", Sbusiness ‘coupe, $230, | CHRWSLER—'46 NY club coupe, $925 with previous week. Retail market is 
PLYMOUTH—'49 Deluxe 4-dr., $1,175. pickup, $800: Chev. SL Deluxe 4-dr.,| $;4%-, $380. | "41, business coupe, $230, | TIT ann Deluxe sedan $1,200. °47| Slightly improved. Sold 62 units out of 
OLDSMOBILE—'49 (88) 4-dr., $1,605*. $1,400, $1,430, $1,300, $1.285; FL De-| ,,,3#45., °40 4-dr., $375, $365. oer, — conv.. $900.41 club coupe, | 89 offerings.) 

PONTIAC—’'49 2-dr., $1,675. luxe 2-dr., $1,290. ‘47 Stylemaster SM = 40 (8) a ry (6 « py $160. ~ : "| BUICK—'50 Special sedan, $2,050*, ‘49 
STUDEBAKER "47 ‘Commander club| club coupe, $960; FM 4-dr., $800; FL} pusiness coupe. $900. (47 (6), 2dr. | SODGE—'48 Custom sedan, $1,150, '42| RM Riviera, $1,880*. ‘48 Super sedan 

coune. $875. '41 Champion 2-dr.. 140. | serosedan, $975. '46 SM 4-dr., $725;| $1,060. "46 (6) 2dr. $820. “41, (6) | DODGE — et Cusom sidan, | M,100. | $1,340. ‘47 Super sedan, $1,010. ‘46 
MISCELLANEOUS '49 %-ton pickup. | FM 2-dr., $880; half-ton pickup, $425. | orupEBAKER 50 Champion 2-dr $1.-|FORD_.’50 Deluxe (8) sedan, $1,185, $1,-| SuPer sedan, $905. ‘41 Special sedan 
$650. ‘42 FL aerosedan, $600. ‘40 Master | * —s ee Champion aCe.» ” : . 1.235. ‘46 SD (6 “sedan, | .. $450, $430. '40 Super sedan, $390, $370 

(85) 2-dr., $350; SD 2-dr., $400. ee ne nmepion 3-dr., $1,150 206; eomy.. 98:550. . ) sedan. | oapILLAC—'49 (62) sedan, $2.625*. ‘41 
DENVER CHRYSLER—'48 NY 4-dr., $1,050, ‘42| WELL¥S—'47 Jeep, $405. "$640; Deluxe (8) business coupe, $540; | “"(¢2) sedan, $550°. a 
_ 7 | NY 4-dr., $350. ‘40 NY 4-dr., $300. od a | CHEVROLET—'50 SL Deluxe sedan, $1 

(Denver Auto Auction, Inc. Sale every ‘38 Royal 2-dr.. $100. | §850*, $1,675, $1,650. ‘49 FL Deluxe se- 
Tuesday at Littleton, Colo. Prices are for | DODGE -—- '49 Wayfarer business coupe, dan, $1,320, 3 at $1,300, $1,290 "48 
sale of Oct. 3.) $1,110. ‘47 Deluxe 4-dr., $800. ‘'46 De- FL aerosedan, $1,165. '47 FM _ sedan 

(Demand and prices slightly weaker luxe 4-dr., $750. ‘40 Deluxe 2-dr., $250. $1,000, $910, $860. ‘46 SM sedan, $790 
due to approach of winter and light retail |FORD—'50 Deluxe (6) 4-dr., $1,460; half- $710. ‘41 SD club coupe, $500, $480; 
business.) ton panel, $1,280; pickup, $1,050; De- sedan, $420, $400. '39 SD sedan, $225 
BUICK—’'50 RM sedan. $1.855*, $2.300°. luxe (8) 2-dr.. $1,600; CD (6) 4-dr., CHRYSLER—’'47 Windsor sedan, $1,025* 
‘48 Super sedan, $1,160, $1,180. '47 Su-| $1,600, $1,700, $1,450, $1,550, $1,650. '49 DeSOTO—'48 Custom sedan, $1,240*. 

DODGE—'48 Custom sedan, $1,185. ‘46 


per sedan, $925. ‘46 Super sedan, $825, | Custom (8) 4-dr., $1,130, $1,215, $1,125, 








Custom sedan, $745. ‘41 Custom sedan, 


$845. } $1,050, $1,200. °'48 Deluxe club coupe, 
CADILLAC—'50 (61) sedan, $3.550*, $3.- | $1.050, $950, $920, $1,060. ‘47 Deluxe $430. 
690*, $3,835*, $3,875*. °'49 (62) sedan. 2-dr., $875, $750, $690. °46 Deluxe sta- FORD—'50 CD (8) sedan, $1,690*; Deluxe 
$2.725*. ‘42 (63) sedan, $325. tion wagon, $625. °42 Deluxe 2-dr., $450. (8) sedan, $1,490. '49 Custom (8) sedan, 
CHEVROLET—’50 Bel-Air, $2.100; conv., ’41 Deluxe club coupe, $485, $560, $410, $1,245, $1,235, 2 at $1,200, $1,180; Cus- 
$1,805; FL Deluxe sedan, $1,670, $1,735*: $400. °39 2-dr., $110, $150. ’'36 Deluxe tom (6) sedan, $1,075. 
half-ton pickup, $1,265, $1,365. '49 FL | coupe, $175, $135; station wagon, $350. " OLDSMOBILE—’'49 (98) sedan, $1,700*. '48 
Deluxe sedan, $1,220, $1,395, $1,450, | KAISER—’49 Special 4-dr., $900. ‘47 De- i 2 (98) sedan, $1,340*. ‘46 (76) sedan, 
$1'130, $1.2 a Tse cm one MERCURY 50 4. $ b : ee A — PLYMOUTH 50 $ 
. r .250. °'47 SM sedan, $675. 2 | MERCU —’ 4-dr., $1,810; club coupe, | I y —’ SD sedan, 1,605. ‘49 
at’ $800, $820, $850, $870, $880, $890. | $1.75. "49 4-dr., $1,125, $1,500. McGraw Chevrolet in Bellaire, O.— | SD sedan, $1,370, $1,330. "46 SD sedan, 
a eg ee a lt &- go Pas =— oon’ $1,000. ‘47 Am- Shown is one of the dealerships of the firm, which has just celebrated its 40th anniversary. bor 41 SD conv., $285. '40 SD sedan, 
CHRYSLER—’50 sedan, $2,325*. °49 Wind- | OLDSMOBILE—'49 (88) 4-dr., $1,580. '48| The other two are located in Wheeling, W. Va., and St. Clairsville, O. The late J. H.| PONTIAC—'49 SL sedan, $1,585. ‘48 SL 





(98) 4-dr., $1,340. 
(78) 4-dr., $950. 
PACKARD—’48 Custom conv., 


'47 (98) 4-dr., $925; 
$1,100. J 


sor sedan, $1,600*. ‘47 Windsor sedan, 
$790*, $920*, $1,005*; T & C sedan, 
$895°*. 


McGraw began as a dealer for the EMF 30 and the Flanders 20. President of the firm is 


sedan, $1,250*. ‘41 sedan, $330. 
STUDEBAKER—’50 Champion sedan, §$1,- 


. J. McGraw and Herbert O. McGraw is vice-president, 465. °'49 Champion sedan, $1,280. 
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Used-Car Notes 
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lin Burlington; $1,127 in Reidsville, ° a 
| $1,783 in Roanoke, Va., and $1,355 
in Durham. A total take of $6,344. 








court here. He and his former 


pookkeeper will be sentenced| GREENSBORO, N.C.—A smooth-|applied for plates for a car un- 


G2 | Nov. 3. talking stranger has fleeced used-|licensed since 1916, 
Rosenblatt was indicted at Padu-|°@r dealers of several Fagen Overbo cleared up the mystery a 
i cah last April. The indictment of dollars, according to the state|/with the explanation that he had 
charged that he overdrew his busi- | bureau of investigation. The bu-| just purchased the 1916 Westcott| From Duster-and-Goggles Scrapbook— 
— ness account and that bank em- reau's report says the swindler tells touring sedan from the original) These three speedsters were the center of attraction at the Washington County (Pa.) 
; ployes held the checks until he re- )@ oe that a ae to pen &/owner, who boarded it up in his| fair in 1914. The picture is from the archives of W. A. Carroll, Chevrolet dealer at Clays- 
plenished the account. Four bank of th oN | h at he is a member |garage after driving it once. | ville, Pa. Carroll says the roadster at the left was known as a Royal Mail and the touring 
employes were accused during the b ai 7 i oo “tee “hada te | He said the owner drove from | ¢érs were Baby Grands. 
rl a. eee . ©lthe dealer’s to his garage in 1916 : 


| * * . 
Louisville Dealer Awaits requests for complete overhauling Once Is Enough 
: | jobs. Jobbers report pressure from 
0K Federal Court Sentence manufacturers’ representatives to 1916 Westcott Mystery 
oo LOUISVILLE. — Nathan Rosen-|“stock up on spare parts now.” Cleared U 
: blatt, former used-car dealer, * * * | weecamcer x D = o 
Bt changed his plea on a charge of 4 , N. D.—Irving Over- 
54 snisapplying bank funds from not Swindler Fleeces Dealers |bo, Crosby, N. D., created a mys- 
a guilty to “no contention” in federal Of $6,344 in N. Carolina |tery for a while at the automobile 
3 ’ |licensing department here when he 


s 

















case ‘ 
, have bought a new car on which | ; 
* ¢ 8 . and right through the rear wall.) 
i | heat 

C — he has pald from $500 to $700. #40" wag’ so frightened ‘ne never| Rohm & Haas Improves heat ange, powder are unchanged. 

1 uarantee purs the balanes, he'll ‘cuhanee the “we — ee Extrusion Mold Powder | ates poneee cxtrmnens by atand- 
325 Used-Car Sales ‘car for the used car selected, he| a | PHILADELPHIA.—Recent modi- | 2° a eee with oven-drying 
; |says. The used-car dealer is afraid | Open K-F Outlet |fications in plexiglas VM acrylic | USNs cai ig oon ae rs 
I Pi b h to call the new-car dealer because The K-F Sales Co. has been |molding powder have made it as|P nage ee Be tradlindy out seed bub- 

{ n utts urg the deal may fall through, the bu- | 1 i ‘ | bles and “fisheyes” are claimed for 
san sane anne, When Gan eilenine Gas opened in Childress, Tex. Taylor | easily handled for extrusion as for|the material. A technical bulletin 
115 PITTSBURGH.—Ford dealers |+h. muner Aes dleappeats ger ge | F. Mays is head of the firm. (injection molding, according to the |on recommended extrusion proced- 
_ here say that a used car guarantee : , , . Partners with Mays are Paul B. | manufacturer, Rohm & Haas Co. | ures is available from the company, 

; He is accused of picking up $1,132! McClure and J. B. Patterson. Physical properties of the medium | Washington Square, Philadelphia. 
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~ they originated on their own is 
an selling more cars, making selling 
easier and bringing them more re 

ms money oi each side. 
The guarantee originated when 
Allegheny county dealers decided 
that people paying $1,400 and up 
for a used car expect some sort of 






ty a guarantee in case the car de- 
velops trouble in an unreasonably 
short time. 


While it costs some dealers from 
45 $50 to $60 a car in reconditioning 
. fees to live up to the guarantee, 
one dealer says he gets $100 more 
per car, and acquires more satis- 
5 i fied customers than dealers using 
i ordinary selling methods. 
o: | Instigators of the guarantee were 
r | Fred Lyle, Greenwald Auto Co., 
- | New Kensington; Fred Haller, Mt. 
Lebanon Garage Co.; Vern Spohn, 
r Spohn Motor Co. Etna; Henry 
Toohey, Toohey Motor Co., Home- 
stead, and C. B, Fisher, Hill Top 
Motors, Inc., Pittsburgh. 

Spohn, who helped pioneer the 
guarantee, says that last winter he 
sold used cars right off the show- 
room floor without even starting a 
i motor, because with the guarantee 
: the prospect had nothing to lose. 

; Allegheny county dealers got J. 
Walter Thompson’s New York of- 
fice to draw up the guarantee and | 
advertise it. 
* + * 


r Holland Seeks New Trial 
ALBANY, Ga. — E. A, Holland, 
L Albany used-car dealer, has been 
0 sentenced to serve four years in 
' prison on two counts of forgery. 
Attorneys for Holland have filed a 
motion for a new trial. 
s 


Portland ‘Bieeewe 
Of Older Cars | 
Fixing "Em Up | 
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one or 47 Challly Checks 
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PORTLAND, Ore. — Owners of ' . r ‘ ‘ . ‘ a 
aged cars here are fixing them up. Every single step in making top-quality safety glass is a critical one. 
Fear of another world war with | Take for example, the point at which the pieces of glass and the 
& — ee ge = ee | : sheet of plastic are assembled into a “sandwich” that will become 
oe eee ee ee eS L-O-F Hi-Test Safety Plate Glass. Think how a stray hair or a 


Most automobile repair shops say | 
they are getting the first rush of | rE 
war scare business. They say that | ° 
so far the business pickup has been 
mild, but that the trend is clear. 


e speck of dirt in the sandwich would look in the finished product! 
rr ° . . . . . 
The right moisture content in the plastic is important, too. 
So, as our Control No. 98, we air condition this room, rigidly 


| 
control the temperature and humidity, clean all dust and dirt from 


Meanwhile, many motorists who|} i , 
would like to trade their old cars| the air; even have the women wear hair nets. 
} is Sor or ones ar sald to be} But this is only one of 142 Quality Checks and Controls. All of 
shaking their heads about prices. | them are equally im : dy mer cus a 
; Somes, werane wilde ase eal amb a, . y pare to you and your car Owner customers 
at @ peak tate. | ecause they assure: = 
1. Better heat stability 


There is noticeable increase in | 
en oo . 2. Better light stability 
. 3. Better strength for safety 

Buick Colors 4. Better adhesion, glass to plastic 
Pastels Gain in Favor That’s why L-O-F Hi-Test is the best Safety Plate Glass you can 
But Black Is Tops yet—anywhere. Libbey-Owens:Ford Glass Company, 2105 Nicholas 
FLINT. — Despite the increasing | suilding, Toledo 3, Ohio. 
popularity of pastel shades, black 
is still the color most preferred by 
Buick owners, Albert H. Belfie, 
Buick general sales manager, says. 

Production of black cars amounts a I-TE AE SA 7 a TY 
to 19.1 percent of total output, 


Belfie said. Olympic blue is second NO FINER GLASS THAN 


choice, 10.9 percent. 
Most black cars are sold in the 
East and Midwest, Belfie reported. LIBBEY-OWENS-FORD 
Buick owners in the West favor 
the pastel shades of Olympic blue, 
Niagara green and calvin gray, in 
that order, with black as the fourth 
choice. | 
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By James D. Woolf 


N ANOTHER place I wrote re-| and one middle-aged. 
“over-the-counter” | 


cently that 
salesmanship is one of America’s 


that a disgracefully large propor- | 
tion of retail salespersons know | 
how to make change and wrap up| 
packages, and that is about all. | 


Outranged critics accuse me of | 
talking through my hat. It is ob- | 
vious, they charge, that I have had| 
no experience in the retail field. | 
When they make that statement 
they are talking through their hat. 
I cut my eyeteeth in business over 
four years as a sales clerk in a 
paint and wallpaper store and then 
in a shoe store. 


Looking back, I realize now 
that I knew as much about real 
salesmanship as a country car- 
penter knows about architectural | 
engineering. As recently as four 
years ago, I was the part owner 
of a large jewelry and gift shop. 
My staff consisted of one young 








GIVES CAR INTERIORS THE (‘uatom, madd LOOK! 


Here's the luxurious new auto trim material that adds an expen- 
sive, custom made look to any car — rolls up faster profits for 
you! SEALTUFT is easy to work with —cut it, stitch it, handle it 
like cloth. No wrinkling or sagging, ever. Washable, colorfast, no 
scuffing or chipping. Stitchless —no threads to break. See the 
gleaming colors, many finishes, patterns! Feel the thick, cush- 


iony padding! Write for samples, prices, information today! 





Available in your choice of nationally accepted BOLTAFLEX, DURAN or VINYLITE 


A PRODUCT 


Salesense in Advertising 


Tested Ideas for Small Business 


| carried, 
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man and three women, two young | It was a frustrating experience. At 
the first shop I visited I was wait- 


They were the best I could get, 


score or more of experienced ap-| pathetically ignorant on the sub- 


plicants; but it soon was clear that|ject of heaters, and together we) 
they knew practically nothing about | bent our heads over a _ catalog in| 


the art and science of salesman-| search of information. No sale. 
ship—and cared less. I then phoned the gas com- 

I lugged armfuls of textbooks| pany, and shortly thereafter one 
on salesmanship to the store, but. of its “salesmen,” an ex-GI, called 
my clerks would not read them.) on me. He knew next to nothing 
They paid no attention at all to} about the heater and less than 
manufacturers’ literature. Among! nothing about salesmanship, be- 
the hundreds of items the store! rating his competitors in a tact- | 
to cite but one example,| less and offensive manner, No | 
was the Parker “51” pen. | sale. 

But not one of my clerks could; [ then visited another shop and 
demonstrate it skillfully, explain it| was waited on by the proprietor in 
intelligently, and sell it persuasive-|the fortunate absence of his clerks 
ly. The pens, however, sold well,/during the lunch hour, This man 
thanks to the informative and per-| not only had a thorough technical 
suasive character of the Parker/ understanding of his merchandise, | 
national copy. : |but he knew how to talk about it 

jin a persuasive and convincing | 
No Real Salesmen ane I bought. of 








| & 
ed on by a young woman, the only | c 
iselected with great care from a/|attendant in the place. She was| 


greatest business myths. I asserted | 





ene I had occasion to buy| Is this experience of mine more 
a water heater for my home. or less general? If you think not, 


a 


Multiply your traffic, sales, 


power- packed 
nation counter display and 
of ...to help you 


smashing 


advertising campaign! 


Look for the name stamped on the back! Only genuine 


ad 





SEALTUFT, the original stitchless quilted plastic has it! 





Oo F THE JASON 


. Promotion Kit! Business- 


building newspaper mats, dynamic 5-color combi- 


streamers, window cards, mailing pieces, samples 


local-level consumer 





CORPORATION HOBOKEN, 
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| Trailmobile Sells Recruiting Station— 


Ready to tour southern Ohio cities to get more volunteers for the Marine Corps is th 


| portable recruiting station, which is shown leaving the Trailmobile branch in Cincinnat 


The trailer is painted in the Marines’ colors. 





read no further. If you believe it|about your merchandise or service 

is, then it has a bearing on adver-|you are most anxious to have thor- 

tising that is important to you. /|oughly understood by the consum- 
* * * ing public. 

Tell the Story How are you going to put your 
: story over? Sure, clerk education is 

T DOESN'T matter what you/an absolute must—as far as it goes 

make or sell. Whether your mer-| But are you willing to entrust the 
chandise or service is boats, beer, |telling of your story solely to hun- 
building supplies, belting, banking, | dreds of thousands of store atten- 
or a bar of candy, you have a stery | dants whose sales skill, in an enor- 
to tell. There are many good things | mous number of cases, is the mere 
ere sd ity to make change and wrap 
up packages? 

You have a wonderful “mouth- 
piece” for telling your story in 
your advertising. Are you using 
it for all it is worth? Are you 
| packing it full of information 
| about your merchandise or serv- 
| ice, or have you been content to 

have your copy merely “remind” 

or “entertain”? 

I have before me a letter from 
ithe executive editor of the most 
| successful trade journal in its field. 
| He writes: 

“Speaking of informative copy, 
|we have just bought a Ward’s re- 
|frigerator, after reading all the 
|hoopla about the other lines. The 
reason is that the Ward copy an- 
swered all our questions. Yet we 
jalso have two other nationally- 
advertised appliances and could 
just as well have bought again 
from the dealer who sold them to 
ius. But we happened to look over 
|Ward’s catalog—-and that ended 
}our search.” 

| The italics in the above question 
jare mine: “the Ward copy an- 


swered all our questions.” 
* * * 


Give Information 
| F\OESN’T it make sense that ad- 
vertising should answer con- 
sumers’ questions? Not all of them, 
| obviously; but the important ones? 
| Isn’t that the very essence of effec- 
tive selling—and of good public 
service and public relations? 

A current Crosley car ad fea- 
tures this headline: “NEW PRICE 
REDUCTIONS on all CROSLEY 
CARS!” Four new models are il- 
lustrated, and we are told that the 
prices are “$63 to $86 less.” But the 
prices—even approximate ones— 
are not stated. 

Don’t you agree that what a 
product costs is one of the first 
questions the consumer wants 
| answered? 

And do you think the current 
Mercury ad, which tells us that the 
car is “Lively as a base stolen!” 
and “Sturdy as the man behind the 
plate!” answers our questions in- 
formatively? 

I believe devoutly that both re- 
tailers and national advertisers 
should exert themselves to the 
limit in retail clerk education. 

I believe that trade papers can 
be used more intelligently and ag- 
gressively by advertisers in telling 
their dealers how to sell their prod- 
ucts more effectively and _ profit- 
ably. 

But, in addition, what's wrong 
with consumer education through 
sell! Tie in with the |the instrumentality of our adver- 

tising copy? Isn’t it well to re- 
member, too, that retail sales peo- 
ple are also exposed to what we 
say in our consumer advertising? 











profits with the new 


sample card, window 





Chrysler Dealer Forms Firm 
To Wholesale MoPar Parts 


Walton - Motors, Inc. (Chrysler- 
Plymouth), Chicago, has formed a 
|Separate firm to wholesale MoPar 
|parts to independent garages, truck 
fleets and service station in Cook 
and adjoining counties. Joseph 
| Levy, Walton president, named Roy 
Zimmerman vice-president. in 
charge of the parts outlet, to be 
known as the Walco Automotive 
Parts division. 
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By George Deery 
Associate Editor 

fribute to the public relations 
program of the American Petro- 
leum Institute was paid during for- 
mal presentation of the Public Re- 
lation News’ annual achievement 
award at Atlantic City recently. 

Mrs. Denny Griswold, publisher 
of the News, said the program 
conducted by the Oil Industry 

Information Committee on the 
community level set public rela- 
tions history in its “scientific, 

well-planned and well-executed” 
approach to inform the Ameri- 
can people about the oil industry. 

She presented an inscribed 
plaque to Frank M. Porter, presi- 
dent of the American Petroleum 
Institute, at a luncheon during the 
fall meeting of the Oil Industry 
Information Committee. 

George Freyermuth, manager of 
the public relations department of 
Standard Oil of New Jersey and 
1950 chairman of the Oil Industry 
Information Committee, paid trib- 
ute to former chairmen who helped 
develop the OIIC program. 

These were Robert Haslam, 
Standard Oil of New Jersey; Frank- 
lyn Waltman, public relations di- 
rector of Sun Oil; Ralph Champ- 
lin, public relations director of 
Ethyl Corp., and Conger Reynolds, 
public relations director, Standard 
Oil of Indiana. Freyermuth also 
lauded John Lovejoy, chairman of 
the public relations committee of 
the API board of directors. 


* * * 


Names Cory Snow 

Cory Snow, .Inc., Boston ad 
agency, has been appointed to 
handle the account of Gale Hall 
Engineering Co., manufacturer of 
Mile-O-Meter and other auto 
gauges. National consumer and 
trade publications and direct mail 
will be used. Radio and TV may 
be added later on. 

* + + 

Shirley in New Post 

Clifford H. Shirley, who has been 
with the advertising department of 
U. S. Rubber since 
1944, has been 
named manager 
of advertising and 
sales promotion, 
according to J. C. 
Ray, U. S. tire 
sales manager. 
Shirley succeeds 
Curt Muser, who 
has been named 
district manager 
at San Francisco. 
He joined the 
firm in 1933 as a sales representa- 
tive and had been in the ad and 
sales promotion post since 1947, 

* * * 


Times Ups Ad Rate 
Giving as its reason “increased 
operating costs,’ the New York 
Times has announced increased 
general, retail and classified ad- 
vertising rates averaging 5 per- 
cent, effective Oct. 1. Although 
the new rates were effective as 
of Oct. 1, current contract adver- 
tisers will have rate protection 
until their contracts expire, the 
Times states. 
* *” + 


Chrysler Drive 

Chrysler has launched an exten- 
sive campaign through 197 major 
newspapers in 140 cities to tell the 
story of its customer relations. 


C. H. Shirley 


A combined circulation of nearly | 


42,000,000 is represented by the 
publications which are carrying the 
Chrysler message. The newspaper 
list was drawn 
maximum circulation penetration 
into the 3,075 counties in the U. S. 
that are served by the dealers of 
Chrysler-built vehicles. McCann- 
Erickson, Inc., is the agency. 

A feature of the series is the 
listing of each of the 10,500 Plym- 
outh, Dodge, DeSoto and Chrysler 
dealers in the advertisements run- 
ning in his territory. The series 
stresses six factors which Chrysler 
considers of paramount importance 
in maintaining a high level of cus- 


tomer goodwill. 
* * * 


On the Cavalcade 


Two of Hollywood’s most versa- 
tile actors—Lee Bowman and Ralph 
Bellamy—will star in “Wizards of 
Whiting,” the story of the indus- 


Affecting Factories and Dealers... 
Auto Advertising 


that helped make | 


up to obtain the | 





trial miracle 
America a nation “on wheels” and 
contributed to victory in two world 
wars. 

It will be heard on Du Pont’s 
Cavalcade of America over the 
NBC network, Tuesday, Oct. 17, at 
8 p.m. e.s.t. Bowman and Bellamy 
will play the roles of Dr. Robert} 


td op i eRe 





E. Humphreys and Dr. William 
Burton, the two “wizards” of Stand- | 
ard Oil's Whiting (Ind.) plant, who} 
developed the oil-cracking process, | 
which assured America of plentiful | 
supplies of gasoline. 
o * * 


Hats Off 

Pontiac’s service direct mail pro- 
gram for 1950 has been voted Best 
in Industry by the 33rd conclave 
of the Direct Mail Advertising 
Assn. in New York. It is the fifth 
time Pontiac has been so honored | 
for production of dealers’ service 
merchandising promotional mail-| 
ings. Pontiac’s program has been | 
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Opened in Shelbyville, Tenn.— 


George Crenshaw Co. (International Harvester) has opened its new building at 301. Madi- 


son St. The one-story structure contains 14,231 square feet of floor space, with over 8,000 
| square feet given to parts and service areas. 


Buick Sales | | 
Top 427,000 | 


FLINT. — Buick sold 43,743 new | 
cars in September to bring its total 
for the year to 427,804, Ivan L.| 
Wiles, Buick general manager, an- | 
nounced here. 


Sales in the first nine months of | 





Bendix 


STARTER DRIVE 


ECLIPSE MACHINE DIVISION of 
ELMIRA, NEW YORK 


Detroit Office: 8-212 General Motors Bldg. 


| Expert Sales: Bendix International Division, 72 Filth Avenue, N. Y. 11, N, ¥, 


from Twin Coach Co., 





this year were 43.3 percent ahead 
of the 298,605 cars sold in the same 
period of 1949, he added. 


Buys Five Twin Coaches 

RICHMOND, Va.—Five new 45- 
passenger buses have been pur- 
chased by the Virginia Transit Co. 
Kent, O,, 
for a total cost of $86,000. 


RELIABI 


f\plant tour was arranged 


a! Cite Come 


Toledo Teachers Tour 


Auto-Lite Plant 


TOLEDO.—Seventy Toledo school 
jteachers were given a first-hand 
look at the production of automo- 
tive electrical equipment by Elec- 
tric Auto-Lite Co. during a recent 
plant tour. 

Part of a city-wide business-in- 
dustry-education day program, the 
in co- 
operation with the Toledo chamber 
of commerce. The Auto-Lite quota 
of teachers were transported by 
special bus to the Stickney Ave. 
plant of the company, which is en- 
gaged in the manufacture of dis- 
tributors and the assembly of igni- 
tion coils, 

They were received by the plant 
manager and in small, conducted 
groups, shown the operations, Other 
Auto-Lite products, made in 25 
other plants in the U. S. and Can- 
ada, were shown in a display. 

Purpose of the B-I-E Day was 
to acquaint the city’s entire teach- 
ing staff and, through them, school 
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INSTALLATIONS 


prove its 


VERSATILITY and 
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LITY 


pupils, with the products of local 
industry and with the contributions 
industry makes to the community 
and its economy. 


SPECIALISTS IN ALL TYPES OF STARTING 





When Industry endorses a product to the extent of 
80 million installations, little need be added—that 


AVIATION CORPORATION 


product is proved beyond question. This record has 
been achieved by the Bendix* Starter Drive. Its 
versatility, reliability and economy have made it the 
overwhelming choice for push button, floor button, 
clutch pedal, accelerator and automatic starting 
applications. No matter which kind of starting you 


employ, insist on known quality, specify Bendix Starter 


Drives—the best proved in the industry. 


“REG. U. S. PAT. OFF 
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Wisconsin Group Is 


MADISON, Wis.—The Wisconsin 
trucking industry has taken the 
offensive. After quietly observing 
for more than a year the political 
and public agitation about truck 
taxation and truckers’ use of the 
public roads, the Wisconsin Motor 
Carriers Assn. has laid before the 
legislature a formal proposal for 
laws advantageous to the carriers. 
The association is the principal 
trade group of Wisconsin truckers. 


In a brief submitted to the leg- 
islative interim committee on 
highways organized a year ago 
to study all phases of the Wis- 
consin public roads problem, Man- 
ager John P. Varda of the as- 
sociation asked for legislation 
that would: 

1, Repeal outright the ton mile 
tax which he said unfairly exempts 
many carriers, and is subject to 
evasion by many others. 

2. Liberalize weight restrictions 


Haulers on Offensive 


For Liberalized Statutes 


Pressing Legislature 







to allow the carriers to transport | 


larger pay loads. 

3. Reduce the higher registration 
fees for the larger commercial car- 
riers to “equalize” charges with 
those made upon competing carri- 
ers licensed in other states, and 
increase the registration charges 
upon other trucks, including farm 
trucks, which are now among the 
lowest in the country. 


4, Achieve uniformity of size 
and weight’ restrictions with 
those of other states, so that 
there will be no justification for 
proposals to have the national 
government rule the field of 
trucking. 

5. Invoke stiffer penalties for in- 
tentional or repeated violations of 
the road weight laws, according to 
the Indiana pattern which imposes 
penalties graduated according to 
the degree of the offense. 

6. Rewrite the state’s highway 
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Rubber-Lined Acid Tank— 


Lined with rubber at the Tuscaloosa (Ala.) plant of B. F. Goodrich Co., this 3,000-gallon 
tank truck, owned and operated by Ray Smith Transport Co., Dallas, is the first tank truck 
granted a license to haul acid over public highways in Texas. The tank, constructed by 
Butler Mfg. Co., Kansas City, has the Triflex rubber lining construction developed by Good- 


rich. ae _ 
budget law to provide a more effi- 
cient use of the state road tax 
dollar and a more economical state 
network of roads. 

The proposals were laid before 
a committee of citizens and law- 
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of Richland Center which had 
been regarded as holding a 
somewhat punitive attitude to- 
ward the problem of trucks and 
motor carrier regulation. 


The study committee received the 





makers headed by Sen. Jess Miller | association proposals with sparse 












IT 1S TRUE! 


Raw Material costs 
have gone up 15 to 
30%. Most manu- 
facturers are rais- 
ing prices... but 
Contempo offers 
this fine quality lug- 
gage at little or no 
higher than former 
prices. 

You get consistent- 
ly better values in 
Contempo Quality 


Luggage. Compare 
Prices. You'll be 
convinced. 


P.S. Not too early 
to order for Christ- 
mas. 


Ladies (;- 
3-Pc. 


set 


Specially 
Priced 


Te 


Bet ee 
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LADIES POPULAR TRAVEL SET | 

in Finest Top-Grain Cowhide j 
Finest value Contempo has ever offered. 

Every detail luxuriously created. Long-bound, i 

magnificently styled in popular Suntan Cow- i 

hide. Lightweight and strong, all-plywood \ 

i 

i 

i 


construction. Solid brass hardware; 


the best value being offered anywhere. 
No. 600 — 3-Piece Set 


21” Dress Wardrobe, 21” O'nite, 26’ Pullman 
YOUR DEALER'S COST................ $87.50 Set 
List Price, including Fed. Tax...... $169.50 Set 


No. 552 Two-suiter 
Size: 24x 18x72" 


rayon 
moire linings, full shirred pockets. Order a 
set today. Judge for yourself if this is not 


No. 551 One-suiter 
Size: 24x 18 « 51,” 


guaranteed. 






r 





[J (enclosing check) 


Style No. Color 


Ladies Luggage may be bought separately: 21" O'Nite $25; 


21" Dress Wardrobe $38.50; 


14" Train Case $25; 


NOW, More Than Ever... Get Acquainted with Contempo Quality 


The Ultimate in LOW-COST Luggage 


No. 550 Companion 
Size: 21 x 14 x 7” 


CL) (Ship Open Account. Bank references attached) 
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No. 518 Short Trip 
Size: 18x13. x5%" 


Matched Luggage for Men 
in Fine Top-Grain Cowhide 


You'll like the clean-cut, new 1950 styling at Contempo's sensible 
lower prices. Each piece solidly constructed of Top-grain Aniline 
Cowhide. Wide 42-inch bands on sides of each bag, and leather- 
covered steel center-frame give extra strength and longer wear. 
Here's a bag for every need. The two-suiter for extended trips; 
one-suiter for week-long trips; Companion for week-ends; the 
18-inch bag for short business or airplane trip. Expertly designed 
interiors for quick, efficient packing. Auto dealers, coast-to-coast, 
are selling Contempo Quality Luggage for Extra Profit and an 
added service to customers. Try a sample set today. Satisfaction 


COLORS: Smooth Suntan or Ginger Cowhide; 
Also 2-suiter and Companion in Black or Brown Walrus Grain 


Your List Price 

Style No. Item Dealers’ Cost Inc. Fed. Tax 
552 24” 2-Suiter $31.50 $62.00 
551 24” 1-suiter 30.00 59.00 
550 21” Companion 25.50 52.00 
518 18” Overnight 23.50 46.00 


ema ee Send Order Form Today wa. om -—4 
CONTEMPO Luggage Co. 170 Fifth Ave.,N. YC. 10, 
Please ship the following numbers. 


1 (Ship C. O. D,) 


Dealer's Cost 


Quantity 


26" Pullman $34.50; 


18" O'Nite $23.50 


liberalizing changes in weight laws: 





| “bridge formula” exempt interme- 
|diate axle groupings. 


Thomas Visits Paris Show, 





comment, although Chairman Mill- 
er hinted that it may be difficult 
to persuade the committee to rec- 
ommend legislation that will re- 
duce rather than increase the road 
tax income needed to meet the 
growing burden of road construc- 
tion and maintenance costs. 


The ton mile tax now realizes 
about $3,000,000 a year for the 
state. But only about 15,000 car- 
riers out of more than 207,000 now 
registered, according to the truck- 
ers’ group, now pay the tax. There 
are numerous exemptions by law, 
and the association noted that he- 
cause it is self-assessed “it is not 
susceptible of full, actual and im- | 
partial administration. | 


Manager Varda maintained that 
all of the tax money extracted 
from the trucking industry should 
be in the form of registration 
fees and motor fuel taxes, which 
are equitable measuring sticks of 
road use. 


On registration fee policy, Varda 
complained that the fees of this 





|Sstate “vary from one extreme to 


the other. The farm truck has one 


| of the cheapest registration fees 
jin the U. S. At the other end, the 


commercial trucker pays one of 
the highest,” he commented. 

He maintained also that the reg- 
istration fee should be upon the| 
truck, and that the trailer should | 
be issued merely an identification 
plate at a nominal charge. Today’s | 
law provides for the taxation of 
both vehicles. Were the trailers 
exempt, and a corresponding as- 
sessment imposed upon the trac- 
tors, Wisconsin trucking firms 
would buy more trailers to render 
better service to shippers, the as- 
sociation manager and several in- 
dividual trucking firm executives 
testified. 

Although the truckers insisted 
they favor the truck tax reci- 
procity agreements with other 
states under which Wisconsin 
carriers travel tax free in other 
States in return for similar Wis- 
consin state government conces- 
sions to non-resident truckers of 
those contracting states, they 
argued that the system is not 
wholly advantageous for them 
because of this state’s higher 
registration fees upon its own | 
operators. 

The association asked for these 





That for weights and sizes the 


That the maximum weight on a| 





Plans Jaunt to London 


DETROIT.—C. B. Thomas, presi- 
dent of the Export division of 
Chrysler Corp., left Detroit by plane | 
Oct. 10 to view the Paris and Lon- | 
don automobile shows and to at-| 
tend sales and business conferences 
in Belgium and Turkey. 

In Paris, Thomas presided at a 
meeting of European distributors 
of Chrysler products. Other execu- 
tives who attended the Paris meet- 
ing include Stanley G. Keevil, man- 
aging director of Societe Anonyme 
Chrysler S. A., the Antwerp plant; 
Benjamin King, chairman of Chrys- 
ler Motors, Ltd., of London; C. N. 
Galer, regional manager of Euro- 
pean and Near East regions, and 
Hector Caramella and H. R. Hig- 
gins, European field representatives. 





|were named, 


specific tandem axle be raised 
32,000 pounds from 30,000. 

That the gross weight maxi 
mum be put at 67,000. The pres 
ent theoretical limit in the Wi- 
consin law is 71,000 pounds, br 
few vehicles are designed to car 
ry more than 60,000 pound 
legally. 

That the height of legal vehic!: 
remain as at present, but that 
additional one foot of height 
allowed for the load; for a n¢ 
maximum of 13.6 feet. 

The truckers association refut: 
what it said is a popular impr 
sion—that truck weights are ti 
principal cause of road deterior: 
tion. Weather, long neglect ot 
maintenance and reconstruction, i) 
adequate design, and other facto: 
“including our owr 
lack of foresight.” 

The association conceded th: 
problem of weight violations, bu! 
it asserted also that “the pictur: 
has been grossly exaggerated for 
the sole purpose of making law 
makers and the public generally 
receptive to punitive taxation and 
regulation. The association con- 
demns_ overloading contrary to 
statutory provisions and does not 
object to more progressive puni- 
tive fines for the intentional over- 
loading,” the committee was told 


Copp Acquires K-F Line 
Maynard Copp, Rochester, N. H., 
has constructed a new sales and 
service garage. He will become a 
dealer for Kaiser-Frazer cars. 
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STOP 
vibration 
101SE€ 


WITCOTE Undercoating 
stops car vibration, noise, 
rattles, and squeaks. Pre- 
vents heat and fumes from 
working up through the 
floor. It also prevents un- 
dercar rust . . . lasts the life 
of the car. Valuable to car 
owners, and profitable to 
car dealers. 


GET IT FROM YOUR JOBBER 

ASK FOR IT BY NAME- GENUINE 
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America’s Ne. 1 Bag Maker 
and Burlap Importer 
DETROIT ¢ Brooklyn « Chicago 
indianapolis « New Orleans 
Boston ¢ New York « St. Louis 


Also Offices In Other Principal Cities 











EE A Te mere 
A ON I OS TL TE a we » 





NE 
of m 
ica f 
pane! 
sonnt 
Mané 

Ce 
tion 
sary 
its | 
mat 
sup] 

To 
thur 
ploy! 
princ 

a 
in tl 
mak 

2. 
milit 
vidu: 
utmc 

3. 
velc 
at ¢ 
res¢ 
cess 
pro} 

Sp 
ment 
tive 
man 
19 tk 
to 
there 





| 


” 
g 








Employers Ponder Future 


Manpower 
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Shortages 


| ous 
| interests 


Worry Management 


NEW YORK.—A serious shortage 
of manpower will develop if Amer- 
ica faces full-war mobilization, a 
panel of speakers agreed at a per- 
sonnel conference of the American 
Management Assn. 

Complete utilization of the na- 
tion’s labor force will be neces- 
sary if the U. S. is to safeguard 
its national security and provide 
materials and leadership in the 
support of world peace, they said. 

To achieve these objectives, Ar- 
thur W. Motley, of the U. S. Em-| 
ployment Service, offered three 
principles: 

1. Each 
in the capacity in which he can} 
make the maximum contribution. 

9 


“. 


military, should utilize each indi-| 


|Brooks of the International 
|therhood of Pulp, Sulphite and Pa- 


|lieves 
All employers, including the|Union lie in securing a share of|we have to reduce the total of pri- 


pay,” a socialistic principle, 
Hahne stated that American busi- 
ness Management must answer | 
those Americans who are ready 
to accept article XII of the Sov- 
iet constitution which propounds 
the principle “From each accord- 
ing to his ability, to each accord- 
ing to his work.” 

A labor viewpoint on bargaining 
trends was given by George W. 
Bro- 


per Mill Workers. 


| depend upon the kind of things | 


that can be done through govern-| 
ment rather than the kinds of | 


things which can be done with em- | 


ployers. 

Brooks also noted that continu-| 
inflation runs counter to the 
of labor because “the| 
unions are almost never able to do}! 


/more than keep abreast of an in-| 
flationary movement.” | 


N. Arnold Tolles, professor at 
Cornell university, called the gov- | 
ernment’s “wait and see” policy | 
on price and wage controls un- 
realistic, 
Declaring 


that even 


the general good, Tolles said infla- 
tionary forces must be checked. 
“But,” he warned, “neither con- 
tingent controls, nor a _ universal 
wage-price freeze, nor a policy of 


|no controls can provide us a satis-|the government should be balanced | compare 





ere 


patriotic | ee 
| businessmen cannot be expected to} 
know when to curb self interest for | 


Charles Simon Presents Training Car— 

The Norwich (Conn.) Ford dealer (third from right) is shown giving a 1950 Ford to 
Norwich Free academy for use in driver training. School, AAA and state officials watch 
presentation. 


with other industries in 


Brooks noted “That at this mo-|factory solution to the problems of|by a curtailment of the dollars!the area. 


| ment the trade unionist is above all| mobilization, as long as the infla-| spent by private parties.” | 
individual should serve |@nxious to preserve the free enter-|tionary forces themselves remain 


prise system, because he still be-| 
that the interests of his| 


an increasingly large output.” 
But he warned, this attitude will | 


unchecked. 
“To check the forces of inflation, | 


vate and governmental spending so 
as to keep it in line generally with 


vidual’s skills and abilities to the| : i ; 
|/not survive a prolonged period of |the slowly growing volume of phys- 


utmost. 

3. The government should de- 
velop manpower programs aimed 
at enlisting the will of loyal and 
resourceful Americans to the suc- 


cessful accomplishment of the 
program. | 
Speaking of military require- | 


ments, Col. Daniel O. Omer, Selec- 
tive Service Systems, said: “Our| 
manpower pool in the age group) 
19 through 25 is basically adequate 
to meet our foreseeable needs, but | 
there are three important changes | 
that are necessary to make this} 
basic adequacy realistic.” 

These changes, said the colonel, 
would lower present physical and | 
mental standards, revise the cri- 
teria for dependency deferments 
and make World War II veterans, | 
under 26, available for service. 

Col. Omer emphasized that the| 
military “would continue to main- | 
tain a very strict attitude toward | 
the occupational deferment of men | 
under 26 and fully utilize the age | 
group now liable for induction be- | 
fore expanding the age bracket.” 

His advice to employers was: 
“Do not ask occupational defer- 
ment for men under 26, except 
in the most extreme cases; util- | 
ize as much as possible men who | 
cannot meet the physical and 
mental standards of the armed 
forces as we knew them in World 
War II; plan to keep all men in 
the age group 26-35, during the 
foreseeable future, but develop 
plans which would permit the 
release of this age group to the 
armed forces if this nation should | 
be faced with a real fight for sur- 
vival; plan to keep men over 35 
indefinitely, since it appears at 
this point that it would be better 
to build our armed forces from 
men under this age.” 

Duncan J. Morgan, director of 
human relations for ATF, Inc., told | 
employers “to look anew at men)| 
who are prospects for advance- 
ment in our Own companies, and 
let us resurvey men with us in the 
last war who are retired or are 
clearly in non-critical occupations, | 
and who would want to come back 
to help in a common cause.” 

Management’s challenge in the 
coming decade was outlined by 
Dr. Earnest H. Hahne, president 
of Miami university (Ohio). 

Among major problems, accord- 
ing to Hahne, is the danger of in- 
ternational law taking away from 
individual naticns the right to fix 
trade and immigration barriers. 
Another challenge confronting man- 


agement, he said, is whether the 
present tax system is_ basically 
sound. 

Noting that the federal tax 


system is based on “ability to 


Gas Price War Looms 
In Brownsville, Tex. 


BROWNSVILLE, Tex.—What ap- 
peared to be a gasoline price war 
was under way in the lower Rio 
Grande valley of Texas last week 
after four major oil companies cut 
retail prices. 

Cuts by Gulf, Texaco, Sinclair 
and Magnolia followed a day after 
two independent producers reduced | 
their prices a half-cent to a cent 
a gallon. The four major com-| 
panies followed with price slashes | 
averaging two to three cents on 
both regular and high octane gas- | 
olines. 


federal 


| Wages because gains then would increase in the dollars spent by duct wage surveys to see how they 


Smyth warned management to 
|get concessions in return for any- 
thing it might give unions now 
;}and to put all policies and proced- 
| ures affecting wages into writing. 

| Finally, he said, remember the 
| white collar workers and foremen. 


Several things that manage- 
ment can do about company wage 
and salary structures were pre- 
sented by Richard C. Smyth of 
Schick, Inc, 

He told employers to prepare job 
descriptions for all jobs at all lev- 


regulation of prices and/ical] output. That means that the|els in their organization and to con- | These groups are ready for union 


organizing drives, Smyth said. 


More filtering surface ... better filtering surface 





Up to 10 times greater filtering area. Revolu- 
tionary accordion-pleated design. More than 
10 ft. of filtering area in 334 ins. diameter. 


eee assure more dirt removed 


But how about this? 





PUROLATOR 
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“FIRST IN THE: ()) FIELD OF FILTERING” 





_ . 
Filters Microscopic Particles. In tests made with approved 
graded Test Dust ranging up from one micron (,000039 in.) 
up, Purolator* removed 97.8% in first pass through. 


Purolator leaves in 
important additives 
many oil filters take out 


When the additives in motor oil siay in, you 
get the protection you pay for—protection of 
alloy engine parts from acid action. 


When filters take out the additives you lose 
two ways; you pay for something you don’t 
get; your engine suffers needless wear-and-tear 
—with costly repairs the end-result. 


You are invited to consult with our 
engineering department at any time on spe- 
cific questions concerning oil filters. Or write 
for available data on the Purolator Micronic* 
Oil Filter. 


*Reg. U.S. Pat. Of 


PUROLATOR PRODUCTS, INC. 
Rahway, New Jersey andToronto, Ontario, Canada 
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Belief that Minnesota courts 
would sustain an ordinance to per- 
mit all-night parking on payment | 
of a fee was expressed to the Min- | 
neapolis city council by City Attor- 
ney John F. Bonner. 

An all-night fee-parking system 
is now in effect in Milwaukee, | 
where the municipality charges $4 | 
a month and permits the motorist | 
to park in front of his home. Adop- | 
tion of such a system for Minne- | 
apolis has been proposed by Alder- | 
man George K. Tuttle, chairman) 
of the police committee, and the 
question of legality was put to the | 
city legal department. 


* + * 


Kentucky Cities Ask Right | 


To Impose Excise Levies 


A resolution urging that Ken- 
tucky cities be authorized by state 
constitutional amendment “to levy 
all forms of excise taxes” has been 
adopted by the Kentucky Munici- 
pal League. 

Kentucky cities are now pro- 
hibited from levying excise taxes 
on such items as gasoline, alco- | 


holic beverages and _cigarets, which |to pay less in the 






News, Advertising, 
Readership 


Devoted to Building a 


Better Civilization 


|hicles be 
| that levy. 


jare taxed by the state. The league 


also asked that cities be given a 
larger share in state gasoline tax 


receipts and that city-operated ve- | 


exempted from paying 


& 4 * 
Highway Users Oppose 
Higher Indiana Gas Tax 

Plans to wage a strong cam- 
paign against a proposal to in- 
crease Indiana’s present four- 
cent state gasoline tax rate have 
been announced by the Indiana 
| Highway Users conference. 

A two-cent gasoline tax in- 
crease is being sought by the 
Indiana County Commissioners 
Assn., with the proposal expected 
to be one of the major issues 
raised during the 1951 state leg- 


islative session. 
+ * * 


|Nebraska Farmers Promised 
Cheaper Refund Expenses 


Gov. Peterson has announced | 
that Nebraska farmers will have 


future for han- | 


award. 


16, 1950 


| 


| 


ce, 


‘Ford Honors Ferguson of Natchez— 


The first Ford 500 club certificate in the New Orleans area has been presented to Randall 
Ferguson (center), salesman of Bluff City Motors, Natchez, Miss., by J. P. Rooker (right), 
of Ford's New Orleans district. Herbert Mead, vice-president of the dealership, holds the 


‘dling of their requests for refund|the program under which farmers | 
refunded money they} 
3 percent |paid as taxes on gasoline, but the| 


of taxes paid on gasoline used in|would be 
agriculture. Heretofore, 
of the amount refunded a farmer|lawmakers ruled that the program 
was retained by the state to pay|must be self-sufficient. Therefore, 


costs of administering the agricul-|the state took 5 percent of the} 


|tural refund program, The figure | refunds to administer the program 
was cut to 2 percent, effective | until 1943, when the deduction was 
Oct. 1. jcut to 4 percent. In 1945 it was| 

Nebraska's 1941 legislature set Up! | reduced to 3 _Percent. Gov. Peter- | 


Reach the foundation 
of buying with 


DEPTH OF PENETRATION 


The significant thing is not how much market is covered by a certain 
medium, but how much is penetrated. THE CHRISTIAN SCIENCE MONITOR has 
unusual depth of penetration. It goes daily into homes of better than average 


“spendable income’”’ 


income available for constructive spending 


where the MONITOR is eagerly awaited and read with great thoroughness. 
Readers know that its advertising columns are wholly reliable; consequently, 
these men and women act upon MONITOR advertising to an extraordinary 


degree. 


Many leading retailers have told us that the customers who most often 
ask for nationally-advertised merchandise by brand name are MONITOR 


readers. May we su 


bmit a planned advertising program in the MONITOR 


for your products? THE CHRISTIAN SCIENCE MONITOR, One, Norway Street, 


Boston 15, Mass. 


SPEAKING OF DEPTH OF PENETRATION, HERE IS WHAT ONE ADVERTISER 


definite. They all 
neighbors to ‘go do 


says: “I thought you would like to know how the subscribers to The 
Christian Science Monitor cooperate with advertisers . 


. Results are 
seem to be glad to use our products and tell their 
likewi use’. We consider the Monitor the best adver- 


tising medium we use.’ 


The (“H RISTIAN 
SCIENCE 


MONITOR 


An International Daily Newspaper 





Listen every Tuesday night to 


Branch Offices 


NEW YORK: 588 Fifth Avenue 
CHICAGO: 333 N. Michigan Avenue 
DETROIT: 3-101 General Motors Building 
KANSAS CITY: 1002 Walnut Street 
SAN FRANCISCO: 625 Market Street 
LOS ANGELES: 650 S. Grand Avenue 
SEATTLE: 824 Skinner Building 
PARIS: 56 Faubourg Saint Honore 
LONDON, W.C. 2: Connaught House, 
163/4 Strand 
GENEVA: 28 Rne du Cendrier 


“THE CHRISTIAN SCIENCE MONITOR VIEWS THE NEWS* 
with Erwin D. Canham, Editor, over the ABC network 





‘}son said a cut in the cost of ad- 

ministering the program figured in 

the new reduction to 2 percent. 
” + * 


Court Upholds Miami Beach 
In Parking Project Plans 


Authority for the city of Miami 
| Beach to issue $1,500,000 worth 
| of bonds to improve its parking 
facilities has been upheld by the 
Florida supreme court, 

Miami Beach proposes to ac- 
quire additional automobile park- 
ing facilities and improve present 
facilities. The bonds will be paid 
| off with revenue from the park- 
ing facilities, including that from 
on-street meters. The plan’s op- 
ponents had contended the city 
had no authority to issue the cer- 
| tificates and that operation of the 
facilities would illegally place the 
| city in competition with private 


.| enterprises. 


* * : 


lowa Speed Bans Asked 


A resolution asking for a state 
speed law of 60 miles per hour day- 
time and 50 miles per hour at night 
was adopted by the Iowa State 
Grange at its annual convention. 

* + * 


Permanent Indiana Tags? 


| Indiana Secretary of State 
|Charles F. Fleming has announced 
|he will seek enactment next year 
lof legislation providing for the is- 
|suance of permanent motor vehicle 
'registration plates. He explained 
that under the plan, a motorist 
would retain the same license num- 
ber as long as he remained in the 
same county. A new number would 
be assigned when a vehicle owner 
moved to a new county. 
| + * * 





| No Fenderless Cars 


Buffalo’s common council has di- 
|rected the law department to draft 
ja new city ordinance prohibiting 
ifenderless cars from use of the 
city’s streets. 


‘Canada to Expand 
Synthetic Rubber 


Plant in Sarnia 


OTTAWA.—Expansion programs 
|involving expenditures totaling $24,- 
|600,000 to meet increased demands 
'for gasoline, oil and synthetic rub- 
ber products have been announced 
by the Canadian Oil Refinieries and 
the Canadian government’s syn- 
thetic rubber company, Polymer 
Corp., with both building programs 
being concentrated near Sarnia, 
Ont. 


Trade Minister Howe announced 
authorization of a $6,600,000 expan- 
sion for Polymer Corp. in Sarnia 
and said increased demand, brought 
}on by a booming crude rubber 
price trend and defense plans, has 
been so great that the $50,000,000 
plant has been incapable of supply- 
ing needs. He said that “since it 
is anticipated that this demand will 
|continue for an extended period,” 
it has been decided to expand the 
plant’s 130,000,000-pound rubber 
producing capacity from 20 to 25 
| percent. 


| President W. Harold Rea, of Ca- 
|nadian Oil Refineries, a subsidiary 
|of the Canadian Oil Companies, has 
| announced an $18,000,000 expansion 
|program at Froomfield. The refin- 
jery to be built there will process 
| Alberta crude oil and, in addition, 
|could supply butylene and ethyl- 
/ene, synthetic rubber components, 
jto the Polymer Corp., only two 
|miles away. The refinery will pro- 
|duce an annual 105,000,000 gallons 
|of gasoline as well as other prod- 
| ucts, 

| After the new refinery is built, 
use of Canadian oil instead of U. S. 
crude will save $17,500,000 a year 
in U. S. funds. 





| Economic Panel 


Opens i in Detroit 


DETROIT.—The 19th executive 
| seminar conducted by the American 
| Economic Foundation of New York 
;will open here today (Oct. 16). 
Local host is the Detroit board of 
| commerce. 

The weeklong seminar will at- 
| tempt to give corporate officials the 
| “knowhow” needed to lead in-plant 
j}employe discussions of company 
economics, says Hamilton Eames, 
seminar leader. 
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«Continued from Page 10) 


st: te shipment valued at $25,000 or 
more a year. 

4. Enterprises which annually 
supply at least $50,000 worth of 
materials or services necessary 
te the operation of businesses 
failing into categories, such as 
chain stores. 

5. Any other enterprise which 
has (a) a direct inflow from out- 
of-state materials valued at $500,- 
000 or more a year; (b) an indirect 
inflow of materials valued at $1,- 
000,000 or more a year; or (c) a 
combination inflow and outflow of 
goods which add up to at least 100 
percent of the amounts required in 
categories 3, 4, or 6a and 6b. 

6. Establishments substantially | 
affecting the national defense. 
+ * + 
U. S. Payroll Up 
pwr ge employment again has | 

passed the 2,000,000 mark, a} 
congressional joint committee on 
nonessential expenditures disclosed | 
last week. 
This is the first time it has 
passed that level since October, 
1949, except for a brief period 
when the 17th decennial census re- | 
quired a flock of temporary em-| 
ployes. 

The growth of the military es- 
tablishment accounted for all of 
the increase, it was indicated. 
The net gain in civilian employ- 
ment by the defense establishment | 
in July and August, the first two} 
months of the Korean war, was! 
66,372. The rise in August was 60,- | 
121 and in July 26,251. 

Among civilian agencies, on the 
other hand, there was a net decline. | 
It dropped 2,951 in August—con- 
tributed mainly by a decrease of | 
2,123 in the Post Office department 
and 1,318 in the Veterans Admin- 
istration. 

The August jump in the military 
civilian payroll raised the aggre- 


Marcus Disputes 
Haulers’ F igures 


On Overloading 


MADISON, Wis.—Only 77 of 11,- 
286 trucks inspected by the Wis- 
consin motor vehicle commission 
over a five-week period were found 
guilty of overloading violations, ac- 
cording to the Wisconsin Motor 
Carriers Assn, 

However, Ben Marcus, motor ve- 
hicle commissioner, says the asso- 
ciation’s report represents a sharp 
“distortion” of the real situation. 

Marcus says that in reality 198 
of the trucks were overloaded in 
excess of their registration, that 
another 112 were found operating 
without current registration and 
another 91 without payment of tax. 

Further, Marcus says, inspection 
officers found 54 trucks operating 
without authority, 37 on restricted 
highways and 16 operating in ex- 
cess of their authority. 


Frost—U. S. Rubber 


Albert G. Frost has been named 
manager of tire engineering re- 
placement at U. S. Rubber Co. In|! 
his new position, Frost will be U. S. 
Rubber’s contact with special ac- 
counts on product and technical 
matters. 
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NAME PLATES 


DEALERS: 


The Modern Service Identification 
Emblem—Plus Advertising Value. 


Write TODAY for beautiful full-size 
FREE SAMPLE... Yours to keep and 
compare! 

@ NO OBLIGATION @ 








|creases in August were the Depart- 
ment of Commerce—which added | dodge officials congratulating them on their victories are (left to right): 
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gate of all federal employes to 2,- | 
042,309, according to personnel re- | 
ports compiled by the congressional | 


committee headed by Sen. Byrd, |} 
Virginia Democrat. 
The civilian increase by 


Army alone in August was 26,709. 
of the Air Force 11,391 and of the 
Navy 21,997. The Office of Secre- 
tary of Defense added 
ployes. 

The overall increase in civilian) 
employment in the military estab- | 
lishment, the committee pointed | 
out, included 23,912 employes as-| 
signed to work on the mutual de-| 
fense assistance program. 

The only civilian agencies which 
had any substantial payroll in- 


the | 
! 
| 


24 em- 


1,278 workers—and Selective Serv- 
ice, which added 1,129. 


Other departments which had 
smaller gains 
Aeronautics Administration, the 


National Bureau of Standards, the 
Inland Waterways and the Bureau 
of Public Roads. 


first in the tandem-axle semi-trailer event; 


straight truck competition; 
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Space Drawing 
Dates Set for 
Chicago Show 


| CHICAGO.—James F. McManus 
jr, chairman of the committee in 
charge of the 43rd annual Chicago 
automobile show, announced last 
week that passenger car space 
drawings will be held Oct. 25 and 
those for trucks Nov. 2. 

The show, under sponsorship of 
the Chicago Automobile Trade 
Assn., will be staged during the 
nine-day period of next Feb. 17-25 
jat the International Amphitheater, 
where it set a new alltime attend- 
}ance record of 478,000 last Febru- 
ary. 

A CATA bulletin carried the ad- 









America's champion truck drivers piloting Dodges were crowned at the American Trucking| vice that exhibitors should make 


| Minneapolis, first place in the straight truck event; L. F. VanNortwick, Dodge director of | 


R. D. Wallace, Charlotte, 


trailer event, and E. P. Lamb, Dodge chief engineer. 


Robert Rudesill, Minneapolis, second in the tandem-axle semi- 


| Assns. 1950 National Truck Roadeo finals in New York. Six new national champions and | hotel reservations early in view of 
Richard Wold. |the number of conventions to be 


|held around show time. 
“We have received encourage- 


truck sales; Frank Kirkpatrick, Portland, Ore., tractor with single-axle semi-trailer; Harry| ment from factory executives, who 
included the Civil|W. Polloch, Baltimore, third in the tandem-axle semi-trailer event; O. E. Chapman, Denver,|Urge us to go ahead with plans, 
N. C., third in the | 


in addition to which other cities 
|are also scheduling shows for next 
|year,” McManus said, following a 
|meeting of the show committee. 
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Hurry ... Get Your Orders 


| deal Christmas Gift... 





PRESENT ONE TO EACH OF YOUR 
SALESMEN, DEPARTMENT HEADS! 


Heavy demand has forced a third printing of 
John Munn's new book, "A Guide to Automobile 


Selling.” 


in concise language.” 


good. 


just ahead." 


Wt 


and to the point." 


° 


in 


$3.50 per Copy Postpaid 





BOOK DEPARTMENT 


Automotiue News 






Here are what prominent dealers say: 


“"A Guide to Automobile Selling’ is all that the name implies! 
You have covered all of the phases of automobile retailing which 
have any real bearing on the subject and every phase is expressed 


J. Saxton Lloyd, Daytona Beach, Fla. (Buick-Cadillac) 


“| have read your ‘A Guide to Automobile Selling.’ | like it. It's 
It's full of the things a salesman can get his teeth into. | 
believe it would be particularly helpful in these most trying times | 


M, G. Stevens, New Orleans, Louisiana (DeSoto) 


“| have read very carefully ‘A Guide to Automobile Selling,’ and 

| want to sincerely compliment you, as you have done a fine job. 

There is no question in my mind but what every dealer and every 
salesman in this business would be better off if they had the oppor- i 
tunity of reading this book. .. ." 
Hildemar E. Johnson, Youngstown, Ohio (Dodge) | 


Today! 











“It is my conviction that there is an army of salesmen in this 
industry who could benefit from owning and reading your book, not 
only once, but from time to time." 

L. M. Stewart, St. Louis, Missouri (Chrysler) 


“| think you have done an excellent job in outlining the funda- 
mentals which are so necessary for every salesman to follow if he 
desires to make the selling of automobiles his life work. It is brief 


Fred |. Lyle, New Kensington, Pennsylvania (Ford) 


“I have read a lot of ‘stuff’ on speech and salesmanship and |! 
know when I've got the genuine article, the real ‘McCoy.’ You are | 
making a significant contribution in the automotive and sales field." 


Elsworth F. Du Teau, Lincoln, Nebraska (Chevrolet) 


Detroit 26, Mich. 


— 
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Affecting Factories and Dealers... 
Auto Advertising 






(Continued from Page 47) 


consistently hailed throughout the 
industry, with sales reaching near- 
ly 20,000,000 pieces in recent years. 
That number will be exceeded sub- 
stantially, judging from ‘51 ma- 
terial ordered, according to Gen- 


eral Service Manager Hugh J. 
Hales. 
Further increases are expected 


from introduction of special authen- 
ticated full-color Indian-lore pieces, 
suitable for framing, available to 
anyone requesting through Pontiac 
dealers. ng 


Sinclair’s Detroit Show 

Sinclair Refining has purchased 
on WXYZ-TV, Detroit, the filmed 
sports show titled Top Views in 
Sports. The show is from 6:45 to 
7 p.m. es.t. Thursdays. Morey, 
Humm & Johnstone, New York, is 
the agency. 


Bowlers on TV 


Floyd Rice, Ford dealer, and the 
Bowling Proprietors Assn. of Great- 


NOW UNDER CONSTRUCTION: 





| annual 


er Detroit are again sponsoring 
Make It and Take It, Detroit’s only 
bowling show on WXYZ-TV. Pow- 
ell-Grant Advertising, Detroit, is 
the agency. 


* * * 


Scan Business 


The New York Times has plan- 
ned the largest advertising promo- 
tion campaign in its history to an- 
nounce publication of two business 
and financial sections to be pub- 
lished with the Times regular is- 
sue of Jan. 2 and 3, it states. 

On Jan. 2, it will publish the 
Review and Forecast of 
U. S. Business, Industry & Finance, 


theme of which will be “Industry 
Mobilized at Peak Levels.” Jan. 3, 


the International Trade supplement 


will be issued, theme of which will 


be “World Trade—Key to World 


Recovery.” 
* * * 


Maestro Back 
Paul Whiteman has resumed 


the Paul Whiteman Goodyear re- 
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Salvi Workers Visit Olds Plant— | 


Twenty-two members of the sales, service and office staffs of the Oldsmobile dealership | 
in Cambridge, Mass., headed by Peter Salvi, president, visited the Oldsmobile plant at 
Lansing recently after a charter airpiane flight from Boston. Salvi is on the top step just 
emerging from the plane door. Others in the party included A. Seminara, sales manager; 
Frank Hefron, office manager, and George Hughes, parts manager. The party toured the 
Oldsmobile plant and were guests of Oldsmobile executives at an evening dinner. 





vue over ABC-TV Sunday at 7 
p.m., e.s.t. Outstanding features 
of the half-hour revue again will | 

be the production numbers, in | About Leather 


dance group, principals and 


guests will participate, 
* * * 





which the entire 50-member en- A current presentation of the 
Tanners’ Council of America fea- 


semble of orchestra, vocal chorus, 
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tures an illustration of a leathe 
trimmed steering wheel. The a: 
follows a musical motif consister 
with the title of the brochur 
“Style Notes.” 


* 7 * 


Dealers Broadcast 

All football games of Oklahom 
university are being broadcas 
this fall on a 22-station stat: 
wide radio network, the firs 
statewide hookup in Oklahom: 
radio history, under the sponsor 
ship of the Oklahoma Chevrole! 
Dealers Assn. 


* * * 


Paul Hammett Dies 

Paul Hammett, 57, manager o! 
the Detroit office of Motor, died at 
a Pontiac hospital last week after 
a long illness. He was born in A 
lanta and came to Detroit in 1937. 
Mr. Hammett was a graduate of 
the University of Oklahoma. 


* ? ? 


Names 

Lawrence Holder has joined the 
public relations department of Gey 
er, Newell & Ganger. Holder was 
previously with the publicity de- 
partment of the American Broad- 
casting Co. Before that, he served 
as a radio account executive with 
Russell Birdwell Associates. 

Fred Wartenberg, printing super 
visor of Metropolitan Sunday News 
papers, Inc., has announced his 
resignation effective Dec. 31. He 
has not announced his plans for 
the future. 

W. A. Hammond has joined the 
administrative staff of Brooke. 
Smith, French & Dorrance, ad 
agency. 


Makers Call Off 
Big Show for 
Detroit Jubilee 


DETROIT.—Because of the tense 
international situation and result- 
ing defense program, automobile 
manufacturers have cancelled plans 
for elaborate displays during De- 
troit’s 250th birthday festival next 
year. 

The original idea, before the Ko- 
rean war broke out, was to con- 
struct new exhibit buildings and 
remodel others at the Michigan 
state fair grounds. However, it was 
decided that it would be unwise to 
use materials and manpower that 
could better be used in the de- 
fense effort. 

The part of the auto makers in 
the celebration, which will run 
from the first of the year until 
the end of July, will now be con- 
fined to contributions and perhaps 
@ parade. 

The festival’s directors intend to 
bring in topnotch entertainment 
and to present free shows. 

During the birthday week start- 
ing July 24 there will be a big pa- 
rade and shows, and _ opening, 
groundbreaking and_ cornerstone 
laying for new public buildings. 






LICENSE PLATE 
WY Bay lao) 


On or Off With a Quarter Turn 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens li- 


cense plate securely in place. Will} 


not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each.... .§ .20 
Packed 12 to Box- 


Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 
Order Direct from .. . 


HOUSER ENGINEERING ® 
MFG., INC., Bluffton, TEs 
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What’s Pushing Inflation? 


Bank Calls Wages Chief Contributor; 
Sees Commodity Prices in Check 


NEW YORK.—With the rise in 
commodity prices checked, wage 
rates in recent weeks “have be- 
come the most important contribu- 
tor to the inflation spiral,” the Na- 
tional City Bank of New York de- 
clares in its October letter on eco- 
nomic conditions and government 
finance, 

“A visitor from another planet,” 
the bank says, “might well be 
puzzled to discover on what grounds 
these wage increases are being! 
made. 

“From the employers’ point of 
view, they are essentially the 
consequence of a tight labor mar- 
ket . .. the labor unions, how- 
ever, in the interest of their pub- 
lic relations, do not crudely de- 
mand what the market will bear 
but seek to convince the coun- 
try that there are other economic 
and ethical justifications.” 

These include cost of living and 
“pre-invasion parity” ideas, accord- 
ing to the bank, which adds: 

“The contentions of the unions 
relating to living costs disregard 
simple facts. By the latest figures, 
as of mid-August, the cost of living 
from February of this year, the 
postwar low, to August was less | 
than 4 percent, whereas the bulk | 
of the wage demands run from 10| 
percent increase upward.” 

In contrast with higher wage | 
costs, which are reflected in the 


Olds Wins 


Picture of 51-Year-Old Car 
Wins Photo Contest 

SYRACUSE, N. Y. — A photo- 
graph of a 51-year-old Oldsmobile, 
which is still “going strong,” won 
first prize in the old-car photo- 
graphic contest sponsored by the 
Automobile Club of Syracuse on its 
50th anniversary. 

The picture, submitted by Frank 
Williams, of Ithaca, was the unan- 
imous choice of the judges over) 
approximately 350 entries. 

Eighteen others won subordinate 
prizes. Judges considered age, | 
composition and historical value of | 
the automobiles. 

Henry Lederman, of Syracuse, | 
captured second place for his photo | 
of a 1901 Pierce Arrow motorette. | 
Third prize went to A. J. Conine, | 
of East Syracuse, for a photo of | 
a Locomobile steamer. 
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LAS-STIK’S THE LEADER in the 


polishing cloth field—a better prod- | 
uct than ever now with SILICONE 
added to the impregnation. There's | 
EXTRA VALUE in this big, heavy- | 
nap flannel cloth with stitched edge, 
in serviceable metal container, Fine 
for furniture, too. If jobber can’t 
supply, order direct from: Las-Stik 
Mfg. Co., Hamilton, Ohio. 
















THE ORIGINAL 
WAX-TREATED 


POLISHING CLOTH 
FURNITURE 


FOR AUTOMOBILES AND 


higher costs and prices of manu- 


factured articles, the bank declares 
that “the check in the upsurge in 
staple commodities is heartening. 
It encourages hope that specula- 
tive buying and stocking hereafter 
will look a little less attractive and 
that inflationary pressures will not 
be augmented by excessive com- 
mitments and inventories. Every 
sign that an anchor is holding is 
welcome.” 

Possibility that the slackening 
off of the rise in prices which 
occurred since the defeat of the 
Communists in southern Korea 


| 


| Minneapolis Dealer Delivers 14 Trucks— 


P. D. Robinson, manager of Cook Coffee Co. A partner in the dealership, Carr Barington, 
lis president of the Minneapolis Automobile Dealers Assn. The other partner, Bert Baston, 
| is line coach of the University of Minnesota's football team. 


| 








Curtis Raberge, truck manager of Baston-Barington Chevrolet Co., turns over the fleet to 





will be an interlude in inflation, 
“seems worthy of consideration,” 
the bank observes. 


Entering into the businessman’s 
calculations as to the trend, it adds, 
is the question of controls over 
mortgage lending and consumer 
credit, both of which are already 
reflected in the softening of the 
prices of used cars and the drop 
in residential building contracts in 
September. 
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s ° jager; George E. Merz, vice-presi- 

Hartford Firm Operating |dent and treasurer; Elizabeth A. 
Mack Truck Branch |Gager, secretary. All officers have 
HARTFORD, Conn. — Hartford | been associated with Mack Truck 
Mack Sales & Service, Inc., Wind- |C°rP. for years. Cowles said that 
sor St., has taken over the local |there would be no change in per- 


sonnel. The change in ownership 
factory branch of Mack Truck | coincides with the announcement 
Sales. The new corporation is|of Mack’s 50th anniversary models. | 


wholly owned by its officers, A. P.|The business will continue to be 
Cowles, president and general man-|operated at the same location. 
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Cummins Reports 
Plans to Boost 


Diesel Output 


COLUMBUS. Members of the 
national sales force of Cummins 
Engine Co. were back at their sta- 
tions last week after hearing that 
their company plans immediate pro- 
duction increases “to satisfy the 
demand” for lightweight diesel en- 
gines in 50-550 horsepower ranges. 

Cummins’ sales personnel, along 
with department managers and ex- 
port representatives attended a 
two-day session at the company’s 
factory here. 

L. W. Beck, sales vice-president, 
reported that increased demand for 
Cummins diesels is coming from 
all sections of the country. He said 


-|that a new storage center to be 


completed early in 1951 would free 
other areas for production activity. 

However, C. R, Fox, manufactur- 
ing vice-president, sounded a note 
of caution. He pointed out that a 
possibly tight manpower situation 
might make it difficult to find men 
for training as machine specialists. 





AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 


Here's air-cooled comfort in seat covers! 
Lumite fabric lets air circulate freely because 


weave “breathes” 


. .. keeps the surface cool in summer— 
prevents clamminess in winter. And Lumite 


good as it feels. It's 


woven of tough saran that is scuff-resistant 
... that can’t be harmed even by batter, 
acid. Yes, in wear—as well as comfort and 
appearance—seat covers of Lumite fabric 
serve best. Stock them and watch them 

sell best. They're the world's finest! 


Look for this full-page, four-color 


the Oct. 28th 


POST and November HOLIDAY 


(on Sale Oct. 18th) 
* 


One of a colorful series in the 1950 Lumite campaign, this 
advertisement will start lots of people looking for the air- 
conditioned luxury of Lumite. Use Lumite’s FREE adver- 
tising mats and promotional material. Let these people 
know you stock seat covers of Lumite fabric. 


automobile seat covers of 


ITE’ 


eae woven SARAN fabric 


LUMITE DIVISION, CHICOPEE MANUFACTURING CORPORATION OF GEORGIA, 40 WORTH STREET, NEW YORK 18, N. Y. 
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WASHINGTON. The Depart- 
ments of Commerce and Interior 
last week jointly released a memo- 
randum of agreement covering al- 
location and priorities powers over 
minerals and metals as follows: 

1. Commerce will immediately 
delegate to Interior the following 
authority: 

Power to contro] the distribution 
of: 

Non-ferrous metals and minerals 
as raw materials and through the 
process of smelting and refining; | 

Ferro-alloys as raw materials 
and through their smelting and 
refining; 

Ferrous metals and minerals as | 
raw materials up to but not in- | 
cluding the blast furnace. 

Power to allocate and issue di- | 
rections for the use of plant facil- | 
ities of the industries producing | 
the foregoing products, including | 
mines and concentration plants. | 

2. The authority so delegated 
may be exercised by Interior in 
its own name but will conform | 


High-Level Cooperation 


Allocation Powers Over Minerals, Metals 
Agreed Upon by C 


| jurisdiction 


AUTOMOTIVE NEWS, OCTOBER 16, 


ommerce, Interior 


to production policies and pro- 
grams established by Commerce. 

3. Interior will serve as claimant 
agency before Commerce and else- 


where for the industries whose 
output it allocates as_ specified 
above, 


4. Commerce will not maintain 
an industry division or staff with 
over the industries 
specified above, but this function 
will be performed by Interior, 
which will be the primary point 
of government contact for such 


| industries. 


Interior will be responsible for 
the initiation of general programs 
and procedures for distribution 
of materials to the industries 
specified above. Such programs 
and procedures, if approved by 
Commerce will be incorporated 
in NPA regulations and orders. 
Upon issuance of any such regu- 
lation or order, Commerce will del- 
egate to Interior primary responsi- 
bility for its administration, sub- 





ject to such policies as may be 
prescribed by Commerce. 


Policy determinations of Inter- 


1951 Nash Shown in St. Louis— 


Dealers and their employes in that area are shown inspecting the new models. 





made with respect to the mining 
machinery industry. Interior will 
act as claimant for that indus- 


ior with respect to the distribution! try and will propose and admin- 


of materials, including the con- 


ister allocations and priority or- 


struction of new facilities, within| ders of the NPA with respect to 
quantities which may be allocated| that industry. Such arrangements 


by Commerce to the industries rep-| will 
be fol-| predominant use of the product 


resented by Interior will 


be made only where the 


lowed by Commerce to the fullest! of the industry is for the mining 
extent feasible under then current! industry. 


procedures. 


6. Commerce and Interior will 


5. Special arrangements will be | maintain close liaison in the devel- 


MIDWAY BETWEEN HARD AND SOFT RUBBER 


New thermosetting plastic, known as Enrup, offers a flexibility 


| 

\ 
\ 
' 
| 
} 


or rigidity that rubber can’t provide 





SPROCKET MOLDED FROM ENRUP. Note the absence of metal 
bearing. This great new plastic has unusual abrasive resistance, 
can be molded to close tolerances, eliminating need for elabo- 
rate finishing operations. Enrup can be machined. 


ENRUP IS FABRICATED AND MOLDED ENTIRELY BY U. S. RUBBER ENGINEERS 
It is especially valuable on heavy-duty lathes, household ap- 
pliances, plating barrels, and for dozens of other applications. 
Gears made of Enrup, for example, have been operating for 
more than a year in applications where conventional metal gears 
have failed within a few weeks. CAN YOUR PRODUCT be im- 
proved by this versatile material? It has an adaptability that may 
mean increased suce 


UNITED STATES RUBBER COMPANY 


MECHANICAL GOODS DIVISION, ROCKEFELLER 


ess for your product. Write to: 





BETWEEN THE EXTREME ELASTICITY of soft 
rubber (the strip at extreme left) and the rigidity of 
hard rubber (strip at extreme right) are 4 strips of 
ENxrup. Note varying degrees of flexibility, making 


Enrup a true bridge between hard and soft rubber. 
It is about one-half the weight of aluminum. 





TRUCK AND PASSENGER CAR distributor caps 
Enrup are tougher. The rotor in foreground is also longer 
wearing. Enrup has high impact strength and a degree of tough- 
ness and flexibility heretofore lacking in the plastics field. 


A PRODUCT OF 


CENTER, 





NEW YORK 20 N, Y. 


molded from 


|The 
running change. 





' 


opment of policies, programs ar 
procedures affecting the miner: 
and metals industry as a whole. 





Chicago Planners 


Busy on 1951 


‘World Trade Fair 


| CHICAGO. — Officials and dire 
| tors of the First U. S. Internation 
|Trade Fair held here in Augu 
jare formulating plans for the 19: 
| fair based upon a study being ma 
}on the first fair, according to I 

| Anoff, president. 

“We want to base our planned 
improvements for the next fair on 
the basis of proven experience 
this first type of fair ever held 
the U.S.” 

Based on that experience, Anoi! 
said that the board of directors ha 
already voted to change the date 
|of Chicago’s 1951 fair to Sept. 8-25 
This will give it an additional week 
jand afford the public more oppor 
tunity to view the exhibits. 

In hailing the success of the first 
|fair, Anoff said that it was impos- 
|sible to accurately determine or 
even estimate the amount of busi- 
ness done in dollar volume by 
exhibitors, but that fair officials 
were not concerned about the re- 
luctance of exhibitors to reveal 
sales figures. 

“The amount of sales resulting 
from an international trade fair is 
not a measure of either the value 
or the success of it,” Anoff said. 
“The tremendous orders anticipated 
in the next year as the results of 
deals made, are the more accurate 
evidence that the fair was a great 
success.” 

However, many officials of gov- 
ernments and exhibitors at the fair 
have made announcements regard- 
ing sales, among them are: 

United Kingdom, exceeded $5,- 
000,000; Germany, exceeded $4,000,- 
000; Yugoslavia, exceeded $1,000,000, 
and Portugal, exceeded $1,000,000. 

From unofficial figures, the show 
was visited by approximately 25,000 
registered buyers and by 300,000 of 
the general public. Products from 
47 nations were exhibited. 


Ford F 3 Teche 
Get New Shifts 


DETROIT. — Steering column 
gearshifts have been made stand- 


|ard equipment on Ford F-1 trucks, 
Paul O. Larson, manager of truck 


and fleet sales, announces. 


Relocation of the gearshift on 
the steering column, he said, will 
provide greater floor and cab space 
and ease in operating the vehicle. 
installation was made as a 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America's No. 1 Industry . . . an esti- 


mated more than 100,000 readers weekly! 


Welcome friend! 
Hitch up your chair, 
be comfortable, and stay awhile 


That's the warmhearted spirit you'll find 
at The Fort Shelby. Conveniently located, 
it’s famed for hospitality as well as the 
value in its 900 rooms with bath, chair- 
side radio, servidor, and circulating ice 
water. There are two fine restaurants, 
and an attractive cocktail lounge. 


Garage and Parking Facilities 


HOTEL 


FORT SHELBY 


DETROIT 
J. E. FRAWLEY, GENERAL MANAGER 
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G is Tax Hikes Top Ua ess 


Several States to Vote 
On Automotive Issues 





By Bethune Jones 
Staff Correspondent 
»YROPOSALS of automotive inter- 
est will appear on the November 
general election ballot in a number | 
of states, a survey reveals, with| 


the outcome likely to have a signifi- | | counties and the three major cities. 
cant effect on future state legisla- | 


tive trends. 

A referendum will be held in 
Nebraska on legislation enacted 
last year which increased regis- 
tration fees and boosted the state 
gasoline tax rate from 5 to 6 
cents. 

Gasoline tax increase proposals 
were overwhelmingly rejected at 


referendums held earlier this year | 


in Missouri and North Dakota. 


Whether or not Nebraska's elec- | 
attract | 


torate acts similarly will 
widespread interest for its possible 
bearing on the fate of bills propes- 


ing automotive tax increases which | 
are expected to be widely intro- | 


duced in state legislative sessions 
throughout the country next year. 
* * * 


Le highway bond proposals 


will appear on the ballot in| 


Louisiana and Rhode Island. 

A proposed state constitutional 
amendment to be submitted to Lou- | 
isiana voters would authorize issu- | 
ance of $140,000,000 in road and 
bridge bonds. Another Louisiana | 
proposal would provide for con- 
struction of a Lake Pontchartrain | 
causeway by issuance of $30,000,000 | 
in bonds, and of a Pontchartrain 
lakeshore highway by issuance of | 
$15,000,000 in bonds. 

A $12,000,000 highway bond 
issue will be submitted to Rhode 
Island’s electorate in a move de- 
signed to pave the way for a 
$40,000,000 long-range highway 
construction program. 

Minnesota voters will act on a/| 
proposed change in the sharing of | 
state gasoline tax receipts. At 
present, two-thirds of Minnesota | 
gasoline tax revenue go to im- 
provement of state trunk highways, 
and one- -third is allocated back to 


Henry J Orders 
Put - 16,993 
On Debut Day 


WILLOW RUN. — Kaiser-Frazer 
dealers received a total of 16,993 
cash-deposit orders for Henry Js 
on the day the new model 
introduced, Walter deMartini, sales 
vice-president, said last week. 

First-day showroom attendance 
amounted to more 
persons, he said. 


The K-F official described the 


than 1,500,000 | 


| CLEVELAND, — 


}open all of the 
jfor producing man-made 


;down since shortly after the end 
| of World War II, according to Wil- 
liam S. Richardson, 


was, 


| rubber 


Henry J introduction as developing | 
“the greatest initial reaction we've | 


ever experienced on any new model 
showing.” 

He said dealers continue to re- 
port a steady stream of showroom 
traffic. 

“This sampling bears out our 
feeling that the public has long 
awaited a _ full-sized automobile 
without the unessential frills and 
gadgets which run up the cus- 
tomer’s cost, but add nothing to 
riding comfort or ease of driving,” 
deMartini declared. 





| HONG KONG.—Chinese Commu- | 
|nists are planning the construction 
jof large-scale factories to manu-| 


| 


|Chinese World. 


|of all 
|complished early in 1951, will put 


| Noting that 
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|passed a resolution that the auto- | Russia. The meeting closed with|been submitted to Mao Tze Tung, 
|motive industry in China should | |a set of plans for the future Chi-|chairman of the Chinese Commu- 
follow the example set by Soviet |nese auto industry which — have nist regime, the correspondent said. 





the counties for road work. Under | 
a proposed state constitutional 
amendment, the allocations would 
be changed so that the state would | 
|/use 50 percent for trunk highway | 
work and split up the rest between 


* * * 


| @TATE constitutional amendments 
| to outlaw the diversion of auto- 
|motive tax receipts to nonhighway 
| purposes will be submitted to the 
voters of Oklahoma and Tennessee. 
| Similar amendments already are in 
effect in 21 other states. 
An initiated proposal to appear 
on the Massachusetts ballot would 
| provide uniform rates for the 
state’s compulsory motor vehicle 
liability insurance program. The 
measure would change the pres- 
ent law by providing that the 
premium charges shall be “uni- 
form throughout the common- 
wealth and shall not be fixed or 
established by the commissioner 
of insurance according to dis- 
tricts or zones.” 

Washington state voters will act 
on a cash sickness benefits act, in- 
{tended to compensate workers for 
‘loss of wages due to illness or! 
other nonoccupational disability. 
The measure was passed by the! 
| 1949 state legislature, but was kept 
— going into effect by referen-| 
|dum petitions. If approved by the 
|electorate, the program would be) 
financed by a 1 percent deduction | 
from payrolls, to be paid by em- | 
ployes on salaries =» to $8,000. 


5,000 New Jobs 
|Seen i in Reopening 


Of Rubber Plants - 7 a Fae ee 


nals OW fake ak ie dese oP INCREASE Vou, Rp P ep 0, F, 17, s 
with CELLO ~ RIGHT WOW 


|the government’s decision to re- 
HERE IT IS! 


nation’s facilities 

rubber, 
some of which have been closed 

The red-hot accessory item 

a you’ve been looking for. Hun- 

dreds of dealers have already found 

“diamonds in their own back yard” 


by easy sales of Cello Grille and 





TRUCKS 


POWER 
PILOT 


ECONOMY 


FORD 


Division of 


FORD MOTOR COMPANY 





president of 
B. F. Goodrich Chemical Co. 

“The program for producing 929,- 
000 long tons of man-made rubber 
types, scheduled to be ac- 


an additional demand on American 
industry’s technical manpower,” 
Richardson said. “However, indus- | 
try met the urgent demands for 
in volume during World 
War II and can do so again.” 

B. F. Goodrich Chemical, one of | 
the largest producers of American- | 
made rubber during World War 
II, has the responsibility of pro-| 
ducing 150,000 long tons of rubber | 
in the new government program, | 

Goodrich, which now operates a/| 
|govemment co-polymer plant in| 
|Port Neches, Tex., with a design 
capacity of 60,000 tons, will reopen | 
and operate the government co- 
| polymer plant at Institute, W. Va., | 
having a design capacity of 90,000 
tons. | 


Is It Okay, Joe? 


Chinese Reds Planning 
Tc Build Auto Plants 


Trunk Guards. “A few dollars spent 
on Cello Guards may save you many 
times the cost of repairing damage” 
— this bit of selling wins many a 
sale. Try it on both new and used- ‘ 


car customers . . . and convince 





yourself. 

Custom styles for 1950 cars. Similar 
guards for 1946-49 models. Gleam- 
ing beauty — “‘looks like a million”. 
Guaranteed Super-Chrome finish. 
Installed in 5 to 8 minutes. Order 
from your nearest jobber or direct 
from factory. Specify car make and 
year when ordering. Send for FREE 






CELLO GRILLE GUARD 
WITH WINGRAILS 






FENDER GUARDS 
1949-1950 FORD 
1950 PLYMOUTH 






facture automobile parts and a| 
| giant astembly plant, says the local 
correspoident of the San Francisco 





catalog and price sheets today. 





the’ international CELLO LICENSE 


situation has been a source of 
alarm tothe Chinese Reds, he says | 
that they feel that in the event of 
|Pacific war they would be cut off 
|from supplies of automobiles, 
|trucks am parts from the West, 
particulary from the U. S. 

This fea’, the correspondent adds, 
led to a special meeting, convened 
| by the ministry of heavy industries 
in early August, to discuss ways| 
to accelerate the building of an| 
| automobile factory. 

At the meting, he says, the vice- 
minister of heavy industries ice: 


jNAME PLATES 
Ne gw! PRECISION CAST... 







ELIMINATING ALL DIE COSTS 
Quantities as low as 100 may be 
ordered with original design for every 

job! Proof of design submitted for 
opproval. Heavily chrome plated. 
Write for details. 













PLATE FRAMES 
Over 1,000,000 
pairs sold 







‘ 
a 








29th & McKean Sts. 
Phila. 45, Pa., Dept. A 





of the need ‘o hasten the plans for | 
the manufature of automobiles. | 
The conferes then unanimously | 
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Auto News from Britain 


Makers Report Good Business from Truck Show; 
No Great Changes Seen for Car Models 


By Arthur E, Jones giving more seating capacity. One 
Staff Correspondent luxury coach had a toilet compart- 


ONDON. Manufacturers re-| Ment, radio, microphone and cock- 
L ported good business from both | tail cabinet. 
domestic and foreign buyers at the| Other exhibits included an air- 
15th International Commercial Mo-| craft refueler with a tank capac- | 
tor exhibition, held here recently. | ity of 4,000 gallons, an 880-gallon 
Among — a = | mnitk tanker, a six-wheel drive 
a Joa cae 4,200,000. tractor, an_ electronic § ignition 
There were 450 exhibits at the | Starter for giving complete ga- 
show. rage tests, and a rear-engine 


Many of the single-deck coaches| coach chassis. 
on display measured 30 feet long} Vauxhall entered the field of | 
and eight feet wide, the recently-|heavy trucks, showing a 30 miles| Plymouths for Racine Police— 











and a new overhead-valve engine 
The Jowett Javelin and Jupite; 
| models show minor changes, Th 
Javelin has larger headlights, h\ 
draulic brakes and nonself-adjus: 
ing tappets, while a new radiat: 
| grille will be introduced late: 
The Jupiter has revised gear ra 
tios and standardized windscree 
arrangement, 

Armstrong Siddeley has _ int: 
| duced a limousine model. This fir 
has not had a car of this class « 
the market since before the war 

At the Paris show, Triumph i 
troduced a new sports model whi 
is expected to do well in the Am: 
ican market. Bentley also has h« 
|back a new model for this show 
* * * 





'Among the Makers 
ee to Guy Motors d 
“’ tributors, Sydney Guy said that 


approved size for the United King- per hour model with a seven-ton| Landy-Herold Motors, Inc. (Chrysler-Plymouth), Racine, Wis., has delivered 10 new Plym- | contracts with the government for 


dom. ' 
Government and police officials 
advised against the extension in 


length and width, but the views of| Speaking at the show, the min-|~ 


the manufacturers, who pleaded for |ister of transport said that on the|try with a tenth of the total value | producers have already said they 
,will be showing the same models 
as last year, with some improve- 


ments brought about as the result|to be affected before the middle of 
of experience on the highway dur-|next year,” he said. “I strongly 


standardization to maintain and/roads of Britain there are 872,000|of all exports, he stated. 
extend export sales, were adopted.|trucks and 73,000 coaches, both fig- | . eS 

a |ures higher than those of prewar. | 
|The current rate of commercial ve- | 
hicle production has reached 270,- | 
000 a year, he said. In exports, the 
motor industry provides the eat. | 


International Show 
EW surprises are expected at ing the year. 
the International Motor show | 


Interesting Displays 
MONG the exhibits of coaches 
it was noticeable that the un- 
der-floor engine is common now, 

















THE BIGGEST FAMILY COVERAGE AT THE LOWEST COST 


Baltimore families have increased by 28°, since 1940 — 
and more of these new families read the News-Post than 
any other newspaper! 


The News-Post has 68°, home-delivered circulation and 
has been Baltimore's favorite family newspaper for 22 
years. Its 58°, coverage is Baltimore's largest, reaching 
198,299 City Zone families*—at less cost, and at a single 
cost. (Total net paid, 227,091). 


Baltimore News-Post 


First in Circulation .. . First in Coverage in the 6th Largest City 


Pan 


© pay yyw 





® 
A HEARST NEWSPAPER—Represented Nationally by Hearst Advertising Service 


Offices in principal cities: Philadelphia * Baltimore * Boston * Chicago * Detroit 
Los Angeles * New York © Pittsburgh * San Francisco * Seattle * Fort Lauderdale, Fla. 





*ABC City Zone based upon Bureau of Census 1947 surveys for Metropolitan Districts. 


payload. It is claimed to be the} ouths to the city police department. Dealers (left to right) H. M. Herold and George H./the rearmament program were al- 
result of four years of experiment. | Landy presented the cars to Wilbur Hansen, chief, and Joseph Konicek, inspector. 
} 


| ready under discussion and this 
|would mean fewer trucks for the 
icivilian market. 

| “It will take time to get new 
|productions under way, and our 
own output of trucks is not likely 


urge you to study your require- 


The Sunbeam-Talbot 90 now |ments of vehicles and spares a 
in London. Many of the leading) has independent front suspension 
“ eee —|sible they can be delivered in the 


|year or two ahead so that if pos- 


first half of 1951. Even if this pol- 
icy does mean carrying a certain 
amount of increased stocks I feel 
| you will be well repaid.” 
| The Nuffield Organization has 
developed a _ research depart- 
| ment to test models. The experi- 
mental department can simulate 
conditions to be found on differ- 
ent roads in all parts of the world. 
Special rigs can create the dust 
met in a typhoon, a cold room 
submits the car to a temperature 
giving 100 degrees of frost, another 
machine measures the noise caused 
by vibration, and special rollers 
submit the car to the sort of pound- 
ing which can be expected over 
rough desert ground—a test which 
wears out a set of tires in 12 hours. 
* * a 


| Pressurized Coach 


| | EYLAND Motors has introduced 

4 a pressurized coach with a ven- 
tilating system which gives a com- 
plete change of air every 2% min- 
utes. By maintain‘ng air inside the 
coach at a higher pressure than 
the outside air it is possible to 
eliminate drafts and dust. Four 
high-speed electric fans—two ther- 
mostatically controlled—are incor- 
porated in the heating and ventilat- 
ing systems, and force 550 cubic 
feet of air, heated when necessary, 
into the coach every minute, Air 
leaving the coach can be used for 
cooling the diesel engine. 

Recent orders by foreign firms 
for Leyland include 200 passenger 
chassis and Comet trucks for Bra- 
zil and Uruguay, 50 trucks for 
Spain, and 110 coach chassis for 
the Middle East. The firm has ex- 
port orders on hand to the value of 
$15,000,000, it is said. 

Sir William Rootes has again 
called for the government to in- 
crease the number of cars which 
can be sold on the home market. 
At present, most of the indus- 
try’s output must be exported to 
gain dollars, 

However, following Rootes’ 
speech, the minister of supply made 
it clear that there is no possibility 
of more cars being sold in Britain. 
Instead, he said, the defense pro- 
gram may further limit domestic 
sales. 





* * * 


Steel and Output 


‘HE auto industry has protested 
strongly against the decision to 
go ahead with the nationalization 
of the steel industry, but with the 
setting up of a steel board it is 
now thought that little can be done 
to alter the decision while the So- 
cialists remain in power. 

In July the auto industry hit a 
new peak for car production with 
a weekly average of 11,000. Exports 
for the month were 31,750. Of the 
export total the U. S. took 1,750 
and Canada 7,500. 


Levinsohn Heads Drive 


Alex S. Levinsohn, president of 
Sutton Sales Co. (Hudson), Sag- 
inaw, Mich., has been appointed 
general chairman of the city’s 
United Chest campaign. Levinsohn 
is also president of the Saginaw 
Automobile Dealers Assn., and vice- 
president of the Michigan Automo- 
bile Dealers Assn. 
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Season, New Models Depress Prices and Sales .. . 


U. C. Slide Likely to Continue 


(Continued from Page 1) 


matched by other factors, deal- 
ers are much concerned over the 
consequences of a further cut in 
automobile credit buying. 

They argue that if the used-car 
market is bad with a time pay- 
ment limit of 21 months, it can 
only get worse if the payment per- 
iod is cut to 18 months. 

+ + * 


O FAR the decline in used-car 
7 prices has been confined main- 
ly to the wholesale level. There 
has been some softening in retail 
prices, but nowhere near as much 
as wholesale. 

Used-car dealers are among 
the first, however, to point out 
that retail prices did not rise 
proportionately with wholesale 
prices after the Korean war be- 
gan. AS a consequence, they 
have been reluctant to make any 
big reductions in retail prices. 


|dealers are loaded with cars bought 
prices and are 


‘out-of-line’ 

|}eager to sell. Few want to buy.” 

| From Toledo, Doc Greiner’s 
Auction reported “movement slow 
and prices still declining.” The 


jat 


‘Tanners Publish / 
Specifications 


| NEW YORK. — Definitions and 
specifications which have _ been 


Group of the Tanners’ Council of 
America have been published here 
by that organization. 

Entitled “Tanners’ Council In- 
dustry Specifications on Upholstery 
Leathers,” the publication contains 
four sections covering: Grades of 
leather; requirements for thick- 
ness, tannage and appearance of 


physical tests and chemical anal- 
ysis, and tests for special purpose 





It’s apparent from auction re- 
ports, though, that buyers are be- | 
coming reluctant, while sellers are 
at least attempting to unload some 
of their stock. 

+ 7 ~ 


eee from nine representa- 
tive auctions last week reveal 
that only 770 units out of 1,587 
offerings were sold—an average of 
49 percent. The same auctions in 
the preceding week had an aver- 
age of 55 percent on 747 sales out 
of 1,360 offerings. 

Although there were 227 more 
units offered for sale last week, the 
increase in the number of cars 
sold amounted to only 23 units. 


Comments on market condi- 
tions by auction operators con- 
tained little optimism. The only 
area reporting an improvement 
in prices was Ebensburg, Pa., 
which noted that prices were 
“slightly higher.” 

The Lebanon 
noted that the 
slightly improved,” 
prices were “steady.” 

~ ~ x 
Ts Capital City Automobile 

Auction in Austin, Tex., com- 
mented: “Dealers state that Regu- 
lation W has hurt their retail busi- 
ness very little.” 


All of the other auctions report-. 
ing listed prices as no better than | 
“steady,” while most noted a de-| 
cline. In Albany, N. Y., Tim Ans- | 
pach declared: “Conditions govern- | 
ing prices are very confusing. Many 


‘Chevrolet Night?’ | 
Planned in Flint; | 
To Cite Keating 


FLINT. — The home town of 
Chevrolet will stage a civic cele- 
bration to be known as “Chevrolet 
Night” at a cham- 
ber of commerce 
dinner in I.M.A. 
auditorium, Oct. | 
25, honoring T. H. | 
Keating, general | 
manager of Chev-| 
rolet. 

Forbes K. Merk- | 
ley, chamber of | 
commerce presi- | 
dent, announced | 
that Keating had 
accepted the} 
chamber’s invitation to speak at) 
the dinner as the highlight of a| 
program depicting Flint’s major 
contributions to the growth of 
Chevrolet, and Chevrolet’s contri- 
bution to the growth of Flint. M. 
A. Gorman, editor of the Flint 
Journal, will be toastmaster. 


Merkley said that invitations had | 
gone out from the chamber to top| 
Chevrolet officials, headed by Keat- | 
ing and including E. W. Ivey, ad- | 
ministrative assistant to the gen-| 
eral manager; W. J. Scott, general | 
manufacturing manager; E. H. Kel- | 
ley, chief engineer; E. S. Wellock, | 
manager of manufacturing plants; | 
R. G. Ford, manager of assembly 
plants; Fred Fraser, general audi- | 
tor; L. P. Van Arman, division | 
comptroller; D. G. Frazer, director 
of industrial relations, and C. J. 
French, national public relations 
director. | 


(N. J.) auction 
“retail market is 
adding that 















T. H. Keating 


leathers. 








;}adopted by the Upholstery Leather |} 


finished upholstery leather; require- | 
ments and detailed explanation of | 
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auction in Denver blamed light 
retail business and the approach 
of winter for a “slight weaken- 
ing” in demand and prices. 


terized the retail market as 
| “quiet.” One of them said whole- 
isale prices of 1949 and '50 models 
|had dropped $100 last week because 
“there are too many of them being 
offered for sale.” 

* * * 


EPORTS of used-car sales in 
Cleveland for the week ended 
|Oct. 7 showed a stable market. 
There were 2,465 used-car 
during the week. This was only 


Registration W went into effect. 

There was a sharp drop in 
| used-car sales in Akron, however. 
In the week ended Sept. 30, only 
441 units changed hands, com- 
pared with 597 in the preceding 
seven days. 

September used-car sales in De- 
troit and Columbus, O., fell about 





STRAIGHT CYLINDRICAL 


ROLLER BEARINGS 


Detroit used-car dealers charac- | 


sales 


14 units under the 2,479 used cars | 
sold in the city the week before| 


57 


Src Le | 








Planning Ohio Dealers’ Convention— 

Columbus dealers who are making plans for the parley, which will be held Oct. 23-24 at 
Neil House in Columbus, are left to right, seated: Sam Wolf (Oldsmobile); D. Paul Davies 
| (Chevrolet), chairman; Lou Wilsch (Chevrolet), president of Ohio Automobile Dealers Assn.; 


| George C. Bobb (Chevrolet), and James L. Saeger (Buick). Standing: Walter Hamer, ex- 
| ecutive secretary of OADA, and John B. Barton, executive secretary of the Columbus Auto- 
mobile Dealers Assn. C. P. Spooner, not present, is also on the committee. 


| 
| 

| a oe _ aneneememeanen ———— eee anaes 
| 


September, compared with 15,153 in 
August. Detroit’s September used- 
car sales were the lowest since 


|20 percent below the August level. 
|Columbus listed 8,727 used-car 
|transactions in September, against 





| 





10,190 in August. April, while the September total in 
Used-car sales by new-car dealers|Columbus was the lowest since 
February. 


in Detroit amounted to 12,872 in 





SPHERANGULAR 
ROLLER BEARINGS 


All that is best in roller bearings 


Hyatt makes an extensive line of 





roller bearing types and a complete 
range of sizes which enable designers 
of cars, trucks and buses to select the 
correctly 
the job to be done. 

Whether it’s the Spherangular type 
angular contact, self-aligning bearing 


engineered bearing to fit 


or the Hy-Load cylindrical bearing, 
you can depend that when stamped 
“Hyatt Made in U.S. A.” it represents 
all that is best in roller bearings. 
o * * 

Hyatt Bearings Division, General 
Motors Corporation, Harrison, New 
Jersey; Detroit, Michigan. 


HYATT ROLLER BEARINGS 
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Ohio Dealers Wait Edict 


On Insurance Sales 

COLUMBUS, O.—A demurrer mo- 
tion filed by the attorney general 
of Ohio in answer to a petition 
by Motors Insurance Corp., re- 
garding automobile dealers as in- 
surance agents has been taken 
under advisement in common pleas 
court here. 

The MIC suit seeks to enjoin the 
Ohio department of insurance from 
requiring that insurance salesman 
do most of their business on un- 
controlled volume. The principal 
use of an Ohio license to sell in- 
surance, the state holds, is for 
placing coverage on property of 
which the agent 


Koch Heads Grand Jury 

William F,. Koch, McMahan-Koch 
Motors, Louisville, has been named 
foreman of the city’s October grand 
jury. 


is not a vendor. | 


itor of the 
| Reconciliation Service, was drafted 
|to preside over the WSB. 
independent | 
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Dr. 


WASHINGTON.—Moving steadily 
forward in preparation for the day 
when price and wage controls may 
become necessary, an administrator 
for the promised Economic Stabil- 
ization Agency and a chairman of 


ithe planned nine-man Wage Sta- 


bilization Board have been selected 
by President Truman. 

A man to head the price divi- 
sion was yet to be chosen at press 
time for Automotive News. 

Dr. Alan Valentine was named to 
head the ESA. Cyrus Ching, direc- 
Federal Mediation and 


The 
agency, 


ESA is an 
reporting directly to the | 


Quantity 


PRODUCTION 


oi 
GREY IRON CASTINGS 


ONE OF. THE NATION'S 
LARGEST AND. MOST MODERN 
PRODUCTION FOUNDRIES 


lt. 
tT 


ESTABLISHED 


1866 


ae el 


FOUNDRY DIVISION 


MAIN OFFICE 


AND MANUFACTURING 


ae Vee 


CHATTANOOGA 2, TENNESSEE 





MA, 


Cuts Delivery 
Costs Up to 


damage. 
oble advantages. 


ONE LEVER RAISES.. 


Twin hydraulic 
Gate can be 
Operates by 


load goes up in a few seconds. 
cylinders safely handles all loads. 
stopped and held at any elevation. 
truck engine. 


CATE CLOSES EASILY. 


Sturdy light weight gate platform closes easily as 





LIFT GATE 
“PICKUP TRUCK’ 


50% 


Any type load easily placed on gate from ground 
or curb. Will handle loads up to 800 Ibs. 
Speeds up deliveries—many other profit- 





Stops 





U.S. Fills 2 Key 


Valentine Named ESA Director, 
Ching Chief of Wage Board 





Posts 


President. Its assignment is the 
overall task of keeping the economy | 
on an even keel. 

It will be Dr. Valentine’s job to | 
work out both short-range and 
long-range price and wage stabil- 
ization policies and programs with 
a maximum of relief from sky- 
rocketing prices and a minimum of 
shock to our economic system. 

The task calls for a broad un- 
derstanding of the fundamentals 
of the American economic system, 
for a combination of toughness 
and flexibility, a capacity for bold 
thinking and for tactful action in 
| the public interest. 

The WSB will have nine members 
yet to be appointed—equally rep- 
|resenting labor, business and the 
public. 
under Dr. Valentine, also a Re-| 
publican. 

The WSB’s first job will be to 
make recommendations to the ESA. 

Should the President decide to 
put controls on prices and wages 
—as he has the authority to do— 
Ching’s board may develop into 
an agency similar to the War 
Labor Board of World War II, 
which settled disputes in defense 
plants. 

Dr. Valentine is expected to be| 
at his new post this week. It is 
likely he will be consulted on the 
appointment of a price control di- 
rector, and a selection for this job | 
may be announced soon. 

There will be little for Ching to 
do in his new job until after price 
controls are clamped on. Indica- 





will be a month or more before 
the government will take any sta- 
bilization action. 

Elsewhere in the slowly-develop- | 
ing controls framework. the De- 
partment of Defense and the Gen- 
eral Services Administration have | 
agreed to unify their handling of | 
major traffic management prob-| 
lems. 

Meanwhile, ICC Commiss‘oner | 
James Knudson, who is adminis- 
trator of the new Defense Trans- 
portation Administration, an- 
nounced the appointment of key 
men to handle the work of that 
agency. 

They are: Homer C. King, of the 
'ICC bureau of services, deputy ad- 
|ministrator; Walter Raineville jr., 
|director of the American Transit 
| Assn. who will be exclusive as- 
| sistant, and Francis Silver, general 
counsel. The latter was general 
| counsel for oDT from 1945 to 1949. 





| Syracuse Thealler 


‘Wins Suit Over 


Lax Registration 


SYRACUSE, N. Y.—A _ used-car 
dealer has been awarded $2,450} 
from the state for alleged negli- 
gence in the issuance of a motor 
vehicle registration. 

Judge Stephen M. Lounsberry, of 


ithe state court of claims, awarded 
ithe sum to Alfred Pagilia, 


2361 S. 
Salina St. 

Pagilia paid $2,450 for an auto- 
mobile on Nov. 8, 1948, when a man 
who identified himself as Ralph 
Rocco, of Auburn, presented what 
appeared to be valid registration 
papers. It developed later that the 
car had been stolen in Ithaca that} 
morning. 

Pagilia learned that the MV-50 
certificate the man presented had 
been stolen from a Batavia auto-| 


mobile dealer in July, 1948. The 
certificates are issued by dealers| 
in the sale of a car. 

Testimony presented said that | 


Rocco had applied to the Auburn 
office of the motor vehicle bureau | 
for a registration Nov. 4, 1948. The | 
court was told he apparently had | 
obtained the serial numbers of the | 
car he planned to steal. 

A clerk neglected to check the 
serial number of the certificate he | 





the stolen certificates, and the} 


Ching, a Republican, will serve 


tions at the weekend were that it} 


| 


K-F's 500,000th— 


| 
Kaiser-Frazer, 
| passed the half-million mark. The job was a Kaiser Deluxe four-door sedan. 


Steve Girard, general sales manager; 
Walter deMartini, sales vice-president. K-F 


Ingman Resigns 


As Miami Head 


MIAMI, Fla.—Due to poor health 
and doctor’s orders, Robert B. Ing- 
| man (DeSoto-Plymouth) has_ re- 
| signed as president of the Miami 
| Automobile Dealers Assn. He is 
succeeded by E. E. Price (Hudson), 
the vice-president. 

John F. Zeder (Chrysler-Plym 
| outh) was elected vice-president to 
| Succeed Price, and Don Neese 
(Chevrolet) was named to the board 





| 


Since 1940 . 
The Buffalo Market has grown 





The Buffalo 
Evening News 

has gained over 
35% in circulation 


which turned out its first car only four years ago, 


E. W. Berger, 





last week reached a 
Left to righ 
assistant general sales manager, 
recorded two other production marks: 


ana 
both 


the 100,000th car built in 1950 and the 10,000th Henry J model were turned out 


of directors. Neese had been an 
alternate director. 

The association has reported that 
new-car firms are strictly observ- 
ing the Sunday closing rule, but it 
was suggested they join the Miami 
Used Car Dealers Assn. in polic- 
ing used-car lots. Although a 
large majority of the 147 used-car 
dealers in the Miami area are keep- 
ing their lots closed on Sundays 
|it was reported that a few of them 
have been opening. 


AUTOMOTIVE NEWS production 


and 
registration figures tell the story of output 
and sales every week 








@ Sell the News readers 
@ and you sell the 
@ WHOLE BUFFALO MARKET 


OVER 1,440,000 PEOPLE 


* 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER 
Editor and Publisher 


Our New Prices Are the | 


LICENSE PLATE CLIP 


Ey) 


(1 
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KELLY-SMITH CO. 


National Representatives 


WESTERN NEW YORK’S GREAT NEWSPAPER 







owest Yet 





regular tail-gate. An Anthony Lift Gate “Drama- 
tizes" the delivery and enhances the value of 


registration was 
was told. 


issued, the court | 





BRIGHT CADMIUM RUSTPROOF FINISH 
STRONG TENSION SPRING, DOUBLE LOOP 





your merchandise ond service 


Write 









ANTHONY 


UE 


HYDRAULIC 





DEPT. 302 





IFT GATE ANTHONY COMPANY 


STREATOR, ILL. 


Judge Lounsberry ruled that ‘ ‘the | 
state has assumed the responsibility 
of requiring some evidence of title 
as a prerequisite to the fesuance | 
of a registration and, having as-| 
sumed such responsibility, is under 
a duty to discharge the same with | 


presented against the numbers of 
a reasonable degree of care.” 






30c Each 


25c Ea. in 
One Doz. Lots 
Immed. Delivery 


GUARANTEED BY MANUFACTURER 
LIMITED SUPPLY. 
Postpaid on 1-Doz. Orders or More. 
Enclose 10c Postage on Small Orders. 
Attractive Offer for Jobbers. 


DEALER AUTO ACCESSORIES 


3210 Avenue H, Brooklyn 10, N. Y. 







ORDER NOW. 


Dept. AN 10 
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actory Relations Plea Made .. . 





Fairer Distribution 
Urged at Ala. Parley 


(Continued from Page 3) 


our prices to be fair and competi- 
tive, first class work and trouble 
free.” 

“The day is coming when our 
industry is again fiercely competi- 
tive and when it will be the dealer 
who can sell his products at the 
lowest cost that survives—then ex- 
pense control will again be all im- 
portant,” said M. B. Casler, Birm- 
ingham, at the forum. 

Fred L. Haller, president of 
the National Automobile Dealers 
Assn., stated: “Sales problems 
are going to increase with the 
contingencies of the international 
situation. 

“We are going to see much more 
austerity in the life of our nation 
during the months and _ years 
ahead.” 

He urged that the automobile 
dealer brush up on his salesman- 
ship in the face of stiffening buyer 
resistance. 

Frank W. Lovejoy, Socony Vac- 
uum Oil Co., described merchandis- 
ing as “common sense applied to 
business.” He said that good mer- 
chandising consists of providing 
those features which the public 


wants in the goods and services | 


they buy. 
J. Saxton Llovd. Daytona Beach 
(Fla.) automobile dealer, asserted 


OL. Studebakers 
Shown Dealers 


In N. Y. City 


NEW YORK. — Studebaker last 
week unveiled its 1951 passenger- 
car models at preview showings 
for dealers and newsmen here. 
More than 1,100 dealers were on 


hand. 

Details of the new models will be 
made public later this month. They 
are already coming off assembly 
lines and should be in dealers’ 
hands within the next few weeks, 
said Harold S. Vance, board chair- 
man and president. 

Vance said the new line repre- 
sents an expenditure of approxi- 
mately $20,000,000. He said the fig- 
ure includes the cost of retooling 
plus improvements in manufactur- 
ing facilities. 

In looking back over the first 
nine months of this year, the best 
in company history, Vance revealed 


that up to the end of September | 


Studebaker had built nearly 271,000 
cars and trucks, or 22 percent more 
than in the same period last year. 


Connecticut 


(Continued from Page 3) 


rington, NADA legislative represen- 
tative, warned that the auto busi- 
ness was extremely sensitive to 
changing economic and political 
conditions. He emphasized the ne- 
cessity of dealers taking a more 
active part in politics at all levels. 

Farrington said that the boom 
which followed the outbreak of 
war in Korea was subsiding at a 
fast rate, and he forecast the need 
for superior merchandising and 
“prospecting.” 

New departmental vice-presi- 
dents elected by the CATA were: 
New cars—Fred C. Noble, Stam- 
ford; Finance—Howard C. Res- 
nik, New Haven; Maintenance— 
Henry Kraekemier, Hartford; 
Jobbers—Alfred Schiebel, Man- 
chester; Used cars—William J. 
Fitzpatrick, Waterbury, and 
Trucks—John A. Jensen, Bridge- 
port. 

New members of the executive 
board, in addition to retiring Pres- 
ident Parsons, are: 
Hotchkiss, Waterbury; William E. 
Mason, Stamford; Edgar D. Wil- 
liams, East Haddam, and Fred C. 
Loeser, New Haven. 


Ofstad Motor Opens 
Ofstad Motor Co. (Chrysler-Plym- 
outh), Lake Preston, S. D., has 
held its grand opening. 





Roland 5S. 


that “the most valuable asset in 

our business is customers and we 

must give them the best and most 
attentive service possible.” 

National recognition was accord- 
ed the association for its work in 
traffic safety education at the clos- 
ing session when R. W. Elton, gen- 
eral manager of the American 
|'Trade Assn. Executives, presented 
|to George W. Cox, retiring presi- 
ident, a national award for the 
association’s “excellent services to 
|its industry and the public and 
jespecially for its successful traffic 
|safety program.” 


The association made studies of | 


past experiences in this field and 
“proposed legislation to revise all 
‘traffic laws which was finally acted 
‘upon by the Alabama state legisla- 
ture, after a vigorous educational 
|campaign following an aggressive 


| program involving the distribution | 


lof 125,000 copies of traffic safety | 


pamphlets, and the securing of full 
|cooperation from schools, colleges, 
| newspapers, police departments, au- 
|tomobile dealers and the general 


|nublic to carry out the program’s| @ 


| objectives.” 
| ‘The award was one of only three 
such made in the entire nation 
lamong trade associations in the 
same category with the Alabama 
organization. 





| “4 





Auto Writers Honor Spencer— 


am 


ckards 
fA 






Southern California automobile editors honored Roy Spencer, newly elected executive vice- 


president of Packard, before his departure from Los Angeles to Detroit. Seated (left to} 
right): Floyd Maxwell, secretary Los Angeles Newspaper Publishers Assn.; Spencer T.| 


Honig, president Southern California Automobile Dealers Assn.; Earle C. Anthony, Packard 
distributor, California; Spencer; D. W. Sanford, vice-president, Goodyear of California, and 


Robert L. Smith, publisher, Los Angeles Daily News. In the background are auto editors | 


representing over 25 different newspapers. 


Editor's Note: In case you can't read the ‘'gag'’ badge on Spencer's and Sanford's | 


lapels, they say: ‘Just another S.0.B. from the factory." 








% 


bE 


| N. J. Dealers Honor Past Presidents— 


As part of the association's 32nd annual 


convention an engraved bronze plaque was 


A resolution was adopted urging Presented to those who have served as president. They are, left to right, first row: Andrew 


that this safety program be intensi- 
fied during the next year. 

Sen. John J. Sparkman of 
Alabama warned that “small 
business in this country is at a 
crossroads” and that it must be 
integrated into “our all-out de- 
fense effort.” 

He added that “allocations, pri- 
orities, credit controls, all threaten 
to curtail or eliminate thousands 
of small firms dependent upon con- 


| tinuous flow of the very items that | 


;must be commandeered for the na- 
|tional defense.” He promised pro- 
|tection to small business in the 
future. 


‘Haake Heads List 
Of 13 Speakers 
‘At Ohio Parley 


COLUMBUS, O.—A lineup of 13 


speakers has been scheduled for'| 


|the Ohio Automobile Dealers Assn 
|convention at the Neil House here 
Oct. 23-24. 


Heading the group is Dr. Alfred 
|P. Haake, industrial consultant 
|and economist. Other speechmakers 
are Ralph Hemming, national ad- 
vertising manager of the Columbus 
Dispatch; M. R. Darlington jr., 
managing director, Inter-Industry 
Highway Safety Committee, and 


Mayor James A. Rhodes of Co- 
lumbus. 

Also speaking will be Jimmie 
Arrington, editor and _ publisher | 


from Collins, Miss.; J. B. Van Tas- 
}sel, dealer business management 
;counsel and columnist for AvwrTo- 
| Motive News, and Robert Deo, man- 
laging director of NADA. 


Forum 


(Continued from Page 4) 


came forward with a fine compre- 
hensive plan that NADA might rec- 
|ognize—a department in their or- 
ganization known as the Sons of 
Automobile Dealers. 

The horizon never looked 
brighter for the future of this 
fine business, because of the 
thinking of men in the business 

| of putting into effect these higher 
| ideals that we men of the auto- 
| motive field admit we were lack- 
| ing some years past. 

| “The day of the horse 


trader’ 
jand “the day of the dealer and 
|600W with certain proportions of 
{sawdust to quiet the differential in 
a used car to make it sell” are 
gone, and it is good riddance. 

I have talked with a good many 
dealers on the Pacific coast, large 
and small, and to a man most of 
them are proud that they chose 
this fine field of endeavor. 


Lustbaum, Long Branch, 1941; 
Camden, 1926; Horace A. Bonnell, 
City, 1933; Joseph M. McCrane, Hackensack, 


Walter W. Stillman, 
Glen Gardner, 


Englewood, 1940; H. Morgan Hatch, 
1935; Charles E. Henkelman, Atlantic 
1936. Standing: T. Irving Johnston, Trenton, 


1948: Martin J. Moore, Elizabeth, 1947; William J. Scerbo, Boonton, 1939; Peter T. Ranere, 
Hammonton, 1946; Courtenay S. Whitman jr., Newark, 1949; John M. Kramer, Bayonne, 1942-45. 





|Crowds View Henry J in N. Y.— 


First showing of the new model at Midtown K-F Sales, Broadway and S4th St., brought 





throngs into the showroom. Oscar Levitt, sales manager, said more than 650 confirmed enlist before Oct. 


orders for the Henry J had been received since March | 


Manufacturers’ Sales, 


WASHINGTON. Net sales of | 
manufacturing corporations reached | 
a record $43,500,000,000 in the sec- | 
ond quarter of this year, a joint) 
report by the Securities and Ex- 
change Commission and the Fed- 
eral Trade Commission revealed 
last week. 

That amount was about 13 per- 
cent more than in the first quar- 
ter and was $3,200,000,000 more 
than in any previous quarter 
since the two agencies began 
compiling such statistics in 1947. 

Net income after taxes was 34 


Antifreeze Check 


Ya 

Starts in Kansas 

TOPEKA, Kans. The Kansas 
Motor Car Dealers Assn, cautioned 
its members last week not to buy 
or sell any brand of alcohol] or 
antifreeze that has not been ap- 
proved by the state highway com- 
mission. One hundred brands have 
been issued permits by the com- 
mission but 20 others were rejected. 

Kansas law prohibits wholesale 
or retail sale of any alcohol or an- 
tifreeze for use in automotive ve- 
hicles unless they have been tested 
and issued a permit by the state 
highway commission. Both whole- 
saler and retailer are subject to 
fines and jail sentences for selling 
unauthorized brands. 


Business in 2nd Quarter 


Rises in Expenses, Report Shows 


second quarter 


Earnings Outdistance 


percent above the first quarter and 
59 percent higher than in 1949's 
second quarter, the report said. 

Profits after taxes increased to 
7.4 cents on each dollar of sales 
from 6.2 cents in the first quarter. 
The rate for the comparable period 
last year was 5.2 cents. 

Costs and expenses during the 
increased 11 per- 
cent over the first quarter. Divi- 
dend payments were estimated at 
$1,100,000,000. 

The rate of return on stock- 
holders’ equity, on an annual 
basis, increased from 12 percent 
in the first quarter to 15.6 per- 


cent in the second, the report 
shows. 
Firms with assets below $250,000 


showed a relatively larger increase 
in profits in the second quarter. 
Their net profits after taxes rose 
tc 9.6 percent of invested capital, 
compared with 4 percent in the 
first quarter. The larger compa- 
nies, however, continued to earn 
the highest rate, 17.2 percent. 

All but three of the 22 manufac- 
turing industries listed in the sur- 
vey showed increased profits dur- 
ing the period. Fourteen had prof- 
its more than 30 percent higher 
than in the first quarter. 

The three industries which had 
lower profits in the second quarter 
were printing and publishing, ap- 
parel and finished textiles and tex- 
tile mill products, 
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Nebraska Dealers 
To Mark ‘Week’ 
With Page Ad 


Democracy, Enterprise 
Chosen as Theme; 
Miami, Cincinnati Act 


| LINCOLN, Neb.—As a kickoff 
|\for National Automobile Dealer 
| Week (Oct, 22-28), the Lincoln New 
|Car Dealers’ Assn. has prepared a 
jfull-page ad on a free-enterprise 
itheme to run in Lincoln’s news- 
|papers Oct. 22. 

The public is invited by the 
ad to visit a dealer to ask ques- 
| tions about cars or transportation. 
| It also tells that the association 
will give away a television set 
during the week. 

Headlined “A Story of Free Peo- 
|ple and Free Enterprise!” the copy 
|tells how the automobile has aided 
|the country’s growth and economy. 
“It (the automobile) is the story 
of American engineering, invent- 
iveness, incentive and opportunity!” 
the advertisement relates. “It is a 
‘highlight of America’s high stand- 
ard of living. It is a story of 
| American production bringing ben- 
| efits to the masses of the people 
jin a manner and degree unknown 
|to any other people or nation in 
ithe world... 

“Servant of the family and busi- 
ness, of rich and poor alike, it is 
also the means by which our peo- 
|ple, in all stations of life, inde- 
pendently explore the ‘unknown be- 
yond the horizons’ during vacation- 
time ... In a little more than 50 
years, the automobile has trans- 
formed the life, face and the ad- 
venture of this nation!” 

Lincoln’s citizens will be told by 
the ad that 78 percent of all cars 
and 52 percent of all trucks in the 
world are in this country. They 
|will also learn that one in every 
four Americans owns a car, while 
in England the ratio is one in 17; 
in France, one in 25, and in Rus- 
}sia, one in 70. 

* 





Miami Eyes 6 Members 
For 100% Goal 


MIAMI. — Dealers here plan to 
|launch National Automobile Dealer 
|Week with an announcement of 
| 100 percent membership in _ the 
Miami Automobile Dealers Assn. 
| They haven't far to go to attain 
| their goal. Only six new-car dealers 
| were out of the fold when “dealer 
| week” plans were completed at the 
association's last monthly meeting. 
Three have since joined and the 
remaining three are expected to 

22, the first day 
lof “dealer week.” 

Ben C. McGahey, chairman of 
the general committee, stressed the 
necessity of Miami giving full co- 
|operation to “dealer week” in view 
of the fact that the city is to be 
|host to the national association 
|convention in January. 

The seven-day observation will 
be featured by extensive newspaper 


publicity, says Cecil P. Holland, 
|head of the group's advertising 
|'committee. He said dealers also 
jare planning to decorate their 
buildings and showrooms. 

* * * 


| Radio to Spark Promotion 
Of ‘Week’ in Cincinnati 

CINCINNATI. The Cincinnati 
Automobile Dealers Assn. has com- 
pleted plans for extensive use of 
radio to promote National Auto- 
mobile Dealer Week, Oct, 22-28. 

Four spot announcements per 
day for six days are scheduled on 
a rotating basis between 8 a. m. 
and 6 p. m., plus one spot per day 
on earlier morning time. 

Additional radio promotion will 
include six five-minute interviews 
on subjects still to be chosen last 
week by a CATA committee. 


Ross and Cook Seeking 


Arkansas NADA Post 

LITTLE ROCK, Ark. Ballots 
have been mailed to members of 
the Arkansas Automobile Dealers 
Assn. for voting on the state's 
NADA director. 

Harold Sadler, president of Sad- 
ler-Ross Co. (Dodge - Plymouth), 
Little Rock, has declined renomi- 
nation.. R. J. Ross (Dodge-Plym- 
outh), Fort Smith, and Otho Cook 
(Studebaker), Little Rock, have 
been nominated as candidates for 
the post, 
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New Parts Plant 
Costs Chrysler 
Over $25 Million 


INDIANAPOLIS.—Chrysler Corp. 
broke ground last week for its new 


Indianapolis auto parts manufac- | 
L. L. Colbert, | 
corporation |, 
and president of Dodge, headed a/| 


turing plant here. 
vice-president of the 


group of Chrysler executives who 
came to Indianapolis for the 
ground-breaking ceremony. 

Colbert said the full cost of doing 
all the things necessary to put the 
Indianapolis plant into operation, 
including engineering work, build- 
ing the plant, moving machinery 
and “breaking-in” operations would 
exceed $25,000,000. 

Immediately after the ceremony, 
bulldozers went to work in clearing 
and grading the site which covers 
114 acres. The plant will have 650,- 
000 square feet of manufacturing 
space. 

Chrysler officials here for the oc- 
casion included F. J, Lamborn, gen- 
eral manager of Dodge; O. W. 
Franke, operating manager of 
Dodge; M. C. Patterson, Dodge gen- 
eral works manager; F. E. Parker, 
new manager of the Kokomo plant; 
W. C. Newburg, president of the 
Airtemps division; A. J, Langham- 
mer, president of Amplex; S. G. 
Saunders, general manager of Cy- 
cleweld; R. H. Dungan, manager 
of the New Castle plant, and 
George Rumford jr., manager of the 
Evansville assembly plant. 

Colbert said Chrysler's present 
schedule calls for the plant to be 
ready for manufacturing some 
time in the summer of 1951. 

He added that the new Chrysler 
Indianapolis plant will be the 
world’s first large factory building 
in which Cycleweld construction is 
used. 

Cycleweld is a process developed 
by Chrysler Corp. over the past 12 
years for bonding together in struc- 
tural form rubber, metals, wood, 
plastics, ceramics and fibers, and 
any of their combinations. 


Soldier Accused 
Of Car Swindle 


ALBANY.—Charles J. Steinmen, 
23, a soldier stationed at the Sche- 
nectady General Depot pleaded not 
guilty in Schenectady police court 
to a charge of first degree grand 
larceny. 

Steinmen was charged with the 
sale of a car he purchased last 
month with only a down payment 
and with using the proceeds of the 
sale for the purchase of two other 


cars, 
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| advertising manager, presented the keys. 


DETROIT.—Mrs. Henry Ford 
left an estate of approximately 
$10,000,000, but she divested herself 
of any participating interest in 
Ford Motor Co. prior to her death 
Sept. 29, her will revealed last week. 


Principal asset of the estate 
consists of 63,260 shares of non- 
voting stock in Ford, some of 
| which will be sold to her sur- 
vivors or the company to pro- 
vide for an outright bequest of 
$4,000,000 to the Edison Institute, 
an educational institution founded 
in 1929 by Mr. and Mrs. Ford 
and their son, Edsel. 

Other principal provisions of her 
will are as follows: 


1, 3,000 shares of non-voting stock 
in Ford Motor Co, to her grand- 
|daughter, Mrs. Walter Buhl Ford 
‘II, and her children, and 3,000 
jshares of non-voting Ford stock to 
| her grandson, William Clay Ford, 
and his children. These bequests, 
a spokesman said, were made to 
equalize gifts made some years ago 
to the other two grandchildren, 
Henry Ford II and Benson Ford. 


2. Remainder of non-voting shares 
left in equal portions to her great- 
grandchildren, of whom there are 
now nine: Charlotte, Anne and 
Edsel II, children of Henry II; 
Benson jr.; Walter B., Eleanor, 
Josephine and Alfred, children of 
'Mrs. Walter Buhl Ford II, and 
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| Reg. W Stirs Councils 


NADA Report on Regional Parleys Shows 





Miss America Receives Nash— 

Mobile, Ala., staged a two-day homecoming for Yolande Betbeze, Miss America for 1951. 
| She is shown above with Leonard Hardy, of Hardy Motor, Mobile, who delivered to her an 
Ambassador Custom sedan, one of the prizes won with her title. J. B. Huntress, Nash 


Mrs. Ford 


Martha, daughter of William Clay 
Ford. 

Mrs. Ford named her three 
grandsons as executors. 


63,260 non-voting shares which Mrs. 
Ford held at the time of her death 
represented less than 2 percent of 
the ownership of the company. 
| The shares have no established 
| value. However, in connection with 
taxes on the estate of Henry Ford, 
they were determined to be worth 
$135 per share, giving the non-vot- 
ing shares a value of $8,540,000. 
At the time of her husband's 
death in 1947, Mrs. Ford 
lieved to have held between five 
and six thousand voting shares in 
Ford Motor Co. 


However, it was revealed last 
week that she later gave these 
shares to members of her fam- 
ily and retired from any active 
participation in the management 
of the company. 

Presumably, 
were distributed 
Mrs. Ford’s grandchildren. Total 
voting shares in Ford Motor Co. 
add up to 172,645. 

Not counting those held by Mrs. 
Ford, it is believed that the shares 
were held by Edsel Ford’s heirs 
after Henry Ford’s death as fol- 
‘lows: Henry II, Benson, William 
|and Josephine (Mrs. Walter Buhl 
|Ford II), 36,471 each, and Mrs. 
| Edsel Ford, 20,717, for a total of 
| 166,601 shares. 





| The only outright cash bequests | 


|provided for in Mrs. Ford’s will, 
| other than the $4,000,000 for Edison 
| Institute, were earmarked for two 
|“distant relatives” and five house 
|servants of long service. These 
ranged from $1,000 to $5,000. 

No estimate of the taxes on Mrs. 


|Ford’s estate was made, but it is! 


known that they will be heavy. 

However, the $4,000,000 bequest to 

Edison Institute will be tax-free. 
Bernie THOMAS 


Teachers Study 
Toledo Industry Holds 


Education Day 


TOLEDO.—Sponsored by the 
chamber of commerce, Toledo in- 
dustry this year held its first “Busi- 
|ness-Industry-Education” day. One 
thousand, eight hundred and fifty 
Toledo school teachers from both 


}ited 53 Toledo plants, banks, small 
| businesses and newspapers to learn 
first-hand how things were run; 
what it takes to operate business. 

Teachers touring the Willys- 
Overland plant had lunch as guests 
of the company; later participated 
in a discussion led by members of 
management. Termed a_ success 
this year, it will be repeated in 
Toledo in 1951. 





TITUSVILLE, Pa.—Titusville— 
once the oil capital of the world 


—has been told that the last re- | 
finery in the town will be closed | 


down on or about Nov. 10. Quak- 
er State Oil Corp. owns the re- 
finery. The first such plant here 
was established in 1860. 


is be-| 


the voting shares | 
equally among) 


}public and parochial schools vis- | 


Concern Over 


WASHINGTON.—In a round-up 
report on the recently-completed 
fall meetings of NADA’s 12 re- 
gional advisory councils, concern 
over the effect of Regulation W on 


dominated most of the gatherings, 
AvTomotTive News 
association’s headquarters here last 
week, 

That there was cause for con- 
cern is borne out by a reported 
decline in sales since the new reg- 
ulation went into effect, an NADA 
|spokesman said. 

The possibility of an adverse 
sales effect was the major topic 
of discussion at several of the 


| Sessions, according to the report. | 
| The fall series of council meet- | 


|ings opened on Sept. 8 with Region 
|9 in Kansas City, the report showed, 
j}and was completed on Oct. 3 when 
|Region 2 met in New York City. 
Progress reports on NADA’s ma- 
|jor programs were presented at all 
the gatherings and recommenda- 
tions were adopted “relating to 
various phases of certain projects.” 
These are now in the hands of the 
proper committees, the spokesman 
said. 

All the sessions were enthus- 





Reuther Decries 
Car Price Rises 


* 2 : 9 
As ‘Unjustified 
DETROIT. — Walter P. Reuther 
| repeated an old favorite theme last 
|week: Current price increases on 
new cars are “un- 
justified” because 
assemblers and 
parts suppliers 
can absorb pay 
hikes. 

In a detailed 
statement, Reu- 
ther and the 
UAW-CIO’s re- 
search depart- 
ments delved into 
the financial posi- 
tions of six major 
jauto makers, 17 major steel com- 
|panies and 13 auto parts vendors. 
| Higher prices on new cars, the 
| UAW president declared, cannot be 
|“attributed” to recent wage adjust- 
ments. The pay raises “can unques- 
|tionably be absorbed without price 
increases and the industry will con- 
tinue to earn the highest profits in 
its history,” Reuther stated. 

Among Reuther’s contentions 
| were: 

1. General Motors can slash prices 

18.6 percent and still net 10 percent 
profit on its- investment despite 
|recent pay hikes. 
2. The auto industry as a whole 
can boost labor costs 15 percent 
jand make a profit on investment 
of 20 percent after taxes. 

3. Six auto makers—the Big Three 
|and Hudson, Nash and Studebaker 
| —will earn an average profit of 40 
|percent on investment after recent 
pay raises, compared to 46 percent 
beforehand. 





Walter Reuther 





4. Steel mills and parts suppliers | 


are in comparable situations 
Industry sources declined com- 


ment, except to point out that 
Reuther used return on “invest- 
|ment” as his. profit yardstick 


| ® 
|rather than income on gross sales. | 


sales of both new and used cars| 


was told at the! 


| iastic and successful, it was said, | 
A Ford spokesman said that the | : se eS 





Sales Decrease 


| and were held with virtually a! 


| members of each council in at 
tendance, in addition to severa 


observers and staff representa 
tives, 
Council members, it was « 


plained, include the regional vic: 
president, who is the presiding of! 
jcer, the NADA director for eax 
|State in the region, and both tl 
| president and the first ranking vic. 
president of each state association 
| All state association managers i: 
|the region participate as advisors 
|to the chairman. In addition, t! 
{immediate past NADA directors 
|are also council members in many 
| cases. , 


At each meeting, according to 
the report, the NADA Industry Re- 
lation committee’s 10-point pro- 
gram was explained and recent 
progress noted, generally by a 
member of the national committe: 
it was said. 

A check on the organization of 
state industry relations committees 
|followed and plans were made to 
|expedite this work in states where 
state committees are not already 
jat work. : 
Similarly, it was said, major 
| programs of the Public Affairs 
| committee, the Dealer’s Business 
| Management committee and the 
| latest developments in plans for 
| NADA’s 1951 convention were 

reviewed. 

In addition, GAD membership 
|quotas for the various states were 
| adopted on the basis of pledges 
made by officials of state associa- 
tions at the various council meet- 
ings. 

One of the most popular features 
of the fall meetings, it was said, 
was the showing of the NADA 
movie, “Dealer Dividends.” 


Dodge Shifts — 
Ruef, Taylor 


DETROIT.—Appointment of two 


Dodge regional managers was an- 
nounced last week by E. C, Quinn, 


| 











Edward R. Taylor 
Dodge general sales manager. Paul 
M. Ruef was named to the Kansas 
City region and Edward R. Taylor 
to the New York region. 

Ruef has served as district man- 


ager of the Philadelphia region and 
regional manager of the Memphis 
and New York regions. Taylor, 
with the company since 1937, was 
previously regional manager of the 
Syracuse region and assistant re- 
gional manager in New York. 


Canadian Gas Price Cut? 


OTTAWA.—A reduction in the 
price of gasoline is considered a 
strong possibility as the result of 
the freeing of the Canadian dol- 
lar in relation to the U. S. dollar. 


Paul M. Ruef 











W. A. McRae (left), Jacksonville, 


Detroit, Oct. 18-20. 


| approximately 1,000 Ford dealers. 





| Beacham, Ford sales manager for the southeastern region. 





On Way to Ford Dealers Council— 

Fla.. and W. T. Robey jr. 
are delegates from Ford's southeastern region to the National Ford Dealers Council in 
They are pictured going over plans for the conference with C. R. 


(right), Buena Vista, Va., 


McRae and Robey will represent 
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| August record. | 
DY NAMOMETER ‘erdepOPinion expressed in certain 
| quarters that the new credit curbs) 


SL 


U.S. Rubber Gets 
Synthetic Output 


Started in Texas 


PORT NECHES, Tex.—The first 
o: the nation’s all-purpose synthetic | 
rubber plants to be reactivated 
under the government’s expanded 
rubber program started production 
last week, 20 days ahead of 
schedule. 

The plant, designed with a pro-| 
duction capacity of 60,000 long tons | 
a year, reportedly has been mod-| 
ernized by engineers of U. S. Rub- 
ber Co. so that it will produce more 
than 72,000 long tons a year when | 
operating at peak load. 

Production during October is ex- | 
pected to total 1,500 long tons. Out- 
put will increase gradually until | 
peak capacity of 6,000 long tons 
per month or 72,000 long tons a 
year is reached by Dec. 1. This will | 
mean a boost of 17.5 percent above | 
current industry production. 

The rubber will be used to meet | 
the nation’s skyrocketing civilian | 
and military demands for tires and | 
other rubber products. 

“It is our responsibility as oper- | 
ators for the government to pro-| 
duce the best possible rubber at | 
the lowest possible cost,” John P.} 
Coe, general manager of the com-| 
pany’s Naugatuck Chemical divi- 
sion, said in commenting on the 
reopening of the plant. 





| 


Aylward to Head Sales 
For Vision-Visor Corp. 

Vision-Visor Corp., Chicago, an-| 
nounces appointment of E. F. Ayl- | 
ward as general sales manager. | 
Aylward will have charge of all} 
domestic sales of Vision Visors and | 
other items to be introduced by the | 
company. | 





GM's Wilson Cited by Tolerance Group— 

Raymond C. Firestone (left), of Firestone Tire & Rubber, and Henry Ford II (right), 
president of Ford Motor, chat with C. E. Wilson, president of General Motors, at a dinner 
in New York in Wilson's honor, sponsored by the automotive division of the National Con- 
ference of Christians and Jews. (Acme photo). 





FRB Weighing Impact... 


No Early Amendments 





Seen in Reg. W 


(Continued from Page 1) 


the full effect of the mandatory | have reports from its branch banks, 
one-third down and the 21 months| but meanwhile, it is understood, no 
pay-off. Most of them feel that/|action will be taken. 
further restrictions would work an * * * 
undue hardship on sellers and buy- HESE factors have had much to 
ers alike, especially in the used- do with the recent rumors out 


car field. of Washington that the FRB was | 
This week—just one month (contemplating a closer curb on| 
after the new Regulation W was credit: 
put into effect—NADA officials 1. The tremendous upward | 


climb of consumer credit in Au- 
| gust—reaching $20,797 million, | 
| with installment credit alone ac- | 
counting for $13,015 million of | 


expect to make a full report to 
FRB  officials—a _ report based 
upon, and documented with, 
dealer statements. 
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the total 
At th me ti FRB wi ; 
. os a me ba - we 2. Early field reports that Sep-| 
|tember’s credit and _ installment | 


purchases are going to exceed the | 


/are too generous and do not reflect 
;sound appreciation of conditions 


TRAINING SCHOOL today. 


BUFFALO, N. ws NOV. 1 | HIS latter criticism, it is under- | 
stood, brought on considerable 
PHILADELPHIA NOV. 7 official irritation, resulting in nu-| 
merous conferences interpreted by | 
ST. LOUIS, MO. NOV. 8 some reporters to mean that a re- 
|arrangement was in the works. 
One FRB official, reported to 
| be smarting under the charges of 
being too easy in framing the 
| new terms, declared that was 
| something quite new for the Fed- 
| 
| 


* * * 


eral Reserve Board. 

“We have often been charged 
| with being too tough,” 
|quoted as saying, “but this is the 
| first time we have been assailed | 
|for being too nice.” 


he was 


| credit climb—and the expected Sep- | 
| tember ascent—calls for considera- | 
|tion of the fact that the present) 
| curbs did not become effective un- | 
| til Sept. 18 and that any readjust- | 
|ment of their terms must await a| 
reasonable period for determination | 
of their effect in operation. 
+ * * 

HAT is the opinion prevailing | 

generally here among federal | 
officials, private bankers, finance | 





| ° ° 
| Obituaries 
| 
K. L. Doll 
TORONTO.—K. L, Doll, general manager | 
of Urquhart Motors, Ltd., 2401 Dufferin | 
St., Toronto, died Oct. 3. 
* * * 

George P. Clark | 
| HUNTSVILLE, Tex.—George P, Clark, | 
48, local auto dealer, died Oct. 3 at his 
home after a heart attack. 

* * * 
Jd. C. Bryngelson 
DETROIT LAKES, Minn.—J. C. Bryn- 
gelson, 65, retired Detroit Lakes auto 
dealer, died here. He retired from active 
business last January when he sold his 
| Bryngelson Motor Sales to Squire Motor 
| Sales, 
* * * 
Gottfried J. Mayer 
BUFFALO.—Gottfried J. Mayer, 73, who 


designed the carburetor for the ‘‘Thomas | 
Flyer,’’ one of the country's earliest auto- 
; mobiles, died Oct. 3. 
| oo +r be 
William R. Newsome 
TONGANOXIE, Kans.—William R. New- 
some, 56, owner of the Chevrolet dealer- 
ship here for three years, and for many 
years manager of the Ship Winter Chev- 
rolet in Lawrence, Kans., died Oct. 7 at 
| his home in Tonganoxie. 


* * 
Raymond 8S. Cady 
DETROIT.—Raymond 8S, Cady, 54, sales 
|; manager of the Detroit Transmission divi- 
| Sion of General Motors, died here Oct. 9. 
|Mr. Cady had been associated with GM 
for 30 years. 


) 
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companies, retail business enter- | 
prises and the man in the street. | 
And that is why the Federal | 
Reserve Board probably will not | 
act hastily in making any | 
changes in the credit regulations 
now in effect. 
If the buying public doesn’t run 
wild in its spending this month, 
Regulation W may continue until 


Familiar Story: The Case 
Of the Bouncing Check 


LaPORTE, Ind. — An _ auto 
salesman for Mitchell Chevrolet 
here took a $1,145 check for a 
1946 sedan, on which the maker’s 
name was James D. Smith. The 
check offerer then drove the car 


its official expiration date—next| away, claiming he wanted to 
July 1—as is. “take a ride and get license 
fo plates.” However, he did not 
AUTOMOTIVE NEWS, the Newspaper of | return. The check bounced back 
the Industry, worthless. 


read by everyone who counts | 
in America’s No. 1 Industry ... an esti- | 
mated more than 100,000 readers weekly! Va 





Do you know how much 


SAN DIEGO 


spends for “general merchandise”? 


San Diego County, located at 
the Southwestern tip of the 
United States, is the MOST 
IMPORTANT CORNER in 
the U.S.A. You can judge the 
SIZE of the San Diego market 
by comparing general merch- 
andise sales with other cities. 
San Diego is an isolated mar- 
ket, 125 miles south of Los 
Angeles, 33 miles greater than 
the distance from New York 
to Philadelphia. San Diego has 
itsown wholesaleand jobbing 
channels. It takes Joca/ selling 
to sell San Diegans. 

Just one newspaper buy... the 
San Diego Union and the Eve- 
ning Tribune... concentrates 
your advertising dollars...and 
covers this busy MAJOR mar- 
ket thoroughly...at low cost. 
Ask the West- Holliday man. 


SAN DIEGO, California 
$53,776,000 


Above figures from S.M. 1950 Survey of Buying Power represent 
the combined data on Dept. Stores, Dry Goods Stores, Variety 
Stores and General Merchandise Stores with and without food. 


a9 ey iy 
UNION and EVENING TRIBUNE 


Morning, Evening and Sunday 
in California's New Major Market 


REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., Inc. 


New Yorke Detroit + Chicago + Denver Seattle + Portlands San Francisco*Los Angeles 







Syracuse, N. Y. 
$44,500,000 


Des Moines, lowa 
53,312,000 
Hartford, Conn. 
57,733,000 
Louisville, Ky. 
64,002,000 
Dayton, Ohio 
55,119,000 


Omaha, Nebr. 
48,893,000 

























THE LATEST IN DEALER NAME 
PLATES — a Crest or Coat of Arms 


Get on the bandwagon with pro- 
gressive dealers everywhere. Use 
the latest and smartest in dealer 
name plates—your own crest or 
coat of arms. Made to your speci- 
fications or we'll design one for 
you, in any form, shape or design, 
with color if desired. Write today 
for folder and estimates. 


MACO deluxe name plates are 
made of sparkling, polished, 
heavy chrome plate to automotive 
manufacturers’ specifications. 
They‘re attractive, eye-catching; 
tell people ‘‘who sold that car.’ 
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1950 Output Surges 
Past Record Year 


(Continued from Page 1) 


until last week, and in order to |due to shortages of materials and) " WY 


achieve the 1949 mark U., S. plants 
turned out 1,368,697 units in the 
last three months of that year. 


U. S. plants will have to turn 
out nearly 300,000 more vehicles 
than that total in the remaining 


weeks of this year, if they are to 
reach an unprecedented total 
8,000,000 cars and trucks during 
1950. 

+ * + 


THERE are many observers 
around who don’t think U. S. 
plants will be able to do it. But 
these are virtually the same sources | 
who predicted that 1949's record 
production would stand for a long 
time to come. | 
Based on current production 
performance and the prospect 
that military requirements won’t 
hit civilian output to any great 
degree, the production of 8,000,- 


000 cars and trucks in 1950 is 
attainable, 
There is little 


that any plant will have to dras- 
tically 
the balance of the year because of | 
material shortages or any other | 
reason, including model change- 


indication now} 2,000 units. 
truck output occurred at Chevro- | 
reduce production during|let, GMC, Mack, Ford and White. 


only shortages of materials. ; 3 a 

r + * * f. ” S head 
(CHANGEOVERS contemplated for | . ; z 

4 other makes of the Big Three | 52 » ‘ e 
are also expected to be accomp- e y1e.6 faleyor/ 
lished with a minimum loss of as-| ) cat al Ps (—t 
sembly. It is noteworthy that in-| = , th es, 
ventory operations have already | : : , eo. . 


|B-O-P assembly plants around the 
| country. 

Chrysler Corp. has 
scheduled the week between Christ- 
|mas and New Year’s for inventory 
in 
| 


of normal final assembly difficult 


anyway. 
Also lending realism to the 
| possibility of an 8,000,000-unit 


outturn this year was the pickup 
that occurred in truck produc- 
tion last week, 


Although International Harvest- 


er’s plants were still strikebound, | 
|U. S. plants managed to increase 


weekly truck volume by more than 
Noteworthy hikes in 


* 1 * 


NOTHER factor which appears 
“4% to back up predictions of 8,- 


of |been completed in many of GM’s| 


tentatively 


| 
200,000th Powerglid 


| 


| almost half the production time of the first 


its plants, a period when ab- | 
senteeism usually makes attainment | 


Dealer Car Stocks Rise 
To Average of 9.6 


(Continued from Page 1) 


regulations, a sample check indi- 
cated that dealers with average 
potentials of 9.6 cars could report 

only about five of them already 
| assigned to buyers. 

| It was significant also that some 
| 





New-Car Stocks 
In Postwar 





A view of the Chevrolet automatic transmission assembly line at Cleveland, where the | 
200,000th Powerglide was built. Chevrolet said the second 100,000th Powerglide required | Texas member of the National Au- 


Texas 


| (Continued from Page 2) 

try’s productive wealth—which he 
jsaid had been estimated at $542 
billion or more. 


Gov. Allan Shivers of Texas, 
principal speaker, urged that 
business and industry be left as 
free as possible of federal con- 
| trols during what he described 
| as a “war economy that will con- 
| tinue throughout this generation. 
| Methods of improving employer- 

4a employe relations were discussed 
. : f |by dealer Hugo Wehmeier of Chi- 
|ecago. He declared his company had 
found that no fixed formula will 
succeed without the genuine per- 
|sonal interest and cooperation of 
|top management in the employe’s 
| welfare. 

Apart from any business of the 
convention, George H. Jones, Cor- 
pus Christi Ford dealer and retiring 





; 


100,000. tomobile Dealers Assn. board of 


directors, confirmed reports that he 
had withdrawn his name from 
nomination for the post for an- 
other term. 


Jones was one of three selected 
/on the first mail ballot, the others 
being Thomas F. Abbot jr., retiring 
president of the Texas association, 
and Dick Price, Dallas dealer who 
dealers said they had more orders |is leading a movement for the or- 
on hand for still-to-be-introduced | 8anization of a Chrysler Corp. deal- 


1951 models than for 1950 offerings. |eTS’ association. Jones said he was 
; * & - withdrawing in favor of Abbott. 


Oldamobile Sets 
Sept. Sales Mark: 
300,000th Built 


LANSING. — Oldsmobile dealers 
‘sold 31,235 new cars during Sep- 
|tember, an advance of 21 percent 
over the 25,848 cars delivered in 
September, 1949, it was announced 
|last week by S. E, Skinner, Olds- 
mobile general manager. This 
marks the largest September sales 
in Oldsmobile’s history. 


S A consequence, a few dealers | 

said, immediate delivery of 
'1950 models was available this | 
|month for the first time since early | 
in the year, if the customer was not | 
too particular as to model and 
color. 

Reports of immediate delivery 
being available came from deal- 
ers handling the lowest priced 
lines as well as_ higher-priced 
models. Further, those dealers in 
the lowest-priced lines, who said 
they still could not make imme- 
diate delivery, saw the prospect 
of such a situation soon. 


They said they were delivering | 
new cars now much faster than | 


On Oct. 2, Oldsmobile manufac- 
tured its 300,000th car since Jan. 1, 


over. 000,000 units is the forecast by C. ere a lia | 

Among the Big Three, Mercury|—, Wilson, GM president, that pro- | Actu- in Poten- | 
has already changed to new mod- | duction in his corporation’s plants |. ally in Transit tial | 
els with little loss of production | during the first quarter of 1951 will | medion — ations — 
to the changeover itself. Produc-| be comparable with the best quar-| san, 1,°47.. 75,838 175,000 250,838 | 
tion lost last week by Mercury was|ters of 1950. July 1,°47.. 56,752 205,000 261,752 | 

\Jan, 1,°48.. 78,636 242,000 320,636 

oe ~ > ? ‘July 1,°48.. 84,559 214,000 298,559 
Car. TF; baie Balhae ie 18: Weeer Ramee ar 
ar ruck Ou u stimates Apr. 1.°49.. 194,949 310,000 504.949 | 
B ‘ Pp Sept. 1, °49.. 286,686 308,008 592,686 | 

Oct, 1, °49.. 340,457 278,000 457 

|N 1. °49.. 339,858 233,000 572,858 

y utomotive News Dec. 1, °49.. 298-781 122,000 420,781 
PASSENGER CARS jdJan, 1, °50.. 251,754 188,500 440,254 

|Feb, 1, '50.. 313,491 192,000 505,491 

(U. & PRODUCTION ONLY) | Mar. ‘1 = ras oo aan aes 

2 « t I Apr. 1, °50.. 276,136 58,000 434,13 

Week Week Jan. 1 Jan. 1 | May 1, °50.. 196,738 152,000 349,238 
Ended Same Ended Oct., to to |}June 1, °50.. 247,680 160,200 407,830 | 
Oct. 14, Week, Oct. 7, 1950, Oct. 15, Oct. 14, | duly 1, °50.. 311,084 167,500 478,584 | 

1950 1949 1950* to Date 1949* 1950* | Aug. 1, °50.. 268,937 161,300 430,237 

re ’ 9 * 

CHRYSLER 87,144 30,395 38,170 75,314 929,118 900,708 | Sct 1’ 50. seesia lav’non | aeaeaie 

Chrysler 5,920 4,008 5,891 11,811 = 123,131 124,588 | N.B.—Above figures include new cars 

DeSoto . . 8,966 2,711 4,014 7,980 91,271 91,529 | actually in dealer hands, plus those in 

Dodge : ; 10,057 9,077 10,092 20,149 250,530 251,148 transit, but consigned to individual dealers, 

Plymouth 17,201 14,599 18,178 35,874 464,186 433,443) _“C*sec. 

FORD ..... 31,047 26,942 35,608 66,740 858,571 1,291,150 | ——____________——_— 

Ford ..... 27,281 20,702 27,098 54,379 668,190 "999,697 | 

Lincoln 98 599 819 917 30,099 27,510 

Mercury senpemavis 3,668 4,641 7,776 11,444 160,282 263,943 | 
GENERAL MOTORS .. 59,235 47,713 56,250 115,485 1,824,310 2,421,288 

Buick ...... 9,866 7,368 8,854 18,720 327,418 434,602) 

Cadillac... 2,541 1,230 2,504 5,045 70,880 86,684 n 

Chevrolet 31,128 26,650 30,152 61,280 914,045 1,215,520 fs aaaaeininabantihcah bienenil 

Oldsmobile 7,089 5,718 6,495 13,584 237,753 312,904 Rates: EIGHTEEN CENTS (18c) PER WORD for each 

Pontiac .......... 8,611 6,747 8,245 16,856 274,214 371,578) ot Ms el: ooo ol 
;  -nfhaaeameeas 4,302 1,454 6,153 10,455 56,533 107,974 as one word. Ads may be signed wit 

razer ; ee ; ee 6,460 10,109 . : 

Kaiser .. 4,302 1,454 6,153 10,455 50,073 «97,865 | Is aninanaliheih ih debriiia iad 
CROSLEY 204 131 197 401 7,622 5,606 shit tard ites, stein Mad 
HUDSON .... 3,016 2,145 2,109 5,125 118,598 108,185 WANT AD DEPT., 
NASH ........ 3,948 3,677 3,907 7,855 116,966 151,849 
PACKARD 2, 1,805 2,730 5,636 93,563 48,204 
STUDEBAKER .......... 5,890 5,470 5,890 177,386 226,221 ances saa age ennai 
WILLYS-OVERLAND+ 883 1,126 809 1,692 27,900 29,495 — 

Total Cars, U, S. ........148,575 119,858 146,018 294,593 4,210,567 5,290,680 | Kindly Acknowledge 


+Station wagons and Jeepsters. 


*Revised, 





COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 








orders were being placed and 
should be caught up with backlogs | 
| Soon. 

More than 80 percent of the cars 
| being offered to the public this 
|}month are still 1950 models. None} 
of the Big Three has 1951 offer- 


marking the first year in its 52- 
year history that Oldsmobile has 
exceeded the 300,000 mark in pro- 
| duction. 

During the first nine months of 
1950, Oldsmobile dealers delivered 
. | 297,014 new cars to customers. This 
|ings on the street yet, although|ig an increase of 40 percent above 
the new Mercury will soon make the 211,514 new cars sold in the 
‘first nine months of 1949. 











| 
| 
| 
| 
| 
| 





Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 





acie ese will do and your courtesy will help 
Ended Same Ended Oct, to, to. | US maintain the present high regard 
Oct. 14, Week, Oct. 7, 1950, Oct. 15, Oct. 14, | Which this department enjoys. 
1950 1949 1950* to Date 1949* 1950* 
CHEVROLET 9,984 7,022 9,385 19,369 325,501 396,529 | AUTOMOTIVE NEWS 
CROSLEY 22 9 15 37 290 410 | 
DIVCO 82 91 78 160 2,961 3,719 HELP WANTED 
DODGE 3,694 2,661 3,606 7,300 125,072 88,547 | WE HAVE OPENING in our departments 
FEDERAL 55 35 55 110 1,273 1,446 | oes the following: 1 service man; : a 
FORD 6,528 5,387 6,224 = 12,752 197,657 286,173) fa established dealership” deine an. 
’ , oe s stablis alers y a 
NS 2,881 1,405 2197 4528 71,689  85,772| proximately $70,000" business mnenthin, 
INTERNATIONAL 10 585 12 22 99,777 88,028 | These are good jobs for men that want 
MACK .. 822 140 67 = 84ST) ‘feel Ge nc aes of bene cee 
’ ’ there is a chance of buying small in- 
NE oases cpscersens a 274 67 274 548 3,044 5,686 | terest in the business. Must be well 
STUDEBAKER .... 1,048 1,085 208 «SG GATT SARE] 4 Tetemeemenans 0n8 cuales. 2B revives. 
. urnish age, marital status, experienc 
WHITE Rscereaznansessesbanersbacys 410 181 341 751 6,612 11,038 and other pertinent intormeation. ous 
WILLYS-OVERLAND.. 1,260 1,303 1,217 2,477 42,187 35,122) with recent photograph. Also advise | 
MISC N IS 246 compensation expected. Address all re- | 
TISCELLANEOUS 46 378 317 563 15,548 11,951 plies to Mr. W. GC. Routt, President. | 


Total Trucks, U. S. .. 26,266 


Total Cars, Trucks _ 





20,299 24,024 


50,290 __ 951,641 1,057,223 


Elizabethtown Lincoln-Mercury, Inc., 
Elizabethtown, Kentucky. | 


AGGRESSIVE TRUCK SALES MANAGER | 





1 « 5 > 4 wanted to operate in Ford dealershi 
We Se nnn VE BAL 140,157 _ 110,042 $44,888. 5,162,208 6,347,908 | jn"'high potential midwest area. Salary 
Total Cars, Trucks | and percentage basis. Apply with full 
Canada 7,889 «6,064 8,478 16,367 229,853 309,476 —_ ne ron es, #58: c/o Automotive 


Grand Total, 
Cars and Trucks 


U. S. and Canada ......182,7380 146,221 


*Revised. Miscellaneous includes Autocar, © 
Drive, Sterling, Nash, Diamond T, etc. 


178,520 361,250 5,392,061 6,657,379 | 


PARTS MANAGER, 





orbitt, Marmon H., Brockway, Four-Wheel | 





experienced in all | 
phases of Ford wholesale and retail op- | 
eration, wanted by midwest dealer. Sal- | 
ary and _ percentage basis. Forward | 
resume with full particulars to Box | 
4562, c/o Automotive News, Detroit 26. 


CLASSIFIED WANT AD DEPAR 


AUTOMOTIVE NEWS 


TMENT 


engaged in all branches of the automotive inc . CT nia. low 


insertion. Cash in advance. Position Wanted Ads acc 


the benefit of our employing readers. Count initials and 


h your full name and address at tT aL 


SB) 


regular rates signed 


Mich add One Dollar tion for address and extra 


per inser 
Ads: $9.80 per 
BUILDING 


same day received 


Display 
PENOBSCOT 





HELP WANTED 


HELP WANTED 

ACCOUNTANT TO HEAD accounting de-|WANTED--TRUCK SALESMAN, Prefer 
partment of large New York city dealer- man experienced in selling gas and Diese! 
ship. Should be thoroughly experienced units. Perhaps you are now employed, 
in all phases of automotive accounting. but wish to better your income and work- 
Write, giving full information and refer- ing conditions, If so, investigate this 
ences. Box 4557, c/o Automotive News, opportunity. Dealer located in the heart 
Detroit 26. of the best truck market in West Vir- 





| rs 7 ae. cae ee | ginia. For further information, contact 
PARTS MANAGER. For fast moving Welch Truck Company, Inc., Welch 
progressive Chevrolet dealership in mid- W. Va. Phone 870. 


Prefer man with some experience, 
age about 28 to 35. Only likeable, pleas- 
ant, salesminded man with a desire to 
get ahead need apply. Compensation—a 


west. 


TRAVELLING AUDITOR. Travel in the 
state of Florida for franchised new car 
statewide distributor, contacting its re- 





little more than you are worth. Write tail branches in principal cities. Must be 
Box 4530, c/o Automotive News, De- experienced automotive; prefer man un- 
_trolt 26. oa der 35. Permanent position with good 
WANTED. Automotive accountant, fully future. Box 4532, c/o Automotive News, 
experienced in handling accounting, cred- 


Detroit 26. 
it, service sales promotion, advertising - a 
and customer follow-up. Write giving 
full particulars regarding past experience POSITION WANTED 
To encourage this classification for the 


and references. Box 4517, c/o Automo- 
tive News. Detroit 24 benefit of our employing readers, Position 
Wanted ads are accepted at half regular 


SERVICE MANAGER. Chrysler products | d 
experience preferred. Substantial salary rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 


and percentage for a man _ thoroughly 
section.) 


















qualified to take complete charge of serv- 
ice department. Reference, experience and | 
photographs required. Confidential. Large 
dealer for 22 years with modern facil- 
ities located in large Arizona city, Box 
4533, c/o Automotive News, Detroit 26. 


WANTED — Wholesale representative for 


AUTOMOTIVE 
at liberty 
motive factory or related line field staff. 


DISTRICT sales manager, 
to accept position with auto- 





southwestern Kaiser-Frazer distributor- eee os Sune snenes. 
ship. Kaiser-Frazer experience preferred. tory awards for top performance in 
Excellent climate and educational ad- “tough'’’ 50 cleanup program; also as 
vantages. Permanent. References re- of June 23rd, rated in seventh place 
quired. Box 4563, c/o Automotive News, | nationally out of group of 81 district 
Detroit 26. managers in closing open point assign- 





SERVICE MANAGER for 350-car Chevro- 
let dealer—eastern Connecticut. Will pay 
liberal salary and bonus for man with 
G.M. experience. Many other advan- 
tages. State age, experience, references. 
Box 4545, c/o Automotive News, De- 
troit 26. ! 


ments with nine new dealers set up in 
thirteen weeks. Have no draft worries 
or incumbrances and guarantee to pro- 
duce or else. Prefer southeast territory. 





Will submit photostatic proof of above 
interested parties. 
c/o Automotive News, 


statements to 
4564, 


Box 
Detroit 26. 
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POSITION WANTED — 


c ENERAL MANAGER with 15 years’ ex- 
perience handling Chrysler and Plym- 
outh in Chicago as dealer and manager. 
Understand all phases of dealer opera- | 
tion, can train and supervise salesmen. 
Familiar with used car values — both 
wholesale and retail. Present employer 
knows about this ad. Available Oct. 15, 
1950. Box 4537, c/o Automotive News, | 
Detroit 26. 


tSED CAR ‘SALES MANAGER, familiar | 
with New York city, desires position 
with active firm. Thoroughly experienced 
in personnel management and all phases 
of used car operation. Present business 
volume exceeds $200,000 yearly. Highest 
references furnished. Married veteran, 
29 years old, with family. Would like 
Long Island or metropolitan location. 
Box 4553, c/o Automotive News, i 
troit 26. 


GENERAL MAN AGER. Trained by GM 
and Chrysler on Chevrolet, Buick, Plym- 
outh, Dodge, Chrysler to solve dealer 
problems on the ground. Years with 
dealers provide background for handling 
sales training, compensation, used car 
operations and new car volume opera- 
tion. Qualified, good health, no habits, 
earning basis, immediate. Box 4540, 
c/o Automotive _News, Detroit 26. 


SALES MANAGER new, used cars or 
both, College education, honest, sober, 
dependable. 25 years’ experience in De- 
troit sales field, having held every posi- 
tion from salesman to vice-president and 
yveneral manager. Now employed, avail- 
able anytime; go anywhere, Box 4558, 
c/o Automotive News, Detroit 26. 








GENERAL MANAGER. One who has “had 
extensive executive experience in auto- 
motive tield. Capable organizer, experi- 
enced in directing mew car, used car, 
service and parts operations, Also mer- 
chandising and sales promotion. Capable | 
ot handling factory and labor relations. | 
Would consider purchase of interest. Box | 
41554, c/o Automotive News, Detroit 26. 


Twelve years’ expe- 
farm machinery and 


PARTS MANAGER. 
rience car dealer, 


jobber. Veteran, married, intelligent and 
reliable. Prefer location in northern 
Michigan, Wisconsin or Minnesota, Can 


furnish excellent references. Box 4534, 
c/o Automotive News, _Detroit 26. a 


GENERAL MANAGER or assistant man- 


ments of automobile agency. Married, 
college education. Prefer location in 
West Florida or South Alabama. Best of 
references. Write P. O. Box 2092, Pensa- 
cola, Fila. 





HIGH GRADE TRANSPORT "DRIVER. 
Trucks, cabless chassis, buses, trailers, 
20 years driving, repairs. Responsible, 
high school, ciean, courteous, careful 
handling. Full details, wages to Box 
4565, c/o Automotive News, Detroit : 26. 


SERVICE MANAGER, 25 years’ experience 
Ford and Chevrolet dealers. Thorough 
knowledge of all phases service depart- 
ment. Excellent references. Box 4547, 
_c/o Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE 


DEALERSHIP, now handling one of i |= 
fastest selling, independent lines in a 
40,000 town population plus additional | 
trading area of 90,000. Must sell due | ~ 
to wife’s health. Located in eastern 
part of Washington—rich wheat, stock 
and pea area. Idea! climate, little or no! 
winter. Near the atomic energy plant | 
at Richland, Washington, and area of 
the government dams that are being 
built. Sold 505 new and used cars in 
1949, will do better this year. Nice 

service business and downtown location. 
Good used car lot. Will take $20,000 | 
approximately to handle at book value. 
Must qualify with factory. Box 4520, 
c/o Automotive News, Detroit 26. 


FOR SALE. Dealership, now handling 
Kaiser-Frazer, in central Florida. County 
seat. Building 65x130, nice show room; 
lot for used cars adjoining building. No | 
real estate to buy. Good repair and | 
service business. Valid reason for selling. | 
Write Box 4538, c/o Automotive News, 
Detroit 26. 

FOR SALE. Forty- five percent interest in | 
one of the finest and most profitable of | 
the ‘‘Big Two’’ automobile dealerships in | 

Replies will 














Chicago. Sale by individual. 
be kept in absolute confidence, Price 
approximately $150,000 cash, Reply Box | 


4560, c/o Automotive News, Detroit _26. | 


PARTNER WANTED with $5,000 or more 
and experience, who is able to acquire | 
dealership on Chevrolet, Ford or Buick. 
1 have $40,000 but no automobile expe- | 
rience. Any location considered. Box | 
4539, c/o Automotive News, Detroit 26. | 


CENTRAL NEW YORK DEALERSHIP, | 
one of *‘Big Three.’ Good building and 
equipment, proven money maker. Part- 
nership desires to dissolve. Box 4542, | 
c/o Automotive News, Detroit 26. | 











DEALERSHIP WANTE D 
RETIRE NOW. Cash for GM dealership, 
200-500 cars, midwest or west, Factory | 
approval assured. Replies confidential. | 
Box 4548, c/o Automotive News, De- 


troit 26. aon 


100-250 CAR Chevrolet or Ford dealership 
in Washington, Idaho, Oregon or Mon- 
tana. Experienced and assured factory | 
approval. Box 4555, c/o Automotive | 
News, Detroit 26. 

G. M. DEALERSHIP, medium to large in| 
N. Y. state. Can qualify with any fac- | 
tory requirements and pay cash, Box | 
1556, c/o Automotive News, Detroit 26. | 


WANTED—one of ‘‘Big Three’’ dealerships | 
in midwest, by experienced man and | 
well capitalized party, All dealings 
strictly confidential, Box 4559, c/o Auto- | 
motive News, Detroit 26. | 

| 





QUALIFIED BUYERS 
With cash up to $500,000, want desirable | 
dealerships in all parts of the United States. 
Consult us in confidence for a quick, private 
deal. 


AUTODEAL BROKERS 


ONE NORTH LaSALLE STREET 
CHICAGO 2, ILLINOIS 





DISTRIBU TORS WANTED . 
IL ISTRIBUTORS WANTED. Sensational | 


new white sidewall tire cleaner. Labora 
tory, market tested—cleans easily coal 
quickly—goes so far. Big profits. Write 


Kuick Chemicals, 81 Hager Street, Buf- 


falo, N. Y. 


| Full-time experts. 
confidential and unbiased. 
ager. 10 years’ experience in all depart- | Aino apecial"b business 





324 W. Main St. 


| 6600 N. Broad St. 
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DISTRIBU TORS Wa ANTED 


USED CARS FOR SALE 





FORMER AUTO DEALER 
ACHIEVES GREAT SUCCESS 
IN NEW BUSINESS 





Our development of a new radiant heat- 
|ing system lured a former auto agency 
| owner back from retirement, into a money- 
moking business as one of our most suc- 
Public demand requires 
and we need more 
automobile 
Please write for details about this 
amazing heating development that is 
safer, cleaner, better looking, cheaper to 


cessful dealers. 
that we expand... 
distributors like our former 
man. 


install ond never needs repair. 
| Address: Dept. AN2, ELECTRIGLAS Division, 


Appleman Glass Works, Bergenfield, N. J. 








‘DEALER ‘SE ERV ICES a 


INVENTORY SERVICE 


PARTS—ACCESSORIES 
SHOP and OFFICE EQUIPMENT 


COAST to COAST 
@ Accurate 
@ Confidential 
@ Counted by Expert Partsmen 
@ Accepted by Government 
@ Counted in One Day 
@ Complete With Automatic 
S 
® 





Stock Control System 
Priced With Authorized Publications 
Used to Buy-Sell Dealerships 
@ Quality at Low Cost 
Talbot's Automobile Dealers 
Inventory Service 


4690 Newport—Detroit 13, Michigan 
Valley 2-9377—Valley 1!-7765 








INVENTORY SERVICE 


Parts and Accessories 
No pickup, part-time help; 
Certified reports. 
service. 

since 


special buy-sell 


Automotive Inventory Service Co 


9900 Freeland, Detroit 27, Mich. WE 3-6449 





FINANCIAL STATEMENT ANALYSIS 


Your financial 
100 items of 
checked. Foresee the pitfalls in your opera- | 
tion_in time to avoid them. Complete and 
confidential trial 
| September financial statement and check to 
_ | Rockford Analysis Service, 

| Rockford, 


statement analyzed and over 
good dealership operation 


analysis—$10. Send your 


P. ©. Box 282, 
Ilinois. 





_USED| CARS FOR _SALE 









AUCTION 


— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





—Ar— 


DANVILLE, PENNA. 


EVERY WEDNESDAY 





You will always find real action at 
both these auctions. 


R. D. WEST, Prop 


Jos. E. Johnson Tex Rickard 


Auctioneers 









THE TUESDAY SALE—11:30 A. M. 
FORT WAYNE 
AUTO AUCTION 
—DEALERS ONLY— 

(In the Heart of the Nation) 


Phones: E :2% 


Open all night, Monday night 
No Reservations 


WEBSTER-MARKER MOTORS, INC. 








Philadelphia's 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY 
12 NOON 12 NOON 


GILBERT — ROBINSON 


Automobile Auctioneers 


Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 





Experienced 
1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. | 














Ft. Wayne, Ind. | 





AUTOMOBILE 
AUCTION 


28 Miles from Chica 
Y_ Mile East of Illinois aeteet on Route 30 


EVERY FRIDAY—11 A.M. 
200 Cars Average 
75% Actually Selling 


Cars guaranteed against cracked blocks, 
bad transmissions and differentials. 


STRICTLY WHOLESALE 
Dealers Buy - - - Dealers Sell 
George Lawson and Bud Fennemo 
OWNERS 
Automobile Auctioneers 
DYER AUTO AUCTION 


Phone 2361 & 4051—Dyer, Ind. 
Res. Lansing, Ill. 730 & 107R 








ATTENTION DEALERS 
1949 
Chevrolets - Fords - Plymouths 


Make us your headquarters for whole- 

sale buying when in Philadelphia. 
| We always have a large supply of 
| low mileage cars on hand. 





Write - Phone - 


R. A. R. Inc. 


42nd & Sansom St. Phila. 4, Pa. 
EVergreen 2-2300—I. E. Spatig 


Stop In 








ATTENTION DEALERSII! 


1948 Chevrolet - Ford - Plymouth 
4 Door Sedans 


Excellent Bodies -: Good Motors 


All Cars Formerly Used for 
Cab Service in Phila 


Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. °¢ PHILA., PENNA 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 











DUAL CONTROL 
TRAINING CARS 


3—1949 Kaiser 4-door Sedans, Completely 
Equipped with: 
2 Steering Controls 
2 Brake Controls 
2 Clutch Controls 
2 Starter Controls 
Air Conditioners 


Excellent Appearance ana 
Mechanical Condition 


Fierstien Brothers 


1218 Oaklane Avenue 
Phone LI 8-2700 








KEN SCHAEFER‘ S 
The Only Indiana 
AUTO AUCTION 
In Continzoss o, Sneremen § Since 1943 
HURS 
Dealers Meets a ‘the Reins of America 
INDIANAPOLIS, INDIANA 
Dutch Stuart, Auctioneer 
Illinois St. Phone Lincoln 5383 


/ 915 N. 








USED 
Cars - Trucks 


WHOLESALE 


Tremendous Discounts on 


‘At Greatly Reduced Prices 


Philadelphia 26, Pa. | 


USED CARS |) WANTED 


SHOP EQU IPME NT FOR SALE 





Small C hrysler- Plymouth 1 neon 
Harry Burnsteen, 


rOR SALE. 
JOE NEWELL sign. Like new—$75. 
Nationally known as the Inc., Wooster, Ohio. 


King of the Cadillacs 


ANTIQUE CARS FOR SALE. 











| has j i i — — 

|, ‘= Re oe $200,000" retail over (023 FRANKLIN and 1927 Oakland. Both 

. ’ “ P run well, Tires good. $250 for both or 

worth of Cadillacs. He is now in the market will sell separately. Lee West, Green- 
for another field, Ohio. 

$1,000,000 
worth of 1948 to 1950 used Cadillacs. MISCELLANEOUS 
FOR SALE. Service dispatcher system, 


Wire or Write 
JOE NEWELL 
6145 Hollywood Bivd., Hollywood, California 
or Phone Hollywood 9-3607 


made by FlashaCall. 18 stations, com- 
plete with cable and control stations 
Original cost $1,050, a bargain at $395 
Contact R, G, Nester, Reliable Chevro- 
let Company, Meridian, Miss. 


— SAFETY BELTS. New Air Corps surplus. 
ideal for racing cars, 


Individually boxed 

25 to case. Price 75c each in case lots, 

.o.b, Chicago, Retails $2.95 and up. 
Harmelin, 


5A 59 Blackstone, Chicago. — 
oONGIN E KEBUILDING _— Crankshaft 
grinding and metalizing. John P. Hughes 


Motor Co., Inc., 800 Commerce St., 
Lynchburg, Virginia. 


The NEW V Type 
MOTO-MATIC 


TOW-GUIDE 


Tows and Guides Motor Cars 


Twin Leat Chain Couplers 
No Adapters Are Necessary 


Complies With Strength Requirements 
Up to 5,000 Lb. Vehicles 


FACTORY EXCISE 

a PARTS W D> 2a NET $32.50 TAX INCL. 

oT oan aan a Please advise FACTORY SALES DIVISION 

| y pply one Ford Sth-4204 
case assembly. Welsh Motor Sales, Gray- PILOT DISTRIBUTING co. 

_ling. Mich, | ea BATTLE CREEK 9, MICHIGAN 
ae TRUCKS FOR SALE 

1948 FORD F-6 tow truck, 25,000-pound 
winch, 7-ton boom, 7.000 miles. Radio, 
heater, complete hand winch and steel 
bumper front. All for $2,200—our orig- 
inal cost $3,300. Har-Mel Motors, Inc., 
303 E. Main St., Barrington, III, 


|FOR SALE. — -ACR-’ 





_ PARTS FOR SALE 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 


Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts. Some Doy Service 
On Mail Orders and Inquiries. 


All Shipments on C.0.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 
































AUTO SCHOOL SUPPLIES 
— Everything — 
for the auto driver training school 
Dual Steering Wheels 





“1948 ACR-752 GMC tractor, 


A-1 condition—clean. Air brakes, over- Books, Forms, Equipment, etc. 
drive transmission, saddle tanks, fifth ; : 
wheel complete. Also, 1948 stainless SAFE DRIVING INSTITUTE 
steel Fruehauf tandem trailer, like new, 


119 Snow Street Providence, R. | 


new lightweight magnesium floor, 10.00x22 
rubber, good condition. Pictures upon 
request. Will sell separate or as a unit. 
Murray Motor Company, Monroe, Ga. 


—- ‘ FRUGKS WANTED 


| WANTED. Used Bear truck bodies and/or 
| truck with Bear bodies—Bear warehouse 
handling equipment. State full descrip- 
tion and prices. Box 4550, c/o Auto- 
motive News, Detroit 26. 
| SHOP EQUIPMENT FOR SALE 
FOR § SALE—Cheap. Practically new equip- 
ment. Sun motor and distributor testers, 
| Bear front end machine, Bear wheel 
balancer, 5-h.p. DeVilbiss air compres- ! 
sor. Mercury parts and accessories plus 
other garage equipment. Write Walter 
Bank, 204 Oakville Road, Route 1, 
Waltz, Mich. 








WANTED 
AUTO LITERATURE 


Smith's “Marketing of Used Automobiles’ 
Write Box 3879 
c/o Automotive News, Detroit 26 

















KAR-CLINIC 


Used car reconditioning progress 
record pad for 1,200 cars. 


$6.95—Check or C.O.D. 


Sample sheet on request 


QUALITY PRODUCTS 
2254 Scovel Avenue, Merchantville, N. J. 





AQUA VAC CAR WASH 


and complete reconditioning unit as shown 
on page 48, Automotive News, September 
| lith. Brand new. In original crating. Latest 
model. Am retiring and will sacrifice at far 
less than state distributor's cost. Attractive 
price to equipment dealers on several units. 
Write for descriptive literature. 


| Box 4551, c/o Automotive News, 





USED CAR BUYER 


Wants permanent connection with 
large used car dealer buying cars in 
Detroit area. 20 years experience, best 

| of reference and bondable. 
Box 4566, c/o Automotive News 
Detroit 26, Mich. 


Detroit 26. 








AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 


Maney Motor Co. Auto Auction 


DEALERS ONLY 
Always a Buyer for Your Car 


Murfreesboro, Tenn. Huntsville, Ala. 


Every Thursday Every Friday 
Phone 111 11 A. M. Phone 3188-J 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 








Some Models 
Large Selections 


Roosevelt Motors, Inc. 


4156 W. Roosevelt Road 
CHICAGO, ILLINOIS 
Established 25 Years 

Wire or Phone Sacramento 2-7850 





CAR BUYERS—FOR BARGAINS ATTEND DOC 
| GREINER'S AUCTION EVERY THURSDAY 
NOON in downtown Toledo, Ohio, where 
you can buy your cars with a ride and a 
drive and a guarantee that they have never 
been hit. Dealers only. Please bring letter 
of credit with you. Consignors: We reserve 
numbers and remember that no seller has ever 
| been hurt with a bad check here. 

DOC GREINER AUCTION 
| Madison and Seventeenth Sts. Adams 6397 














AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 





New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached ["] or send bill [—] 


AUTOMOTIVE NEWS, PENOBSCOT BLOG., DETROIT 26, MICH 


NE, NE So nas Bins Saye rg ome ae gh a te ere 
MRC SOL iain etka oa canals Sivas eked ee eee CEES BOE is nis kd ks Oa ee ee 
TRADE CONNECTION: 

Car Dealer [_] Truck Dealer [] Manufacturer [_] 
Jobber [_] Insurance [ | Financial [_} Supplier [] 


10-16-50 
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Automotive Advertising is UP 
in THE PROGRESSIVE FARMER 


PASSENGER CARS == : ery tie 44) 


HARLEY-Davipsoy c\WCLAIR 


” 
°TORCVeL, STANDARD OIL COMPANY 


«xy 
pRCORPORATED iN KENTUC 


THESE GREAT NAMES of the automotive in- tising plan must include The Progressive 
dustry are placing a record-breaking volume Farmer to adequately cover farm families 
of advertising in The Progressive Farmer. of the 14 Southern states. 
For the first nine months of 1950, The You add the rural South to your market 
Progressive Farmer’s automotive adver- 


tising linage was UP 20% over the a7 , 
same period in 1949, which exceeded your advertising list. More Southern farm 


when you add The Progressive Farmer to 


all previous years. families read more automotive advertising 
There’s a reason for this big gain. Sales and in The Progressive Farmer than in any other 
advertising executives know that any adver- publication. 


Advertising Offices: BIRMINGHAM e RALEIGH « MEMPHIS « DALLAS « NEW YORK « CHICAGO 


Pacific Coast: Edward S$. Townsend Co., San Francisco * Los Angeles 








